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StokelyV 


.Stokely^s. 


My^s  Gahup  and 
Stokelyblomato  Juice.- 

2i  ads  ftr  ibe  price  oT one  inTY  WfflC! 


hammer  home  its  sales  message  all  week 
long  when  it  appears  in  TV’  W’KKK. 
'I'his  new  medium  reaches  more  than 
775, (XK)  families  in  Chicago  and  sulv 
urhs — and  96%  of  its  readers  keep  it  in 
their  homes  for  a  week  or  more. 

Other  grocery  product  advertisers 
are  using  the  week-long  selling  power 
of  'rV  VV’KKK.  Why  not  put  its  re¬ 
markable  readership  to  work  for  you 
in  Chicago  and  suburbs? 


It’s  astounding!  The  number  of  ex- 
p<jsures  advertising  is  getting  in  the 
Chicago  Tribune’s  TV’  VV’HEK! 

More  than  two-thirds  (68%)  of  TV 
VVKKK’s  readers  l(K)k  at  it  “3  or  more 
times”  during  an  average  evening. 
That’s  21  times  a  week  that  they  can 
read  and  respond  to  advertising  like 
that  for  Stokely’s  tomato  products. 
Another  31%  look  at  it  “5  or  more 
times” — for  a  possible  35  ad  exposures 
per  week! 

It’s  obvious,  isn’t  it,  what  this  re¬ 
markable  frequency  of  readership  can 
do  for  advertising?  A  single  ad  can 
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Casts  BETTER  plates,  FASTER, . . 


NOW.  ..  SMALLER  CITY  NEWSPAPERS  CAN  EN¬ 
JOY  EVERY  ADVANTAGE  OF  IN-LINE 
PLATE  CASTING  AND  FINISHING  AT 
A  PRICE  THAT  INVITES  COMPARISON. 


FEATURES  WHICH 
DISTINGUISH  THE 
NEW  STANDARD 
PONY  AUTOPLATE 

•  Improved  Arch  Construction 

•  New  Cooling  and  Drying  Stand 

•  Modern,  Efficient  V-Belt  Drive 

•  Thermostatic  Water  Controls 

•  Plate  Lifter  with  Spring  Follow-up 

•  Rigid,  One-Piece  Frame  for  Shav¬ 
ing  Arch 

•  Removable  Chip-Pan 

•  Improved  Knife  Bar  Arrangement 

•  And  Last  But  Not  Ldst 
The  •PRICE" 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY 

EXECUTIVE  AND  SALES  OFFICE:  501  FIFTH  AVENUE.  NEW  YORK  17,  N.  Y 

MAKERS  OF  STEREOTYPE  AND  REELROOM  EQUIPMENT  FOR  OVER  A  HALF  CENTURA' 


they  Buy  More  because  they  Have  More ! 


#  Whether  it’s  shot  guns  or  pop  guns,  you  ean’t  miss  in  a  coneentrated  metro¬ 
politan  market  whieh  spends  over  S25,(KX),(XK)  for  vacations*  eaeh  year  .  .  .  which 
tops  the  national  average  in  general  merchandise  sales  hy  70.4%  f  .  .  ,  and  in  which 
the  families  have  an  average  annual  income  of  S6,8H2!  With  this  high  level  of 
income,  it’s  no  wonder  that  6iS.3%  of  the  families*  own  their  own  homes  in  greater 
Indianapolis  .  .  .  that  over  20%  have  more  than  one  car*  .  .  .  that  93.1%  own  life 
insurance!*  Whatever  you're  selling,  you  need  Indianapolis.  Write  for  complete 
market  and  circulation  data. 


One  of  America’s  largest, 
richest  markets  . .  .where 
your  advertising  message 
can  be  delivered  385,000 
times  each  day  by  two 
of  America’s  greatest 
newspapers. 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 

*lndianapoli$  Consumer  Analysis.  1956  tl954  Census  of  Business  and  Retail  Trade 
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Bigger  than 
4  New  England 
States  combined . . . 

The  Booth  Michigan  market  — 


That’s  right!  In  effective 
buying  income  and  retail  sales, 
the  outstate  Michigan  market 
delivered  by  the  8  Booth  News¬ 
papers  is  larger  than  Maine, 

New  Hampshire,  Rhode  Island 
and  Vermont  put  together. 

In  fact.  Booth  Michigan  retail 
sales  are  greater  than  in  any 
one  of  33  entire  states ;  effective 
buying  income  exceeds  that  in 
any  of  30  whole  states. 

Booth  Michigan  newspapers  .  .» 

deliver  a  solid  83.9%  of  ^  ' 

families  in  the  8  Booth  home  ! 

counties,  taking  your  sales  I 

message  home  to  more  people  « 
more  effectively  than  is  « 

possible  with  any  other  medium 
in  the  market. 

Be  sure  your  advertising  program  capitalizes 
and  ready  Booth  Michigan  market.  Call  in  the 
soon,  for  full  information. 


on  the  rich 
Booth  man. 


BOOTH  NEWSPAPERS 


EDITOR  &  PUBLISHER  CALENDAR 

OcK  26-27 — Mississippi  Valley  Classified  Advertising  Managers  Asso¬ 
ciation,  Fall  meeting,  LaSalle  Hotel,  Chicago. 

Oct.  27 — ^Associated  Press  Association  of  Florida,  annual  Fall  meeting, 
Ocala,  Florida. 

Oct.  27-29 — National  Newspaper  Promotion  Association,  Central  Regional, 
Fall  meeting.  Hotel  Faust,  Rockford,  III. 

Oct.  28-29 — New  England  Newspaper  Advertising  Executive  Association, 
annual  meeting.  University  Club,  Boston. 

Oct.  28-30 — Association  of  National  Advertisers,  Fall  meeting,  Chalfonte- 
Haddon  Hall  Hotel,  Atlantic  City,  N.  J. 

Oct.  29-30 — Iowa  Associated  Press  Managing  Editors  Fall  meeting,  Savery 
Hotel,  Des  Moines. 

Oct.  31-Nov.  1-2 — Pacific  Northwest  Newspaper  Advertising  Executives 
Association,  meeting.  Hotel  Chinook,  Yakima,  Wash. 

Nov.  1-3 — Advertising  Federation  of  America,  Midwest  Intercity  Con¬ 
ference,  Des  Moines,  Iowa. 

Nov.  3 — West  Virginia  Associated  Press  annual  meeting.  Press  Club, 
Charleston. 

Nov.  3 — New  Mexico  Associated  Press  Managing  Editors  Association, 
Pall  meeting,  Albuquerque. 

Nov.  4— National  Association  of  Real  Estate  Editors,  annual  meeting, 
Hilton  Hotel,  Chicago. 

Nov.  8 — Oregon-Washington  Associated  Press  annual  meeting,  Multnomah 
Hotel,  Portland,  Oregon. 

Nov.  8-9 — Nebraska  Associated  Press  annual  meeting,  Clarke  Hotel, 
Hastings. 

Nov.  9-10 — Alabama  Associated  Press,  annual  meeting,  Tutwiler  Hotel, 
Birmingham. 

Nov,  10 — Tennessee  AP  Radio  Association  Fall  meeting.  Mountain  View 
Hotel,  Gatlinburg,  Tenn. 

Nov.  10-11 — Kansas  and  Missouri  Associated  Press  Associations  joint 
meeting,  Kansas  City. 

Nov.  I I-I3-— Southern  Newspaper  Publishers  Association.  54th  annual 
convention,  Boca  Raton  Hotel.  Boca  Raton,  Fla. 

Nov.  13-15— Society  of  Technical  Writers  and  Editors,  5th  annual  national 
convention.  Hotel  Statler,  New  York. 

Nov.  15 — United  Press  Newspaper  Editors  of  Massachusetts,  annual 
meeting,  Somerset  Hotel,  Boston. 

Nov.  I6-|7— Michigan  Press  Association  Community  Newspaper  Editorial 
Conference,  Michigan  State  University,  East  Lansing. 

Nov.  16-19— Sigma  Delta  Chi,  annual  convention.  Shamrock  Hotel.  Houston, 
Texas. 

Nov.  19-20 — American  Assn,  of  Advertising  Agencies,  eastern  region. 
Roosevelt  Hotel,  New  York. 

Nov.  19-23— Associated  Press  Managing  Editors  Association,  convention, 
Roosevelt  Hotel,  New  Orleans.  La. 

Nov.  20-23 — Associated  Press  Managing  Editors  Association  convention, 
Roosevelt  Hotel,  New  Orleans,  La. 

Nov.  24— Chesapeake  Associated  Press  Workshop,  National  Press  Club, 
Washington.  D.  C. 

Nov.  25-29 — International  Press  Institute,  second  Asian  Conference,  Kandy, 
Ceylon. 

Dec.  2-13 — American  Press  Institute,  City  Editors  seminar,  Columbia  Uni¬ 
versity,  New  York. 

Dec.  7-8— North  Carolina  AP  News  Council,  Fall  meeting.  Sir  Walter  Hotel, 
Raleigh. 

1958 

Jan.  6-17— American  Press  Institute,  Circulation  Managers  seminar,  Colum¬ 
bia  University,  New  York  City. 

Jan.  9-11 — Illinois  Newspaper  Publishers  and  Editors,  meeting,  Pere  Mar¬ 
quette  Hotel,  Peoria.  111. 

Jan.  14-16— New  England  Association  of  Circulation  Managers,  convention. 
Hotel  Kenmore,  Boston,  Mass. 

Jan.  17-18— Wyoming  Press  Association,  Winter  meeting,  Casper,  Wyo. 
Jan.  23-25— Arizona  Newspapers  Association,  annual  convention.  Hotel 
Westward  Ho,  Phoem'x,  Ariz. 

Jan.  24-25— Michigan  Press  Association,  90th  annual  convention.  East 
Lansing,  Mich. 

Jan.  26-28— New  York  State  Society  of  Newspaper  Editors,  Winter  meeting, 
Mark  Twain  Hotel,  Elmira.  N.  Y. 

Jan.  27-Feb.  7 — American  Press  Institute,  Publishers,  Editors  and  Chief 
News  Executives  (for  newspapers  under  50,000  circulation)  seminar, 
Columbia  University,  New  York. 

Feb.  6-8 — Ohio  Newspaper  Association,  25th  annual  meeting.  Deshler 
Hilton  Hotel,  Columbus.  Ohio. 


m  UT  cin  THUS  tne  and  aiioi  news 

IKE  SAGINAW  NEWS  UCKStN  CITIZEN  rATIIST 


THE  FEINT  JODINAl  THE  GUNN  lAEttS  PIESS 
KAIAMAZOO  GAZETTE  THE  WSKEGOH  (HieNIClE 


NATtONAL  REPRESENTATIVES:  A.  H.  Kach,  260  Madison  Ava..  Now  York  16, 
MUrray  Hill  S-2476;  Sheldon  B.  Newman,  435  N.  Michigan  Ave.,  Chicago  11, 
superior  7-4680;  Brice  McQuillln,  785  Market  St.,  San  Francisco  3,  SUtter  1-3401; 
William  Shurtliff,  1612  Ford  Bldg.,  Detroit  26,  WOodward  1-0972. 


Vol.  90,  No.  44,  October  26,  1957,  Editor  4  Publisher,  the  Fourth  Estate  » 
published  every  Saturday  with  an  additional  issue— The  International  Year  Boot 
Number  in  February  by  the  Editor  4  Publisher  Ca,  Inc.  Editorial  and  bo^' 
ness  offices  at  Suite  1700,  Times  Tower,  1475  Broadway,  New  York  36,  N.  Y. 
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. . .  only  Copley  News  Service  offers  subscribers 

LATIN  AMERICA...  IN  A  NUTSHELL! 

Now  —  in  minimum  space  —  the  Copley  Ncsvs  Service  offers  newspapers  lively,  comprehensive  coverape  of  the  20 
L;itin  American  nations  and  their  165,000,000  people. 

Traveling  staff  w  riters  and  special  correspondents  in  ten  key  capitals  produce  these  regular  features  — 

PAN-AMERICAN  REPORT  —  Five  times  weekly,  a  the  Spanish  language.  (Translation  provided  for 

first-hand  wrap-up  of  the  most  significant  trends  unilingual  copy  editors.) 

throughout  Utin  America.  THROUGH  LIGHTEST  MEXICO  -  Once  a  week,  a 

KNOW  VOUR  HEMISPHERE  —  Once  a  week,  a  col-  sparkling  feature  which  captures  the  color,  humor,  and 
orful  profile  of  the  Latin  American  nations,  based  on  drama  of  modern  Mexico. 

information  gathered  on  the  spot.  MEXICAN  ROUNDUP  -  Once  a  week,  a  suiiimary 

REPORTAJE  HEMISFERICO  —  Once  a  week,  a  of  the  major  news  highlights  from  Mexico, 

survey  of  the  Latin  American  scene,  written  in 

Join  these  subscribers  to  the  Copley  News  Service  Latin  American  Coverage: 

ALHAMBRA  POST-AOVOCATE  •  ARIZONA  REPUBLIC  •  AURORA  BEACON-NEWS  •  BURBANK  DAILY-REVIEW  •  REDONDO  DAILY  BREEZE 
MONROVIA  DAILY  NEWS-POST  •  ELGIN  DAILY  COURIER  NEWS  •  CULVER  CITY  EVENING  STAR-NEWS  •  SAN  OIEGO  EVENING  TRIBUNE 
VENICE  EVENING  VANGUARD  •  GLENDALE  NEWS-PRESS  •  HOUSTON  CHRONICLE  •  ILLINOIS  STATE  JOURNAL  •  ILLINOIS  STATE  REGISTER 
JOLIET  HERALD-NEWS  •  RIVERSIDE  ENTERPRISE  •  SAN  JOSE  MERCURY  NEWS  •  SAN  PEDRO  NEWS-PILOT  •  THE  SAN  DIEGO  UNION 

TUCSON  STAR  •  WACO  NEWS  TRIBUNE 

Other  Exclusive  Copley  News  Service  features  include 

GLOBAL  REPORT  (WORLD  INTERPRHATIVE  COLUMN)  •  THE  FORWARD  VIEW  (FINANCIAL  COLUMN)  •  SONGS  OF  A  CITY  (HOLLYWOOD 
FEATURE)  •  POINT  OF  VIEW  (RADIO  &  TV  COLUMN)  •  CHARTING  THE  GRAINS  (GRAIN  MARKET  ANALYSIS) 

THE  COPLEY  NEWS  SERVICE 

For  complete  information,  wTite,  or  wire  collect.  The  Ciopley  News  Service, 

Union-Tribune  Building,  919  Second  Avenue,  San  Diego  12,  California 
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The  Worry  Clinic 

Dr.  George  W.  Crane 


“Publishers  and  editors,”  says  Dr.  Crane,  “are 
really  great  university  Chancellors  and  Proxies. 

“A  paper  with  10,000  circulation  thus  has  over 
30,000  ‘students’ — far  more  than  in  most  state 
universities !” 

Add  Dr.  Crane’s  “WORRY  CLINIC”  and  you 
immediately  gain  the  world’s  foremost  medico- 
psychologist  for  your  “faculty”. 

Q._“Why  did  TOGETHER  MAGAZINE  (Methodism’s 
1,000,000-circulation  monthly)  pick  Dr.  Crane 
to  conduct  its  Medical  Page?’’ 

A. — Because  Dr.  Crane  (M.D.  and  Ph.D. — North¬ 
western  &  Yale)  is  the  most  articulate  interpreter 
of  science  for  laymen. 

Q.— “Why  did  the  U.  S.  NAVAL  DENTAL  COLLEGE 
select  Dr.  Crane  for  its  annual  banquet  speaker 
on  Oct.  24th?” 

A. — Because  Dr.  Crane  is  the  world  authority  on 
Applied  Psychology  (819  classroom  adoptions  of 
his  college  textbook  titled  “Psychology  Applied”). 

Q. — “Why  did  the  7,000  Presbyterian  Laymen  and  the 
5,000  Methodist  Laymen  ask  for  Dr.  Crane  to  ad¬ 
dress  their  national  meetings?” 

A. — Because  churchmen  recognize  in  Dr.  Crane  a 
moral  psychologist-psychiatrist  who  offers  very 
practical  projects,  like  his  “Compliment  Club”, 
etc. 

Q. — “Why  did  the  NNPA  pick  Dr.  Crane  for  its  con¬ 
vention  in  Rockford,  Ill.  on  Oct.  28th?” 

A. — Because  Dr.  Crane  is  a  former  professor  of  Ad¬ 
vertising  Psychology  and  an  expert  in  Human 
Relations  (1,000  letters  come  to  Dr.  Crane  daily 
from  newspaper  readers). 

Q. — “Why  did  the  Muncie  Press  survey  show  91%  of 
women  and  86%  of  men  read  Dr.  Crane?” 

A. — Because  Dr.  Crane’s  2-syllable  style  and  “case 
method”  clarify  problems  so  even  the  teen-agers 
can  understand. 

Q.— “Why  does  Dr.  Crane’s  ‘WORRY  CLINIC’  attract 
the  heaviest  mail  input  in  American  journalism?” 

A. — Because  ALL  classes  of  reader  recognize  Dr. 
Crane  as  the  most  interesting  “advice”  columnist, 
plus  the  most  scientific  and  authoritative. 

SO— WHEN  YOU  CAN  HAVE  MORE,  WHY  TAKE  LESS?  ADD 
DR.  CRANE  TO  YOUR  NEWSPAPER  “FACULTY”  NOW! 


The  Hopkins  Syndicate 

520  Norlli  Micliigan  Avenue 
CHICAGO  (11) 
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UPON  THE  VVAIlM  recommendation  of  book-knowing  and  book- 
loving  Damon  Kerby,  St.  Louis  Post-Dispatch,  I’m  goinj 
right  out  and  buy  a  copy  of  “The  World  of  John  McNulty,”  by 
the  late  John  McNulty  with  an  appreciation  by  James  Tburbo 
(Doubleday  &  Co.).  A  review  of  this  book,  made  up  of  a 
reporter’s  masterpieces,  by  Stanley  Walker,  once  the  famous 
city  editor  of  the  New  York  Herald  Tribune,  in  the  P-D  reports: 
“John  McNulty  had  been  a  practicing  newspaperman  for  almost 
20  years  (sometimes  peripatetic  and  sometimes  hard-drinking) 
before  he  wrote  the  first  of  his  famous  casual  stories  for  the 
New  Yorker,  and  his  career,  which  ended  much  too  soon,  is 
proof  that  the  grind  of  newspaper  work  does  not  necessarily  ruin 
writers.  McNulty,  before  taking  up  with  the  magazines,  was  a ' 
good  reporter  and  one  of  the  fastest  and  best  rewritemen  who 
ever  lived.  Even  better,  he  was  simply  McNulty,  which  at  its 
best  was  a  fine  and  charming  thing  to  be.  He  knew  how  to 
j  teeter  on  that  dangerous  borderline  between  laughter  and  pathos 
1  without  slopping  over.”  Book  page  editors  will  sympathize  with 
Mr.  Kerby’s  apology:  “Sorry  it’s  so  late.  Our  book  page  deals  in 
time  and  space — lots  of  the  former  and  not  much  of  the  latter. 
Reviews  pile  up.”  Incidentally,  Mr.  McNulty’s  widow.  Faith,  was 
a  New  York  Daily  News  copygirl  w’hen  he  wooed  and  won  her. 

Epitaph  for  a  Reporter 

The  scoop,  the  routine  daily  stint. 

The  by-line  yearned  for  with  each  article, 
j  Are  now  far  less  significant 

Than  any  point  or  particle. 


Your  scoop  is  now  the  scooped  out  earths 
An  inky,  single-spaced  confinement; 

The  graven  by-line  proves  your  worth. 

In  filling  this  assignment. 


And  yet,  perhaps,  you  still  may  get 
Unearthly  deadlines  where  you  dwell, 

.\t  ease  on  some  divine  gazette 
Or  rushing  round  in  hell. 

—Jacob  C.  Solovay 


— Rosa  Tusa,  “World  of  Women”  page  reporter  for  the 
Milwaukee  Sentinel,  has  covered  women’s  angle  stories  ranging 
from  bow-hunting  of  deer  to  spearing  sturgeon  in  Wisconsin 
lakes.  Her  latest  was  a  skin-diving  story  inspired  by  the  growing 
popularity  of  the  sport.  She  teamed  with  staff  photographer 
Randy  McKay,  an  expert  with  the  aqualung,  who  shot  her  taking 
notes  a  few  fanthoms  deep.  .  .  .  Pat  Whealen,  Parliamentan 
correspondent,  Windsor  (Ont.)  Star,  assigned  to  cover  Queen 
Elizabeth’s  U.  S.  visit,  was  booked  to  share  a  Williamsburg.  Va.. 
hotel  room  with  “another  woman  of  the  press.”  Lucius  D.  Battle, 
public  relations  director  for  Colonial  Williamsburg,  wrote  “Miss’" 
Pat  Whealen  that  the  big  press  contingent  made  such  doubling 
up  necessary.  Mr.  Whealen.  a  male  Patrick,  commented:  “It’s 
obviously  too  late  to  disturb  the  arrangements.”  .  .  .  Alfredo 
Carlos  Sebe,  reporter  for  La  Capital,  Rosario,  Argentina,  on 
roving  assignment,  rode  his  motorcycle  17,000  miles  through  13 
countries  to  New  York  and  will  return  through  more  countries. 

— Writes  John  D.  Williams.  Assistant  to  the  President  for 
Public  Relations,  Ross  Roy,  Inc..  Advertising,  Detroit:  “For 
some  strange  reason,  every  time  I  read  about  North  Carolina 
journalists,  I  always  think  of  the  late  Upton  G.  Wilson,  who  used 
to  write  for  the  Winston-Salem  Journal-Sentinel.  Although  para¬ 
lyzed  and  bedridden  for  years,  he  wrote  a  column  with  the  most 
unusual  title  I  can  ever  recall — ‘Ragweeds  and  Cockleburs.’  Hf 
always  signed  his  letters,  ‘Sincerely  and  cheerfully  yours.’  A 
most  unusual  man  was  this  Mr.  Wilson.  What  are  some  of  the 
most  unusual  names  you’ve  seen  given  to  columns  by  their 
writers?”  Send  nominations,  readers. 
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KEYSTONE 
MARKET 
of  the 
KEYSTONE 
STATE 


Completely  Covered  by 

Dt  lEufttitia  JJfuiH 

’uniait  fiatrint-Nma 


ABC  City  and  Retail  Zone 

In  ACTUAL  RETAIL  SPENDING 


HARRISBURG'S  FANTASTIC 
PER  FAMILY  SPENDING 


The  Largest  in  All  of  Pennsylvania 


DAILY^I  23,286 


SUNDAY— 133,347 


Represented  Nationally  by  MOLONEY,  REGAN  and  SCHMITT 
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editorial 


Back  to  Sanity 

^  I  ^HE  Georgia  Supreme  Court  has  ruled  invalid  some  punitive  legis- 
lation  rammed  through  the  1956  legislature  aimed  at  press  critics 
of  Governor  Marvin  Griflin. 

The  act  now  declared  unconstitutional  made  corjxnation-published 
newspapers  subject  to  libel  suits  in  any  one  of  the  159  counties  in 
which  they  have  50  subscribers  instead  of  limiting  such  suits  to  the 
county  of  publication.  The  law  did  not  ])ertain  to  newspajiers  not 
published  by  corporations  or  those  which  might  sell  50  copies  but  not 
have  50  subscribers.  On  that  ground  it  was  held  discriminatory. 

E  &  P  said  at  the  time  it  would  open  “the  door  to  constant,  petty 
harassment  which  is  a  politician’s  way  of  trying  to  silence  his  oppo¬ 
sition.’’  The  bill  was  aimed  specifically  at  the  larger  newspapers 
which  opposed  the  government  but  they  were  not  intimidated.  It 
was  one  of  the  larger  paj>ers  which  took  a  libel  action  to  the  top 
court  to  test  the  validity  of  the  law. 


lAPA  Growth 

^  I  ^HREE  significant  events  occurred  at  the  Intcr-.\merican  Press 
Association  meeting  last  week  in  Washington  which  }x>int  up  the 
growth  in  numbers  and  stature  of  that  organization. 

The  first  two  were  the  personal  apjtearances  of  President  Dwight 
D.  Eisenhower  and  Secretary  of  State  John  Foster  Dulles  at  the  con¬ 
vention  sessions.  This  was  the  first  time  that  the  incumbent  of  either 
office  has  taken  the  time  not  only  to  welcome  but  to  call  on  the 
members  of  the  association  at  their  meeting  place.  Their  visits  were 
open  acknowledgements  of  the  growing  imjxntance  of  I.\PA. 

The  third  event  took  place  in  the  election  of  new  members  to  the 
board  of  directors  when  only  three  members  out  of  the  15  elected 
were  from  the  U.  S.  (The  board  comprises  45  —  15  named  each  year 
for  three  years.)  This  is  the  smallest  representation  for  the  U.  S.  in 
the  history  of  lAPA.  It  reflected  the  presence  of  more  Latin  Ameri¬ 
can  members  (about  half  of  the  240  active  members  present)  and 
their  keen  interest  in  the  affairs  of  the  association. 

All  of  this  augurs  well  for  the  future  of  lAPA  and  the  press  of 
this  hemisphere. 


Charitable  Gifts 

^ I  ^HE  Internal  Revenue  Service  has  ruled  that  advertising  space 
donated  by  a  newspajjer  to  a  charitable  organization  does  not 
qualify  as  a  tax  deductible  contribution  or  gift.  This  seems  to  present 
some  inconsistencies. 

Suppose  an  individual  or  corporation  contributed  to  the  charity  a 
sum  of  money  equal  to  the  cost  of  a  page  ad  and  the  money  was 
used  to  buy  that  ad.  Supposedly  this  would  be  a  deductible  gift.  If 
the  individual  or  corjwration  bought  the  ad  outright  in  behalf  of 
the  charity  this  might  also  be  deductible. 

Supp>ose  the  newspaper  publisher  presented  the  actual  cost  of  the 
page  ad  to  the  charity  which  in  turn  bought  the  ad?  It  would  be  a 
deductible  gift.  Yet  the  publisher  can’t  contribute  the  cost  of  the 
ad  without  going  through  the  double  transaction. 

This  may  not  have  any  effect  on  the  volume  of  newspajier  support 
for  local  charity  drives  but  it  certainly  is  not  calculated  to  increase  it. 
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WHERE  STUDENTS  GO 

Are  the  best  youngsters  entering  Ameri¬ 
can  colleges  and  universities  avoiding 
journalism? 

Are  those  graduating  from  schools  of 
journalism  passing  up  newspaper  jobs  for 
positions  in  industrial  journalism,  public 
relations  and  the  like? 

If  the  situation  existing  at  the  Uni¬ 
versity  of  Missouri,  home  of  the  nation’s 
oldest  school  of  journalism,  is  a  fair  indi¬ 
cation,  the  answer  is  “No,  definitely  No.” 

Although  the  University  of  Missouri 
gives  thorough  training  in  magazine 
writing,  industrial  and  medical  journal¬ 
ism,  television,  radio  and  photography,  as 
well  as  in  editorial  and  news  writing,  ad¬ 
vertising  and  newspaper  management,  40 
per  cent  of  Missouri’s  journalism  grad¬ 
uates  go  directly  to  positions  with  daily 
or  weekly  newspapers  or  to  the  three 
news-gathering  and  disseminating  agen¬ 
cies.  Some  go  immediately  to  newspaper 
ownership  and  management. 

The  strong  leaning  of  Missouri  journal¬ 
ism  graduates  toward  newspaper  positions 
undoubtedly  is  mainly  the  result  of  three 
influences: 

1.  The  real  satisfactions  of  professional 
newspaper  work  are  ingrained  in  journal¬ 
ism  students  through  teaching  and  prac¬ 
tice.  All  journalism  students  have  actual 
experience  on  the  Columbia  Missourian. 
daily  community  newspaper  of  general 
circulation  produced  by  students  and 
faculty.  Students  take  regular  assignments 
from  a  city  editor.  They  experience  the 
lash  of  the  blue  pencil  at  tbe  copy  desk. 
They  prepare  and  sell  advertising  cam¬ 
paigns  to  local  merchants.  They  do  all 
that  is  done  on  a  newspaper  under  the 
direction  of  faculty  men  and  women,  who 
themselves  previously  held  positions  on 
newspapers  and  who  understand  the  high 
standards  of  the  profession. 

This  intensive  program  of  journalism 
practice  is  done  without  disturbing  or  in¬ 
terfering  in  any  way  with  three  full  years 
of  arts  and  science  courses.  This  blending 
of  first-hemd  experience  with  general  edu¬ 
cation  characterizes  the  Missouri  system. 
Some  publishers  who  seek  Missouri  grad¬ 
uates  consider  that  they  have  had  the 
equivalent  of  a  year’s  experience  on  a 
typical  daily  newspaper  and  start  them 
out  on  a  second-year  salary  basis. 

2.  The  interest  of  University  of  Mis-souri 
students  in  newspaper  work  has  been 
stimulated  by  the  increasing  number  of 
newspapers  that  yearly  send  representa¬ 
tives  to  Missouri  and  to  other  schools  to 
interview  seniors  for  staff  positions.  These 
range  from  the  small  weekly  to  the  lead¬ 
ing  metropolitan  dailies. 

3.  The  correspondence  out  of  the  Jour¬ 
nalism  Placement  Bureau  has  been  largely 
with  newspaper  publishers.  Last  year  258 
openings  on  weekly  and  daily  newspapers 
were  filed  and  posted.  These  opportunities 
ranged  from  positions  in  the  news,  ad¬ 


vertising  and  circulation  departments  to 
newspaper  ownership.  A  retired  newspa¬ 
per  man  recently  financed  a  Missouri 
journalism  graduarte  in  acquiring  a  week¬ 
ly  newspaper,  and  is  now  working  with 
the  placement  office  toward  helping  two 
more  in  the  same  way.  It  is  not  unusual 
for  publishers  nearing  retirement  age  to 
seek  Missouri  graduates  to  come  in  with 
them,  buy  stock  and  take  over  manage¬ 
ment  of  their  newspapers. 

Industries,  magazines,  radio  and  tele¬ 
vision  make  strong  bids  for  Missouri 
journalism  graduates,  offering  good  sal¬ 
aries,  but  newspapers  are  more  than  hold¬ 
ing  their  own  with  these  competitors  for 
the  services  of  M.  U.  graduates. 

Frank  W.  Rucker 

Associate  Professor, 

University  of  Missouri, 

Columbia,  Mo. 

THE  OLDEST  PAPER 

People  are  forever  saying  that  it  was 
Mark  Twain  who  made  the  crack  that 
while  everbody  talks  about  the  weather, 
nobody  seems  to  do  anything  about  it.  We 
here  at  the  Courant  know  better.  It  was 
Charles  Durley  Warner,  a  good  pal  of 
Mark  Twain’s  and  at  the  time  editor  of 
the  Courant,  who  actually  originated  the 
phrase.  But  then,  a  correction  never 
catches  up  with  an  original  error. 

Sad  to  relate,  there  is  an  even  worse 
error.  E.&P.,  in  its  issue  of  September 
28,  is  guilty  of  spreading  it.  The  piece  on 
Newspaper  Week  begins  with  these  words: 
“The  oldest  newspaper  in  the  United 
States — the  Maryland  Gazette,  established 
in  1727  in  Annapolis — will  be  hon¬ 
ored.  .  .  .” 

The  Maryland  Gazette  isn’t  the  oldest 
paper  in  the  United  States. 

It  seems  to  me  that  Frank  Luther  Mott 
is  the  most  authoritative  historian  of 
American  journalism  there  is.  He  replied 
to  my  inquiry  on  the  subject  as  follows: 

“The  Maryland  Gazette  was  begun  in 
1727  and  ended  in  1734.  The  last  issue 
located  by  Brighcim  was  the  one  for  No¬ 
vember  29,  1734.  A  second  Maryland  Ga¬ 
zette  was  founded  in  1745,  was  suspended 
1777-79,  and  ended  in  1839.  The  present 
Maryland  Gazette  was  founded  January 
17,  1809,  under  the  name  of  the  Maryland 
Republican.  This  name  it  used  until  1908, 
after  which  there  were  some  changes  in 
title,  but  the  title  Maryland  Gazette  was 
not  adopted  by  this  paper  until  1922.  Of 
course  this  paper  has  no  claim  whatever 
to  priority  in  the  country  as  a  whole.” 

The  Courant  was  founded  in  1764.  True, 
it  was  the  Connecticut  Courant,  a  weekly. 
The  daily  was  not  founded  until  1837. 
Still,  man  and  boy,  the  Courant  has  been 
in  business  continuously  ever  since  1764. 

Herbert  Brucker 

Editor, 

Hartford  (Conn.)  Courant 
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**Texas  newspaper  editors  have  been  accused 
of  being  provincial.  Perhaps  some  are. 

But  I  find  reading  The  New  York  Times  adds 
immeasurably  to  my  knowledge  and  understanding 
of  national  and  international  affairs.’* 

John  Stallings,  Managing  Editor,  The  Caller-Times,  Corpus  Christi,  Texas 
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Editor  &  Publisher 


Every  Saturday  Since  1884- 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


lAPA  Brands  5  Governments 
With  ‘Undemocratic’  Stamp 

Resolution  Ends  Stormy  Debate 


Over  Extent  of  Press  Freedom 


Washington 
The  13th  General  Assembly 
cf  the  Inter-American  Press  As- 
siciation  at  its  closing  session 
here  Oct.  18  labeled  five  Latin 
American  governments  as  “un- 
demociatic”  because  of  restric¬ 
tions  imposed  upon  the  press. 
Two  hundred  and  forty  active 
members  attended  the  conven- 
ton  plus  160  associate  members 
and  guests. 

The  formal  resolution  adopted 
after  a  stormy  debate  as  to 
whether  one  or  all  should  be 
named  stated: 

“That  in  accordance  with  Ar¬ 
ticle  5  of  the  lAPA  Charter 
t  is  specifically  declared  and 
empha-sized  in  the  General  As¬ 
sembly  that  those  regimes  which 
do  not,  in  accordance  with  this 
report,  respect  or  cause  to  be 
respected  fully  freedom  of  the 
press  are  not  democratic.  They 
include  Cuba,  the  Dominican 
Kepublic,  Bolivia,  Venezuela  and 
Paraguay.” 

Article  5  of  the  lAPA  Charter 
states:  “Political  regimes  that 
do  not  I’espect  or  cause  to  be 
respected  fully  freedom  of  the 
press  are  not  democratic.” 


was  re-named  chairman  of  the 
Executive  Committee. 

Elected  to  the  Board  of  Di¬ 
rectors  for  a  three  year  term 
were:  Max  Chauvet,  Le  Nouvel- 
liste,  Port-au-Prince,  Haiti ; 
Raoul  Alfonso  Gonse,  El  Mundo, 
Havana,  Cuba;  Herbert  Moses, 
O  Globo,  Rio  de  Janeiro,  Brazil; 
John  T.  O’Rourke,  Washington 
(D.  C.)  Daily  News;  Mons. 
Jesus  Maria  Pellin,  La  Religion, 
Caracas,  Venezuela;  Roger  H. 
Ferger,  Cincinnati  (Ohio)  En¬ 
quirer;  William  M.  Pepper  Jr., 
Gainsville  (Fla.)  Sun;  Otilio 
Ulate  Blanco,  Diario  de  Costa 
Rica,  San  Jose,  Costa  Rica; 
Jorge  Quintana,  Bohemia,  Ha¬ 
vana,  Cuba;  A.  P.  Chagas  Frei¬ 
tas,  A  Noticia,  Rio  de  Janeiro, 
Brazil;  Jose  Dutriz  Jr.,  La 
Prensa,  Lima,  Peru;  Pedro  Joa¬ 
quin  Chamorro,  La  Prensa, 
Managua,  Nicaraqua;  Manoel 
de  Nascimento  Brito,  Jomal  do 
Brasil,  Rio  de  Janeiro,  Brazil; 
Romulo  O’Farrill  Sr.,  Nove- 
dades,  Mexico. 


The  next  meeting  of  the  gen¬ 
eral  assembly  will  take  place 
in  Buenos  Aires  in  October  1958. 
The  1959  convention  will  be  in 
San  Francisco. 

The  1959  mid-Winter  Board 
of  Directors  meeting  will  be  in 
Montego  Bay,  Jamaica,  B.W.L 

In  other  formal  resolutions 
the  general  assembly: 

•  Approved  incorporation  of 
lAPA  in  the  United  States  un¬ 
der  the  name  Sociedad  Inter- 
americana  De  Prensa. 

•  Recommended  that  U.  S. 
news  agencies  send  staff  corre¬ 
spondents  to  dictator-controlled 
countries  in  Latin  America 
rather  than  relying  on  string 
correspondents  and  that  where 
the  volume  of  news  does  not 
warrant  such  assignment  that 
they  should  establish  a  news 
“pool”  under  which  one  inde¬ 
pendent  correspondent  could 
serve  all. 

•  Urged  that  the  United 
States  press  its  investigation 
into  the  disappearance  of  Jesus 
de  Galindez  and  requested  the 


O'Rourke  Elected 


Also  in  its  closing  session  the 
IAPA  assembly  elected  John  T. 
O'Rourke,  editor  of  the  Wash- 
'^gton  Daily  News,  as  president 
®cceeding  Guillermo  Martinez 
Marquez  of  El  Pais,  Havana, 
^rto  Gainza  Paz  of  La 
Prensa,  Buenos  Aires,  was 
iJined  first  vice-president  and 
William  H.  Cowles  of  the 
Spokane  (Wash.)  Spokesman- 
was  named  second 
/>ee-president.  Agustin  Edwards 
of  El  Mercurio,  Santiago, 
*^le  was  named  secretary  and 
A.  Brogan  Jr.  of  the 
oearst  Newspapers  was  named 
^^easurer. 

Angel  Ramos,  publisher  of  El 
“^ndo,  San  Juan,  Puerto  Rico, 


John  T.  O'Rourke,  editor  of  the  Washington  (D.C.)  Daily  News,  incom¬ 
ing  president  of  lAPA,  and  Guillermo  Martinez  Marquez  of  El  Pais, 
Havana,  this  year's  president. 
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U.  S.  government  to  publish  the 
results  of  its  investigation  so 
far.  ' 

•  Recommended  that  its  mem¬ 
bers  clearly  identify  as  paid 
publicity  any  news  or  other  edi¬ 
torial  matter  that  is  paid  for 
and  that  this  recommendation 
be  forwarded  to  all  member 
publications. 

Following  a  lengthy  discus¬ 
sion  of  a  report  of  the  Commit¬ 
tee  on  Freedom  of  the  Press 
which  stated  that  the  press  is 
not  free  in  Cuba,  Bolivia,  Do¬ 
minican  Republic,  Paraguay  and 
Venezuela,  the  general  assembly 
adopted  the  recommendations  of 
the  Committee  in  formal  reso¬ 
lution  as  follows: 

1.  That  the  lAPA  “fight  to 
the  utmost  for  the  abolition  of 
all  legislation  that  restricts 
freedom  of  expression.” 

2.  That  lAPA  organize  a  com¬ 
mittee  to  study  the  need  to 
strengthen  the  system  of  protec¬ 
tion  of  human  rights  through 
freedom  of  expression  and  that 
this  committee  deliver  its  study 
to  the  Organization  of  American 
States. 

3.  That  in  the  fight  for  free¬ 
dom  of  the  press,  the  lAPA  will, 
through  its  meimbers,  widely  dis¬ 
seminate  the  charter  of  lAPA. 

4.  That  steps  of  those  gov¬ 
ernments  which  try  to  restrict 
freedom  of  the  press  through 
the  creation  of  unfair  competi¬ 
tion  by  promoting  the  publica¬ 
tion  of  official  newspapers  will 
be  kept  under  surveillance,  and 
a  procedure  be  fixed  by  the 
General  Assembly  to  be  followed 
by  the  board  of  directors  for 
judging  these  publications,  class¬ 
ing  them,  and  declaring  them 
to  be  outside  the  pale  of  an  or¬ 
ganization  which,  like  the  lAPA, 
is  composed  of  free  newspaper¬ 
men. 

5.  That  in  the  case  of  Bolivia, 
the  lAPA  continue  its  efforts  to 
see  that  the  problem  of  La 
Razon  of  La  Paz  and  Los  Tiem- 
pos  of  Cochabamba  is  solved 
definitely  and  effective  freedom 
of  the  press  is  granted. 

6.  That  in  the  case  of  the 
Dominican  Republic,  a  hemi¬ 
sphere-wide  press  campaign  be 
especially  recommended  so  that 
freedom  of  the  press  in  all  its 
aspects  will  be  restored.  A  simi¬ 
lar  campaign  was  recommended 
in  the  case  of  Venezuela  and 

(Continued  on  page  10) 


9 


lAPA 

{Continued  from  page  9) 
Paraguay. 

7.  That  in  the  case  of  Nica¬ 
ragua,  the  lAPA  insist  that  the 
promise  to  repeal  the  present 
press  law  be  carried  out  and 
that  it  request  effective  guaran¬ 
tees  for  the  free  exercise  of  the 
jounialistic  profession,  especial¬ 
ly  for  the  return  of  exiled  news- 
papeimen. 

8.  That  in  the  case  of  El  Sal¬ 
vador,  a  recommendation  be 
made  to  the  General  Assembly 
that  it  request  the  government 
of  this  republic  to  repeal  the  f 
present  law  restricting  the  ex¬ 
pression  and  dissemination  of 
thought. 

9.  That  the  General  Assembly 
cable  the  president  of  the  Cham¬ 
ber  of  Deputies  of  Peru  express¬ 
ing  the  concem  of  lAPA  that 
the  pi-ess  bill  under  study  by 
the  press  committee  of  this 
Chamber  is  dangerous  to  free¬ 
dom  of  the  press. 

Petitions  to  Cuba 

10.  That  in  the  case  of  Cuba 
the  General  Assembly  insist  on 
the  petitions  made  by  the  board 
of  directors,  by  the  president 
of  lAPA,  and  by  the  chairman 
of  the  Committee  on  Freedom  of 
the  Press,  and  also  by  the  full 
Committee,  requesting  that  cen¬ 
sorship  be  lifted,  and  that  a 
special  statement  supporting 
this  position  be  made. 

11.  That  the  General  Assem¬ 
bly  request  the  members  of  U.  S. 
news  agencies  in  Latin  America 
to  give  the  greatest  possible  dis¬ 
semination  to  the  events  relating 
to  freedom  of  the  press,  particu¬ 
larly  in  the  countries  where  it 
does  not  exist  or  is  precarious. 

12.  That  the  association  con¬ 
vey  to  the  Congress  of  the  U.  S. 
that  it  supports  the  legislation 
proposed  by  the  Moss  Commit¬ 
tee  which  would  open  the  doors 
wider  to  information  on  the  ac¬ 
tivities  of  the  executive  depart¬ 
ments  of  the  U.  S.  government 
here  in  Washington. 

Nicaraguan  Protests 

Debate  on  the  committee  re¬ 
port  verged  on  violence  when 
critics  and  defenders  of  the 
Nicaraguan  administration  be¬ 
gan  shouting  down  speakers,  re¬ 
fusing  to  be  quieted  by  gavel 
banging.  At  one  point  Mr. 
O’Rourke  warned  Leonardo  La- 
cayo  Ocampo  of  Novedades, 
Managua,  he  must  resume  his 
seat  or  leave  the  meeting  hall. 

The  discussion  was  prolonged 
by  a  parade  of  delegates  anxious 
to  comment  on  Venezuelan  press 
censorship.  Each,  in  turn,  la- 


have  been  119  resolutions  aimed 
at  restricting  press  and  radio, 
and  correspondents  are  not  per¬ 
mitted  to  send  uncensored  news, 
he  said. 

Dr.  Eduardo  Santos,  El  Tien- 
po,  Columbia,  made  an  impas¬ 
sioned  plea  to  lAPA  to  be  the 
voice  of  the  people  who  live 
in  countries  where  government 
edict  denies  them  the  right  of 
self  expression.  He  asked  the 
delegates  not  to  confine  their 
interest  to  their  national  bor¬ 
ders,  citing  Cuba  as  an  example 

Freedom  of  the  pres*  discussion:  Left  to  right — Jules  DuBois,  Chicago  calls  for  united  effort. 

Tribune;  Herbert  Matthews,  New  York  Times;  and  Raoul  Alfonso  Apologizing  for  possible  trans- 
Gonse,  El  Mundo,  Havana.  gression  of  the  rule  against  po¬ 

litical  discussion,  Santos  de¬ 
clared  Cuba  can  have  no  fm- 
dom  while  it  denies  press  free 
dom. 

Manuel  F.  Zurita,  Novedades, 
Nicaraqua,  led  the  defense 
against  official  censorship 
charges  made  against  his  coun¬ 
try.  He  told  the  meeting,  as  he 
had  told  the  Dubois  committee, 
that  unrestricted  freedom  of  the 
press  exists  in  his  land.  “A  jour¬ 
nalist  can  say  whatever  he 
wishes  to  say  with  freedom. 
Nicaragua  has  no  newsmen  in 
exile.” 


Paulo  Bittencourt,  Correio  de  Manha,  Rio  de  Janeiro,  with  Alberto 

Gainia  Pai,  La  Prensa,  Buenos  Aire*.  Asked  to  comment  on  the  case 

of  Pedro  Jonquin  Chamorro, 

mented  the  lack  of  press  free-  made  to  throttle  the  press;  no-  Zurita  said  the  newsman  has 

dom  in  that  country,  then  went  body  in  the  United  States  has  to  apply  for  re-admission 

on  to  demand  that  lAPA  take  failed  to  find  out  what  went  on  (having,  Zurita  said,  left  volun- 

more  positive  steps  to  spotlight  in  Little  Rock,  he  assured.  terily)  and  he  will  be  admitted, 

happenings  and,  in  particular,  Carlos  Lacerda,  Tribuna,  da  jjg  gan  do  this  by  attorney  if 
to  demand  release  of  three  news-  Imprensa,  Rio  de  Janeiro,  said  jjg  prefers  not  to  press  his  case 

men  who  have  been  long  in  jail  censorship  exists  in  Brazil  over  person,  the  speaker  added, 

in  that  country.  radio  and  television,  but  correc-  Zurita  said  there  have  been  un- 

Committee  Chairman  Jules  tive  legislation  is  on  the  way.  founded  reports  of  persecution 
Dubois  of  the  Chicago  Tribune  He  related  that  a  group  of  news-  and  torture  of  newsmen  but  the 
took  the  floor  to  assure  that  the  men  have  been  sued  by  the  Min-  denial  has  come  out  in  trials 
problem  has  been  under  thor-  ister  of  War  for  criticism  of  his  and  in  nonpartisan  inquiry, 
ough  study  and  to  detail  what  administration,  using  the  secur-  Leonardo  Lacayo  Ocampo,  the 
has  been  done.  A  committee  has  ity  statutes,  not  the  libel  law,  other  vocal  defender  of  the 
been  appointed  to  go  to  Vene-  as  the  basis.  The  appellate  court  Nicarauguan  press  system,  dis- 
zuela  and  seek  audience  with  the  has  upheld  the  suit,  causing  un-  played  a  number  of  newspapers 
top  administrators  (cables  over  rest  and  disquiet  among  jour-  and  read  the  headlines  to  in- 
a  period  of  eight  years  have  nalists,  the  speaker  said.  dicate  a  pattern  of  criticism- 

brought  neither  reply  nor  ac-  f  j  •  r  i  k*.  when-warranted,  which  is  toler- 

knowledgement) ;  the  committee  ***  ated  by  his  government.  During 

plans  to  make  the  trip  very  soon.  Reporting  on  Colombia,  Jaime  his  address  what  appears  to  be 
“We  are  pounding  at  their  Sanin  Echeverria,  El  Colom-  a  Latin-American  form  of  heck- 

gates.  lAPA  never  gives  up,”  biano,  Medellin,  expressed  doubt  ling  developed:  loud  and  con- 

Mr.  Dubois  said.  that  any  other  country  enjoys  stant  coughing,  beginning  with- 

f  IT  «  a  greater  freedom  of  press  than  in  a  small  group  and  being  taken 

e  erence  o  .  .  ggi-ged  there  have  up  with  increasing  tempo  until 

Press  freedom  in  the  United  been  some  unhappy  carryovers  the  speaker  must  literally  yell 
States  came  in  for  brief  mention  from  the  days  of  the  dictator-  to  be  heard.  This  lead  to  un¬ 
near  the  close  of  debate.  S.  G.  ship  but  pleaded  “You  cannot  complimentary  cries  from  the 
Fletcher  of  the  Daily  Gleaner,  automatically  restore  all  liber-  floor  and  the  partisans  turned 
Kingston,  Jamaica,  wanted  to  ties  after  a  revolution,  and  the  the  meeting  into  bedlam.  Chair- 
know  if  there  is  truth  in  rumors  press  law  is  under  study  now.”  man  O’Rourke  restored  order 
that  pressure  was  imposed  on  The  expected  fight  over  com-  by  threatening  to  have  the 
newspapers  to  report  the  Little  mittee  evaluation  of  Cuba  news  crowds  milling  in  the  aisles  es- 
Rock  school  integration  battle  controls  did  not  materialize.  But  corted  out  of  the  room, 
in  the  manner  preferred  by  gov-  Luis  Machado  Ortega,  Diario  Adan  Selva,  El  Gran  Diario, 
emment  officials.  James  G.  Naeional,  Havana,  took  the  floor  Nicaragua,  rose  to  dispute  the 
Stahlman,  a  former  lAPA  presi-  to  say  the  Charter  of  lAPA  is  statements  of  his  countrymen, 
dent,  was  called  to  the  micro-  violated  in  every  part  in  Cuban  It  is  not  safe  to  criticize  public 


Denies  Restrictions 


as  upheld  the  suit,  causing  un-  played  a  number  of  newspapers 
;st  and  disquiet  among  jour-  and  read  the  headlines  to  in- 
alists,  the  speaker  said.  dicate  a  pattern  of  criticism- 

r  1  1  •  when-warranted,  which  is  toler- 

ated  by  his  government.  During 
Reporting  on  Colombia,  Jaime  his  address  what  appears  to  be 


gates.  lAPA  never  gives  up,” 
Mr.  Dubois  said. 

Reference  to  U.  S. 


dent,  was  called  to  the  micro-  violated  in  every  part  in  Cuban 
phone  to  answer.  No  effort  was  treatment  of  the  press.  There 


(Continued  on  page  69) 
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Ad  Buyers  Make  Pitch  at  ABC 


measures  of  individual  adver¬ 
tisement  audiences  which  will 
be  equivalent  and  comparable 
for  the  major  media. 
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For  Common  Media 


‘Apples  and  Oranges’  Panel  Tells 
Need  for  Basic  Impact  Formula 


Chicago 

The  advertising  buyers’  pre- 
vcupation  with  data  for  meas¬ 
uring  media  beyond  the  circula- 
:  on  yardstick  was  apparent  in 
i  panel  program  at  the  43rd 
arnual  meeting  of  the  Audit 
Bureau  of  Circulations  here  Oct. 

Practical  men  in  the  adver¬ 
tising  business  have  a  strange 
tray  of  being  impractical  and 
measure  apples  and  oranges, 
said  the  keynoter-moderator,  Dr. 
G.  Maxwell  Ule,  research  di¬ 
rector  of  Kenyon  &  Eckhardt, 
Inc. 

From  that  basis  the  other 
agency  participants  developed 
their  theme  that  all  media  must 
fome  around  to  embracing  a 
marketing  concept  that  cries  for 
substantial  facts  and  figures 
about  audiences.  The  great  need. 
Dr.  Ule  emphasized,  is  for  in¬ 
termediate  comparability. 

The  Problem 

Dr.  Ule  introduced  the  dis¬ 
cussion  with  this  exposition  of 
the  advertising  problem : 
“Advertising  should  build 
awareness  for  a  product,  a  serv¬ 
ice,  or  an  institution,  and  second, 
it  should  build  attitudes  as  well. 
The  evidence  is  fairly  conclusive 
that  these  two  roles  are  adver¬ 
tising’s  primary  responsibility, 
and  that  they  are  highly  related 


to  consumer  sales.  More  and 
more  research  bears  this  out. 

“Communication  has  at  least 
three  dimensions.  First  is  the 
dimension  of  coverage.  That  is, 
how  many  people  or  how  many 
households  are  you  reaching 
with  your  media  list  at  one 
time?  Second  is  the  dimension 
of  frequency:  How  often  are  you 
reaching  this  group  on  the  av¬ 
erage  and  what  is  the  variance 
in  frequency  within  the  group? 
Finally,  what  is  the  qualitative 
impact  of  messages  you  are  de¬ 
livering? 

Interchangeable  Measurement 

“How  are  we  going  to  deter¬ 
mine  what  media  we  are  going 
to  use  for  meeting  a  particular 
advertising  objective?  Sooner  or 
later,  one  basic  and  fundamental 
measurement  will  be  the  pro¬ 
portion  of  a  given  market  the 
medium  will  deliver,  and  at  what 
cost?  But,  in  measuring  the  pro¬ 
portion  of  a  market  —  let  us 
say  the  national  market  which 
a  particular  medium  will  de¬ 
liver  on  a  one  issue  or  broad¬ 
cast  basis,  we  are  here  talking 
in  terms  of  a  marketing  con¬ 
cept  —  not  a  book  keeping  con¬ 
cept. 

“We  are  not  here  interested 
in  the  circulation  of  a  particular 
medium;  we  are  interested  in 
what  proportion  of  the  total 


RELATIVE  MEDIA  COST  EFFICIENCY  DATA 
(Spring,  1957) 

This  chart,  shown  to  ABC  members  by  Dr.  Seymour  Banks  of  Leo  Burnett 
(^wipaiiy,  tells  what  happens  when  you  adjust  media  audience  by  measures  of 
l^ponse  to  individual  advertisements  spi>earin(;  in  those  media,  and  relate  the 
wtertisinK  audiences  thus  estimated  to  the  cost  or  time  units  involved. 


^Nihan 

tflcviiion 

Awrage  evening  %  hour  program 
%  day  hour  program 
Srtme  spots  (60  seconds) 
■'Wnttime  spots  (20  seconds) 

Ridio 

Average  day  ^4  hour  program 

ktguines 

(eneral  Weeklies 

Rfomen’s  Service  &  Home  Service 


(Toet/M  Advertising 
Impressions 


'•tpsper  Supplements 
'**»Psper8 


Unit 

Cost/M 

Index 

1-min.  Ckjmm’l 

$1.30 

27 

l-min.  Ckimm’l 

1.21 

25 

l>min.  CommM 

1.56 

32 

(Commercials  delivered 

2.10 

43 

1-min.  Comm’l 

0.07 

20 

Papre,  4-color 

4.34 

100 

Page.  B&W 

5.69 

118 

Page.  4-color 

5.10 

105 

Page,  B&W 

5.73 

118 

Page,  4-color 

3.73 

77 

Page,  B&W 

5.11 

106 

1000-line,  ROP.  B&W 

6.88 

142 

Page.  ROP,  B&W 

10.31 

213 

Page,  ROP,  4-color 

8.70 

180 

media,  an  advertising  impression  is  produced  when  one 
.  advertisement,  in  a  Starch  survey.  For  broadcast  data  an 
T^msing  impression  is  one  person  being  exposed  to  one  minute  of  commercial 
“w  via  programs,  in  Nielsen  ratings.) 
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Y  ardstick 

households  which  a  given  issue 
or  broadcast  reaches.  In  the 
case  of  a  magazine  we  are  in¬ 
terested  in  the  total  reach  of 
the  issue,  not  its  circulation;  in 
the  case  of  a  television  program 
we  are  interested  in  the  total 
reach  of  the  broadcast,  not  the 
total  coverage  of  the  network 
over  a  period  of  time.  This 
means  that  we  must  devise  com¬ 
parable  measurements  of  circu¬ 
lation  which  are  relatively  inter¬ 
changeable.’’ 

How  Many  See  Ad? 

Next  speaker: 

Dr.  Seymour  Banks,  manager 
of  media  planning  and  research 
for  Leo  Burnett  Company,  Inc. 
He  said,  in  part: 

“To  an  advertiser,  the  funda¬ 
mental  question  of  interest  is 
the  number  of  people  who  will 
see  his  advertisement,  not  the 
number  of  people  who  read  the 
issue.  The  advertiser  is  aware 
that,  if  he  buys  a  bigger  unit 
of  space  or  time,  he  is  likely  to 
reach  more  people.  But,  only  in 
relatively  rare  cases,  does  he 
know,  in  a  really  precise  way, 
what  happens  to  his  true  adver¬ 
tising  audience  if  he  switches 
from  one  size  unit  to  another 
size  unit  in  the  same  publica¬ 
tion.  And  there  is  almost  noth¬ 
ing  on  w’hat  happens  to  his  ad¬ 
vertising  audience  if  he  moves 
from  one  medium  to  another, 

“Despite  the  current  stage  of 
media  research  technology,  I 
predict  that  the  next  major  step 
forward  in  media  measurement 
will  be  the  development  of 


Exposure  Factor 
“With  these  tools,  the  adver¬ 
tiser  will  be  able  to  compare  the 
number  of  people  who  are  likely 
to  be  reached  by  $100,000  of 
advertising,  whether  that  money 
buys  4-color  bleed  pages  in  a 
list  of  magazines,  1750-line  ads 
in  100  newspapers  in  the  top 
50  markets,  a  90-second  com¬ 
mercial  on  a  TV  spectacular  or 
any  other  variation  in  choice  of 
space  or  time  units. 

“When  I  say  ‘reached,’  I  mean 
that  people  are  likely  to  expose 
themselves  to  the  advertisement 
with  sufficient  attentiveness  so 
that  it  registers  in  their  con¬ 
scious  faculties.  How  strongly  it 
registers  or  the  nature  of  the 
impression  are  subjects  for  fur¬ 
ther  discussion. 

“After  we  have  made  this  next 
step  forward,  the  task  of  media 
selection  will  not  degenerate 
into  a  simple  job  where  the  only 
rule  is:  Select  That  Medium 
With  The  Lowest  Cost  Per 
Thousand!" 

Qualitative  Values 
Jack  R.  Green,  associate  media 
director  of  J.  Walter  Thompson 
Company,  focussed  on  the  ad¬ 
man’s  plea  for  qualitative  values’ 
saying: 

“The  media  man  isn’t  just 
talking  about  the  quantitative 
values.  Any  clerk  can  take  cir¬ 
culation  and  cost  figures  and 
estimate  the  cost  of  delivering 
exposure  for  an  advertising 
message  to  a  thousand  homes. 

“The  media  man  is  more  con¬ 
cerned  today  with  measuring  the 
qualitative  values  of  media;  the 
degree  to  which  different  forms 

{Continued  on  page  67) 


S,  L  AND  D  IN  THE  ABC — That's  code  for  James  M.  Shryock,  Walter 
P.  Lent!  end  George  C.  Dibert.  Mr.  Lentz  (Bristol-Meyersj  is  the  new 
chairman  of  the  board  of  the  Audit  Bureau  of  Circulations,  succeeding 
Mr.  Dibert  (J.  Walter  Thompson  Co.).  Mr.  Shryock  is  president  and 
managing  director  of  the  bureau.  (Story  on  page  64.) 
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Foreign  News  Importance 
Stressed  by  APME  Study 

Mechanical  Changes  Emphasize 
Need  for  Shorter  Stories 


Foreign  news  will  fill  an  in¬ 
creasing  volume  of  the  total 
Associated  Press  news  report, 
the  1957  APME  Blue  Book  fore¬ 
casts  and  urges. 

The  continuing  studies  com¬ 
mittees  of  the  Associated  Press 
Managing  Editors  Association 
prepared  their  Blue  Book  re¬ 
ports  in  connection  with  the  an¬ 
nual  meeting  of  the  APME  to 
be  held  in  New  Orleans  Nov. 
19-28. 

The  APME  Foreign  News 
Committee,  headed  by  Alfred 
Friendly,  Washington  (D.  C.) 
Post  and  Times-Herald,  re¬ 
ported: 

“Much  as  we  may  dislike  it, 
there  is  no  sign  of  a  reversion 
to  the  da3rs  when  the  most  sig¬ 
nificant  events  took  place  in  our 
comfortable  and  familiar  back¬ 
yard.  On  the  contrary,  if  we  are 
to  do  right  by  our  readers  and 
inform  them  of  events  of  the 
greatest  potential  importance  to 
them,  we  will  have  to  tell  them 
more  and  more  of  what  goes  on 
abroad. 

“Our  papers  rely  overwhelm¬ 
ingly  on  AP  for  foreign  news. 
The  expectation  is  that  its  for¬ 
eign  service  will  be  called  upon 
in  ever  greater  volume.  It  w'ill 
be  asked  for  treatment  of  the 
news  in  increasing  depth  and 
with  increasing  expertness.  As 
we  and  our  reader’s  know  more 
about  what  has  become  our  new 
Main  Street,  we  will  be  increas¬ 
ingly  demanding  of  both  quality 
and  breadth  of  coverage.  AP’s 
foreign  job  is  going  to  get 
harder. 

“There  is  nothing  in  its  per¬ 
formance  in  past  years  to  sug¬ 
gest  that  it  cannot  do  that  fu¬ 
ture  job  with  distinction.” 


be  led  astray.  He  may  often  get 
suckered  into  featuring,  or  over¬ 
playing,  the  yam.  Or  an  editor 
who  has  only  the  AP  service 
may  begin  to  bite  his  nails  when 
a  nearby  paper  explodes  with 
news  he  has  never  known  about. 

“Committee  members  have 
suggested,  therefore,  that  AP, 
when  it  is  cognizant  of  some¬ 
thing  goofy  running  in  another 
service,  alert  editors  of  what  is 
afoot,  commenting  on  the  piece 
and  declaring  either  in  a  story 
or  a  service  message,  that  such 
and  such  a  rumor,  circulating 
here  and  there,  does  not  seem  to 
be  well  founded,  or  remains 
doubtful  or  unconfirmed  or 
downright  wrong.  The  commit¬ 
tee  asks  that  AP  consider  the 
problem  and  seek  to  come  up 
with  a  useful  technique  to  meet 
it.” 

The  committee  found  that  in 
relation  to  the  giant  output  of 
foreign  news  by  the  AP  items 
deserving  criticism  were  rela¬ 
tively  few  and  relatively  minor. 
The  committee’s  critique  stated: 

“The  following  critical  items 
should  be  read  against  the  com¬ 
mittee’s  major  conclusion  that 
AP’s  foreign  report  in  1957  was 
superb. 


of  the  King  James  Version.” 

Concerning  inteipretation,  the 
Foreign  News  Committee  sug¬ 
gested: 

“Both  in  background  pieces 
and  in  the  spot  news  stories,  the 
AP  foreign  file  seems  slightly 
more  timid,  more  inhibited  and 
less  sure-footed  than  the  domes¬ 
tic  or  Washington  reports  in 
telling  the  reader  what  it’s  all 
rbout  it.  It  is  as  if  there  is  a 
lag,  w’ith  some  of  the  foreign 
staff  still  struggling  under  the 
restrictions  of  a  decade  or  so 
ago  when  the  reporter  was  not 
supposed  to  explain  the  issue  he 
was  writing  about,  supplement 
it  with  correlary  material  or  put 
it  into  perspective. 

“One  desk  man  observed  this 
year:  ‘A  list  of  new  cabinet 
members  in  France  does  not 
mean  a  thing,  but  an  explana¬ 
tion  of  the  forces  they  represent 
would.’ 

“The  appeal  being  made  here 
is  certainly  not  for  editorializing 
foreign  news.  But  when  the  AP 
reporter  has  become  an  expert 
on  the  country  which  he  covers, 
and  knows  that  a  blow-up  was 
caused  by  dissatisfaction  with 
this,  that  and  the  other  develop¬ 
ment,  he  should  say  so.” 


portionate  emphasis  on  ‘occur¬ 
ences’  and  shift  emphasis  t« 
‘worked-up’  stories  in  the  areas 
of  health,  religion,  education, 
culture,  medical  science,  th« 
pocketbook  and  breadbasket,  en¬ 
tertainment,  recreation,  people, 
housing  and  family.  4)  Do  more 
in  forecasting,  the  preview— in 
such  fields  of  interest  as  ne» 
autos,  medicine,  housing,  elec- 
trobics,  education.  5)  Dispel  the 
notion  of  magazines  having  the 
major  audience.” 


Domestic  News 


Business  News 


Criticisms 


Foreign  Follow-Up 


In  connection  with  follow-up 
of  foreign  stories,  the  commit¬ 
tee  suggested  that  some  tech¬ 
nique  be  devised  to  inform  edi¬ 
tors  whether  competing  serv¬ 
ices  are  wrong  about  certain 
stories  not  carried  by  the  AP. 
The  committee  wrote: 

“When  the  opposition  is  bay¬ 
ing  up  the  trail  of  something 
which  the  AP  reporter  in  the 
area  knows  is  phony  and  has 
therefore  not  touched,  the  editor 
with  the  competing  service  may 


“Since  it  is  produced  by  hu¬ 
man  beings,  AP’s  foreign  serv¬ 
ice  is  also  fallible.  On  any  given 
day.  in  any  given  area,  on  any 
event  running  over  a  period  of 
time,  AP  is  now  and  then  out- 
written,  late,  inadequate,  con¬ 
fused,  incomplete  and  non-per- 
ceptive.  Little  purpose  would  be 
served  in  giving  examples;  most 
of  them  have  been  circulated  in 
committee  round-robin  letters 
and  thus  brought  to  the  atten¬ 
tion  of  Ben  Bassett  and  his  col¬ 
leagues. 

“Editors  can  ask  AP  to  be 
perfect,  and  perhaps  should  do 
so  as  a  matter  of  principle.  But 
it  would  seem  to  be  a  waste  of 
effort  to  pretend  that  there  are 
some  foolproof  measures  that 
can  be  taken  to  guarantee  that 
no  AP  man  abroad  will  ever  be 
scooped  or  late,  that  he  will  be 
always  omniscient,  omnipresent, 
Solomon-like  in  judgment  and 
at  each  moment  commanding  a 
prose  style  three  cuts  above  that 


The  Business  News  Commit¬ 
tee,  headed  by  Gordon  Hanna, 
Memphis  (Tenn.)  Commercial 
Appeal,  made  these  recommen¬ 
dations:  “1)  Step  up  the  move 
into  the  field  of  consumer  eco¬ 
nomics.  2)  Make  certain  the 
best  business  stories  and  fea¬ 
tures  are  relayed  on  wires  that 
reach  the  membership.  3)  Pro¬ 
vide  more  features  in  the  300 
and  500-word  range  and  cut 
down  on  the  1,000-word  stories. 
4)  Offer  more  illu.strations,  par¬ 
ticularly  charts  and  graphs.  5) 
Develop  more  business  stories 
of  a  regional  nature.  6)  Con¬ 
centrate  on  producing  more 
good  shorts.” 

The  Magazine  Study  Commit¬ 
tee,  headed  by  Randolph  Norton, 
Charlotte  (N.  C.)  Observer, 

suggested  the  AP  could  help 
newspapers  do  a  better  job  in 
the  areas  in  which  magazines 
are  strongest  by  these  sugges¬ 
tions:  “1)  Provide  much  better 
art — pictures,  graphs,  charts, 
illustrations.  2)  Improve  writ¬ 
ing.  Get  writers  into  the  habit 
of  pitching  their  stuff  to  the 
reader,  employing  the  ‘you’ 
angle.  3)  Remove  the  dispro- 


The  Domestic  News  Commit 
tee,  headed  by  Roderick  J 
Watts,  Houston  (Texas)  Chron¬ 
icle,  recommended: 

“1)  Special  efforts  should  b« 
made  to  improve  leads  and  re¬ 
duce  to  a  minimum  the  number 
of  new  leads.  2)  Every  effort 
should  be  made  to  improve  writ¬ 
ing.  3)  Stories  of  major  events 
should  be  held  to  reasonable 
length.  4)  Enterprise  reporting 
and  more  alert  pickup  of  mem 
bership  enterprise  stories  should 
be  encouraged  in  bureaus.  5) 
An  increase  in  the  use  of 
visories.  6)  Early  and  adequate 
rewrites  of  previous  cycle 
stories.  7)  Continuous  efforts  to 
hurdle  state  and  regional  bar¬ 
riers  with  news  and  pictures  of 
interest  to  neighboring  states, 
8)  More  adequate  coverage  of 
religion  and  agriculture.” 

The  Newsphotos  Committee, 
headed  by  Harvey  Patton,  De 
troit  (Mich.)  News,  found  the 
Wirephoto  file  “generally  excel 
lent,”  but  felt  there  was  room 
for  improvement  in:  “1)  Greater 
variety,  more  stress  on  the  un 
usual,  curtailing  routine. 
Even  more  interest  on  top-fligW 
feature  pictures.  3)  Elimination 
of  dull,  inaccurate  captions.  4) 
Better  designed  map  illustra¬ 
tions.  5)  Better  ‘bird  dog^ng" 


Q 

% 


Writing 

Complaints  on  writing  listed 
by  the  Writing  Committee, 
headed  by  Philip  S.  Heisler, 
Baltimore  (Md.)  Evening  Sun. 
were:  “1)  Involved,  unclear 
leads.  2)  Timid  writing  and 
over-attribution.  3)  Failure  to 
develop  full  dramatic  values  of 
a  story.  4)  Routine,  unimagina¬ 
tive  handling  of  rewrites.  6) 
Faulty  grammar  and  unneces¬ 
sary  punctuation.” 

The  Newsfeature  Committee, 
headed  by  Edward  P.  Fallon. 
Toledo  (Ohio)  Blade,  brought 
out  that  many  newspapers  ai« 
decreasing  their  measure  to  thf 
11-pica  column  and  frequently 
increasing  their  body  type  si** 
This  calls  for  shorter  stories. 


(Continued  on  page  67) 
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Queen’s  Tour  Press 
Weary  But  Superb 

By  Ruth  Lloyd 


When  news  gals  have  a  kind 
word  for  their  subject — that's 
news. 

And  the  small  group  of  gals 
who  stuck  frimly  to  the  Queen’s 
side  all  through  her  back-break¬ 
ing,  non-stop  round  ended  up 
with  unqualified  admiration  for 
the  stamina  of  the  slender,  31- 
year  old  ruler  of  Brittania. 

With  one  exception,  the  gals 
who  chased  the  royal  pair 
around  were  a  good  deal  older 
than  Elizabeth  II.  They  stared 
through  bleary,  bloodshot  eyes 
as  the  radiant  Queen  stepped 
into  her  BOAC  plane  for  Lon¬ 
don  at  midnight  Oct.  22. 

More  than  1,400  reporters  and 
photographers  had,  at  one  point 
or  another,  joined  the  royal 
party  and  quietly  fallen  dizzily 
by  the  wayside.  Only  a  very  few 
gal  correspondents  stayed  with 
the  tour  from  Ottawa  through 
Williamsburg,  Washington  and 
New  York.  This  hardy  group 
included ; 

Inez  Robb,  Scripps  Howard. 

Judith  Crist,  New  York  Her¬ 
ald  Tribune. 

Cynthia  Lowry,  AP. 

Gay  Pauley,  UP. 

Phyllis  Batelle,  INS. 

Frances  Bums,  Boston  Globe. 

Jane  Schermerhom,  Detroit 
News. 


Ann  Matheson,  Australian 
Associated  Press. 

June  Callwood,  MacLean’s 
(Canada). 

There  may  have  been  one  or 
two  others  lost  in  the  milling 
throng.  Those  who  joined  the 
brigade  in  Williamsburg  and 
then  stuck  it  out  through  the 
final  frantic  day  in  New  York 
included : 

Edith  Evans  Asbury,  New 
York  Times. 

Gael  Greene,  New  York  Post. 

Ruth  Lloyd,  Jours  de  France 
&  W.N.S. 

Betty  Beale,  Washington  Post. 

Ruth  Montgomery,  INS. 

Dorothy  Kilgallen  and  Jinx 
Falkenburg  went  along  as  leg 
men  for  most  of  the  ride  but 
dropped  off  for  repairs  at  one  or 
two  points. 

Dorothy  and  Jinx  were  recog¬ 
nized  by  their  TV  fans  and  drew 
louder  cheers  than  the  Queen 
all  along  the  w'ay. 

As  she  daintily  threaded  her 
way  to  the  roped-off  area  hold¬ 
ing  back  the  press  corps  along 
the  Queen’s  red-carpeted  path 
at  Williamsburgh  Airport,  Doro- 

EXCLUSIVE  spot  is  occupied  by 
the  Press  es  Queen  Elizabeth  II 
and  her  party  tour  the  old  James¬ 
town  Porte.  (Colonial  Williams¬ 
burg  photo). 


thy  handed  out  autographs, 
posed  for  a  Chamber  of  Com¬ 
merce  photographer  with  Gael 
Greene  of  the  New  York  Post. 

“Won’t  your  editor  shoot  you 
for  this?”  startled  reporters 
asked  Gael  in  some  concern.  Kil- 
gallen’s  the  opposition!” 

“What’s  it  matter?”  Gael 
flipped  back.  “I’m  going  to  get 
married  and  have  children — if  I 
get  fired.” 

In  New  York,  Army  weapons- 
carriers  bore  the  press  up  Broad¬ 
way  in  the  ticker  tape  parade 
for  the  Queen,  with  millions 
getting  an  excellent  view  of 
Jinx,  leaning  over  the  side  of 
the  tumbril-like  truck. 

Eager  fingers  pointed  in 
happy  recognition  —  “There’s 
Jinx!”  And  cameras  clicked 
away  at  the  smiling  TV  re¬ 
porter. 

Gripes  were  plentiful  at  the 
outset  of  the  tour,  but  weary, 
frustrated,  and  wiser  reporters 
agreed  at  the  end  that  the  last 
day  was  the  worst.  Painstaking 
high  level  planning  to  facilitate 
press  coverage  was  tripped  up. 

Unhappy  but  determined  sol¬ 
diers,  following  strict  but  incom¬ 
plete  orders,  nearly  kept  half 
the  accredited  press  out  of  the 
Commonwealth  Ball  at  the  Ar¬ 
mory.  Those  who  did  make  it 
got  crushed  in  the  stampede  at 
the  end,  when  5,000  society 
dames  tried  to  follow  Her  Ma¬ 
jesty  out  the  door. 

Marianne  “Mimi”  Strong,  so¬ 
ciety  editor  of  the  New  York 
World  Telegram  &  Sun,  leaped 
out  a  window  to  get  away  from 
the  crush.  With  her  was  her 
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assistant,  Charles  Van  Rens¬ 
selaer  III. 

In  addition  to  chronic  fatigue 
and  insufficiency  of  adjectives, 
it  turned  out  to  be  beyond  the 
human  possibilities  of  any  one 
individual  to  cover  the  Queen 
at  each  stopping  point.  The  only 
solution  was  to  pool  photo  and 
copy.  In  such  a  fast-paced  story, 
some  individual  reporters  and 
photographers  never  quite 
caught  up  with  the  pool.  Bob 
Considine,  noted  for  his  unfail¬ 
ing  good  humor  and  helpfulness, 
finally  admitted  he  was  bushed. 

One  of  the  best  stories  out  of 
Ottawa  is  one  which  no  reporter 
printed:  It’s  the  one  about  the 
gal  reporters  finding  themselves' 
billeted  in  the  “smaller  hotels.” 
Judith  Crist  soon  discovered 
that  her  room  had  never  before 
been  rented  for  more  than  two 
hours  at  a  time.  Cynthia  Lowry 
found  her  hotel  was  raided  regu¬ 
larly.  Jane  Schermerhom  moved 
out  before  she  moved  in.  Frances 
Bums,  Boston  Globe,  saved  them 
all.  She  obtained  several  suites 
in  Ottawa’s  best  apartment  hotel 
when  she  discovered  they  were 
unoccupied  because  of  a  siege 
of  Asian  Flu.  One  by  one,  she 
rescued  her  hapless  colleagues 
from  bordellos. 

The  American  press  was  out¬ 
raged  because  Canadian  re¬ 
porters  got  priority  coverage 
facilities  in  Ottawa  where  only 
12  out  of  1,000  reporters  were 
admitted  to  State  events.  Things 
got  to  such  a  pitch  during  the 
first  few  days  that  Judith  Crist 
rose  in  her  wrath  to  declare; 

“The  New  York  Herald  Tri¬ 
bune  is  not  shelling  out  $750 
for  me  to  spend  four  days  in 
Canada  so  that  the  wire  services 
could  cover  the  Queen.” 

At  the  end  of  twenty  minutes 
of  eloquence  Judy  had  won  her 
point.  Restrictions  were  eased 
to  permit  non-Canadian  press  to 
get  a  little  closer  to  the  Queen. 

Some  of  the  press  encounters 
with  Royalty  smacked  of  the 
hysterical,  others  were  hilarious. 
All  of  them  were  human. 

When  a  group  of  the  gals 
gathered  in  the  doorway  of  the 
Williamsburg  Inn  for  a  prom¬ 
ised  glimpse  at  the  Queen’s 
gown,  Gael  Greene,  the  New 
York  Post  23-year-old  staffer — 
who  towers  over  everyone  except 
Philip,  kept  her  front  row  posi¬ 
tion  by  settling  herself  on  her 
knees. 

“Are  you  praying?”  Prince 
Philip  inquired  with  a  grin  as 
the  Queen  passed  by.  Royalty- 
struck,  Gael  remained  frozen  in 
the  position  she  had  been  hold¬ 
ing  valiantly  during  the  three- 
hour  wait. 

“It’s  more  important  that  we 
(Continued  on  page  68) 
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10  Top  Newspaper  Problems 


Are  Studied  for  Solutions 


NEA  Hears  NAM  Leaders  Suggest 
Ways  to  Work  on  Big  Problems 


Chicago 

Ten  top  current  newspaper 
problems  were  discussed  by 
members  of  the  Newspaper  As¬ 
sociation  Managers  at  the  con¬ 
vention  of  the  National  Editorial 
Association  at  the  Conrad  Hilton 
H<  tel  Oct.  26. 

The  NAM  members  drew  up 
the  10  problems  they  felt  most 
urgently  need  solution  from  280 
problems  submitted  by  their 
members  in  convention  last 
Augrust. 

Discussing  possible  solutions 
to  the  problems  were: 

William  J.  Oertel,  executive 
director,  Ohio  Newspaper  Asso¬ 
ciation,  chairman. 

Stanford  Smith,  assistant  to 
general  manager,  American 
Newspaper  Publishers  Associa¬ 
tion. 

Bruce  McCoy,  manager,  Loui¬ 
siana  Press  Association. 

Main  purpose  of  the  “Top 
Ten”  was  to  pinpoint  industry¬ 
wide  attention  on  areas  of  news¬ 
paper  importance  and  to  encour¬ 
age  increased  study  and  im¬ 
provement  toward  solution  of 
the  problems  for  the  good  of  the 
industry  at  large,  it  was  ex¬ 
plained.  The  ten  were  not  listed 
in  any  order  of  importance. 
Some  solutions  suggested  by  the 
three  “problem”  panelists  fol¬ 
low: 


why  publishers  have  trouble  in 
attracting  young  people  is  that 
misinformation  in  big  doses  has 
been  fed  to  our  best  prospects 
while  our  story  of  newspaper 
career  opportunities — which  is 
literally  fascinating — has  not 
been  told  very  well  and  in  many 
instances  it  has  not  been  told  at 
all,”  remarked  Mr.  Smith.  He 
added  that  the  ANPA  has  sent 
out  more  than  30,000  copies  of 
its  brochure,  “Career  Opportuni¬ 
ties  in  the  Daily  Newspaper 
Business,”  and  that  the  Ameri¬ 
can  Council  on  Education  for 
Journalism  has  produced  a  book¬ 
let,  “Choosing  a  Career  in  Jour¬ 
nalism.”  He  reported  many  pub¬ 
lishers  are  expanding  programs 
to  improve  relations  between 
the  newspapers  and  each  em¬ 
ploye  as  an  individual.  No  news¬ 
paper  is  too  small  to  help  solve 
this  problem,  he  advised. 


Holding  Personnel 


1)  Attracting,  training  and 
holding  qualified  newspaper  per¬ 
sonnel,  and  promoting  good  em¬ 
ploye  relations. 

Mr.  Smith  reported  300,000 
persons  are  employed  by  news¬ 
papers  in  the  U.  S.  and  that 
Bureau  of  Labor  Statistics  fig¬ 
ures  consistently  show  earnings 
of  newspaper  employes  are 
higher  than  those  of  other  in¬ 
dustries,  including  other 
branches  of  the  printing  indus¬ 
try.  He  said  newspaper  average 
weekly  earnings  are  $100.54, 
about  20%  higher  than  the  aver¬ 
age  for  all  manufacturing,  and 
higher  than  periodicals,  books, 
commercial  printing  and  litho¬ 
graphing.  Average  number  of 
hours  worked  are  lower  for 
new’spaper  workers  than  any 
other  category  mentioned,  he 
said. 

“The  one  outstanding  reason 


Profit  Margins 

2)  Study  of  production  econo¬ 
mies  and  rate  structures  by  in¬ 
dividual  newspapers  to  maintain 
adequate  profit  margins  in  the 
face  of  steadily  increasing  costs 
of  labor,  newsprint,  machinery, 
taxes. 

Mr.  McCoy  urged  utmost  pro¬ 
duction  and  operational  effi¬ 
ciency  and  scrutiny  of  expenses. 
Current  subscription  and  adver¬ 
tising  rate  structures  of  perhaps 
a  majority  of  newspapers  are 
too  low,  he  advised. 

“If  publishers  don’t  soon  start 
making  their  rates  truly  reflec¬ 
tive  of  rising  costs  and  lower 
dollar  purchasing  power,  there 
are  sad  days  ahead  for  many 
newspapers,”  he  warned.  “The 
grocer  changes  his  prices  sev¬ 
eral  times  a  month  in  some 
cases.  Too  many  publishers  look 
upon  a  rate  change  as  if  it’s  as 
earth-trembling  as  the  launch¬ 
ing  of  a  satellite.  It  should  and 
must  become  a  routine  business 
procedure.” 


ing  trend  across  the  nation,” 
warned  Mr.  Oertel.  “For  an  in¬ 
dustry  with  advertising  as  its 
main  financial  source,  this  atti¬ 
tude  could  be  disastrous.  What 
is  needed  is  a  strong  offensive 
by  the  press  to  sell  advertising 
as  a  good  and  healthy  service 
for  business  in  general  and  the 
public.  We  also  must  keep  sell¬ 
ing  and  telling  that  good  adver¬ 
tising  is  completely  ethical  and 
is  important  to  our  oconomy. 
There  is  nothing  wrong  with  ad¬ 
vertising,  except  the  people  mia- 
iise  it!” 

“Why  is  it  all  right  for  a 
banker,  a  minister,  a  pharmacist 
or  an  accountant  to  advertise, 
but  not  a  doctor,  a  lawyer,  a 
dentist,  an  engineer,  a  funeral 
director,  or  an  optometrist?”  he 
asked.  “Why  is  it  all  right  for 
non-advertisers  to  seek — and  get 
— much  free  publicity,  editorial 
comment,  photographs,  and  al¬ 
ways  fine  announcements  when 
opening  new  offices,  but  not  be 
willing  to  insert  good,  accept¬ 
able  advertising?  Why  is  good 
advertising  ethical  and  profes¬ 
sional  for  some,  but  not  for 
others?  Is  there  a  concerted 
effort  underway  to  restrict  ad¬ 
vertising  and  slowly  eliminate 
the  competitive  factor  in  busi¬ 
ness  and  the  professions  ?  These 
are  serious  questions.” 

Mr.  Oertel  estimated  that  of 
all  advertising  99%  is  good  and 
performs  a  needed  service  to 
the  public.  He  warned,  however, 
that  the  1%  of  bad  advertising 
may  encourage  expanded  limita¬ 
tions  and  controls  on  adver¬ 
tising. 

“For  the  good  of  the  general 
public,  it  is  time  a  strong  stand 
was  taken  by  newspapers  on  a 
united  basis  to  roll  back  this 
anti-advertising  trend  and  to 
oppose  government  restrictions 
on  good  advertising  at  the  fed¬ 
eral,  state  and  local  levels, 
wherever  and  whenever  such 
restrictions  are  proposed,”  he 
concluded. 


LAURELS — ^The  Southwest  JouriMl 
ism  Forum  gave  a  citation  to  Marie 
Dauplaise,  Houston  Press,  for  her 
eye-witness  report  of  the  Hurri¬ 
cane  Audrey  disaster  at  Cameron, 
La.  She  was  the  first  reporter  to 
fly  over  the  stricken  area. 


Ad  Restrictions 

3)  Protecting  the  public 
against  government  restrictions 
on  advertising  at  the  federal, 
state  and  local  levels. 

“Many  newspapers  have  taken 
a  neutral  or  defensive  position 
on  this  increasing  anti-advertis- 


Right  To  Know 

4)  Protecting  and  fulfilling 
the  public’s  right  to  know  about 
activities  of  government  at  all 
levels,  resisting  encroachments 
on  the  right  of  public  access  to 
public  records  and  public  meet¬ 
ings,  and  providing  full  news 
coverage  of  government  and 
public  affairs. 

Public  officials  who  feel  they 
alone  have  the  right  to  decide 


what  the  public  should  be  told 
about  the  public’s  business  ad¬ 
vance  all  the  same  arguments  at 
the  federal,  state  and  local  level, 
Mr.  Smith  said. 

“It  is  at  the  local  level  that 
you  as  a  newspaper  publisher  or 
editor  face  this  problem,”  ob¬ 
served  Mr.  Smith.  “Your  work 
at  that  level  is  just  as  important 
as  the  work  of  the  ANPA  or 
any  other  group  or  individual 
newspaper  at  the  national  level. 
The  whole  structure  of  the  pub¬ 
lic’s  right  to  information  and 
the  outcome  of  this  whole  na¬ 
tional  problem  rest  ultimately 
on  all  the  foundation  stones  of 
freedom  of  information  in  every 
community  in  the  nation. 

“To  whatever  extent  any  local 
official  is  successful  in  sustain¬ 
ing  his  desire  to  decide  in  secret 
what  information  about  the  pub¬ 
lic’s  business  he  will  share  with 
the  public  whom  he  serves,  to 
that  extent  the  foundation  of 
the  fundamental  right  of  free¬ 
dom  of  information  will  crum¬ 
ble,”  he  added.  “To  whatever 
extent  newspapers  are  able  to 
dig  out  the  facts  by  vigorous 
reportorial  initiative  and  supply 
those  facts  to  the  public,  to  that 
extent  important  battles  are 
won  in  the  all-out  war  to  pr^ 
tect  the  public’s  right  to  public 
information.” 


Vii 
edito: 
Ange 
anno 
A.  ( 
Time 
H 
“Bu 
city 
the  i 
Tim 
past 
has 
to  1 
edit 
Mir 
and 


5)  Continuing  study  of  news¬ 
paper  typography  and  appear¬ 
ance  to  present  news  and  adver¬ 
tising  in  the  most  attractive  for¬ 
mat  possible  for  ease  of  reading 
and  convenience  of  advertisers. 

Mr.  McCoy  said  poor  news¬ 
paper  packaging  is  guilty  of 
four  things;  1)  straining  or  im 
(Continued  on  page  62) 
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^  ITS  AT  LEAST 
AM  excuse  FOR  MJT 
fiiyiN'  MC  A  TAX  cur 
I  *MA5M'T  SONWA 
SET  IN  •5»  r< 
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THAT’S  GRATITUDE 

Rosen,  Albany  Times-Union 


IN  THE  SAME  BOAT 

Holland,  Chicago  Tribune 


HOW  IT  LOOKS  TO  HIM 

Vintroux,  Charleston  Gazette 


does  not  follow  that  they  must 
be  disclosed  for  idle  curiosity  or 
other  improper  reason.  Of 
course  the  inspection  of  a  police 
blotter  by  a  newspaper  reporter 
is  not  for  ‘idle  curiosity  or  other 
improper  reason’. 

‘Discretion’ 

Albany,  N.  Y.  “in  view  of  the  legislative  in- 
^  Attorney  General  Louis  J.  tent  .  .  .  and  the  judical  deci- 

Lefkowitz  of  New  Pork  State,  sions,  it  is  my  opinion  that  be- 
in  an  informal  opinion,  has  cause  of  the  very  nature  of  the 
stated  that  newspapermen  official  duties  of  police  officers, 
:ere  should  have  access  to  police  not  every  entry  on  a  ‘police 

;  in  blotter  information  unless  such  blotter’  is  open  to  public  in¬ 

access  would  interfere  with  the  spection,  including  inspection  by 
les-  apprehension  and  prosecution  of  newspaper  reporters,  but  that 
the  persons  accused  of  crime.  The  discretion  is  vested  in  the  police 
^vas  blotter  records  arrests  and  com-  authorities  maintaining  the 
ren-  plaints.  blotter  to  withhold  inspection 

itor  Tb®  opinion  was  issued  after  thereof. 

oon  the  Schenectady  (N.Y.)  Union-  “I  believe,  of  course,  that  this 
bow  Star  had  charged  police  in  the  discretion  should  be  wisely  and 
The  town  of  Niskayuna,  a  suburb,  reasonably  exercised  by  police 

ent-  were  establishing  a  censorship  authorities  to  the  end  that  rep- 

ged  by  refusing  to  permit  newsmen  resentatives  of  the  press  may 
to  see  the  blotter.  The  request  have  all  possible  information 
vith  the  opinion  was  made  by  available  to  the  public  which 

H.  R.  Ekins,  managing  editor  will  not  interfere  with  the  de- 
of  the  Union-Star.  tection,  apprehension  and  prose- 

ited  John  T.  McGovernor,  Nis-  cution  of  persons  charged  with 
kayuna  police  chief,  maintained  crime.  When  an  arrest  has  been 
j^gg  that  while  the  court  blotter  was  made  I  believe  that  that  fact 
a  public  record,  the  police  and  the  complaint  which  has 
blotter  was  not.  given  rise  to  the  arrest  is  infor- 

Mr.  Lefkowitz  noted  that  mation  which  should  properly 
there  is  no  statute  compelling  be  available  to  newspapers.” 
police  to  reveal  information 
enn.  ^jjg  blotter.  However,  he  • 

said  police  should  exercise 

'»°P.  Harry  Read  Diea 

^  His  opinion  was  given  in  a  Washington 

letter  to  Edward  F.  N.  Uthe,  Harry  C.  Read,  65,  a  former 


Police  Urged 
To  Let  Press 
See  Blotter 


Pinkley  Quits 
Post  at  M-N; 
Lewis  Editor 


Chandler 


Outside-Area  Stores’ 


Advertising  Debated 


Boston 

Advertising  policies,  circula¬ 
tion  price  increases  and  news¬ 
print  featured  the  discussion  at 
the  New  England  Daily  News¬ 
paper  Association’s  fall  meeting 
here  Oct  15. 

Why  some  newspapers  accept 
retail  store  advertising  from 
outside  their  city  and  suburban 
areas  and  why  some  do  not,  came 
up  for  considerable  comment, 
and  a  survey  made  with  55 
newspapers  participating 
showed  that  33  accept,  and  22 
do  not. 

For  arreptanre 

Some  of  the  reasons  behind 
the  policy  of  acceptance  of  out¬ 
side  retail  store  advertising 
given  were: 

Considerable  amount  of  shop¬ 
ping  is  done  by  subscribers  out¬ 
side  of  the  newspapers’  circula¬ 
tion  area,  making  acceptance  of 
such  advertising  advisable  to 
combat  introduction  of  throw¬ 
aways  and  purchase  of  outside 
newspapers  carrying  the  adver¬ 
tising  which  the  subscriber,  be¬ 
cause  of  his  shopping  habits,  is 
interested  in. 

Recognition  of  a  change  in 
buying  habits  of  subscribers  and 
following  such  a  change  in  hab¬ 
its  as  a  service  to  the  subscriber. 

Smaller  newspapers,  because 
of  a  small  retail  shopping  com¬ 
munity.  of  necessity  must  seek 
such  advertising  to  survive. 

Belief  that  subscribers  have  a 
right  to  be  informed  of  bar¬ 
gains  even  when  they  originate 
outside  the  newspaper’s  area. 

Belief  that  acceptance  of  out¬ 
side  advertising  keeps  local 
merchants  on  their  toes  and  en¬ 
courages  greater  advertising  on 


their  part  to  keep  customers 
coming  their  way. 

Against  Arceptuiirr 

Some  of  the  reasons  behind 
the  policy  of  non-acceptance 
were  detailed  as: 

Newspapers’  desire  to  protect 
local  merchants. 

To  encourage  shopping  with¬ 
in  the  city  and  discourage  the 
flow  of  trade  to  other  areas. 

Sufficient  amount  of  adver¬ 
tising  received  from  w’ithin  cir¬ 
culation  area  makes  it  unneces¬ 
sary  to  seek  it  elsewhere. 

Pressure  from  local  merchants 
which  has  resulted  in  a  policy 
of  non-acceptance. 

Possibility  of  change  from 
policy  of  non-acceptance  used  as 
a  weapon  in  support  of  encour¬ 
aging  improvement  of  local 
shopping  facilities. 

The  effects  felt  by  newspapers 
which  have  raised  their  price 
was  discussed  and  it  was  pointed 
out  that  at  present  in  New  Eng¬ 
land  32  newspapers  are  selling 
at  7c  a  copy  and  40-42-45c  week- 
-ly  delivered.  In  the  last  three  to 
four  months,  10  newspapers 
made  the  price  boost  to  7c. 

Circulation 

Reports  from  members  raising 
their  prices  showed  that  losses 
in  circulation  in  general  aver¬ 
aged  2%%.  Losses  in  circulation 
varied  from  .9%  to  4%  among 
the  group  recently  making  the 
price  increases.  Most  city  news¬ 
papers  that  made  price  increases 
before  have  recovered  their  cir¬ 
culation  losses. 

The  discussion  of  newsprint 
brought  agreement  that  the 
newsprint  situation  has  eased 


IN  LEFT  FIELD  at  the  New  England  Ad  Bureau's  20th  annual  meeting 
sits  Jimmy  Piersall,  Boston  Red  Sox  star  who  is  now  a  sales  promotion 
representative  lor  John  E.  Cain  Co.  Next  in  the  batter's  circle  are: 
Anthony  G.  Glavin,  bureau  director;  Jack  Kent,  of  Ward-Griffith  Co., 
and  Kenneth  M.  Carter,  Waterbury  Republican-American  general  ad 
manager. 


some,  but  more  newsprint  is  ex¬ 
pected  to  be  used  next  year,  and 
the  price  is  still  a  problem. 

Richard  K.  Warren,  publisher 
of  the  Bangor  (Me.)  Daily 
News,  presided  over  the  morn¬ 
ing  discussion.  Richard  C.  Steele, 
general  manager,  Worcester 
(Mass.)  Telegram,  presided  at 
the  luncheon  session  at  which 
Charles  T.  Lispcomb  .Tr.,  presi¬ 
dent.  Bureau  of  Advertising, 
ANPA,  spoke. 

“We  think  newspapers  can 
get  more  than  a  third  of  all 
advertising  dollars  in  the  fu¬ 
ture.’’  he  said.  “Our  goal  is 
simply  to  increase  our  share — 
to  get  for  newspapers  the  great¬ 
est  possible  share  of  this  mar¬ 
ket.  My  crystal  ball  tells  me 
that  in  the  next  10  years  news¬ 
paper  advertising  will  again  be 
generally  recognized  —  by  na¬ 
tional  as  well  as  local  adver¬ 
tisers — as  tbe  most  exciting, 
most  versatile  and  the  most  eco¬ 
nomical — as  well  as  the  largest 
and  most  powerful  selling  me¬ 
dium  in  this  country. 

“We  expect  to  develop  and 
promote  new  research  facts  to 
prove  that  newspapers  produce 
more  sales  per  advertising  dol¬ 
lar  than  any  other  medium.” 

Ad  Bureau  Session 

Newspaper  advertising  in 
New  England  was  the  topic  at 
the  New  England  Newspapers 
Advertising  Bureau’s  20th  an¬ 
nual  meeting. 

Eugene  R.  MacArthur,  vice- 
president  Harold  Cabot  &  Com¬ 
pany,  speaking  for  advertising 
agencies,  said  he  would  like  to 
see  newspapers  offer  more  mer¬ 
chandising,  and  more  competi¬ 
tive  discount  structures  as  in¬ 
centives  for  national  adver¬ 
tisers  to  use  ads  every  week  or 
every  month. 

Anthony  G.  Glavin,  director  of 
the  Bureau,  announced  the  fol¬ 
lowing  elections  to  the  Admin¬ 
istrative  Board: 

Chairman,  Richard  C.  Steele, 
Worcester  Telegram  and  Ga¬ 
zette;  secretary,  G,  Presscott 
Low,  Quincy  Patriot  Ledger; 
treasurer,  Charles  L.  Fuller, 
Brockton  Enterprise  and  Times; 
members,  Charles  Davis,  Provi¬ 
dence  J  ournal-Bulletin;  and 
Charles  Iwanickl,  Meriden  Rec¬ 
ord-Journal. 

• 

Editor  Dies  at  96 

Millville,  N.  J. 

Wylie  Epps  Middleton,  96, 
retired  editor  of  the  Millville 
Daily  Republican  and  the 
Bridgeton  Evening  News,  died 
Oct.  11  at  his  home  here.  He  had 
been  an  active  editor  and  writer 
up  to  the  age  of  95.  He  retired 
in  September,  1956. 


Don  Eck  Dies: 
Stricken  at 
NEA  Meeting 

Chicago 

Donald  Ross  Eck,  56,  execu¬ 
tive  secretary  and  general  man¬ 
ager  of  the  National  Editoria 
Association  since  1940,  died  hert 
Oct.  20,  appar¬ 
ently  of  a  hear; 
attack,  while  at¬ 
tending  an  NEA 
board  meetinf. 

Mr.  Eck  had 
been  active  ii 
handling  of  tlu 
fall  meeting  o' 
NEA  last  we^ 
He  was  stricke; 
at  a  post-cor. 
vention  mi-etir. 
of  directors  and  died  enroute  to 
the  Ravenswood  Hospital. 

I/Oomis  Appointed 

Directors  of  NEA  named  Clin¬ 
ton  Loomis,  formerly  assistant 
general  manager,  as  acting  gen¬ 
eral  manager.  He  will  continue 
as  editor  of  National  Publisher 
the  NEA  magazine. 

The  board  also  appointed  Mis' 
Nancy  Mayhood,  formerly  as¬ 
sistant  executive  secretary,  a* 
executive  secretary. 

A  native  of  Ohio,  Mr.  Eck  was 
engaged  in  travel  promotior 
prior  to  joining  NEA.  He  wa' 
active  in  the  organization  of 
Weekly  Newspaper  Repre.sents- 
tives,  a  subsidiary  of  NEA. 

Si’holarship  Fund 

Immediately  following  Mr 
Eck’s  death,  NE.A  directors 
voted  to  establish  a  journalism 
scholarship  fund  in  his  name. 

He  was  a  member  of  the  board 
of  the  American  Society  of  As¬ 
sociation  Executives,  vicepresi¬ 
dent  of  the  Chicago  Forum  of 
Trade  Association  Executives. 
Newspaper  Association  Man¬ 
agers,  Chicago  Headline  Club  of 
Sigma  Delta  Chi,  and  a  charter 
member  of  the  Chicago  Pro^‘ 
Club. 

Surviving  are  his  widow.  Lu¬ 
cille;  a  son  Charles,  of  Chicago 
and  a  daughter,  Mrs.  Robert 
Haynes,  of  Burbank,  Calif- 

• 

Really  a  ^Morgue'' 

Lumberton,  N.  C 

The  Lumberton  Post,  a  weekly, 
moved  into  larger  quarters  this 
week — the  new  building  wt' 
fonnerly  a  funeral  home.  Edi¬ 
torial  offices  are  in  the  chapel 
and  the  “morgue”  is  in  the 
morgue. 
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Advertiser  •  Newspaper 


U.S.  Steel’s  Newspaper 

seeks  t( 

I  T  •  and  acc 

bervice  Boosts  Linage 


Section  Edited 

By  Robert  B.  McIntyre 


By  Robert  B.  McIntyre 

Since  1954,  United  States  Steel  Corp.,  through  its  Market 
Development  Division  headed  by  Robert  C.  Myers,  has  set-up 
the  makings  for  four  annual  newspaper  supplements — 
“Operation  Snowflake”;  “Kitchen  Call”;  "Operation  Shower”; 
and  “Sleep  Sleuth.” 

As  Mr.  Myers  put  it  this  week,  U.S.  Steel,  working  with  the 

Bureau  of  Advertising,  AN  PA,  — - — - ,  ;  T 


and  other  newspaper  experts,  .  ... 

Z.  u  /./.n  during  the  past  three  years  in 

s  en  *  nmvide  Promoting  appliances  and  other 

stantexperinnentation  to  p^^^^  products  employing  steel  (E&P, 
newspapers  with  more  eiiective  y  „„ 
tools  with  which  to  build  new  June  22,  page  32). 
advertising  linage  through  par-  Each  of  the  four  supplements, 
tieipation  in  U.S.  Steel  consumer  prepared  by  Steel  and  its 


tising  ideas  it  had  developed 


promotions. 


agency,  BBDO,  approaches  the 


“We  have  evidence  to  show  common  goal  of  selling  products 
that  these  consumer  promotions  employing  steel  with  different 
are  helping  to  fulfill  our  objec-  themes. 

tive  of  increasing  the  sale  of  “Snowflake”  features  the 
products  made  of  steel,”  Mr.  theme,  “Make  it  a  white  Christ- 
Myers  told  Editor  a  Pubusher.  mas  —  Give  Her  A  Major  Ap- 
“Newspapers’  tremendous  lo-  pliance,”  and  is  obviously  geared 
cal  impact  plays  an  important  to  sell  major  appliances  at 
part  in  these  programs,  and  we  Christmastime, 
at  U.S.  Steel  are  looking  for¬ 
ward  to  a  continuing  and  in¬ 
creasing  use  of  this  medium.” 


“Kitchen  Call”  is  pegged  to 
the  pitch,  “The  call  is  for 
kitchens  styled  in  steel,”  and 
seeks  to  sell  kitchen  cabinets 
and  accessories  made  of  steel. 

“Operation  Shower”  urges 
readers  to  “Shower  the  bride 
with  lifetime  gifts”  of  steel. 

“Sleep  Sleuth”  ads  feature 
two  cartoon-type  detectives  who 
voice  the  slogan,  “Robbed  of 
your  sleep?  Get  a  new  mattress 
and  spring.”  This  supplement 
was  designed  to  stimulate  bed¬ 
ding  replacement  sales. 

Each  supplement  comes  in 
standard  page-size  and  uses  a 
standard  type  face  emphasizing 
its  use  as  a  service.  Number  of 
pages  in  each  varies.  Editorial 
copy,  photographs  and  cartoons 
are  provided  along  with  ad  lay¬ 
outs,  copy  ideas  and  ad-building 
elements.  Proofs,  mats  and 
photos  are  offered  newspapers 
free  of  charge. 

While  “Snowflake”  has  by  far 
been  the  most  successful  of  the 
four  supplements,  it  is  interest¬ 
ing  to  retrace  the  evolution  and 
development  of  each. 

OPER.4TION  SNOWFL.4KE— 

First  launched  in  the  fall  of 
1954  (E&P,  Aug.  28,  '54,  page 


15-Million  Lines 

To  date,  Snowflake  supple- 

ments  alone  have  produced  a  i  _ _ _ 

combined  total  of  more  than 

15,000,000  lines  of  advertising  f 

for  both  daily  and  weekly  news-  |  We  re  U.S. 

papers  and  have  sold  untold  I 

millions  of  dollars  worth  of  ,  jjLK  K  H  ^  I 

steel-made  products  for  manu-  ^ 

facturers  and  retailers,  not  to  “•re  S  now  we  ' 

mention  what  they’ve  sparked  ,  build  Fall  Bed 

for  U.S.  Steel,  the  basic  ma-  throuok 

terial  supplier.  t  /.i-, 

Plus  linage  of  this  magnitude  ^  _  ^  J  newsf 
warrants  a  re-examination  of 
just  what  U.S.  Steel  has  en-  , , 

abled  newspapers  to  accomplish 
through  development  of  what 
it  now  refers  to  as  its  “News-  ^ 

paper  Service.”  \r 

Re-examination  is  also  war- 
ranted  in  view  of  Mr.  Myers  ^  “‘I 

reference  this  week  to  “continu-  "  ^ 

ing  and  increasing  use”  of  news-  J  I  r 

papers.  ^  /If 

Newspapers  themselves  have  ■  -'I 

been  so  enthused  over  the  job  ”  i 

perfonned  by  U.S.  Steel  on  “Op-  ^ 

eration  Snowflake”  alone,  that 
last  June,  acting  through  the 
Bureau  of  Advertising,  ANPA, 
they  cited  Steel  for  the  new  and  #  *-  ^ 

effective  marketing  and  adver-  - 

editor  8C  publisher  for  October  26,  1957 
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26),  “Snowflake”  nearly  melted 
away  in  a  wave  of  hot  indigna¬ 
tion  on  the  part  of  newspapers. 
For  while  it  revolved  around 
a  12-page  newspaper  supple¬ 
ment,  the  supplement  had  been 
prepared  by  the  Saturday  Eve¬ 
ning  Post  which  snagged  the 
only  national  advertising  money 
spent  by  U.S.  Steel  in  the  form 
of  a  full-color,  two-page  spread. 

At  least  one  newspaper  as¬ 
sociation  voted  to  have  nothing 
to  do  with  the  first  “Snowflake”  ’ 
promotion  because  the  supple¬ 
ment  contained  the  line,  “As  ad¬ 
vertised  in  Saturday  Evening 
Post.”  Many  papers  that  went 
along  with  the  supplement  at 
the  insistence  of  local  retailers 
routed  out  this  verboten  scrip¬ 
ture. 

2,734,659  UneH 

“Snowflake”  tie-in  linage  for 
its  debut  year  totaled  2,734,659. 

In  1955,  “Snowflake’s”  second 
year,  things  were  considerably 
different.  For  one  thing.  Steel 
relied  on  newspapers  predomi¬ 
nantly  to  provide  the  all-impor¬ 
tant  local  sales  impact  at  the 
consumer  level  and  added  its 
own  linage  to  that  of  its  dis¬ 
tributors. 

The  ’55  12-page  supplement 
was  distributed  by  Publishers’ 
Auxiliary  and  evenly  divided 
editorial  and  advertising  clip 
sheets.  Advertising  material  was 
a  selection  of  outstanding  ads 
chosen  from  the  1954  “Snow¬ 
flake”  promotion  by  a  repre¬ 
sentative  of  the  Bureau  of  Ad¬ 
vertising. 

This  second  supplement  re¬ 
sulted  in  a  blizzard  of  5,153,690 
lines  of  paid  advertising  for 
1,248  dailies  and  449,680  lines 
for  510  weeklies. 

Results  of  the  final  tally  by 
the  Advertising  Checking  Bu¬ 
reau,  Chicago,  showed  a  total 
of  7,208  ads  in  dailies  and  856 
ads  in  weeklies. 

The  “Snowflake”  supplement 
for  1956  followed  much  the  same 
format  as  the  first  and  second. 
Principle  change  was  the  method 
of  distribution.  It  was  produced 
by  Metro  Newspaper  Service 
which  distributed  it  in  its 
monthly  mailing  to  client  news¬ 
papers.  Daily  newspapers  re¬ 
ceived  it  directly  from  U.S. 
Steel. 

This  ’56  “Snowflake”  supple¬ 
ment  was  a  bellringer  on  all 
counts.  Total  advertising  and 
editorial  linage  came  to  8,460,- 

{Contmued  on  page  18) 
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234  lines,  of  which  6,824,214 
lines  were  advertising  and  1,- 
636,020  lines  were  editorial. 

Total  number  of  participating 
daily  and  weekly  newspapers 
was  up,  too,  with  1,863.  A  total 
of  1,256  dailies  carried  7,077  in¬ 
dividual  ads  on  “Snowflake”  and 
607  weeklies  ran  1,023  ads. 

KOP  Color  Added 

U.S.  Steel’s  “Snowflake”  kit 
for  1957,  announced  last  month 
(E&P,  Sept.  21,  page  83),  pro¬ 
vides  tools  for  putting  ROP 
color  to  work  on  behalf  of  the 
annual  promotion. 

Color  mats  for  a  “White 
Christmas”  special  section  cover 
and  for  tie-in  advertising  are 
offered  free  this  year,  as  well 
as  black  and  white  mats. 

Proofs  of  this  kit  were  sent 
to  all  Metro  Newspaper  Service 
subscribers  enclos^  with  Octo¬ 
ber  shipments,  in  addition  to 
Steels’  direct  mailing. 

Produced  for  newspapers  on 
behalf  of  Steel  by  Metro,  under 
supervision  of  BBDO,  and  with 
cooperation  of  the  Bureau  of 
Advertising,  this  current  kit  has 
been  planned  to  help  newspapers 
top  last  year’s  record  linage. 

Included  are  large-space  pat¬ 
tern  ads  for  retailers,  distribu¬ 
tors,  banks,  associations  and 
utilities.  A  completely  prepared 
1000-line  bank  ad  has  been  de¬ 
veloped  from  art  supplied  by 
the  Moines  ( Iowa )  Register- 
Tribune,  one  of  the  most  suc¬ 
cessful  promoters  of  “Snow¬ 
flake”  in  the  U.S. 

This  week,  approximately  one 
month  after  this  kit  was  mailed, 
600  newspapers  have  requested 
mats.  Of  these,  200  requests 
have  been  for  the  two-color 
mats. 

KITCHEN  CAIJ^ 

Second  major  supplement  in¬ 
troduced  by  U.S.  Steel  in  1955 
made  its  appearance  under  the 
title,  “Operation  Wife-Saver” 
(E&P,  Feb.  12,  ’55,  page  16). 
The  Supplement’s  named  was 
changed  to  “Kitchen  Call”  on 
its  second  time  around  in  1956. 

A  new  technique  that  tied  ad¬ 
vertising  on  a  national  TV  pro¬ 
gram  with  ads  running  the  same 
day  in  newspapers  in  126  TV 
markets  was  a  unique  feature  of 
Steel’s  second  “Kitchen  Call” 
retail  promotion  (E&P,  April  7, 
’56,  page  30). 

Local  cut-ins  on  the  “U.S. 
Steel  Hour”  TV  commercial 
named  the  newspaper  carrying 
Steel’s  “Kitchen  Call”  ad  that 
day  as  the  “best  source  of  names 


AD  MANAGERS  from  New  York  State  dailies  at  fall  conference:  Left 
to  right — George  C.  Frank,  Albany  Knickerbocker  News;  Charles  R. 
Comstock,  Corning  Leader;  Louis  Saiff,  Jr..  Watertown  Times;  and 
Tedford  L.  Woodard,  agency  president. 


and  locations  of  steel  kitchen 
dealers.” 

A  1000-line  ad  appeared  in 
dailies  in  each  of  the  markets 
covered  by  the  126  TV  stations. 
The  newspaper  schedule  ac¬ 
counted  for  a  combined  circula¬ 
tion  of  27  million. 

The  newspaper-TV  tie-in  cli¬ 
maxed  the  promotion  designed 
to  sell  kitchen  cabinets  made  of 
steel  and  gave  papers  an  op¬ 
portunity  to  enlist  local  adver¬ 
tising  with  the  help  of  editorial 
and  advertising  materials. 

The  five-page  “Kitchen  Call” 
supplement  was  distributed  by 
Metro  Newspaper  Service  in  ad¬ 
dition  to  U.  S.  Steel’s  mailing 
to  dailies,  and  offered  ready-to- 
sell  ads  for  major  local  pros¬ 
pects  including  real  estate  firms, 
banks,  appliance  dealers,  tele¬ 
phone  companies  and  utilities. 
Also  supplied  was  news-feature 
material  from  which  to  prepare 
special  “Kitchen  Moderniza¬ 
tion”  sections  or  run-of-paper 
“Modem  Kitchen  Planning”  fea- 
tui-es. 

Back  page  of  the  kit  con¬ 
tained  a  lOOO-line  U.S.  Steel 
“Kitchen  Call”  ad  which  ran  in 
the  126  newspapers  in  the  TV 
market  area  —  in  two  colors 
where  possible. 

Newspapers  not  on  the  Steel 
schedule  were  authorized  to  u.se 
the  ad  illustrations  and  layout 
for  ads  sponsored  by  local  ac¬ 
counts. 

In  April  of  this  year,  U.S. 
Steel  again  mailed  to  all  daily 
newspapers  its  ’57  “Kitchen 
Call”  Newspaper  Service  kit 
proof  books  (E&P,  April  6,  page 
30).  The  kit  again  featured  a 
lOOO-line  ad  which  ran  in  two 
colors  where  color  was  available. 
Featured  in  this  year’s  kit  were 
separate  page  ads  endorsed  by 
the  American  Gas  Association 
and  Live  Better  Electrically. 
Mats  of  these  ads  w'ere  included. 
Four  thousand  proof  books  of 
this  kit  were  distributed  with 
the  April  1  mailing  of  Metro 


Newspaper  Service. 

SLEEP  Sl.El  TH— 

Appetite  whetted  by  success 
of  “Snowflake”  and  “Kitchen 
Call,”  U.S.  Steel  Sprung  “Sleep 
Sleuth,”  a  supplement  revolving 
around  the  antics  of  two  cartoon 
detectives. 

Launched  in  Oct.  of  1956,  this 
two-page  supplement  offered  one 
ad  three  columns  by  a  full  page 
in  depth  to  be  used  as  the  core 
of  locally-sold  satellite  ads  from 
bedding  retailers. 

The  ’57  “Sleep  Sleuth”  news¬ 
paper  kit,  issu^  Aug.  1,  fea¬ 
tured  four  column  of  editorial 
“Low  Down  on  Lie  Down”  by 
sleep  expert  Phyllis  Rosenteur, 
author  of  the  current  book 
“Morpheus  &  Me.” 

OPERAITON  SHOWER— 

Another  example  of  U.S. 
Steel’s  continuing  efforts  to  pro¬ 
vide  newspapers  with  space-sell¬ 
ing  materials  is  found  in  its 
“Operation  Shower”  kit. 

During  the  promotion’s  third 
year,  the  first  Newspaper  Serv¬ 
ice  kit  was  introduced  last  May 
(E&P,  May  11,  page  18)  and 
offered  high-style  advertising 
art  prepared  by  Vogue  maga¬ 
zine’s  merchandising  service. 

First  page  of  this  four-page 
kit  illustrated  a  lOOO-line  mat 
suitable  for  the  cover  of  a  spe¬ 
cial  section.  Other  Vogue-de¬ 
signed  art  was  incorporated  in 
various-sized  ads  for  sponsor¬ 
ship  by  retailers,  distributors 
and  public  utilities. 

The  kit  was  distributed  to 
editors  and  advertising  man¬ 
agers  of  all  daily  newspapers, 
some  1500  weeklies,  and  the 
4000  subscribers  to  Metro  News¬ 
paper  Service. 

To  capitalize  on  the  intensive 
reading  of  the  society  sections 
during  the  bridal  season,  U.S. 
Steel  ran  company-paid  ads  in 
the  society  sections  of  some  75 
Sunday  newspapers. 

“Operation  Shower”  has  been 
quite  successful.  Returns  on  the 


’57  kit  show  that  some  500 
weeklies  alone  published  sw- 
tions  and  pages  totaling  close 
to  700,000  lines  of  advertising 
and  editorial  space. 

TTS  Type 

It  would  seem  evident  that 
U.S.  Steel  is  providing  newspa¬ 
pers  with  a  real  service  through 
its  four  supplements. 

Today,  newspapers,  through 
U.S.  Steel’s  Newspaper  Service, 
receive  proof  books  of  editorial 
and  advertising  matter,  plus  re¬ 
turn  postcards  with  which  to  re¬ 
quest  free  mats,  photos  and  ad¬ 
ditional  proof  books  as  required. 
In  all  cases,  perforated  TTS 
tape  of  the  editorial  copy  is 
available  from  Tape  Produc¬ 
tion  Corp. 


Drive  On 
In  New  England 

Thirteen  member  companies 
of  the  New  England  Electric 
System  are  currently  spearhead¬ 
ing  a  Golden  Jubilee  promotion 
featuring  300,000  lines  of  Live 
Better  Electrically  advertising 
in  77  newspapers. 

Fourteen  distributors  of  ma¬ 
jor  electric  dryer  brands  are 
participating  along  with  1,000 
dealers. 

New  England  Electric  System 
ads  are  desigrned  as  “hubs”  for 
heavy  tie-in  advertising  by  deal¬ 
ers  who  are  supported  by  strong 
co-op  ad  funds.  The  promotion, 
to  run  through  Nov.  30,  entails 
an  overall  expenditure  of  more 
than  $65,000. 

.41  O’Malley,  merchandising 
manager  for  New  England  Elec¬ 
tric,  told  Editor  a  Pubusheb 
this  week  that  “newspapers  are 
the  system’s  most  economical 
and  effective  medium.” 

J.  V.  McDonald,  advertising 
manager,  Boston  Edison,  said 
his  company  regularly  promotes 
the  LBE  campaign  in  66  subur¬ 
ban  newspapers.  He  said  500 
retailers  in  36  cities  and  towns 
are  kept  posted  on  program 
plans  and  receive  LBE  aids  and 
materials. 


Ad  Readership  Up 

Washington 
The  Washington  Post  has  re¬ 
leased  its  10th  Grocery  Reader- 
ship  Survey  and  Brand  Survey. 

According  to  the  Survey,  food 
ad  readership  generally  in¬ 
creased  from  65%  in  1956  to 
73%  in  1957  and  food  ad  reader- 
ship  in  the  Post  by  all  food  ad 
readers  went  from  60%  in  1950 
to  66%. 
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You  can  now  have  an  entire 

Reference  Library 

on  the 

Greater  Cleveland  Market 


I'hc  nioro  you  know  ahoul  a  market -the  better  you 
can  sell  in  that  market.  In  (Irc'ater  ('leveland  (  1.2",', 
of  America’s  Retail  Sales »  there  art*  first  rate  oppor¬ 
tunities  for  important  sales.  The  Plain  Dealer  has 
prepared  a  number  of  definitive  studies  on  many 
commodities  — and  on  the  nature  of  this  market. 
Set  up  your  own  ('leveland  marketing  library. 


Write  for  any  of  these  studies.  They’re  yours  without  cost. 


S-I4-MAJOR  AIMMJANCK.  FtADIO.T-V 
SAI.KS  — The  .sale.s  of  more  than  4S0.()00 
appliance,  radio  anti  television  units, 
tietailed  hy  commotlity  to  each  of  the  coun¬ 
ties  of  the  Total  Cleveland  Market. 


S-Ut-WHKHK  TO  LOOK  KOK  NKW 
CAR  SALKS— The  census  tracts  of  the 
County  arc  ranketl  hy  annual  new  car  pur¬ 
chases  |)t*r  KM)  families  fttr  the  three  vear 
jteriotl.  I }).'■>;(■  1  !).'».'> 


s-io-rf:tail  purchasinc.  hy 

ECONOMIC  LEVELS- Identifies  the 
shares  of  retail  purchasinK.  total  and  of 
various  commodities,  with  economic  levels 
and  Reographic  areas  of  the  County. 


.M-.‘IO— FfK)I)  FAfTTS- The  orRani/.ations 
and  .sales  coverage  of  those  who  compose 
the  tiistrihution  .system  of  footl  store  protl- 
ucts  in  the  Total  Cleveland  Market. 


S.|H- 19.^6  NKW  CAR  SALKS- I'he 
cars  soUl  in  lH.'ifj  detailed  hy  makes  to  each 
of  the  ‘M2  cen.sus  tracts  of  the  (’ounty  to 
pin-|K>int  your  areas  of  .sales  opportunity 


R-44-LKJUOR  SALF:S.  la'ifi- Retail  and 
wholesale  sales,  hy  type,  brand  and  bottle 
size,  by  areas  of  the  Total  Cleveland  Market. 
More  than  half  of  Ohio’s  total  sales. 


S-12-F(K)1)  STORE  SALKS  -  Reiwrted 
hy  The  A.  C.  Nielsen  ('o.  Sales  volume,  dis¬ 
tribution  and  other  sale.s  essentials,  of  a 
variety  of  food  store  commodities,  detine 
the  areas  anti  stor<»  ty|K*s  that  bring  you 
maximum  .sjdes. 


S-20-WHO  HOYS  STATIO>f  WAtiONS 
In  the  low  price*!  Held,  by  the  l)etter- 
economi<--half  of  the  ('oimty's  families.  I’ur- 
cha.ses  re|M»rte«l  by  the  indivi<lual  census 
tracts  of  the  f’ounty. 


S-ltj-WHKRE  SAI.F:S  ARK-in  The  Com¬ 
pact  Cleveland  Market  —  Individual  <-ounty 
volume  and  share  of  ClevelantI  Market  — 
Total  retail  .sales,  foofi,  drugs,  automotive 
goofis.  major  appliances,  radio  —  television 
anfl  li(]uor. 
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IN  LOS  ANGELES 
THEY  SAY 

TIMES.  FIRST  OF  ALL 


recently  saw  a  newspaper  witi 
three  competitors’  ads  on  tit 
same  page  and  all  using 
same  manufacturer’s  mat. 

“It  was  wonderful  for  tit 
manufacturer.  But  the  mer 
chants  concerned  got  little  ii 
return  for  their  money,”  1.; 
said. 

Mr.  Hall  said  that  closely 
allied  to  the  retailer’s  desire  to 
have  different-looking  ads  is  hii 
Five  suggestions  for  turning  ble  in  which  one  has  to  be  lucky  wish  to  have  ads  that  build  his 
small  retailers,  with  haphazard  to  be  successful.”  store’s  identity  and  establish  its 

ad  schedules, 


RETAIL  SURVEY 


Planned  Ad  Progranr 
Key  to  Steady  Linage 


By  Robert  B.  McIntyre 


1,  into  consistent 

users  of  newspaper  space  were  Blames  Newspaper 

made  this  week  by  Edgar  V.  Mr.  Hall  said  that  such  an 
Hall,  managing  director,  Manu-  attitude  is  not  entirely  the  fault 
facturer’s  Services  Division  of  of  the  small  retailer.  He  laid 
Local  Trademarks,  Inc.,  New  gome  of  the  blame  on  the  door- 
York.  step  of  the  local  newspaper. 

The  suggestions,  as  outlined  «in  the  post-war  boom  days, 
for  Editor  &  Publisher:  and  continuing  to  within  recent 

Five  Sueirestions  months,  limited  newspaper  ad 

Suggestions 

1)  Sell  retailer  more  than  just  unwilling,  to  do  the  spadework 
an  ad ;  sell  him  a  planned  adver-  and  hard-selling  necessary  to 
tising  program;  2)  If  you  can’t  convince  the  misinformed  small 
offer  a  planned  program,  at  merchant  that  it  pays  to  adver- 
least  offer  retailer  ads  that  will  tise  consistently,”  Mr.  Hall  said, 
set  him  apart  from  competitor;  “However,  conditions  have 
3)  Offer  ad  that  develops  store’s  changed.  Newspapers  are  faced 
identity;  4)  Develop  trademark  with  rising  costs  and  increased 
or  service  mark  to  coordinate  competition  from  radio-TV,  tele¬ 
retailer’s  ads;  and  5)  If  you’re  phone  directories  and  other  local  uews^aper^ 
unable  to  act  on  these  four  sug-  media. 

gestions,  offer  retailer  one  of  “Many  of  the  small  retailers 
several  low-cost  syndicated  ad-  have  become  aware  of  the  need 
vertising  services  that  are  avail-  for  consistent  advertising.  But 
able.  this  awareness  does  not  neces- 

Mr.  Hall  noted  that  until  sarily  mean  he  will  turn  to 
fairly  recently  many  small  re-  newspaper  advertising.  The  re¬ 
tailers  have  shown  a  reluctance  tailer  wants  advertising  that  will 
to  advertise.  attract  its  full  share  of  pros- 

“Their  attitude,”  he  said,  “has  pects.  If  he  feels  other  media  can 
been  based  on  some  weird  think-  do  a  better  job  for  him  he  may 
ing.  For  one  thing,  they  have  tum  to  them,”  Mr.  Hall  said, 
had  the  feeling  ‘Oh,  we’re  well 
known  in  town  and  don’t  need 
advertising’.  Some  had  accepted 
bad  advice  from  other  mer¬ 
chants  who  had  tried  advertising 
once  and  had  sworn  off  when  the 
one-shot  effort  failed.  Others 
have  had  some  vague  feeling 
that  advertising  is  an  uneconom¬ 
ical  investment;  a  sort  of  gam- 


merchant  make  more  money, 
and  at  the  same  time  convert 
him  into  a  regular  advertiser,  by 
showing  him  how  to  build  his 
store  identity  with  distinctive 
advertising  that  features  specia! 
service  the  store  offers,”  Mr, 
Hall  said. 

He  further  urged  that  news¬ 
paper  ad  departments  help  re¬ 
tailers  to  develop  a  trademark 
or  service  mark  with  which  to 
coordinate  the  ads.  He  said 
retailer  trademarks  can  be  just 
as  valuable  for  the  small  re¬ 
tailer  as  they  have  been  for 
national  advertisers. 

Mr.  Hall  also  suggested  that 

- — T  recommend  to  it- 

tailers  some  of  the  low-cost, 
syndicated  advertising  services 
offering  art,  copy  and  layout 
help  to  retailers. 

“These  services,”  he  said,  “re¬ 
lieve  both  the  retailer  and  the 
newspaper  of  much  of  the  work 
of  preparation  of  ads,  and  pro¬ 
duce  a  proven  planned  adver¬ 
tising  program.” 


^Publications 
Advertisers 
place  51.2% 
of  ALL  their 
Los  Angeles 
metropolitan 


Recent  Purchase 
Data  on  Brands 


newspaper 
linage  in 
The  Times 


newspapers  can  obtain  materials  Brands  in  Dallas,  1957,”  shows 
and  ideas  —  “Operation  Snow-  the  percentage  of  household 
flake,”  “Operation  Home  Im-  preference  for  each  brand  as 
provement,”  and  “Live  Better  determined  by  the  most  recent 
Electrically,”  to  mention  a  few.  purchase. 

“All  of  these,”  he  said,  "are  Included  in  the  approximately 
backed  by  national  advertising  150  product  classifications  are  I 
to  give  any  local  effort  added  food,  beverages,  toiletries,  drop, 
impact.”  tobacco,  appliances,  automotive 

Pointing  out  that  only  the  and  retail  purchases, 
largest  retailers  have  ad  Also  shown  are  up-to-date 
agencies  or  ad  departments,  Mr.  population  characteristics,  suck 
Hall  noted  that  the  small  mer-  as  size  of  families,  income,  oc- 
chant  “depends  on  his  local  cupation,  home  ownership,  etc 
newspaper”  for  help.  For  appliances  and  automo- 

“And  the  results  are  often  biles,  it  shows,  in  addition  to 
discouraging,”  he  said.  “Com-  brand  or  make  owned,  the  year 
petitive  ads  appear  on  the  same  they  w’ere  purchased, 
page,  often  next  to  the  retailer’s  The  survey  was  made  by  Dan 
ad.  The  same  style  of  type  is  E.  Clarke,  II  &  Associates, 
used  in  most  ads.  Artwork  is  Copies  may  be  obtained  from 
similar  and  copy  appeals  have  Leland  Renfro,  general  adver- 
little  individuality.”  tising  manager,  Dallas  Morning 

Mr.  Hall  told  E&P  that  he  News. 
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New  London's  family 
food  sales  are  highest  of 
any  Connecticut  city  with 
a  population  of  25,000-or- 
over.  (SM  '57  Survey) 
Cover  this  winning  market 
with  its  only  daily  — 


In  Los  Angeles, 
The  Times  is  first 
in  96  of  114 
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analyzing  the  specialized  audi¬ 
ence  for  each  picture,  and  the 
utmost  care  in  selecting  the  par- 


Newspaper 

‘■Q  ticular  pre-selling  medium  which 

J33.Civl3On0  01  would  best  reach  that  audience. 

Movie  Ads 


Selective  pre-selling  plus 
penetration  were  singled  out  as 
the  vital  objectives  of  film  ad¬ 
vertising,  promotion  and  pub¬ 
licity  in  today’s  market  by  David 
A.  Lipton,  Universal  Pictures 
Company  vicepresident,  in  an 
address  last  week  at  the  com¬ 
pany’s  Sales  Executives  Confer¬ 
ence  held  in  New’  York. 

“The  American  public  today,” 
he  said,  “is  exposed  to  more  ad¬ 
vertising,  through  more  media, 
in  more  ways  than  at  any  time 
in  our  history.  In  addition  to  the 
sheer  volume  of  advertising,  the 
public  is  also  being  hit  from 
all  sides  with  the  most  highly 
developed  advertising  and  mer¬ 
chandising  techniques  and  skills 
the  world  has  ever  known.” 

Per  (iapita  .4d  Outlay 

To  substantiate  these  state¬ 
ments,  Mr.  Lipton  pointed  out 
that  the  per  capita  advertising 
expenditure  in  the  U.S.  has  risen 
from  $16  in  1940  to  $58  per  per¬ 
son  in  1957  —  a  total  expendi¬ 
ture  now  of  over  nine  billion 
dollars  ($9,000,000,000)  per 
year. 

“We  must  also  recognize  that 
this  high  volume  of  high-pres¬ 
sure  selling  has  created  a  high 
resistance  with  the  public,”  he 
said.  “People  simply  cannot  ab¬ 
sorb  all  of  the  selling  messages 
to  which  they  are  exposed  and 
consequently  literally  close  their 
ears  and  eyes  to  a  good  portion 
of  it. 

“The  major  job  of  the  motion 
picture  advertiser,”  Mr.  Lipton 
stated,  “is  to  find  and  concen¬ 
trate  his  selling  in  those  spe¬ 
cialized  areas  where  he  can  hope 
to  ‘break-through’  this  w’all  of 
advertising  volume. 

Can't  .S-atler  Shot^ 

“We  no  longer  can  affoi’d  to 
scatter  our  shots.  W’e  must  for¬ 
get  the  shotgun  approach  and 
employ  that  of  the  sharpshooter. 
Advertising  dollars  alone  can¬ 
not  do  the  job.  We  must  spear¬ 
head  each  campaign  with  the 
pre-selling  medium  which  will 
best  reach  the  potential  audi¬ 
ence  for  each  particular  pic¬ 
ture.” 

Mr.  Lipton  pointed  out  that 
this  did  not  mean  the  elimina¬ 
tion  of  any  particular  media 
from  either  pre-selling  or  local- 
level  campaigns,  but  that  it  did 
mean  motion  picture  advertisers 
!  must  use  the  utmost  care  in 


Cites  Examples 

In  emphasizing  that  Univer¬ 
sal  had  long  been  an  advocate 
of  pre-selling,  Mr.  Lipton 
pointed  out  that  highly  selective 
selling  approaches  had  been  em¬ 
ployed  on  a  number  of  this  com¬ 
pany’s  most  successful  pictures. 

“Because  of  the  anticipated 
high  ‘woman  appeal’  of  ‘Written 
On  the  Wind’  and  ‘Magnificent 
Obsession,’  tbe  major  portimi 
of  our  pre-selling  activity  was 
concentrated  in  women’s  maga¬ 
zines,  and  in  daytime  radio, 
which  still  commands  a  large 
woman  audience,”  Lipton  stated. 

“  ‘Tammy  and  the  Bachelor,' 
because  of  the  broad  teen-age  in¬ 
terest  in  Debbie  Reynolds,  was 
pre-sold  with  concentrated  cam¬ 
paigns  in  fan  magazines  and 
other  national  publications  with 
a  young  readership.  We  also 
concentrated  major  advertising 
and  promotional  efforts  in  th« 
radio  disc-jockey  field  because 
of  the  hit  song,  ‘Tammy,’  and 
because  this  grroup  commands 
the  largest  young  audience  in 
the  country.” 

In  both  of  these  examples.  Hr. 
Lipton  pointed  out,  the  special¬ 
ized  selling  approaches  were  suc¬ 
cessful  in  reaching  the  primary 
audience  for  each  of  the  pi^ 
tures  and  created  a  high-level 
of  interest  far  in  advance  of 
local  release. 

“The  obvious  goal  of  these 
specialized  pre-selling  patterns 
is  to  pave  the  way  for  the  local- 
level  campaigns  in  the  newspa 
pers.  ’The  newspaper  remains 
the  backbone  of  motion  picture 
selling,  since  it  is  the  one  me 
dium  which  all  potential  movie 
goers  rely  upon  for  current 
movie  information,”  Mr.  Lipton 
concluded. 


$50,000  Supplement 

Tishman  Realty  &  Construc¬ 
tion  Co.,  Inc.,  sponsored  a  spe 
cial  16-page,  four-color  supple 
ment  in  the  Oct.  20  edition  of 
the  New  York  Times,  Publica¬ 
tion  of  the  $50,000  supplement 
marked  the  imminent  opening  of 
the  company’s  newest  office  sky¬ 
scraper  at  666  Fifth  Avenue, 
New  York. 


Minute  Maid  Appoints 

Appointment  of  Howard  G. 
Dick  to  the  newly-created  post 
of  director  of  advertising  and 
marketing  of  Minute  Maid  Corp. 
was  announced  this  week  by 
John  M.  Fox,  president. 
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y  unable  to  speak  the  language 
others  around  them,  Lincoln  pu¬ 
ls  did  an  about  face.  They  now 
epherd  the  boys  through  the 
feteria  line,  showing  them  how 
much  to  pay  for  what  they  want, 
ana  are  teaching  them  playground 


an  happy 


City.  For  one  For  Wanda,  it’s  a  happy  expe- 
plained,  she  doesn’t  rience  to  have  new  playmates  to 
to  wear  a  big  heavy  coat,  whom  she  can  speak  Russian. 
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The  letters-to-editor  section  that  newspapers  provide  is  one  of  the  most 
treasured  adjuncts  of  a  free  press. 

It’s  probably  the  No.  1  forum  in  the  land — a  freely-available  place  where 
John  Q.  Public  can  get  up  on  his  hind  legs  and  yell — or  cheer. 

No  wonder  people  have  a  special  feeling  about  their  newspaper. 

It’s  a  feeling  that  carries  over  to  advertising  in  their  newspapers  .  .  .  that 
gives  the  advertiser  a  powerful  “assist.”  That’s  why  newspapers  continue 
to  serve  as  a  basic  medium  for  all  advertisers. 


The 


atz  Agency.  Inc. 


Newspaper  Division 


NATIONAL  ADVERTISING  REPRESENTATIVES 

eSTABI-ISHED  ISBS 
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STANDARD  OIL  COMPANY  OF  CALIFORNIA 

plant  ahaad  fo  aarva  you  batlar 


How  Standard  ''beefs  up** 
cattle  to  help  meet  the 
West's  growing  food  needs 


Progress  in  the  West  means... 

Producing  575,000  more  tons 
of  beef  by  1967  to  supply 
ourt  growing  population 


New  Standard  plant  foods  have  produced  twice  as  much  beef  from  a  single  acre  — 
enough  extra  beef  to  supply  an  average  person  for  a  solid  year. 

Who  eats  the  most  meat  in  the  U.S.?  You  do— surveys  show 
Westerners  top  the  nation  in  meat  consumption.  Now  Standard 
helps  ranchers  satisfy  that  hearty  appetite  with  chemically 
blended  plant  foods,*  so  economical  they  can  be  used  to  turn 
unproductive  foothills  into  profitable  pasture-land. 

These  new  blends  of  essential  plant-growth  elements  come  from 
a  $16  million  Standard  plant  opened  just  a  year  ago.  Grasslands 
they  have  enriched  are  now  producing  up  to  twice  as  much  beef 
per  acre.  Farmers  find  them  equally  productive  on  many  other 
crops.  For  you  they  promise  tastier,  more  nutritious  meals  for 
every  dollar  you  spend  on  food. 


1 7  Western  States 


*ORTHO  PLANT  FOODS  are  made  and 
sold  by  Standard's  wholly  oumed  subsidiary 
California  Spray-Chemical  Corporation. 
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In  Los  Angeles, 

The  Times  is  first 
in  96  of  114 
Media  Records 
classifications. 

LOS  ANGELES 

TIMES 

Represented  by  Cresmer&  Woodward  Detroit, 
New  York,  Chicago,  Atlanta,  San  Francisco 


Stores  Seek 
Newspapers’ 
Help  on  Ads 

Albany,  N.  Y. 

W.  T.  Grant  Co.  stores  need 
the  newspapers’  help  in  ad  mak¬ 
ing.  This  was  emphasized  by 
Joseph  R.  Rowan,  director  of  ad¬ 
vertising  for  the  W.  T.  Grant 
Co.,  at  the  fall  meeting  of  the 
New  York  Advertising  Manag¬ 
ers’  Bureau  here  recently. 

“Only  in  a  limited  number  of 
very  large  stores  such  as  our 
Syracuse  operation  will  you  find 
professional  or  part-time  adv'er- 
tising  people,”  said  Mr.  Rowan. 
“The  majority  of  our  stores  are 
dependent  upon  store  personnel 
who  give  some  of  their  time  to 
ad  making,  frequently  assisted 
by  the  representative  of  the  lo¬ 
cal  paper. 

“As  advertising  practitioners 
we’d  like  to  have  your  people 
keep  an  eye  on  our  managers 
and  their  advertising,  because 
some  Grant  men  may  have  their 
eyes  closed  to  what  is  available 
to  them.” 

Mr.  Rowan  noted  that  Grant 
sticks  closely  to  a  company¬ 
wide  promotional  calendar. 
Events  listed  for  each  week 
represent  the  primary  promo¬ 
tion  for  all  Grant  stores  to  fol¬ 
low  on  the  dates  specified. 
Grant  has  an  advertising  mat 
service  designed  to  .support 
these  calendar  events. 

Today  the  W.  T.  Grant  Com 
pany  is  a  chain  of  660  stores 
spread  out  over  42  states.  By 
the  end  of  1959,  the  company 
expects  to  have  900  stores  in 
operation. 

•Section  Coverage 

“I  suppose,”  Mr.  Rowan  said, 
“that  our  company  and  myself 
have  a  reputation  for  being  par¬ 
tial  to  newspapers  for  store  ad- 


MACON 

GEORGIA 

ABC  CITY  ZONE 

POPULATION 

129,202 

A  21%  GAIN.' 

SOURCE:  ABC  PUBL. STATEMENT 
Para.  28,  Effective  Mar.  3t,  1957 


THE  MACON  TELEGRAPH  &  NEWS 

Represented  by  THI  BRANHAM  CO. 


vertising.  I  will  confess  this  is 
largely  true,  but  I  do  want  to 
clarify  our  thinking  somewhat. 

“We  are  inclined  to  concede 
that  any  advertising  medium, 
which  can  survive  over  a  pe¬ 
riod  of  years  without  subsidy, 
must  be  rendering  a  serv’ice  to 
its  advertisers  or  it  could  not 
exist.  We  believe  that  radio, 
television,  direct  mail,  circulars 
and  other  types  of  advertising 
media  have  a  role  in  our  eco¬ 
nomic  life.  It  is  our  not-original 
opinion,  however,  that  the  es¬ 
tablished  newspaper  is  usually 
the  primary  advertising  medium 
for  most  retailers,  and  that  in¬ 
cludes  Grant.  When  a  strong 
newspaper  exists  in  a  commu¬ 
nity,  it  is  apt  to  seive  as  the 
backbone  of  our  advertising  ef¬ 
fort  ...  if  it  has  sufficient  cir¬ 
culation  and  if  it  doesn’t  re¬ 
quire  us  to  buy  far  more  ex¬ 
pensive  circulation  than  our  po¬ 
tential  market  can  justify. 

“The  day  may  have  arrived 
w'hen  newspapers  in  larger  cities 
may  have  to  give  more  consid¬ 
eration  to  the  possibilities  of 
special  sections  for  certain  resi¬ 
dential  areas.  If  a  park-and- 
shop  store,  for  instance,  finds 
that  it  can  advertise  in  a  daily 
newspaper  for  selected  resi¬ 
dential  areas  instead  of  buying 
a  full  run,  it  may  find  shopping 
news,  etc.  less  attractive.” 

• 

185  Retailers 
Join  Ad  Drive 

Eugene,  Ore. 

A  year-long  program  on  be¬ 
half  of  dowmtown  merchants  is 
under  way  here  with  the  con¬ 
tracted  support  of  185  individual 
retail  establishments,  reports  E. 
C.  Pressman,  advertising  man¬ 
ager,  Eugene  Register-Guard. 

The  program  calls  for  52 
weekly  pages  giving  reasons,  on 
behalf  of  each  general  group  of 
retailing,  for  downtown  support. 
Popularity  of  the  plan  is  evi¬ 
denced  by  the  addition  of  40 
newcomers  after  the  first  page 
appeared,  Mr.  Pressman  said. 

Participating  units  were  of¬ 
fered  to  successive  groups  of 
merchants.  Each  unit  cost  $1.25 
a  week  and  the  new.spaper  sug¬ 
gested  each  merchant  take  at 
least  one  but  not  more  than 
four  or  five  units. 

Copy  appeal’s  without  signa¬ 
ture.  Participants  are  identified 
by  posted  slick  proofs  and  spe¬ 
cial  decals  reading  “You  can 
buy  better  in  Eugene.”  These 
now  appear  in  store  windows. 

Page  mats  for  the  series  are 
available  to  newspapers  at  a 
nominal  cost,  Mr.  Pressman 
said. 


Dual  Image 
Ad  Drive 
Paying  Off 

A  “top  feature  -  top  product” 
dual  -  image  advertising  cam¬ 
paign  for  American  Weekly  ii 
paying  off,  Jacob  A.  Evans,  di¬ 
rector  of  sales  promotion,  de¬ 
clared  this  week. 

The  series  of  advertisements 
of  .350  lines  on  two  columns  is 
placed  in  advance  of  publication 
date  in  newspapers  for  the  Sun¬ 
day  Hearst  magazine  by  the 
Grant  Advertising  .\gency  (Don 
Slattery,  account  executive).  It 
will  continue  indefinitely. 

The  copy  links  a  leading  edi¬ 
torial  feature  with  an  outstand¬ 
ing  advertiser. 

High  Quality 

“We  want  to  create  in  th» 
minds  of  both  the  advertising 
and  general  public  an  image  of 
the  present  high  quality  of  the 
American  Weekly,  both  as  to 
editorial  features  and  the  kind 
of  advertisers  using  our  col¬ 
umns,”  Mr.  Evans  said. 

“It  is  demonstrating  to  many 
people  the  tremendous  editorial 
force  of  our  publication,  as  well 
as  telling  prospective  advertisers 
about  the  type  of  firms  nox 
harnessing  that  force  to  their 
own  profit. 

“My  belief  has  always  been 
that  newspaper  advertising  es¬ 
pecially  should  be  timely,  in¬ 
formative  and  specific.  We  feel 
that  this  series  of  advertisements 
meets  these  requirements.” 

• 

Masters  To  Break 
National  Ad  Schedule 

Advertising  for  Masters  Mail 
Order  Co.  of  Washington,  D.C., 
subsidiary  of  the  large  Eastern 
discount  department  store  chain, 
will  soon  appear  in  newspapers 
and  magazines  throughout  the 
U.S.,  including  all  states  hav¬ 
ing  Fair  Trade  laws,  according 
to  Stephen  Masters,  president 
of  Masters,  Inc. 

Commenting  on  the  decision 
of  the  United  States  Supreme 
Court  Oct.  14  not  to  review 
the  lower  court’s  decision  in 
favor  of  Masters  Mail  Order  Co. 
of  Wash.  vs.  the  General  Elec¬ 
tric  Co.,  Mr.  Masters  said: 

“Our  victoi-y  again  points  out 
the  fact  that  fair  trade  laws, 
un-fair  to  all,  are  for  all  prac¬ 
tical  purposes  meaningless  and 
dead.  Fair  Trade  is  falling  fast, 
as  evidenced  by  this  decision  and 
by  that  of  the  New  Mexico  Su¬ 
preme  Court  recently.” 
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THE  RESPONSE  EXCEEDED  ALL  EXPECTATIONS 


Number  of  Newspapers  Used 
Increased  70%”  4 


One  year  ago,  for  the  first  time,  Kahn 
Optical  Company,  suppliers  to  the  optical 
professions,  chose  daily  newspapers  as  the  medium 
to  inform  as  many  Canadians  as  possible 
of  the  vital  need  to  conserve  good  eyesight. 
The  response  exceeded  all  expectations ! 
Take  full  advantage  of  the  flexibility  and  low 
cost  concentrated  sales  impact  daily  newspapers 
offer  in  the  markets  you  want  to  reach. 
Contact  your  daily  newspaper  advertising 
managers  for  full  information. 

KAHN  OPTICAL  COMMENDED 

Here  are  two  of  the  commendations: 

"The  program  of  public-spirited  advertising  which  Kahn 
Optical  has  placed  in  many  Canadian  daily  newspapers  is 
very  commendable  and  we  endorse  your  effort.” 

S.  E.  Matthews,  President, 
The  Opthalmic  Dispensers  of  Manitoba 

"Vision  is  man’s  most  priceless  possession  and  the  fact 
that  Kahn  Optical  has  chosen  to  stress  eye-sight  conservation, 
in  a  series  of  daily  newspaper  messages,  is  certainly  public 
service  of  the  highest  order.” 

Harold  C.  Arnold,  President, 
The  Canadian  Association  of  Optometrists. 


MR.  A.  B.  LADOON 

President  of  Kahn  Optical 

had  this  to  say: 

"So  well  received  were  our  Eye-Care 
advertisements  placed  in  daily  news¬ 
papers  during  1956,  that  we  have 
now  increased  the  number  of  news¬ 
papers  by  70%  for  1957.  Every 
indication  is  that  the  majority  of 
newspaper  readers  are  reading  .  .  . 
and  heeding  these  educational 
messages.” 


Kahn  Optical  advortming  is  handled 
by  Locke,  Johnson  &  Co.  Umited,  Toronto 


Canadian  Daily  Newspaper  Publishers  Association 

55  University  Avenue,  Toronto  1,  Ontario  •  /.  //.  Macdonald.,  General  Manager  csssb 
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r..any  day 
or  every  day 
2 ,  3 ,  or 
,  FULL  COLOR 


AD  AGENCIES 


‘Plus’  Linage 
Developed  in 
Home  Show 


Emerson  Foote  Joins 
Gever  as  Chairman 


St.  Louis 

The  Globe-Democrat’s  first 
Modem  Living  Show  attracted 
215,000  persons  in  five  days 
(Oct.  8-12). 

It  also  brought  in  363,480  lines 
of  “plus”  advertising,  including 
112,477  lines  of  national  adver¬ 
tising  and  251,003  in  retail  and 
classified. 

The  show  consisted  of  167 
booths,  164  of  which  brought  in 
the  advertising,  and  was  spread 
over  100,000  square  feet  of  dis¬ 
play  space  in  Kiel  Auditorium’s 
exposition  hall. 

Advertisers  paid  nothing  for 
use  of  the  booths.  They  were 
required  to  purchase  plus-ad¬ 
vertising  for  the  booths,  and  the 
required  advertising  was  316,- 
180  lines  total.  So  the  Globe- 
Democrat  racked  up  47,300  more 
lines  of  advertising  than  it  ex¬ 
pected. 

Two  booths  were  donated  for 
a  Fire  Prevention  Week  display 
by  the  fire  department.  Another 
was  donated  to  the  United  Fund. 
An  appliance  distributor  do¬ 
nated  his  space  to  the  Red  Cross. 

Cake-Baking  Contest 

In  addition  to  the  booths,  the 
Globe-Democrat  sponsored  a 
cake-baking  contest  which  lured 


Eight  months  of  speculation  an  aggressive  agency,  soundly 
as  to  where  Emerson  Foote  financed,  of  strong  creative  bent 
would  roost  was  ended  last  week  and  large  enough  to  provide 
with  the  announcement  that  he  every  needed  facility  for  the 
has  joined  Geyer  Advertising,  service  of  major  advertisers — 
Inc.,  New  York,  as  chairman  of  yet  of  a  size  which  permits  its 
the  board.  Announcement  was  principals  to  give  the  bulk  of 
made  by  Sam  M.  Ballard,  presi-  their  personal  attention  to  the 
dent.  advertising  of  all  the  agency’s 

Mr.  Foote,  who  resigned  in  clients. 

February  as  executive  vice-  “At  Geyer,  with  the  sound 

president  of  McCann-Erickson,  base  that  already  exists,  I  see 
Inc.,  has  been  sought  after  by  great  opportunities  for  growth 
several  agencies.  B.  B.  Geyer,  while  still  retaining  that  price- 
chairman  of  the  board  since  he  less  element  of  personal  contact 
established  the  agency  in  1911,  between  the  key  members  of 
becomes  chairman  of  the  execu-  management  and  the  sales  and 
tive  committee.  advertising  of  the  companies  we 

Mr.  Foote  was  a  founder  and  serve.” 
president  for  seven  years  of  The  agency  announcement 

Foote,  Cone  &  Belding,  and  added  that  Mr.  Foote  will  be  a 
made  advertising  history  when,  member  of  the  executive  com- 
in  March  1948,  he  resigned  the  mittee,  with  additional  members 
$11,000,000  American  Tobacco  of  the  committee  and  further 
Co.  Lucky  Strike  cigarette  ac-  organizational  changes  to  be 
count.  announced. 

The  announcement  said  Mr.  • 

Foote  is  making  “a  substantial  Buckley  Elected 
investment”  in  the  Geyer  u  aj  iw 
agency.  It  added:  %  Managers 

“We  are  extremely  gratified  Topeka  Kas. 

that  Emerson  Foote  today  as-  Harvey  L.  Buckley,  of  the 

sumes  an  important  role  in  the  Atchison  Daily  Globe,  was 
strong  organization  we  have  elected  president  of  the  Kansas 
been  building  over  the  last  few  Daily  Advertising  Managers  As- 
years.  His  experience,  sound  sociation  at  a  meeting  here  Oct. 
business  judgment  and  broad  12-13.  Jim  Barnhill,  Great  Bend 
creative  spirit  will  be  felt  in  all  Daily  Tribune,  was  named  vice¬ 
areas  of  our  service  to  clients.”  president. 

Referring  to  his  election,  Mr.  Bob  Peele,  of  the  Topeka 

Foote  said,  “I  am  happy  to  be  Newsnaner  Prinfino- 


13  participants  for  a  total  of 
18,170  lines  of  advertising.  A 
cooking  school  brought  the  news¬ 
paper  10,887  more  lines  and  the 
nurseries  which  landscaped  the 
outstanding  model  homes  in  the 
show  took  1,800  lines  of  adver¬ 
tising. 

Model  homes,  built  by  the 
Globe-Democrat,  were  furnished 
by  local  department  stores. 

One  of  the  hottest  attractions 
was  a  celebrity  cake-baking  con¬ 
test  for  the  city’s  disc  jockeys 
and  television  personalities. 

After  the  celebrities  came  the 
more  serious  bakers,  contesting 
for  $1,120  in  cash  prizes  given 
by  the  Globe-Democrat.  All  the 
bakers,  more  than  250,  were 
working  in  full  view  of  the  audi¬ 
ence  all  the  time.  This  contest 
ran  for  the  five  days. 

Publisher  Richard  H.  Amberg 
patterned  the  show  after  the 
one  he  originated  while  pub¬ 
lisher  of  the  Syracuse  (N.  Y-) 
Post-Standard.  The  St.  Louis 
show  was  much  larger  and  naore 
,  .  comprehensive  than  the  Syrs- 

Star  has  appointed  Strauchen  &  cuse  show.  George  Carson  ,pro- 
McKim  as  its  advertising  motion  director  of  the  Globe- 
agency,  effective  Jan.  1.  Democrat,  was  producer. 
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Color- wise 
advertisers  used 
225,885  lines  of 
ROP  Color  Advertising 
in  1956...  pushed 
.  Altoona  sales  to 
all-fime  high/  ^ 


Uni^  Fress 


Tall  ill*  Sjlory 


AlteoiM  PMUisylvoaia's 
Only  Evoning  Newspaper 
RICHARO  I.  lEILER,  Adv.  Mgr. 


The  Spokane  Market  is: 


^^4  times 
os  big 
os  it  looks! 


MONTi 


WASHINGTON 


/'"afiJ/a 

AlONTAf. 

f-lfhcM 

'■ake 

^lirifrr 
'/iW  ■ 


'^tritand . 


IDAHO 


ifs  One  Big  Exception  to 
metropolitan  area  concept 


Total  Spokono  Morkot 

EfTective  Income:  Sl,922^1),000 

Retail  Sales:  $I;287.I09.000 

Families:  346,300  (fbpulation:  1,106,200) 

TbtSpoknmaM-Revitw  and  Spokane  Daily 
Chronicle  reach  S  ont  of  10  families. 


Take  a  market  as  big,  as  isolated— 
as  distinctly  different— ^s  the  Spokane 
Market,  and  you  can  see  why  metro¬ 
politan  area  rankings  don’t  always  ap¬ 
ply  when  selecting  markets.  Isolated 
by  great  distances  and  giant  mountain 
ranges,  this  vast  integrated  market  is 
one  big  unified  sales  entity— 4  times  as 
big  as  its  metropolitan  area  in  population 
.  .  .  income  .  .  .  and  retail  sales.  And 
you  sell  it  all  with  an  "A  ”  schedule  in 
Spokane's  two  big  newspapers— The  Spokes¬ 
man-Review  and  Spokane  Daily  Chronicle. 


Rotoil  Trading  Zona* 

Eflcccive  Income:  $1,186,913,000 

Retail  Sales:  $  760,034,000 

Families:  201,800  (Ibpulation:  643,100) 

The  Spokesman-Review  and  Spokane  Daily 
Chronicle  reach  8  ont  of  10  families. 


Matropolifan  Spokano 

Eflienive  Income:  $319,983,000 

Retail  Sales:  $338,221,000 

Families:  87,300  (Ibpulation:  267^00) 

The  Spokesman-Review  and  Spokane  Daily 
Chronicle  reach  10  ont  of  10  families. 


lyiliifiii,  liimtil*.  mam.  tOm:  SM  Mm^mm,  19)7,  OtaLam:  ABC  Amb  SfM,  MmdkSI,  19)6 
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Cover 

the  Inland  Empire 
like 

the  sunshine 


I  vv//! 

1  out  of  every 

2  families 


Advertamg  RiprestHiativt):  Cmnur  &  Woodward,  Inc.  Sunday  Spokesman- Review  carries  Metro  Sunday  comics  and  This  Week  magazine. 
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Showmanship 
Plus  Ads  Is 
Retail  Aid 

Milwaukee 

Consistent  advertising  in 
newspapers  linked  with  show¬ 
manship  were  identified  as  the 
most  productive  team  that  small 
retailers  can  employ  to  increase 
their  volume  of  business. 

The  speaker  was  Budd  Gore, 
retail  advertising  manager  of 
the  Chicago  Daily  News.  He  dis¬ 
cussed  “How  To  Advertise”  at 
the  second  Seminar  For  Small 
Retailers,  sponsored  by  the  Man¬ 
agement  Institute  of  the  Uni¬ 
versity  of  Wisconsin. 

“Consistency  can  be  boring  to 
the  advertiser,  but  it  never  is  to 
the  prospective  customer,”  Mr. 
Gore  declared.  “There  are  so 
many  interruptions  in  modern- 
day  living  that  you,  as  an  ad¬ 
vertiser  and  a  businessman,  have 
to  promote  continuously  if  you 
want  your  business  to  grow  and 
prosper.  We  don’t  recommend 
over-advertising,  promoting  be- 
yong  your  means;  but  we  cau¬ 
tion  against  under-promoting, 
for  no  retailer  ever  grew  in  size 
profitably  without  a  steady 
drum-fire  of  efforts  that  per¬ 


suade  prospects  to  convert  them¬ 
selves  into  customers.” 

“If  there  is  one  element  that 
distinguishes  successful  retailers 
from  the  less  fortunate,  in  addi¬ 
tion  to  consistent  newspaper  ad¬ 
vertising,”  Mr.  Gore  said,  “it  is 
showmanship — the  ability  to 
gain  favorable  attention  from 
great  groups  of  prospective  cus¬ 
tomers.  So  concentrate  on  ad¬ 
vertising  regularly  and  on  con¬ 
quering  the  art  of  showman¬ 
ship.” 

The  retailers  were  urged  lo 
participate  in  civic,  social,  chari¬ 
table  and  business  activities;  to 
improve  the  appearances  of  their 
business  distidcts  as  well  as  their 
own  stores’  interiors  and  ex- 
terioi’s;  to  fiy  flags  and  pen¬ 
nants;  to  arrange  for  personal 
appearances  of  celebrities;  to 
make  every  effort  to  greet  and 
thank  customers  personally. 

• 

Carrier  Price  Raised 

Omaha,  Neb. 

The  Omaha  World-Herald  has 
increased  the  price  of  papers 
delivered  by  cairier  outside  the 
Omaha  metropolitan  area  from 
25  to  30  cents  a  week.  The  single 
copy  price  of  the  daily  paper  is 
increased  from  5  to  7  cents  out¬ 
side  the  Omaha  area.  The  price 
of  the  Sunday  World-Herald  re¬ 
mains  at  15  cents. 
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Larger  Staff, 
More  Linage 


Car  Dealers’ 
False  Claims 


Portland,  Ore.  -i  -i 

An  advertising  department  ex-  I  ri  OlTl  Tl 

pansion  has  paid  off  with  a  50  VaUIIUCIIIIICU 


per  cent  increase  in  advertising 
revenue  for  the  Vancouver 
(Wash.)  Columbian,  according 
to  Don  P.  Campbell,  general 
manager. 

Linage  gained  35  per  cent  and 
rate  increases  added  15  per  cent, 
Mr.  Campbell  told  the  Oregon 
Newspaper  Publishers  Associa¬ 
tion  Advertising  Manager  s’ 
meeting  here  last  week. 

The  program  included  the  ad¬ 
dition  of  four  new  salesmen,  a 
staff  upgrading  move  and  in¬ 
stallation  of  a  bonus  plan.  These 
made  the  Columbian’s  “the  most 
expensive  advertising  depart¬ 
ment  in  the  state,”  he  reported. 

The  staff  expansion  followed 
a  study  of  the  Columbian’s  mar¬ 
ket.  It  was  found  that  special 
factors  required  additional  man¬ 
power  for  efficient  operations. 

George  Challis,  La  Grande 
(Ore.)  Observer,  was  elected 
1958  chairman  of  Oregon  adver¬ 
tising  managers.  He  succeeds 
M.  L.  Myrick,  Redmond  Spokes¬ 
man. 


Shopping  Center  Kale 


Shopping  center  rate  conces¬ 
sions  could  pose  a  problem,  if 
extended,  it  was  suggested  in 
discussions.  All  stores  in  a  cen¬ 
ter  are,  in  some  cases,  given  the 
bulk  rate  earned  by  the  center. 

Some  of  these  stores  are  now 
establishing  branches.  The  same 
low  l  ate  may  be  asked.  Also  mer¬ 
chant  groups  may  form  and  ask 
comparative  bulk  rates  for  each 
member,  it  was  suggested. 

Such  a  double  earned  rate  im¬ 
pact  would  be  unfair,  but  could 
cause  trouble,  Mr.  Challis  sug¬ 
gested  in  summing  up  debate  on 
the  hypothetical  case. 


Washington 

Exaggerated  claims  of  sav¬ 
ings  which  are  being  featured  in 
advertising  by  some  automobile 
dealers  were  called  “misleading 
and  deceptive”  this  week  by  the 
National  Automobile  Dealen 
Association. 

Specifically  cited  were  such 
claims  as  “One  Penny  Profit;” 
“Just  Leave  Us  A  Buck;”  “Profit 
Is  No  Motive;”  “$10  Over  Our 
Cost;”  “$50  Over  Our  Cost”  and 
“At  Our  Actual  Cost.” 

NADA  stated,  “Obviously 
such  claims  could  be  misleading. 
Such  a  claim  as  ‘$10  Over  Our 
Cost’  means  to  the  public  that 
the  dealer  is  selling  the  auto¬ 
mobile  for  $10  over  what  he 
actually  paid  the  factory  for  the 
car.  The  public  does  not  construe 
this  to  mean  the  cost  of  doing 
business.  In  some  instances  the 
dealer  defines  ‘Our  Cost’  on  an 
entirely  different  basis.  ‘Our 
Cost’  would  include  a  number 
of  additional  items  such  as  over¬ 
head  expenses,  sales  expenses, 
salaries,  advertising,  and  other 
items.” 

In  appealing  to  its  members 
to  refrain  from  using  exagger¬ 
ated  claims  in  advertising  and  in 
selling,  the  association  pointed 
out  that  “the  use  of  such  claims 
destroys  public  confidence  and 
trust  in  dealers.  It  creates  pub¬ 
lic  confusion  and  distrust.” 


Home  Linage 


Washington 
The  Homes  of  ’57,  tenth  an¬ 
nual  home  exhibit  sponsored  by 
the  Washington  Post  in  coop¬ 
eration  with  builders  and  furni¬ 
ture  stores,  was  marked  by  a 
52-page  section  that  contained 
178,714  lines  of  advertising. 


60-Page  Section 

The  Greenville  (S.  C.)  News- 
Piedmont  last  week  published  a 
60-page  section  commemorating 
the  70th  anniversary  of  the  C.  F. 
Sauer  Co.  of  Richmond,  Va., 
makers  of  extracts,  flavorings, 
spices  and  condiments.  The  sec¬ 
tion  contained  132,000  lines. 


Tops  Music  Records 
In  $500,000  Drive 

Sam  Dickennan,  president  of 
Tops  Music  Enterprises,  mak¬ 
ers  of  Tops  records,  announced 
this  week  that  David  Singer 
Associates,  New  York,  has  been 
appointed  to  develop  the  com¬ 
pany’s  advertising,  marketing 
and  merchandising  strategy. 

Tops  is  now  prepared  to 
launch  a  $500,000  promotional 
program  —  the  largest  in  its 
history  —  as  the  result  of  a  300 
per  cent  sales  rise  in  the  last 
10  months.  The  new  program 
being  developed  by  the  Singer 
organization  will  include  adver¬ 
tising  in  national  and  sectional 
publications,  key-market  news¬ 
papers,  radio  and  television.  It 
will  also  offer  a  highly  special¬ 
ized  mat  service  to  meet  the 
needs  of  the  mass-consumer  oub 
lets  distributing  Tops  records. 
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Look  at  Atlanta . . . 


for  white  collar  workers 


Circulation:  a5a.373  dally  •  512.559  Sunday  (a.b.c.  3  31  57) 
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Block-long  Peachtree  Baker  building  in  downtown 
Atlanta  is  one  of  the  South's  largest  window-wall 
structures.  Three  floors  of  the  $5,000,000  new  giant 
are  for  inside  parking.  Four  government  agencies  with 
1.026  workers  absorb  the  office  space. 

Atlanta  is  the  hub  of  government  employes  south 
of  Washington  with  17,000  here.  Bureau  of  Labor 
statistics  show  a  big  white  collar  population.  Office 
occupations  salaries  are  similar  to  Dallas,  Minneapolis 
and  Philadelphia;  67f  higher  than  Memphis,  4^r  higher 
than  Boston.  White  collar  salaries  contribute  greatly  to 
Atlanta’s  well  balanced  market  where  no  one  industry 
is  king,  htdl  one  medium  — The  Atlanta  Journal  and 
Constitution.  Over  half  a  million  circulation. 


©Ije  Saurnal 

Covers  Dixie  Like  the  Dew 

THE  ATLANTA  CONSTITUTION 

The  South’s  Standard  Newspaper 
Represented  by  Kelly-Smith  Co. 


IN  LOS  ANGELES 
THEY  SAY 

TIMES.  FIRST  OF  ALL' 


Commission 
Bonus  Plan 
For  Admen 


Ad  Discount 
Extended  to 
Bulk  Space 


Boston  The  folder  is  the  fifth  annual  Minneatous 

An  incentive  plan  for  local  presentation  developed  for  use  Effective  Jan.  1,  the  Miwu- 
advertising  salesmen  was  de-  by  tbe  more  than  1,000  members  apolis  Star  and  Tribune  are  of- 
scribed  at  the  recent  meeting  of  the  Bureau  to  help  sell  and  fering  bulk  and  frequency  dii-| 
here  of  the  Institute  of  News-  announce  special  Christmas  sec- 
paper  Controllers  and  Finance  tions  and  to  encourage  earlier, 

Officers.  stepped-up  Christmas  advertis- 

James  J.  Castles,  New  Bruns-  by  all  kinds  of  retailers. 
wick  (N.J.)  Home  News,  ex-  Entitled  “Something’s  Miss- 
plained  the  operation  of  a  “com-  jng  From  Christmas  ’57,”  the 
mission  plan”  bonus  system:  folder  points  out  that  with  five 

Each  solicitor’s  quota  is  based  jggg  gelling  days  this  year  than 
on  the  inches  of  advertising  sold  jggj;  between  Thanksgiving  and 
by  him  in  the  same  month  of  the  Christmas,  retailers  “have  to 
previous  year.  On  the  first  half  get  out  and  push  earlier  —  and 
of  the  monthly  quota,  the  solid-  harder.” 
tor  is  paid  %c  per  inch.  On  the  ”  • 

second  half  of  the  monthly 

quota,  the  solicitor  is  paid  %c  Dress-Betler  Ad  Mats 
per  inch.  All  advertising  sold  Offered  To  Papers 
in  excess  of  the  monthly  quota 
brings  the  solicitor  2c  per  inch. 

As  a  result,  the  local  advertis¬ 
ing  solicitor  has  a  dollar-and-  a 
cents  stake  in  every  inch  of  ad¬ 
vertising  sold.  He  has  a  uni-  standards  of  dress  is 
form  interest  throughout  the  place  here.  The  campaign  is 
month  in  producing  advertising  being  spearheaded  by  the 
sales  regardless  of  the  monthly  Greenville  News — Piedmont. 
variable  in  days,  or  the  sea-  A  page  ad,  published  each 
sonal  factor  of  movable  holi-  Sunday  along  with  retail  store 
days.  It  means  that  the  solicitor  tie-in  ads,  news  articles  and  so- 
will  sell  aggressively  every  day.  ciety  fashion  notes,  is  keyed  to 
In  the  operation  of  the  bonus  the  basic  theme,  “Look  before 
plan,  certain  local  advertisers  you  leave.  .  .  .  Are  you  properly 
known  as  “house  accounts”  are  dressed  for  the  occasion?” 
not  included  in  the  plan.  W.  J.  Truesdale,  advertising 
(Theatres,  chain  food  markets  director  told  Editor  &  PuB- 
and  sei-vice  accounts).  In  the  usher  that  full-page  promo- 
last-named,  the  advertiser  pro-  tional  material  on  the  campaign 
vides  all  the  services  which  is  available  to  other  newspapers 
would  ordinarily  be  performed  at  cost  upon  request, 
by  the  solicitor.  • 

_  Changes  in  Detroit 

!  I  1  Market  Reported 

2^1  I  Detroit 

1  !  The  Fifth  Quinquennial  Sur-  _ ^ 

j  I  ;  a  five-year  study  of  the  Moline  (ill.)  Daily  Dispatch  and 

^  1  metropolitan  Detroit  market,  has  Rock  Island  Argus  last  week 

^  been  released  by  the  Detroit  published  a  special  eight-page 

— —  *  I  ■  *  News.  edition  printed  in  spot  color. 

The  report  reveals  a  marked  Designated  as  a  “Special 
geographical  transformation  of  Quad-Cities  Market  Edition,”  it 

the  area  since  1950.  The  addi-  was  introduced  at  two  special 

tion  of  220,000  new  homes  and  meetings  attended  by  more  than 

654,000  new  residents  has  re-  200  national  advertisers,  news- 

suited  in  both  suburban  devel-  paper  representatives  and  ad- 

opment  around  Detroit  and  in  vertising  agencies, 
widespread  relocation  of  manu-  • 

facturing  and  retailing  facili-  Lee  Rich  Promoted 

The  Survey  shows  that  two-  Lee  Rich,  vicepresident  and 
fifths  of  Detroit-area  male  associate  media  director  for  Ben- 


counts  to  general  rate  adver¬ 
tisers  in  Run  of  Paper  space,  ii 
color  comics  and  in  rotogravure 
advertising  (Sunday  Picture 
magazine). 

General  advertising  contract 
discounts  were  offered,  begin¬ 
ning  in  September,  1956,  cover¬ 
ing  frequency  discounts  only, 
for  ROP  black  and  white  and 
color  in  full-page  units. 

General  advertising  rate  card 
No.  14,  effective  the  first  of  next 
year,  lists  contract  bulk  space 
discounts  for  ROP  black  and 
white,  ranging  from  10  per  cent 
for  500  to  4,999  lines  to  15  per 
Greenville,  S.  C.  cent  for  100,000  lines  or  more, 
Birth  of  what  might  become  applicable  to  the  contract  year, 
nation-wide  textile  industry  For  full-page  units  contract 
promotion  to  encourage  better  discounts  range  to  17  per  cent 
taking  for  50  full  pages. 


^Amusement 
Advertisers 
prefer  The 
Times  above 


For  rotogravure  advertising, 
the  contract  discount  schedule 
will  begin  at  2  per  cent  for  the 
equivalent  of  six  pages  and  will 
range  to  15  per  cent  for  a  52- 
page  equivalent. 

On  color  comic  section  adver¬ 
tising,  the  new  discount  schedule 
ranges  from  3  per  cent  for  six 
to  12  insertions,  to  20  percent 
discount  for  104  pages  or  equiva¬ 
lent,  during  the  contract  year. 

Space  in  color  comic  or  in 
Sunday  Picture  magazine  adver¬ 
tising  may  now  be  added  to  ROP 
space  to  earn  the  minimum  bulk 
linage  discount. 


Los  Angeles 
metropolitan 


newspapers 


In  Los  Angeles, 
The  Times  is  first 
in  96  of  114 
Media  Records 
classifications. 


LINES  RETAIL  GAIN 


Call 

Reynolds- 
Fitzgerald 
and  find 
out  why! 


TIMES 


Reprnentfd  by  Cresm«r&  Woodward  Detroit, 
New  York,  Chicago,  Atlanta,  San  Francisco 


Such  deep  anguish 


aAPOUs 
Mimu- 
are  of- 
cy  dii- 
adver- 
>ace,  h 
rravuR 
Pictim 


ontract 


CAL  BERNSTEIN.  LOOK  OCTOBER 


te  card 
of  next 
space 
;k  and 
er  cent 
15  per 
more, 
t  year, 
ontract 
!r  cent 


ail  ever-c 


•tising, 
ihedule 
for  the 
tid  will 
a  52- 


Such  fuuindle! 


\ 


Ror  thie  prioe  of  a  soriQ 
you  oari  fc>Ljy  a  pound  of  stool 


A  three-minute  song  from  a  juke  box  actually  costs 
more  than  a  pound  of  steel.  Most  juke-box  songs 
cost  a  dime  — most  steels  cost  about  7c“  a  pound. 

Steel  is  not  only  the  lowest  priced  metal  — but 
also  the  most  versatile  and  most  widely  used.  It  is 
basic  to  our  dynamic  economy. 

To  keep  the  price  low,  America  must  keep  steel 
plentiful,  must  build  more  producing  capacity.  That 
is  why  Republic’s  policy  of  continuing  expansion 
will  help  to  assure  an  adequate  supply  of  steels  and 
stt't*!  products  for  our  ever-ri.sing  standard  of  living. 

The  average  consumption  is  1400  pounds  of  steel 


per  person  annually.  This  is  expected  to  increase 
100  pounds  over  the  next  10  years.  Also  during 
the  next  ten  years  about  25  million  more  Americans 
will  be  born— each  requiring  from  1500  to  1600 
pounds  of  steel  a  year. 

Since  everything  is  manufactured,  mined,  or 
grown  from  or  with  the  help  of  steel,  you  can  sec 
that  rapid  expansion  of  steelmaking  capacity  is 
important  to  everyone. 

Steel  is  the  most  versatile  as  well  as  the  lowest 
priced  metal.  When  you  design,  think  first  of  steel. 

Prices  are  for  sheet  product  as  compiled  by  U.  S.  Bureau  of  Labor  Statistics 
-July.  m7 


■  ■  Eb  General  Offices:  Clevelandl ,  Ohio 

WORLD'S  WIDEST  RANGE  OF  STANDARD  STEELS  AND  STEEL  PRODUCTS 
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REPUBLIC  ELECTRO  PAINTLOK’  PROVIDES  ECONOMY  in  many  fabricated  sheet  steel 

products— such  as  the  cabinets  of  juke  boxes.  The  chemically  treated  zinc  surface  of  Electro  Paint- 
lok  won't  crack,  flake  or  peel  under  any  forming  operation.  It  cuts  cost  by  making  an  excellent 
one-coat  paint  finish  possible.  Preparatory  coats  are  eliminated.  Corrosion  protection  is  assured. 
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Gallup  Poll 
On  Press 
Expanded 

Expansion  of  the  special  study 
of  newspapers  being  conducted 
by  the  American  Institute  of 
Public  Opinion,  Princeton,  N.J., 
was  announced  this  week  by  Dr. 
George  Horace  Gallup. 

Dr.  Gallup  revealed  prelimi¬ 
nary  findings  from  the  poll  July 
11  at  the  annual  meeting  of  the 
American  Society  of  Newspaper 
Editors  in  San  Francisco.  (E&P 
July  13/57  pg.  9).  Since  then 
the  size  of  the  sample  of  people 
being  interviewed  has  been  en¬ 
larged  and  a  number  of  new 
areas  are  being  added  to  the 
inquiry. 

Because  of  these  changed 
plans  and  the  fact  that  Dr.  Gal¬ 
lup  has  only  recently  returned 
from  an  extended  trip  abroad 
has  delayed  completion  of  the 
final  report,  which  is  now  ex¬ 
pected  to  be  ready  in  late  No¬ 
vember. 

“The  sample  is  being  increased 
to  number  about  10,000,”  Dr. 
Gallup  said.  “We  wanted  to  get 
more  reaction  from  the  public 


on  the  increase  in  price  being 
charged  by  newspapers.  This 
meant  extension  of  the  survey 
to  include  cities  where  price 
increases  have  been  put  into 
effect. 

“We  also  wanted  to  check 
public  opinion  on  aspects  of 
freedom  of  the  press,  which  was 
not  included  in  our  preliminary 
work.  Also  we  wanted  to  probe 
deeper  than  we  had  previously 
on  public  criticism  of  the  press, 
in  order  to  determine  exactly 
what  people  do  not  like  about 
newspapers.” 

Dr.  Gallup’s  trip  abroad  was 
undertaken  to  develop  further 
the  Institute’s  world  polling  or¬ 
ganization  which  has  been  in 
operation  since  1937.  Beginning 
this  week,  the  Gallup  Poll  as 
syndicated  to  more  than  100 
newspapers  three  times  a  week, 
will  start  including,  once  a  week, 
a  world  analysis  of  public  opin¬ 
ion.  The  Institute  is  now  set  up 
to  conduct  polls  in  14  countries. 
Dr.  Gallup  said. 

On  Sunday  Oct.  20,  the  first 
of  the  new  world  series  syndi¬ 
cated  to  newspapers,  polled  pub¬ 
lic  reaction  to  the  Russian  satel¬ 
lite,  sputnik,  in  eight  countries, 
besides  the  United  States,  name¬ 
ly:  India,  Finland,  Sweden, 
France,  Canada,  Germany,  Eng¬ 
land,  and  Norway. 


Secrecy  Removed 
From  Import  Data 

Washington 

Rep.  John  E.  Moss  has  com¬ 
mended  the  Treasury  Depart¬ 
ment  for  steps  taken  to  remove 
secrecy  surrounding  United 
States  imports.  New  rules  be¬ 
come  operative  Nov.  4  unless 
objections  to  a  published  draft 
justify  public  hearing. 

Representative  Moss,  chair¬ 
man  of  the  House  Committee  on 
Information,  said  the  pending 
rule  would  make  available  all 
information  except  the  name  of 
the  importer,  which  would  be 
withheld  only  upon  the  im¬ 
porter’s  request.  Information 
which  can  now  be  restricted  in¬ 
cludes  the  name  of  the  person 
receiving  imported  goods,  the 
type  of  material  imported,  name 
of  the  ship,  the  country  from 
which  the  material  was  shipped 
and  either  the  quantity  or  the 
value  of  the  imported  material. 
• 

Dairy  Show  Tieup 

Chicago 

The  Chicago  Daily  News 
staged  a  successful  Chicago 
Dairy  Parade  Oct.  12  in  con¬ 
nection  with  the  International 
Dairy  Show.  A  special  issue  was 
edited  by  Isabel  DuBois. 


Civic  Inquiry 
Sparks  Action 

Hackensack,  N.J. 

Readers  of  the  Bergen  Eve¬ 
ning  Record  are  paying  con¬ 
siderable  attention  to  a  6-part 
series  published  in  August.  The 
reporter,  William  E.  Oriol,  has 
been  kept  busy  on  followup  dis¬ 
cussion  sessions  and  talks. 

Called  “Where  is  Bergen 
Headed?”  the  stories  called  for 
a  survey  of  government  in  that 
county.  The  newspaper  proposed 
a  thorough  survey  financed,  per¬ 
haps,  by  foundation  grants. 

Soon  after  the  series  ended, 
54  mayors  who  are  members  of 
the  Bergen  Republican  Mayors 
Association  asked  their  program 
directors  to  arrange  a  session  to 
discuss  the  series.  The  Record 
Readers  Service  Department 
helped  arrange  a  panel  discus¬ 
sion. 

Donald  G.  Borg,  Record  editor 
and  publisher,  sent  a  message 
assuring  continued  interest  and 
help  in  the  problem.  Assistant 
Editor  William  A.  Caldwell  gave 
a  speech  which  has  been  re¬ 
printed  and  distributed  through¬ 
out  the  county  and  to  govern¬ 
ment  study  groups. 


In  Albany,  N.  Y. 

Department  Stores  Place  60% 
of  their  total  advertising  budget  in 

The  Knickerbocker  News 

6  day  evening! ! ! ! 

BECAUSE  it  saturates'  the  rich  Albany 
City  and  Suburban  Market  with  the 
largest  daily  circulation  in 

•  ABC  ALBANY 
•  THE  SUBURBS 
•  ALBANY  COUNTY 
•  CITY  and  RETAIL 
TRADING  AREA 


Member: 

The  Gannett  Group 
Represented  by 
J.  P.  McKinney  i  Son 
•  New  York  •Chicago 
San  Francisco  •Syracuse 


The  Knickerbocker  News 


ALBANY,  N.  Y. 
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Free  Service 
Of  UN  News 
To  Be  Tried 

A  program  to  stimulate  in¬ 
terest  in  the  non-political  non- 
controversial  activities  of  the 
United  Nations  will  be  initiated 
by  Women  United  for  the  United 
Nations.  The  group  will  start 
a  UN  Press  Service  which  will 
issue  news  and  feature  releases 
to  1,000  weeklies  and  small 
daily  newspapers.  The  free  serv¬ 
ice  will  be  distributed  on  a  bi¬ 
monthly  basis  at  the  outset. 

WUUN  is  an  organization  of 
volunteers  accredited  as  observ¬ 
ers  at  the  United  Nations  for 
39  women’s  groups.  The  head¬ 
quarters  is  at  345  East  46th 
Street,  New  York  17,  N.  Y. 

The  women  will  re-write  the 
United  Nations’  documentary- 
type  official  releases  dealing  with 
humanitarian  and  cultural  pro¬ 
grams,  relating  them  to  local 
community  interests  in  America. 
Interviews  with  UN  personali¬ 
ties  also  will  be  issued. 

The  project  will  be  adminis¬ 
tered  by  Dorothy  Lewis,  for 
eight  years  a  member  of  the 


United  Nations’  public  informa¬ 
tion  staff.  She  will  be  assisted 
by  a  professional  editorial  ad¬ 
visory  staff.  The  program  has 
been  made  possible  through  the 
support  of  the  World  Affairs 
Center,  a  newly  formed  group 
sponsored  by  the  Foreign  Policy 
Association  and  the  Carnegie 
Foundation. 

Establishment  of  this  free 
press  seiwice  stems  from  a  spe¬ 
cial  survey  conducted  by  WUUN 
which  revealed  indifference  by 
most  American  newspapers  to¬ 
ward  the  UN’s  humanitarian 
and  cultural  activities.  Non¬ 
political  programs  of  the  UN 
were  being  largely  neglected  in 
the  press,  the  survey  indicated. 
• 

Jessup  Joins  Newsweek 

John  Denson,  editor  of  News¬ 
week,  has  announced  the  ap¬ 
pointment  of  Alpheus  W.  (Bill) 
Jessup  as  chief  of  Newsweek’s 
Far  East  Bureau  in  Tokyo. 
Prior  to  joining  Newsweek,  Mr. 
Jessup  was  managing  editor  of 
Aviation  Week  and  had  been  as¬ 
sociated  with  the  McGraw-Hill 
Publishing  Company  for  more 
than  15  years.  He  fills  the  va¬ 
cancy  created  by  the  death  of 
Newsweek’s  former  Far  East 
Bureau  Chief,  Compton  Paken- 
ham. 


‘Courage’  Award 
For  Ashmore 

Des  Moines,  la. 

Des  Moines  chapter  of  Sigma 
Delta  Chi,  professional  journal¬ 
ism  fraternity,  has  selected  the 
Arkansas  Gazette,  Little  Rock, 
to  receive  a  special  “Courage  in 
Journalism”  award  for  its  “clear 
and  vigorous  position  upholding 
law  and  order”  during  the  school 
integration  crisis. 

The  award  will  be  presented 
to  Harry  Ashmore,  executive 
editor  of  the  Gazette,  during 
Sigma  Delta  Chi’s  state  con¬ 
vention  here  Nov.  1-2.  Mr.  Ash¬ 
more  will  be  the  main  speaker. 

The  citation  accompanying 
the  ward  says  “The  Gazette 
maintained  this  position,  often 
with  page  one  editorials,  with¬ 
out  fear  of  reprisal,  even  though 
the  editors  knew  their  views  to 
be  unpopular  with  many  of  its 
readers  and  state  officials.” 

Throughout  the  crisis  at  Cen¬ 
tral  High  School,  the  Gazette 
attacked  white  extremists  and 
advocated  harsh  measures  to 
deal  with  them. 

The  paper  called  for  “peace¬ 
ful  integration”  the  first  week 
of  the  crisis  when  Arkansas 
Governor  Orval  Faubus  called 
out  the  Arkansas  National 
Guard  to  prevent  integration  at 
the  school. 

The  Gazette  maintained  that 
President  Eisenhower’s  judg¬ 
ment  to  bring  Federal  Troops 
to  Little  Rock  to  insure  integra¬ 
tion  was  justified  because  “law 
and  order  had  broken  down 
here.” 

• 

Ralph  Waters  Wins 
Illinois  Photo  Prize 

Chicago 

Ralph  Walters  of  the  Chicago 
Sun-Times  won  the  sweepstakes 
prize  in  the  Illinois  Associated 
Press  Photo  contest.  His  “Below 
Zero  Sonata,”  showed  a  fireman 
seated  at  an  ice-coated  piano. 
It  also  won  first  place  in  the 
Metropolitan  class  feature  cate¬ 
gory. 

Other  first-place  winners; 

Spot  news  —  Ed  Greer, 
Southern  Illinoisan,  Carbondale, 
and  Cliff  Oliver,  Chicago 
American. 

Features  —  Ben  Gelman, 

Southern  Illinoisan. 

Sports  —  Mel  Runge,  Cham- 
paign-Urbana  Courier,  and 
Robert  Stiewe,  Chicago  Daily 
News. 

Sequence  —  A1  Hackrader, 
Peoria  Journal  Star,  and  Ed¬ 
ward  C.  DeLuga,  Chicago  Daily 
News. 


Court  Voids 
Libel  Venue 
Law  in  Ga. 

Atlanta,  Ga. 

The  controversial  newspaper 
libel  venue  law,  sponsored  by 
Gov.  Marvin  Griffin’s  adminis¬ 
tration,  was  ruled  invalid  by  the 
Georgia  Supreme  Court  recently. 

The  act,  rammed  through  the 
1956  legislature  after  a  hard 
fight,  sought  to  make  corpora¬ 
tion-published  newspapers  sub¬ 
ject  to  suit  for  libel  in  any 
county  in  which  they  have  50  or 
more  subscribers  instead  of  in 
the  county  of  publication. 

The  Supreme  Court,  in  a 
unanimous  decision,  said  that 
was  too  narrow  a  classification 
and  the  act  therefore  was  un¬ 
constitutional  and  void. 

The  ruling  reversed  a  decision 
of  a  lower  court  in  a  suit 
brought  against  the  Ledger- 
Enquirer  Co.,  Columbus. 

The  opinion  said  the  legisla¬ 
ture  may  classify,  but  that  such 
classification  must  be  “natural 
and  not  arbitrary”  and  that 
“legislation  must  operate  uni¬ 
formly  upon  the  entire  class  to 
which  it  applies.” 

The  court  went  on  to  note  the 
act  excluded  newspapers  not 
published  by  corporations  and 
corporation-published  papers 
which  might  regularly  sell  more 
than  50  copies  in  a  county  but 
not  have  50  subscribers. 

“Harm  done  to  the  person 
libeled  is  just  as  great  if  the 
newspaper  is  regularly  sold  to 
more  than  50  persons  who  are 
not  subscribers  as  if  it  is  regu¬ 
larly  delivered  to  more  than  50 
subscribers,”  the  opinion  said. 

• 

Prices  Up,  Sales  Too 

Farmington,  N.M. 

What  happened  after  the 
Farmington  Daily  Times  raised 
it  daily  price  from  7c  to  10c 
and  its  Sunday  from  10c  to  15c? 
Sales  continued  to  rise,  accord¬ 
ing  to  Circulation  Director 
George  Buczinski.  In  the  first 
week  after  the  increase  only 
three  additional  subscribers 
were  obtained  but  in  the  second 
week  the  net-paid  was  up  an¬ 
other  47. 

• 

9-Column  Format 

Washington,  Pa- 

The  Washington  Observer  and 
Reporter  are  changing  to  nine- 
column  format  Nov.  4.  Columns 
will  be  11-picas  wide  and  2114 
inches  long. — 309  agate  lines. 


SAN  DIEGO 

YOUNG  GIANT  MARKET 

1 936  Furniture,  Household, 

Appliance  Sales: 

$65,649,00000 

Bigger  than  — 

Kansas  City,  Missouri .  $60,797,000 
Denver,  Colorado  .  .  58,085,000 

New  Orleans,  (.ouisiana  52,132,000 
Seattle,  Washington  .  50,897,000 

San  Diego  —  Young  Giant  Market  of  the 
West—  is  sold  best  through  the  83% 
.saturation  coverage  of  The  San  Diego 
Union  and  Evening  Tribune. 


uhr  ii'.in  tlicjii  Union 

AND 

Evening  Tribune 


SAN  OICGO,  CAllFOItNIA  ^ 


Sales  estimates  copyrighted  1957 

Sales  Management  Survey  of  Buying  Power. 


"The  Ring  of  Truth" 

COPLEY  NEWSPAPERS 


15  **HomGtown**  NGwspopGrs  covGring 
Son  Diego,  California  —  Northern  Illinois  — 
Springfield,  Illinois  —  and  Greater  Lot  Angeles 
.  .  .  Served  by  the  COPLEY  Washington  Bureav 
and  the  COPLEY  News  Service. 


tEPIESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 
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ANOTHER  STEP  in  The  Star's  continuing  program 
of  expansion  and  improvement  to  serve  the  needs 
of  its  growing  community. 

The  Kansas  City  Star’s  presses  down  newsprint  with  a  voracious 
appetite— seven  boxcar  loads  a  day— more  than  75,000  tons  a  year. 

A  fine,  modern  warehouse  erected  less  than  seven  years  ago  no 
longer  provides  a  reserve  of  paper  equal  to  the  increasing  needs  of  The 
Star.  So  the  situation  is  being  met  by  a  4,000-ton  expansion  of  the  present 
warehouse,  increasing  the  total  capacity  to  10,000  tons. 

In  the  above  sketch  of  the  enlarged  building,  the  section  on  the 
right  is  the  present  warehouse  and  the  part  to  the  left  of  the  center  door 
is  the  section  now  under  construction.  The  total  warehouse  operation, 
including  railway  dock  facilities,  an  under-street  tunnel,  a  conveyor  belt 
providing  direct  transit  to  the  pressroom,  involves  an  investment  of 
more  than  one  million,  one  hundred  thousand  dollars. 


City  S*a**’* 

Dolla** 

Warehoas® 


Xhc  Hansas 


THE  KANSAS  CITY  STAR 

The  Newspaper  Thai  Grew  Up  With  The  We 
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Experts  Write 
Background 
Fact  Sheets 


The  English-Speaking  Union 
is  about  to  initiate  an  informa¬ 
tion  program  which  it  hopes 
will  interest  newspaper  editors. 

This  program  consists  of  the 
mailing  of  three  fact  sheets 
which  have  been  prepared  on 
subjects  which  may  be  in  the 
news  in  the  months  ahead  and 
which  may  be  the  subject  of  edi¬ 
torial  comment. 

The  fact  sheets  will  give  the 
background  of  certain  issues 
which  are  important  as  they  re¬ 
late  to  Anglo-American  under¬ 
standing.  They  have  been  writ¬ 
ten  by  experts  engaged  by  the 
English-Speaking  Union  for  this 
particular  project. 

Richard  N.  Gardner,  Associ¬ 
ate  Professor  of  Law,  Columbia 
University,  and  a  specialist  in 
the  legal  and  economic  aspects 
of  foreign  policy,  will  prepare 
the  first  fact  sheet  on  the  British 
proposal  for  a  Free  Trade  Area. 

L.  Gray  Cowan,  Professor  of 
Government  and  Assistant  Di¬ 
rector  of  the  School  of  Inter¬ 
national  Affairs,  Columbia  Uni¬ 
versity,  will  prepare  the  second 
fact  sheet  on  the  Colonial  Policy 
of  Great  Britain. 

Henry  A.  Kissinger,  Associate 
Director  of  Harvard’s  Center 
for  International  Affairs  and 
author  of  the  recently  published 
book  “Nuclear  Weapons  and 
Foreign  Policy,”  will  prepare 
the  third  fact  sheet  on  the  man¬ 
power  and  missiles  contribution 
to  NATO  by  the  United  States 
and  the  United  Kingdom. 

The  fact  sheets  will  be  distri¬ 
buted  during  November,  Decem¬ 
ber  and  January  and  will  be  sent 
to  newspapers  published  in  com¬ 
munities  which  have  branches  oi 
the  English-Speaking  Union. 


BENCH  MARK  of  tidiness  in  downtown  Washington  is  the  work  of  news¬ 
paper  circulation  executives.  Makeshifts  stands — whiskey  crates,  soap 
boxes,  peach  baskets,  etc. — have  been  rounded  up  in  a  city-beautiful 
effort  of  the  Washington  Newspaper  Publishers  Association. 


‘Pam  Edition  ’ 
For  Store  Event 

Dallas,  Tex. 

Typically  French  journalism 
burst  upon  Dallas  last  w’eek 
with  a  “Paris  Edition”  of  the 
Dallas  Times  Herald,  a  publicity 
gambit  of  the  Neiman-Marcus 
store’s  “French  Fortnight”  pro¬ 
motion. 

The  section,  part  of  the  Times 
Herald’s  Saturday  edition,  re¬ 
produced  the  makeup,  headline 
and  writing  style  of  Parisian 
newspapers  as  the  famed  spe¬ 
cialty  store  recreated  French  at¬ 
mospheres  for  its  exposition. 

The  edition  was  conceived  by 
James  F.  Chambers,  Times  Her¬ 
ald  general  manager;  sold  by 
Robert  J.  Blake,  his  assistant, 
who  worked  with  French  firms 
and  nationals  through  the  com¬ 
mercial  attache  of  the  French 
Embassy  in  New  York,  and 
created  by  Mason  Walsh  and 
Bert  Holmes,  managing  editor 
and  news  editor  of  the  paper. 

Margaret  Mayer  of  the  Times 
Herald  staff  went  to  Paris  and 
co-ordinated  the  gathering  of 
material. 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


Morning 


*  Evening 


Sunday 


Doctor-Press  Code 
Hailed  by  Editors 

Chicago 

John  Focht,  Alton  Evening 
Telegraph,  has  been  elected 
chainnan  of  the  Illinois  Associ¬ 
ated  Press  Telegraph  Editors 
Association.  He  succeeds  Rob¬ 
ert  Laraway,  Jolie  Herald-News. 

Elections  took  place  here  Oct. 
13  at  the  association’s  annual 
meeting.  Buryi  Engleman,  De¬ 
catur  Herald  &  Review,  moder¬ 
ated  a  panel  discussion  on  Hos¬ 
pital-doctor-press  relations. 

Mr.  Engleman  said  a  code  for 
newspapers,  radio  stations,  doc¬ 
tors  and  hospitals  has  been  “sur¬ 
prisingly  successful”  in  Decatur. 
• 

Prison  Interview 
Cops  Major  Award 

Chicago 

Marcia  Winn,  Chicago  Tri¬ 
bune  reporter,  won  the  sweep- 
stakes  award  of  the  Illinois  As¬ 
sociated  Press  Newswriting  Con¬ 
test  for  her  prison  interview 
with  Nathan  Leopold. 

This  entry  took  a  total  of 
$125  in  prize  money. 

Other  winners  were :  Sports — 
Tom  Gumbrell,  Bloomington 
Pantagraph;  spot  news — Bill 
Danley  and  L.  S.  Clemens,  Ot¬ 
tawa  Republican-Times;  and 
Ernest  Tucker,  Chicago  Ameri- 
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From  5c  to  7c 

Harrisburg,  Pa. 

The  Patriot  (a.m.)  and  the 
Evening  News  have  boosted  per 
copy  prices  from  5c  to  7c  and 
home  delivery  to  42c  a  wee;;. 

*  ii<  * 

Holyoke,  Mass. 

The  Holyoke  Transcript-Tele¬ 
gram,  attributing  the  move  to 
increased  production  costs, 
raised  its  price  per  copy  from 
5c  to  7c  Oct.  21. 


ICMA  School 
Workshop  Set 
For  Summer 

Chicago 

Directors  of  International  Cir¬ 
culation  Managers  Association 
have  voted  to  proceed  with  the 
Teacher  Workshop  program  next 
Summer.  This  is  the  next  step 
in  ICMA’s  youth  reading  project 
to  gain  greater  use  of  the  news¬ 
paper  in  the  classroom. 

In  addition  to  financial  back¬ 
ing  by  ICMA,  plans  also  include 
inviting  contributions  from  in¬ 
dividual  publishers. 

Present  plans  call  for  three 
two-week  workshop  sessions, 
jointly  sponsored  by  ICMA  and 
the  National  Council  for  Social 
Studies.  Three  universities  have 
offered  their  facilities  and  facul¬ 
ties.  They  are:  Syracuse  Univer¬ 
sity,  University  of  California  at 
Los  Angeles,  and  State  Univer¬ 
sity  of  Iowa. 

Teachers  will  devote  two 
weeks  to  the  study  of  news¬ 
papers  and  how  to  use  them  as 
classroom  learning  material. 
Newspaper  personnel  may  be  in¬ 
vited  to  lecture  on  various 
phases  of  the  newspaper  busi¬ 
ness,  but  the  primary  purpose 
will  be  to  help  teachers  in  devel¬ 
oping  a  manual  on  how  to  use 
the  newspaper  in  the  school. 

“The  purpose  of  our  program 
is  not  just  one  of  selling  news¬ 
papers  for  classroom  use,”  ex¬ 
plained  C.  K.  Jefferson,  Des 
Moines  (la.)  Register  and  Trib¬ 
une,  chairman  of  the  ICMA 
Youth  Reading  Study  Commit¬ 
tee.  “We  do  expect  that  news¬ 
papers  used  in  classrooms  will 
be  purchased  as  other  text  ma¬ 
terial  is  purchased. 

“The  real  gain  will  be  in  hav¬ 
ing  children  grow  up  with  the 
attitude  that  the  whole  story  as 
published  in  the  newspaper  is 
important  to  them  rather  than 
a  digest  which  reflects  the  evalu¬ 
ation  of  somebody  else:  and  that 
the  new  families  these  children 
create  shall  take  root  wdth  the 
feeling  that  the  daily  newspaper 
should  be  an  essential  part  of 
family  life.” 


Down  to  Weekly 

Statesville,  N.  C. 

The  Iredell  Netvs,  which  cut 
back  to  semi-weekly  publication 
this  year  after  a  brief  attempt 
at  going  daily,  has  now  dropped 
down  to  a  weekly  schedule.  Mrs. 
Mary  Hill  Long,  publisher,  says 
a  bigger  paper  will  be  issued 
every  Thursday. 
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TEXACO 


LOW  DOWN  .  The  low,  sleek  lines  of  the  modern  American 
automobile  are  made  possible  by  an  ingenious  engineering  achievement  called  the 
hypoid  gear.  It  drives  the  rear  wheels,  but  because  it  meshes  below  their  centers, 
engineers  are  able  to  reduce  an  automobile’s  height.  Lubricating  the  hypoid  gear 
posed  a  tough,  complex  problem ...  a  problem  eventually  solved  by  the  combined  research 
skill  of  the  automobile  and  petroleum  industries.  Texaco  scientists  pioneered  in 

developing  a  rugged  petroleum  lubricant  for  this  special  purpose _ another  evidence 

of  the  cooperation  and  resourcefulness  that  has  made  Texaco  research  a  valuable 

partner  of  modern  industry  in  its  march  of  progress. 


editor  8C  publisher  for  October  26,  1957 


THC  TKXAS  COMPANY 


39 


I 


SouTHBURY,  Conn. — Now  hear  this! 
Whenever  you  sink  your  teeth  into  a 
succvilent  Rock  Cornish  hen,  roasted 
to  a  golden  brown,  you’re  partaking 
of  a  thoroughbred. 

Or,  in  the  words  of  famed  stage  and 
TV  entertainer  Victor  Borge,  “a  thor* 
oughbred  mongrel.”  And  Mr.  Borge 
should  know:  on  his  ViBo  Farms  here, 
some  40,000  to  50,000  of  these  delect¬ 
able  fowl  are  processed  every  week 
for  shipment  to  markets  from  coast 
to  coast.  Says  the  noted  pianist, 
humorist  and  fowl  fancier: 

“On  the  Rock  side,  the  Rock  Cor¬ 
nish  pullet  comes  from  the  Barred 
Plymouth  Rock  fowl.  On  the  Cornish 
side,  the  English  coimty  of  Cornwall 


THIS  IS  NATIONAL  STEEL 


To  Victor  Borge,  breeding 
birds  is  no  laughing  matter 

Only  the  best  is  good  enough  for  ViBo  Farms — 
and  that’s  where  steel  comes  in 
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This  view  of  the  ViBo  Farms  Rock  Cor-  Inside  view  (right)  shows  in  detail 

nish  pullets  processing  plant  also  shows  the  lightweight  yet  enduringly  strong 

construction  work  under  way  on  the  new  Stran-Steel  structure.  In  it  are  housf^d 

plant  addition.  Total  numlier  of  birds  slaughter  racks,  cleaning  room,  pack- 

now  processed  weekly:  up  to  40,000.  ing  room  and  sub-zero  storage  vaults. 


enters  in,  but  only  as  a  stopover  point 
in  the  line  of  descent.  The  progenitor 
of  the  Cornish  game  fowl  was  the 
fighting  cock  of  Malaya,  a  noble  if 
aggressive  bird.  Nobody  knows  quite 
how  he  traveled  from  Malaya  to 
Cornwall.” 

Slran-Steel  for  Savings 
Back  in  1952,  the  entertainer  took 
over  what  was  then  a  private  pheas¬ 
ant  preserve,  christened  it  “ViBo 
Farms” — and  found  himself  in  the 
bird  business.  His  first  commercial 
poultry  ventvu-e  was  pheasants,  but 
then  he  turned  to  Rock  Cornish  hens 
exclusively.  A  serious  business  it  is, 
too,  for  raising  and  processing  the 
young  chicks  takes  the  most  patient 
and  expert  of  care,  plus  the  latest  in 
modern  housing,  packing  and  freezing 
facilities. 

Volume  has  grown  prodigiously, 
and  the  buildings  comprising  the 
enterprise  have  multiplied — the  main 
one,  of  course,  being  the  processing 
plant  itself.  This  handsome  struc¬ 
ture — spacious,  functionally  laid  out 
and  spotlessly  clean — is  a  40'  x  120' 
Stran-Steel  Rigid  Frame  building,  a 
National  Steel  product. 

“We  found  the  Stran-Steel  Rigid 
Frame  building  gave  us  not  only  the 
lowest  priced  structiure,  but  the  struc¬ 
ture  best  for  our  piu’poses,”  says 
Allan  Altman,  general  manager  of 


ViBo  Farms.  “Delivery  was  prompt 
and  construction  was  on  schedule.” 
And  a  sizable  addition  to  the  main 
plant  is  now  being  constructed — 
Stran-Steel,  naturally. 

An  innovation  in  Stran-Steel  build¬ 
ings  is  the  siding  of  vivid  blue  trans¬ 
lucent  Stran-Lite  —  a  plastic  panel 
widely  used  in  Stran-Steel  buildings 
as  skylights  (as  it  is  also  in  the  ViBo 
building).  Mr.  Altman  finds  this 
product  complements  the  structiue, 
provides  better  illumination  and 
sharply  reduces  heating  costs. 

“Stran-Steel  Rigid  Frame  build¬ 
ings,”  Mr.  Altman  further  states, 
“will  figiire  largely  in  our  future  ex¬ 
pansion  plans,  too  —  including  the 
building  of  more  of  our  own  brooder 
houses,  plus  added  production  facil¬ 
ities  at  ViBo  and  separate  new  plants, 
in  the  Midwest  and  far  West,  to 
service  our  customers  efficiently.” 

NationaPs  Role 

Stran-Steel  buildings — for  the  farm, 
for  industry,  for  commerce  and  for 
education — are  typical  of  the  prod¬ 
ucts  developed  by  National  Steel  to 
help  serve  America  better.  These  prod¬ 
ucts  reflect  National  Steel’s  unchang¬ 
ing  policy  of  producing  ever  better 


and  better  steel,  for  ever  more  pur¬ 
poses  ...  of  the  quEility  and  in  the 
quantity  wanted,  at  the  lowest  pos¬ 
sible  cost  to  our  customers. 

☆  ☆  ☆  ☆ 

For  new  catalog  giving  information  on 
the  complete  line  of  Stran-Steel  Rigid 
Frame  buildings  used  in  institutional, 
industrial  and  commercial  construction 
.  .  .  write  to  Stran-Steel  Corporation, 
Detroit  29,  Michigan. 
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GREAT  LAKES  STEEL  CORPORATION 
WEIRTON  STEEL  COMPANY 
STRAN-STEEL  CORPORATION 
THE  HANNA  FURNACE  CORPORATION 
HANNA  IRON  ORE  COMPANY 
NATIONAL  MINES  CORPORATION 
NATIONAL  STEEL  PRODUCTS  COMPANY 
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news 


Victor  Louis  has  been  appointed 
news  correspondent  in  Moscow, 
Russia,  for  Fairchild  Publications. 
Mr.  Louis,  who  has  been  associated 
with  Look  magazine,  last  week  re¬ 
ceived  official  accreditation  from 
the  Russian  press  department  in 
his  new  assignment. 


A1  Chioda,  ELECTRONIC, 
NEWS  Defense  Electronics  editor, 
will  attend  the  East  Coast  .Aeronau¬ 
tical  &  Navigational  Conference  to 
be  held  in  Baltimore  at  the  Lord 
Baltimore  Hotel  and  7th  Regiment 
.Armory,  Oct.  28-30. 


Wisconsin  correspondents  lor 
Fairchild  Publications  held  a  meet¬ 
ing  at  the  Milwaukee  bureau  of¬ 
fice  last  week.  .About  ten  news 
representatives  attended  the  func¬ 
tion  which  was  presided  over  by 
Jules  K.  Joseph,  Milwaukee  bureau 
chief. 


Robert  V.  Hudson  has  just 
joined  Fairchild’s  Chicago  bureau 
to  cover  housewares  for  HOME 
FURNISHINGS  DAILY,  replacing 
Ruth  Pinkus.  Mr.  Hudson  has 
been  a  free  lance  magazine  writer, 
a  reporter  for  Chicago  Daily  News 
and  a  newsman  for  United  Press 
in  Indianapolis. 


Sylvia  Sheppard,  Fairchild  Los 
.Angeles  bureau,  has  been  given  a 
certificate  of  membership  to  the 
trade  advisory  committee  of  the 
Los  Angeles  Trade-Technical  Jun¬ 
ior  College  as  a  representative  of 
the  ready-to-wear  industry. 


Following  his  coverage  of  New 
York  dress  openings,  Nick 
Machalaba,  of  Fairchild’s  photo¬ 
graphic  staff,  was  assigned  to  join 
HOME  FURNISHINGS  DAILY 
news  staff  in  North  Carolina  last 
week  to  photograph  new  fumitiu'e 
lines  exhibited  during  Southern 
Furniture  Market. 


James  Wright  Brown,  chair¬ 
man  of  the  board  of  Editor  & 
Publisher  —  observed  his  84th 
birthday  Oct.  20  and  attended 
the  Pilgrims’  dinner  for  Queen 
Elizabeth  and  Prince  Philip  at 
the  Waldorf-Astoria. 


Howard  S.  Rains,  New  England 
news  head  of  Fairchild  Publica¬ 
tions,  was  a  guest  speaker  at  first 
fall  meeting  of  Textile  Dinner 
Qub  Oct.  17  at  the  Harvard  Qub, 
Boston. 


In  a  course  on  value  of  trade 
and  industrial  publications  to  busi¬ 
nessmen,  Long  Island  University 
Graduate  School  of  Business  Ad¬ 
ministration  selected  ELECTRON¬ 
IC  NEWS  as  one  of  25  publica¬ 
tions  worthy  of  study  and  analysis. 
Selections  made  on  basis  of  edi¬ 
torial  excellence  and  service  to 
industry. 


Doily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


Cal  Johnson,  formerly  with 
the  Associated  Press — to  the 
staff  of  the  BellinyUam  (Wash.) 
Herald. 


Tom  Neal,  managing  editor  of 
the  Farmington  (N.  M.)  Daily 
Times — to  staff  of  Congressman 
Wayne  Aspinall  (R.  Colo.). 


Veda  N.  Conner — to  society 
editor,  Monta  Viesta  (Colo.) 
Journal. 


Mrs.  Bettye  Grable  —  to 
women’s  page  editor  of  the 
Farmington  (N.  M.)  Daily 

Times. 


Paul  S.  Moffatt,  business 
manager,  Berkeley  (Calif.) 
Gazette  —  to  vicepresident  of 
California  Elks  Association. 


John  P.  Scripps,  chairman, 
John  P.  Scripps  Newspapers — 
to  California’s  Small  Craft 
Harbors  Commission. 


Ron  Wolk,  former  assistant 
to  the  New  York  State  Pub¬ 
lishers  Association — to  the  staff 
of  the  Endicott  (N.  Y.)  Daily 
Bulletin. 


Paul  Jordan-Smith,  book 
editor  of  the  Los  Angeles 
(Calif.)  Times — retiring.  He  is 
succeeded  by  Robert  R.  Kirsch, 
daily  book  columnist  and  mem¬ 
ber  of  the  editorial  page  staff. 


Phil  W.  Garrison,  onetime 
managing  editor  of  the  Los 
Angeles  (Calif.)  Daily  News — 
to  managing  editor  of  the 
Antelope  Valley  (Calif.)  Led¬ 
ger-Gazette. 


Carl  May — named  Southern 
Kentucky  news  correspondent 
by  the  Nashville  (Tenn.)  Ten¬ 
nessean.  His  headquarters  will 
be  in  Hopkinsville,  Ky. 
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George  H.  Atkins,  of  the 
weekly  Beeville  (Tex.)  Bee- 
Picayune  —  observing  his  50th 
anniversary  as  publisher.  He 
began  as  a  printer’s  devil  in  the 
Picayune  ship  while  his  father, 
a  Methodist  minister,  was  editor 
and  publisher. 


personal 


LEADING  FIGURES  in  the  creation  of  the  new  Music  Critics  Associa¬ 
tion:  left  to  right — Josef  Mossmann,  Detroit  News;  Miles  Kastendiecl, 
New  York  Journal  American;  Mrs.  Helen  Thompson,  American  Sym¬ 
phony  Orchestra  League;  and  Paul  Hume,  Washington  Post. 


Critics'  workshop  delegates,  left  to  right — Maria  Christina  Orive, 
Guatemala  City  El  Imparcial;  Nancy  Miller,  El  Paso  Times,  and  Hugh 
Thomson,  Toronto  Star. 


Howard  Sparks,  formerly  city 
editor  of  the  Abilene  (Kas.)  Re¬ 
flector-Chronicle — to  the  Wichita 
(Kas.)  Evening  Eagle  as  copy 
editor.  Steve  Van  Cleve — takes 
over  city  editor  duties  at  the 
R-C. 


Daniel  Bus  —  from  editor, 
Ennis  (Tex.)  Daily  News,  to 
managing  editor  of  the  JaHc- 
sonville  (Tex.)  Daily  Progress, 
replacing  Harold  Whittington 
— now  managing  editor  of  the 
Temple  (Tex.)  Telegram. 


Alfred  D.  Stedman,  agricul¬ 
tural  editor  of  the  St.  Paul 
(Minn.)  Dispatch-Pioneer  Press 
— cited  by  Minnesota  Creamery 
Operators  Association  as  “out¬ 
standing  editor”  for  his  wise 
counsel,  unselfish  service  in  his 
field  of  journalism. 


Joe  Calvit — promoted  from 
city  editor  to  general  news  edi¬ 
tor  of  the  Palestine  (Tex.) 
Herald-Press.  Walter  Murray 
— appointed  city  editor. 


Tom  Mills — left  the  staff  of 
the  Morgantown  (W.  Va.)  Post 
to  join  the  West  Virginia  Uni¬ 
versity  bureau  of  information, 
succe^ing  Clbttus  G.  Pride, 
now  in  public  relations  with  the 
United  Fuel  Gas  at  Charleston. 


Carl  D.  Jenson — to  real 
estate  editor,  Hartford  (Conn.) 
Courant,  succeeding  Robert  J. 
Stinson,  resigned. 


Lee  Allen,  author  of  a  his¬ 
tory  of  the  Redlegs  ball  team— 
to  the  Cincinnati  (Ohio)  Times 
Star  editorial  staff. 


Russell  Stewart,  former 
newspaperman — now  doing  pub¬ 
lic  relations  for  the  C!olumbia- 
Presbyterian  Medical  Center, 
New  York. 


John  W.  Lauchfhi,  former 
court  house  reporter  for  the 
Newark  (N.J.)  Evening  News — 
to  editor  of  the  Folsom  (Calif.) 
Telegraph. 


f 


Leo  Baron,  formerly  of  Cin¬ 
cinnati  (Ohio)  Post  copy  desk— 
to  political  reporter,  succeeding 
Paul  Welch — now  with  the 
Chicago  bureau  of  Life  maga- 


Robin  Tibbetts — new  editor  Mike  Steinel — to  sports  edi- 
of  the  Artesia  (N.  M.)  Daily  tor,  Santa  Fe  (N.  M.)  New 
Press.  Mexican. 
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mention 

Hugh  Me  Coy,  newscaster-  Harry  Hamm,  editor  of  the 
reporter,  CBS-KNX  news  bu-  Wheeling  (W.  Va.)  News-Reg- 
reau,  Hollywood — on  one  month  ister — re-elected  president  of 


tour  of  Russia.  He  was  formerly 
a  reporter  for  the  Waterbury 
(Conn.)  Republican. 

*  *  * 

Jackie  Martin,  former 
Scripps-Howard  and  Hearst 
newspapers  photographer-writer 
and  editor — to  public  relations 
representative  for  Norwood  Mo¬ 
tion  Picture  Studios,  Washing¬ 
ton,  D.  C. 

«  *  » 

Hope  Shackelford,  ’57  grad¬ 
uate  of  N.  C.  State  College — to 
the  Goldsboro  (N.  C.)  News- 
Argus  as  rural  reporter.  Gene 
Roberts  Jr.,  promoted  to  court¬ 
house  beat. 

*  «  « 

Fred  C.  Shapiro,  formerly  a 
reporter  on  the  Philadelphia 
(Pa.)  Daily  News — now  on  the 
staff  of  the  Baltimore  (Md.) 
News-Post. 

*  «  • 

SiGNE  Arne,  formerly  with 
Associated  Press  in  New  York 
—to  the  editorial  staff  of  the 
Cleveland  (Ohio)  News. 

*  «  « 

Richard  Calkins,  formerly 
bureau  manager  for  the  Row- 
ley  newspapers  in  Jefferson  and 
Mentor,  Ohio — to  reporter  for 
the  Erie  (Pa.)  Morning  News. 
*  «  • 

Leroy  H.  Schmitt — to  retail 
advertising  manager  of  the 
Peoria  (Ill.)  Journal  Star,  re¬ 
placing  Frank  A.  Stewart,  re¬ 
tired. 

•  ♦  ♦ 

Tom  Mills — left  the  Morgan¬ 
town  (W.  Va.)  Post  to  join  the 
West  Virgriinia  University  bu¬ 
reau  of  information. 

*  «  « 

Oscar  E.  Banks,  former  Blue- 
field  (W.  Va.)  Daily  Telegraph 
reporter — to  public  relations  di¬ 
rector  and  journalism  instructor 
at  Madison  College,  Harrison¬ 
burg,  Va. 

«  «  * 

Pat  Friend — to  the  staff  of 
the  Point  Pleasant  (W.  Va.) 
Register,  succeeding  Mrs.  Vir¬ 
ginia  Lockhart — resigned. 

*  *  * 

Robert  White,  former  man¬ 
aging  editor,  Durango  (Colo.) 
Berald-News  —  now  chief  edi¬ 
torial  writer  of  the  Farmington 
(N.  M.)  Daily  Times. 

•  *  ♦ 

Miss  Roberta  Holland,  re¬ 
porter,  Albuquerque  (N.  M.) 
Tribune — married  to  Reed  Up¬ 
ton,  radio  and  TV  newscaster 
and  announcer. 


the  United  Press  Editors  of 
West  Virginia. 

«  *  * 

Dan  Russel,  sports  editor  of 
the  Santa  Fe  (N.  M.)  New 
Mexican  —  to  sports  staff  of 
Alburquerque  (N.  M.)  Journal, 
succeeding  Al  Beebe — to  Lin¬ 
coln  (Neb.)  Star. 

*  *  « 

Jim  Reed,  executive  editor  of 
the  Topeka  (Kas.)  Daily  Capital 
—  the  Press-Bar  Award  ($250 
and  a  plaque)  of  the  Kansas 
Press  Association. 

*  *  « 

Marion  Walt,  Topeka  (Kas.) 
Daily  Capital  reporter  —  the 
Mental  Health  award  for  a 
series  on  the  problems  of  par¬ 
ents  of  retarded  children. 

*  *  « 

Ed  Hanson,  spoi-ts  editor  of 
the  Wisconsin  Rapids  (Wis.) 
Daily  Tribune  —  to  the  public 
relations  department  of  the 
Evinrude  Motor  Division  in  Mil¬ 
waukee  of  the  Outboard  Marine 
Corpoi-ation. 

•  ♦  * 

Richard  Landau,  city  editor 
of  the  Xenia  (Ohio)  Gazette, 
and  Ann  Daniels,  formerly  of 
the  Dayton  Daily  News  staff  — 
maiTied  recently. 

*  *  « 

Dick  Washburne,  former  Los 
Angeles  newspaperman  —  man¬ 
ager  of  Hollywood  office  of 
Mayer  and  O’Brien,  public  rela¬ 
tions  agency. 

*  *  « 

William  T.  Evjue,  editor  and 
publisher  of  the  Madison  (Wis.) 
Capital  Times  —  obseiwed  his 
75th  birth  anniversary  Oct.  10. 

*  «  « 

William  Newell,  college 
sports  editor,  Hartford  (Conn.) 
Courant  —  to  president  of  the 
Connecticut  Sportswriters  Alli¬ 
ance,  succeeding  Gerald  Crean, 
sports  editor.  New  Britain 
(Conn.)  Herald,  who  had  held 
the  post  for  two  years. 

*  *  * 

Joseph  R.  Snyder,  city  editor 
of  the  Troy  (N.Y.)  Record  — 
president  of  the  Troy  Newsw’rit- 
ers. 

*  ♦  * 

John  B.  Neal,  editorial  staff 
of  the  Bellingham  (Wash.) 
Herald  and  former  news  editor 
of  the  Sedro  Wooley  (Wash.) 
Courier- Journal — to  press  repre¬ 
sentative  for  Congressman  Jack 
Westland  (R.-Wash.) 


Why  We  like  Our  Job 

The  morning  mail  brings  a  confidential  letter 
from  a  publisher  who  wants  us  to  produce  an 
appropriate  buyer  for  his  property. 

There’s  a  phone  call  from  an  attorney  whose 
client  seeks  financing  to  acquire  another  news' 
paper. 

The  editor  of  a  suburban  publishing  company 
drops  in  to  talk  over  a  contemplated  merger. 

Later,  a  telegram  from  an  owner  asking  us  to 
make  an  evaluation  of  his  property — and  a 
phone  call  from  a  newspaper  executive  who  is 
looking  for  a  paper  of  his  own. 

We  keep  busy — we  travel  and  we  are  staffed 
to  merit  the  confidence  that  so  many  people 
have  in  our  organization. 

It  is  our  contribution  to  a  business  that  we  love 
and  that  we  know  something  about. 

ALIEN  KANDER  &  COMPANY 

Negotiators  for  the  Purchase  and  Sale  of 
Newspaper  Properties 

WASHINGTON  NEW  YORK 

1625  Eye  Street  N.  W.  60  East  42nd  Street 

NAtional  8-1990  MUrray  Hill  7-4242 

CHICAGO 

35  East  Wacker  Drive 

RAndolph  6-6760 


I 
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9,620  Gain 
vs 

92,696  Loss 

A  9,620  line  pain  is  “capi¬ 
tal  letter”  service,  as  it 
was  accomplished  at  a 
time  when  the  “hip”  com¬ 
petitor  was  losinp  92,696 
lines.  B.K.  &  M’s  workinp 
sales  crew  continues  to  pet 
new  business  for  news¬ 
papers  as  this  specific  case 
report  shows  for  the 

Mominp  Call, 
Paterson,  N.  J. 

Getting  increases  when 
the  total  market  potential 
(lines)  was  on  the  down¬ 
grade,  as  we  did  in  this 
case  is  possible.  The  spe¬ 
cific  account  proof  follows. 
As  space  will  permit,  we 
list  some  of  the  Mominp 
Call’s  new  clients. 

All  State  Insurance 
Atlantic  Gasoline 
Calvert  Reserve 
Cities  Service 
Dazle  Bleach 
Flex-O-Glass 
Foremost  Dairies 
Hit  Parade 
Kellogg 
Lord  Calvert 
Pall  Mall  Cigarettes 
Regent  Cigarettes 
Smirnoffs  Vodka 
Studebaker 
Sterling  Salt 
Sinclair  Refining 
Sealtest 
Socony 
Schaefer  Beer 

Making  sales  for  news¬ 
papers  only  has  been  our 
business  for  over  50  years. 
Burke,  Kuipers  &  Ma¬ 
honey,  with  nine  offices, 
serve  marketing  men  and 
newspapers  wherever  they 
are. 

BURKE  • 
KUIPERS 
&  MAHONEY 

INC. 

New  York,  Chicago,  Detroit, 
Kaoiaf  City,  Ohiohomo  City, 
Soa  Froocisco,  Ationto, 
Choriotto,  Doiios 


Norman  Smith 
Dies;  Ottawa 
Journal  Editor 

Ottawa 

E.  Norman  Smith,  president 
and  chief  editor  of  ^e  Ottawa 
Journal,  died  Oct.  18  after  a 
short  illness.  He  was  86. 

A  veteran  of  nearly  70  years 
in  newspaper  work,  Mr.  Smith 
never  actually  retired  from 
business.  He  went  to  his  office 
nearly  every  working  day  un¬ 
til  his  last  illness. 

His  son,  I.  Norman  Smith,  is 
the  Journal’s  associate  editor. 

Although  he  was  bom  and 
started  his  career  in  England, 
and  briefly  worked  in  the  United 
States,  Mr.  Smith’s  major  ca¬ 
reer  was  in  Canada,  where  he 
started  in  1894. 

He  was  a  foxmder  and  for  six 
crucial  years  president  of  the 
Canadian  Press. 

In  1905,  Mr.  Smith  came  to 
Ottawa  as  editor  of  the  Free 
Press.  In  1916  he  and  the  late 
P.  D.  Ross,  owner  of  the  Jour¬ 
nal,  agreed  to  amalgamate  their 
papers.  Mr.  Smith  became  prin¬ 
cipal  shareholder  and  vicepresi¬ 
dent  of  the  company  and  editor. 

When  Mr.  Ross  died  in  1949, 
the  Journal  was  turned  into  a 
public  company.  Mr.  Smith  suc¬ 
ceeded  Mr.  Ross  as  president  of 
the  company  and  chief  editor 
and  he  and  his  associates  on  the 
board  held  among  them  a  con¬ 
trolling  interest. 

Mr.  Smith  was  married  twice, 
first  to  Elizabeth  Sarah  Irving, 
who  died  in  1919,  then  to  Vessie 
Almeda  Siddall,  who  survives. 

• 

Bigger  Warehouse 

Kansas  City,  Mo. 
The  Kansas  City  Star  is  en¬ 
larging  its  newsprint  storage 
building  to  increase  capacity  by 
50%.  The  warehouse,  on  three 
levels,  will  contain  34,000  square 
feet  of  space  and  will  represent 
an  investment  of  $400,000. 

MR.  EDITOR 
I  Underworked 

H  Reporf«r-Editor-Ex*cut!v*  hunt- 
H  Inq  lonqsr  hours,  mor*  rasponsl- 
H  bility.  brighter  future.  At  33,  a 
H  versatile  news  expert  on  thresh- 
H  old  of  most  productive  years. 

H  Perfect  assistant  to  front  line 
H  executive  hamstrung  by  minutiae. 

H  Resume  on  request.  Available 
H  for  interview  Nov  10-16.  Box 
H  4200,  Editor  &  Publisher. 


Carter  Field  Dies; 
Washington  Veteran 

Washington 

Carter  Field,  71,  Washington 
correspondent  for  more  than  40 
years  and  a  political  writer 
since  1909,  died  of  pneumonia 
Oct.  13.  Funeral  services  w’ere 
conducted  Tuesday  with  all  past 
Presidents  of  the  National  Press 
Club  as  honorary  bearers.  He 
had  served  as  Club  President  in 
1923. 

Mr.  Field  went  to  the  city 
room  of  the  Baltimore  Ameri¬ 
can  in  1909,  after  completing 
his  college  work  at  Baltimore 
City  College  and  Johns  Hop¬ 
kins  University.  He  switched 
to  the  Baltimore  Stm  one  year 
later,  and  worked  for  the  Nor¬ 
folk  Landmark  and  as  editor  of 
the  Cumberland  (Md.)  Press 
before  coming  to  Washington, 
in  1913,  as  Senate  reporter  for 
United  Press.  In  1916  he  joined 
the  Washington  Bureau  of  the 
New  York  Herald-Tribune,  later 
becoming  bureau  chief. 

Since  1929,  Mr.  Field  had  been 
associated  with  the  Washington 
Bureau  of  McrGaw-Hill  Pub- 
li^ing  Co.  He  continued  to 
write  political  commentaries  for 
Bell  Syndicate. 

Harry  Koehler  Dies; 
Former  Publisher 

Chicago 

Harry  A.  Koehler,  67,  former 
publisher  of  the  old  Chicago 
He  raid- Examiner  and  prior  to 
that  manager  of  the  Rodney  E. 
Boone  organization,  then  na¬ 
tional  advertising  representa¬ 
tives  for  the  Hearst  Newspa¬ 
pers,  died  here  Oct.  17. 

When  Mr.  Koehler  retired 
from  active  newspaper  work  in 
1948,  he  was  vicepresident  of 
the  Chicago  Herald- American. 
He  was  the  publisher  of  the  Her¬ 
ald-Examiner  from  1938  until 
it  merged  with  the  Evening 
American  in  1939  to  become  the 
Herald- Ameri  can . 

Prior  to  joining  the  Rodney  E. 
Boone  organization,  he  was  a 
member  of  the  advertising  staff 
of  the  old  Evening  American. 

• 

Mrs.  Delano  Dies 

San  Francisco 

Mrs.  Harvey  Delano,  61,  a 
principal  in  the  ownership  of 
the  Wichita  (Kas.)  Eagle,  died 
at  her  home  here  Oct.  14.  She 
was  a  daughter  of  the  late  Vic¬ 
tor  Murdock,  longtime  editor  of 
the  Eagle,  and  a  niece  of  Mar- 
cellus  Murdock,  present  pub¬ 
lisher.  Her  husband,  who  died 
in  1966,  was  a  retired  Navy 
captain. 


Obituary 

J.  Willard  Robertson,  50, 
markets  editor  in  the  Chicago 
bureau  of  the  Associated  Press; 
Oct.  16.  He  was  with  AP  for 
20  years,  formerly  Illinois  state 
editor.  He  started  his  career 
with  the  Illinois  State  Register 
at  Springfield. 

*  *  * 

Leo  MacDonell,  69,  former 
managing  editor  of  the  Superior 
(Wis.)  Evening  Telegram;  Oct. 
13.  He  had  been  retired  since 
last  August  as  sports  editor  of 
the  Detroit  (Mich.)  Times 
where  he  had  spent  32  years  on 
the  staff. 

«  y  « 

Frank  P.  Haight,  81,  fonner- 
ly  with  the  Waukesha  (Wis.) 
Daily  Freeman,  Milwaukee 
(Wis.)  Sentinel,  the  Journal, 
Chicago  (Ill.)  Tribune,  Japan 
Advertiser  in  Tokyo,  Tampico 
(Mex.)  Tribune,  after  suffering 
a  heart  attack;  Oct.  14.  He 
joined  the  J.  Walter  Thompson 
Agency  in  Chicago  and  did  pub¬ 
lic  relations  work  until  he  re¬ 
tired. 

*  «  y 

A.  L.  Emery,  53,  foi-mer  pro¬ 
motion  manager  of  the  Albany 
(N.Y.)  Knickerbocker  Netvs; 
Oct.  17. 

*  «  * 

Arthvr  F.  De  Greve,  59,  a 
foiTuer  UP  correspondent  in 
London  and  Washington;  Oct. 
21,  at  Amarillo,  Tex.  Befoi'e 
joining  the  wire  service  he  had 
worked  on  several  mid-western 
dailies. 

*  *  * 

Philip  J.  Saraphine,  76,  a 
retired  director  of  John  B. 
Woodward  Co.  and  officer  of 
Cresmer  &  Woodward,  newspa¬ 
per  representatives;  Oct.  18  at 
Manhasset,  L.  I.  At  one  time  he 
represented  the  Philadelphia 
North  American  and  was  a  part¬ 
ner  in  Saraphine-McDevitt  Co. 

*  *  * 

George  J.  Zacharias,  69,  dean 
of  police  reporters  in  Philadel¬ 
phia;  Oct.  19.  He  started  his 
career  in  1914  on  the  Public 

Ledger;  later  worked  for  the 
Record,  Daily  News,  and  the 
Bulletin,  since  last  January. 

*  «  ♦ 

Ira  W.  Bird,  69,  a  retired  New 
York  Times  copy  editor;  Oct.  20. 
His  newspaper  career  spanned 
the  country  and  included  service 
as  city  editor  of  the  Washington 
Post  and  Rome  correspondent 

for  the  Call,  New  York  Socialist 
organ. 
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9-Mo.  Usage  * 

Of  Newsprint 
Down  .7%  Apr 

Newspapers  reporting  to  the  biIVL 

American  Newspaper  Publish- 
ers  Association  consumed  434,- 
282  tons  of  newsprint  in  Septem¬ 
ber,  compared  with  434,930  tons 
in  September,  1956,  and  424,- 
807  tons  in  September,  1956. 

This  was  a  decrease  of  0.1%  ^ 

under  September,  1956,  and  an  - 

increase  of  2.2%  over  Septem- 
ber,  1955.  tion  not 

There  w'ere  five  Sundays  each  one  repc 

in  September,  1957  and  1956,  major  w 

and  four  in  September,  1955.  turned  to 

During  the  first  nine  months  said’  “An 

of  1957,  reporting  newspapers  '  .  rp, 

used  3,794,390  tons  of  newsprint,  crazy .  1  ii 

a  decrease  of  0.7  %  under  corre-  against  a 

spending  period  in  1956  and  an  a  roll  Cl 

increase  of  3.0%  over  corre-  voted  ag£ 

spending  period  in  1955.  veteran  o 

Newsprint  Supply  reporters’ 

At  the  end  of  September,  little 

1957  stocks  of  newsprint  on  Probal 

hand  were  47  days  supply  and  stereotyp 

7  days  supply  were  in  transit  comfort  - 

for  the  average  of  all  daily 

newspapers  reporting  to  the  '  '  , 

ANPA,  compared  with  57  days  wrong  tn 

supply  on  hand  and  8  days  sup-  ers,  Soutl 

ply  in  transit  at  end  of  August,  erners,  P 

1957.  There  were  35  days  sup-  Irishmen 

ply  on  hand  and  8  days  supply  InKnr  Pn 

in  transit  at  end  of  September,  .  ’ 

1956  while  newsprint  on  hand  drivers  - 

at  end  of  September,  1955  to-  stereotyp 

taled  27  days  supply  with  6  eotype  u 

days  supply  in  transit.  ually 

The  record  1,400,030  tons  t'l- 

turned  out  by  United  States  ,,  ,  , 

mills  through  the  end  of  Sep-  dumb 

tember  this  year  was  118,478  saving  a  1 

tons  or  9.2%  greater  than  in  from  you 

the  first  nine  months  of  1956.  papermai 

Output  in  Canada  of  4,907,656  w-  i,„_ 

tons  also  constituted  a  new  high  .  ,  , 

and  was  94,679  tons  or  2.0%  society  ki 

above  that  in  the  corresponding  —  it  says 

period  of  last  year.  Thus  the  The  bi 

continental  total  of  6,307,686  reallv  a 

tons  was  213,157  tons  or  3.5%  hpol-*  nr 

greater  than  in  the  first  nine 
months  of  1956. 

North  American  manufactur-  can  s 

ers’ stocks  on  September  30, 1957  of  them 

aggregated  196,892  tons  com-  and  nov< 

pared  with  222,116  tons  on  the 
last  day  of  the  preceding  month 
and  126,568  tons  at  the  end  of 
September,  1956.  The  continen-  TUT 

tal  total  was  composed  of  16,997  I  n  P 

tons  and  179,895  tons  held  by  ■  ■  ■ 

United  States  and  Canadian  720  FIFTH  AVENUE 

mills  respectively  and  inven¬ 
tories  were  higher  than  a  year 
^  by  8,970  tons  in  the  former 
instance  and  by  61,354  tons  in 
the  latter.  * 
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ARE  THESE  GUYS  CRAZY? 


It  was  at  an  Amcri- 
can  Legion  Conven- 
tion  not  long  ago  that 
one  reporter  for  a 
major  wire  service 
turned  to  another  and  ^ 

said:  “Are  these  guys 
crazy?  They’re  voting 
against  a  pension!’’  Sure  enough,  on 
a  roll  call  the  Legion  delegates 
voted  against  a  pension  for  every 
veteran  over  65  —  and  shattered  the 
reporters’  stereotype  of  the  Legion 
into  little  pieces. 

Probably  somebody  has  you 
stereotyped  too,  to  your  great  dis¬ 
comfort— if  not  outright  indigna¬ 
tion.  Maybe  only  you  know  how 
wrong  the  stereotype  is.  Northern¬ 
ers,  Southerners,  Easterners,  West¬ 
erners,  Republicans,  Democrats, 
Irishmen,  Italians,  management, 
labor.  Catholics,  Jews,  Texans,  cab 
drivers  —  somebody  has  a  neat 
stereotype  for  all  of  them.  The  ster¬ 
eotype  usually  hurts,  and  it’s  us¬ 
ually  wrong. 

The  policeman  is  a  “grafter”  or  a 
“dumb  flatfoot’’ —  until  he  dies 
saving  a  kid’s  life,  or  routs  a  burglar 
from  your  home  at  3  a.m.  The  news¬ 
paperman  is  a  sodden  drunk  at 
Joe’s  bar,  or  he’s  blackmailing  the 
society  king  with  info  in  the  morgue 
—  it  says  here.  TVue  or  false? 

The  broadcasting  industry  isn’t 
really  a  collection  of  complete 
heels,  nor  are  advertising  agency 
men  unscrupulous  finaglers  —  but 
we  can  show  you  stereotypes 
of  them  right  out  of  movies 
and  novels  that  say  just  that. 


Members  of  The 
American  Legion  have 
suffered  for  years  from 
1  stereotypes  that  were 
no  more  accurate.  Not 
with  everyone,  of 
M  ^  course.  But  the  carica- 

^  ture  that  pictures  the 

Legion  as  primarily  a  treasury-raid¬ 
ing  organization  makes  us  writhe. 

Yes,  we  are  for  veterans  pensions, 
when  the  veteran  is  in  need.  But 
we’ve  voted  down  general  pensions 
unrelated  to  need  at  nine  consecu¬ 
tive  National  Conventions,  even 
though  the  stereotypes  says  we  are 
out  for  all  we  can  get  —  and  then 
some.  We’re  for  pensions  for  dis¬ 
abled  single  veterans  w’hose  whole 
income  is  less  than  $1800  a  year,  and 
for  disabled  veterans  with  depend¬ 
ents  whose  whole  income  is  less 
than  $3,000  a  year,  with  Social  Se¬ 
curity  counted  as  income.  And  we’re 
for  pensions  for  vets  over  65  if  they 
are  in  the  same  limited  income 
brackets. 

This  is  a  modest  program,  surely, 
for  veterans  who  are  in  actual  need, 
and  only  slightly  different  from  the 
present  pensions  laws.  Maybe  we 
are  crazy  to  shout  down  pensions 
not  related  to  need,  but  that’s  all 
the  further  our  pension  program 
really  goes,  the  old  stereotype  not¬ 
withstanding. 

One  way  to  get  an  accurate  first¬ 
hand  picture  of  the  Legion’s  nature 
and  program  is  to  read  The  Ameri¬ 
can  Legion  Magazine.  We 
would  be  glad  to  send  you  the 
latest  issue.  Write  to: 


THE  AMERICAN  LEGION  MAGAZINE 


NEW  YORK  19,  NEW  YORK 
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In  Los  Angeles, 

The  Times  is  first 
in  96  of  114 
Media  Records 
classifications. 

LOS  ANGELES 

TIMES 

Represented  by  Cresiner&  Woodward  Detroit, 
New  York,  Chicago,  Atlanta,  San  Francisco 


‘Basic  Issues’ 
Course  Open 
To  J-Students 


A  new  program  to  enable 
young  journalists  to  attain 
broader  understanding  of  under¬ 
lying  currents  in  the  news  un¬ 
der  the  guidance  of  leading 
scholars  will  be  presented  for 
the  first  time  this  year  at 
Columbia  University’s  Graduate 
School  of  Journalism. 

The  establishment  of  the 
course,  “Basic  Issues  in  the 
News,”  was  announced  by  Ed¬ 
ward  W.  Barrett,  dean  of  the 
Faculty  of  Journalism. 

Six  high-ranking  members  of 
other  faculties  of  the  Univer¬ 
sity  will  join  the  Faculty  of 
Journalism  in  conducting  the 
course.  With  their  help,  the  stu¬ 
dents  will  examine  six  major  is¬ 
sues  through  background  read¬ 
ings,  lectures,  seminars,  writing 
assignments  and  the  production 
of  major  research  papers.  The 
first  year  of  the  experimental 
program  was  made  possible  by 
a  gift  to  the  School  of  the 
New  York  Times  Foundation. 

The  six  visiting  lecturers  will 
be: 

Dr.  John  R.  Dunning,  Dean 
of  the  Faculty  of  Engineering 
and  Professor  of  Physics. 

Dr.  Philip  C.  Jessup,  Hamil- 
tion  Fish  Professor  of  Interna¬ 
tional  Law  and  Diplomacy. 

Dr.  Robert  M.  Maciver,  Lieber 
Professor  Emeritus  of  Political 
Philosophy  and  Sociology. 

Dr.  Wallace  S.  Sayre,  Profes¬ 
sor  of  Public  Administration. 

Dr.  Herbert  Wechsler,  Harlan 
Fiske  Stone  Professor  of  Con¬ 
stitutional  Law. 

Dr.  Leo  Wolman,  Professor  of 
Economics. 

Dean  Barrett  described  the 
course  as  an  effort  to  add  some 
grounding  in  the  substance  of 
the  news  to  the  School’s  train- 
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ing  in  journalistic  skills. 

“The  course  should,”  the  dean 
said,  “enable  the  young  journal¬ 
ist  to  see  an  event  as  it  emerges 
from  the  stream  of  current  his¬ 
tory.  It  should  stimulate  him 
to  read,  to  think,  to  place  in 
intelligent  perspective  all  the 
occurrences  that  are  his  to  deal 
with.  We  believe  the  course  will 
further  Joseph  Pulitzer’s  tradi¬ 
tion  of  free  inquiry,  upon  which 
the  School  was  founded.” 

Dr.  Grayson  Kirk,  president 
of  the  University,  called  the 
new  course  “an  example  of  sig¬ 
nificant  pioneering  in  journal¬ 
ism  education.” 

“You  might  call  this  an  at¬ 
tempt  to  build  bridges  from  the 
Graduate  School  of  Journalism 
to  the  several  faculties,”  Presi¬ 
dent  Kirk  said.  “The  bridges,  of 
course,  will  be  broad  enough  to 
carry  the  two-way  intellectual 
traffic.  Ideas  will  flow  both 
ways.  The  journalists  will  bene¬ 
fit  greatly;  but  so,  too,  will  the 
scholars  of  the  other  faculties, 
meeting  the  young  newspaper¬ 
men  in  their  world  of  journal¬ 
ism.” 

6  Major  Subjects 

The  immediate  objects  of  the 
course  will  be  to  give  all  of  the 
School’s  72  degree  candidates 
an  acquaintance  with  the  six 
major  issues  and  to  drill  them 
in  the  disciplines  of  scholarship 
as  they  prepare  major  papers 
and  shorter  articles. 

The  six  subjects  to  be  studied 
are: 

Energy  and  control. 

The  National  State  and  the 
International  Community. 

Freedom  and  security. 

The  crisis  of  the  city. 

The  courts  and  the  Constitu¬ 
tion. 

Labor  and  management. 

The  students  will  also  be  re¬ 
quired  to  study  compilations  of 
up  to  20,000  words  of  basic 
readings  prepared  by  each  of 
the  visiting  lecturers,  as  well  as 
books  in  each  field. 

• 

Heath  Appointed 
Executive  Editor 

Haverhill,  Mass. 

William  H.  Heath,  editor  of 
the  Gazette  for  30  years,  has 
been  named  executive  editor  and 
editor  of  the  editorial  page.  He 
continues  to  serve  also  as  me¬ 
chanical  superintendent. 

In  other  changes  announced 
by  J.  Wesley  Russ,  publisher,  J. 
Joseph  Moran,  city  editor  for 
20  years,  is  named  acting  man¬ 
aging  editor  and  continues  as 
CE.  E.  Austin  Benner,  news 
editor  for  30  years,  is  now  state 
editor. 


3  Receive 
Cabot  Medals; 
lAPA  Cited 

Three  journalists  received  the 
1957  Maria  Moors  Cabot  gold 
medals  in  ceremonies  Oct.  24  at 
Columbia  University. 

Recipients  were: 

Harry  W.  Frantz,  special  cor¬ 
respondent  of  the  United  Press 
foreign  department,  Washing¬ 
ton,  D.  C. 

Herbert  Moses,  director  and 
treasurer  of  O  Globe,  Rio  de 
Janeiro,  Brazil. 

Rene  Silva  Espejo,  assistant 
editor  of  El  Mercurio,  Santiago, 
Chile. 

Special  Citation 

A  plaque  was  presented  to  the 
Inter  American  Press  Associa¬ 
tion,  with  a  special  citation  to 
its  current  and  past  presidents. 

A  special  citation  was  awarded 
to  Roberto  Marinho,  co-proprie¬ 
tor  and  director  of  0  Globo,  Rio 
de  Janeiro. 

The  Maria  Moors  Cabot  Prizes 
were  established  in  1939  by  Dr. 
Godfrey  Lowell  Cabot  of  Bos¬ 
ton  and  are  awarded  by  the 
Trustees  of  Columbia  University 
on  recommendation  of  Edward 
W.  Barrett,  dean  of  the  Univer¬ 
sity’s  Graduate  School  of  Jour¬ 
nalism.  They  are  bestowed  for 
“The  advancement  of  friendship 
in  the  Americas.” 

• 

New  Representatives 
On  School  Group 

Chicago 

Wade  Nichols,  editor  of  Red- 
book  magazine,  has  been  named 
to  the  accrediting  committee  as 
the  magazine  publishers’  repre¬ 
sentative,  it  was  announced  here 
at  the  fall  meeting  of  the  Amer¬ 
ican  Council  on  Education  for 
Journalism. 

John  P.  Harris,  Hutchinson 
(Kas.)  News,  replaced  Walter 
W.  White,  Lincoln  (Neb.)  Star, 
as  the  representative  of  the 
American  Newspaper  Publishers 
Association. 


Stone  Goes  to  Rio 

Frank  J.  Starzel,  general 
manager  of  the  Associated 
Press,  announces  appointment 
of  Thomas  J.  Stone  as  chief  of 
bureau  at  Rio  de  Janeiro.  He 
was  assigned  to  South  America 
last  Februai’y.  Lau  ranee  F. 
Stuntz  has  been  moved  from 
Rio  to  New  York  to  work 
on  the  World  Service  staff. 
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Today’s  advances  in  aircraft  performance  have  cre¬ 
ated  a  critical  need  for  new  concepts  in  accessory 
power.  It  takes  specialized  power  —  hydraulic,  elec¬ 
trical  and  mechanical  —  to  guide  the  layers  of  air 
on  airframe  surfaces  of  high  speed  jets  ...  to  control 
the  braking  of  supersonic  aircraft  ...  to  meet  ever 
more  complex  electrical  system  requirements  ...  to 
cool  hot  surfaces. 

Such  power  is  the  business  of  Propulsion  Research 
Corporation,  a  subsidiary  of  Curtiss-Wright  Corpo¬ 
ration.  PRC  accessories  are  setting  new  standards  of 
performance,  precision,  efficiency  and  dependability 
in  both  aircraft  and  missile  applications.  Design, 
development  and  manufacturing  activities  are  con¬ 
solidated  in  a  smoothly  integrated  department,  able 
to  produce  efficiently  and  economically  to  the  most 
stringent  requirements  of  both  commercial  and  mili- 
\  tary  specifications. 

Illustrated  are  three  typical  products  manu- 
"  x,  factured  by  Propulsion  Research 
'  \  —  products  that  are  contributing 

^  importantly  to  some  of  the 
'  ,  most  advanced  aircraft 
in  the  skies  today. 
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Economic  Axe  Falls 
On  Montreal  Herald 


Montreai, 

Breezy  to  the  last,  the  Herald 
printed  its  farewell  Final  BXli- 
tion  on  Oct.  18. 

Just  24  hours  from  its  147th 
birthday,  the  tahloid-forniat 
newsj)aper  that  sought  sparkle 
in  its  news  fell  victim  of  climh- 
in.tr  costs. 

Its  own  sad  stoi’y  got  only  one 
column  play  on  page  one. 


40,000  C.ireiilalion 


Hoald  readers,  about  40,000 
a  day  in  recent  months,  were 
told  the  jtaper,  Montreal’s  oldest, 
had  published  at  a  loss  for  many 


hut  instead  the  statement  was 
tacked  to  a  bulletin  hoard,  and 
he  si)oke  to  his  staff  one-hy-one. 

Some  Herald  writers  will  join 
the  Star,  and  the  parent  jiaper 
plans  to  place  on  sale  its  early 
edition  about  the  time  the  mid¬ 
morning  Heiald  used  to  apiiear. 
The  others  will  get  a  cash 
severance  payment. 

In  his  statement.  Mi-.  Mc¬ 
Connell  said  no  othei'  decision 
but  to  close  down  the  Herald  was 
possible  on  economic  grounds. 


F'oiiiifled  itv  .Seull 


“Montreal’s  habits  have 
changed,”  it  said  editorially. 
“The  Herald  .  .  .  ajiparently 
does  not  belong.” 

The  Herald  staff  learned  of 
the  paper’s  death  in  a  pre-dawn 
message  from  John  G.  McCon¬ 
nell,  jiresident  of  the  Montreal 
Star  which  owns  the  Herald. 
Editor-in-Chief  Robert  C.  Han¬ 
son  was  to  have  read  it  to  them. 


A  PROFESSIONAL 


ENGINEERING  APPROACH 


TO  PRINTING  PRODUCTION  EFFICIENCY 


.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 


OUR  SERVICES 


hifcsligulions  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
nete  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 


As  Professional  Engineers  we  serve  our  tlients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 


CHAS.  T.  MAIN,  INC. 


BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


from  Abcrditm,  fought  the  fur 
barons  in  their  booming  hey-day 
of  early  Montreal.  He  argued 
for  agriculture  and  immigration 
to  advance  young  Canada’s 
future. 

In  the  thick  of  events.  Gray 
covered  the  war  of  1812  for  his 


Since  its  first  issue  of  Sat¬ 
urday,  Oct.  19,  1811,  the  Herald 
has  had  many  personalities.  Its 
jiolitics  have  ranged  from  high 
Toryism  to  free-wheeling  liberal¬ 
ism.  It  opjtosed  Conftnleration, 
and  then  backed  it.  One  editor 
used  the  paper  chiefly  to  further 
the  cause  of  the  Presbyterian 
Church  against  the  Church  of 
England. 

The  Herald’s  foundei-  and  fii  st 
editor,  William  Gray,  a  Scot 


(rift  for  School 
Without  Fanfare 


paper. 

'The  jiaper  shared  in — and 
heljied  create — a  boom  after  the 
war.  It  advocated  formation  of 
the  Bank  of  Montreal,  urged 
the  Lachine  Canal  to  reality  and 
built  itself  into  the  colony’s 
leading  newspai)er.  In  the  proc¬ 
ess,  it  became  Tory. 

John  W.  Dafoe,  a  young 
western  newspaper  man,  joined 
the  staff  as  editor  in  1892,  later 
won  national  honor  as  editor  of 
the  Witinipeg  Free  Preitis.  Jo.seph 
E.  Atkinson  worked  for  the 
Herald  and  went  on  to  found 
the  Toronto  Star.  B.  K.  Sand- 
well,  a  Herald  staffer,  became 
the  influential  editor  of  Saturday 
Xiylit  in  Toronto. 

In  the  early,  brighter  days,  a 
young  sports  writer  joined  the 
Herald.  His  name  was  Elmer 
Ferguson,  and  although  “Fer- 
gie”  retired  in  19.74,  he  still 
wrote  a  sports  column,  called 
“The  Gist  and  Jest  of  It,”  for 
the  farewell  edition,  and  will 
continue  it  with  the  Star. 

He  is  the  only  Herald  em¬ 
ployee  still  working  who  sur¬ 
vived  a  disastrous  1910  blaze 
that  took  32  lives  in  the  news- 
paj)er’s  plant. 

During  the  lean  times  of  the 
second  World  War,  the  Star, 
which  owned  Herald  shares, 
merged  its  production  facilities 
with  the  Herald.  Later,  the 
Herald  Company  was  made  a 
division  of  the  Star. 

But  the  advertising  staff  and 
newsroom  remained  separate, 
continuing  to  work  near  Mon¬ 
treal’s  Chinatown  in  the  old 
Herald  building,  sharing  it  with 
a  jewelry  manufacturer,  an  en¬ 
graving  plant  and  sundry  busi¬ 
ness  offices. 

The  Herald  tried  flamboyant 
make-up  to  catch  readers’  eyes, 
and  encouraged  flashy  wilting. 

Its  dejiarture  leaves  the  city 
with  only  six  dailies,  compared 
with  eight  four  years  ago.  In 
19.73,  Le  Canada,  Liberal  organ, 
ceased  publication. 

The  Herald’s  name  is  pie- 
served  in  the  new  ma.sthead  of 
Star  and  Herald. 


.\t  the  dedication  of  a 
plaque  at  Lake  Forest  lead- 
emy  this  week.  Headmaster 
Harold  H.  Corbin  Jr.  told  of 
the  late  Col.  Robert  K.  Mc¬ 
Cormick’s  deep  devotion  to 
independent  secondary  educa¬ 
tion.  One  morning,  in  his  first 
year  as  headmaster,  .Mr.  Cor¬ 
bin  opened  an  envelope  from 
the  office  of  the  Chicago 
Tribune’s  editor  -  publisher. 
“In  it  was  a  check  for  $100,- 
000.  There  was  no  letter,  no 
advance  warning,  no  fan¬ 
fare.” 


Teachers  to  Gel 
Newer  J-Texls 


University  of  Houston  officials 
and  Texas  newsmen  plan  to  im¬ 
prove  the  training  of  public 
school  journalism  teachers.  A 
jirogram  is  now  in  the  embryo 
stage  as  the  result  of  a  brain¬ 
storming  session  conducted  at 
the  third  annual  Houston  Jour¬ 
nalism  Assembly. 

“The  goal  of  those  who  at¬ 
tended  the  brainstorming  ses¬ 
sion  is  better  journalism  in 
Texas  high  schools,”  John  Mur¬ 
phy,  executive  secretary  of  the 
Texas  Daily  Newspaper  .Asso¬ 
ciation,  said. 

The  association  plans  first  to 
recommend  an  upgrading  of 
journalism  textbooks  used  in  the 
public  schools.  Brainstorming 
participants  said  that  the  text¬ 
book  now  used  in  most  high 
schools  is  a  1943  edition. 

Staff  members  of  the  Univer¬ 
sity  journalism  and  graphic  arts 
department  said  that  they  will 
recommend  to  the  Texas  Educa¬ 
tion  Agency  that  there  be  higher 
qualifications  for  the  high  school 
journalism  teachers. 

“Also  we  will  make  our  facili¬ 
ties  available  for  further  use 
in  indoctrinating  school  journal¬ 
ism  instructors,”  the  .staff  mem¬ 
bers  explained.  “We  feel  sure 
that  we  could  si-cure  the  coop¬ 
eration  of  area  news  media  in 
conducting  seminars  for  the 
public  school  instructors.” 


Pearson  L<‘eliire 

MlNNKAl’Ol.lS 
Lester  B.  Pearson,  former 
Canadian  foreign  secretary  and 
this  year’s  Nobel  peace  prize 
winner,  will  deliver  the  sixth 
annual  Gideon  Seymour  Memo¬ 
rial  lecture  Nov.  3,  at  the  Uni¬ 
versity  of  Minnesota. 


Adding  Saturday 


Fontana.  ' 

The  Herald-Xen'N  will 
imblishing  a  Saturday  <1 
Nov.  2.  This  small  (ABC  1 
daily  in  the  San  Bernardir 
ley  maki-s  the  conversion 
to  (>  publications  per  w> 
its  fifth  anniversary  as  a 
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Over  100  units  tell 
the  story  of  the.... 


No  Buttons  to  Push... 


PASTER 

PILOT 


In  the  short  time  since  the  introduction  of  the 
Goss  Paster  Pilot  over  100  Units  have  been  Installed 
or  ordered.  That  tells  the  story  of  the  enthusiastic 
acceptance  by  mechanical  executives  of  the 
first  fully  automatic  paster  system. 

The  advantages  are  obvious.  When  the  Reel-Tension- 
Paster  is  equipped  with  the  Paster  Pilot  the 
operator  has  only  to  prepare  the  new  roll  with 
glue  and  paster  tabs. 

The  Goss  Paster  Pilot  does  the  rest.  The  new  roll 
is  indexed  to  pasting  position,  the  brush  and  web 
severing  carriage  is  lowered,  the  pre-drive  takes 
over  and  the  paster  is  completed— all  automatically— 
at  speeds  up  to  60,000  papers  per  hour. 

The  Paster  Pilot  means  higher  production, 
fewer  human  errors  and  increased  efficiency.  It 
conserves  newsprint  by  “sensing”  press  speeds  and 
automatically  pre-setting  the  time  for  the  proper 
pasting  cycle,  resulting  in  uniform  cores 
with  3/16"  or  less  of  paper  on  the  core. 

Paster  Pilots  are  being  installed  both  on  new 
presses  and  to  increase  the  efficiency  of  many  of 
the  more  than  500  Goss  Reels-Tensions-Pasters 
now  in  operation. 


Just  Set  it... 


And  Forget  it! 


THE  GDS5  PRINTING  PRESS  COMPANY 

Division  of  Miehie-Goss-Dexter,  inc. 

8601  WEST  3181  STREET,  CHICAGO  50,  ILL. 


Cash  Registers  are  Ringing  with 
the  South’s  Success  Story! 


LOOKING  SOUTH 
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In  Dixie,  people  are  earning  more _ saving  more  than  ever  before 

. . .  and  they're  spending  more  to  live  better!  Southern  agriculture  and 
industry  are  steadily  gaining  new  balance  and  diversification 
Southern  economic  forces  complement  each  other  to  create  the  most 
amazing  regional  growth  of  our  time! 

The  Southern  Company  and  its  operating  affiliates  are  privileged 
to  play  a  part  in  this  growth.  Alabama,  Georgia,  Gulf  and  Mississippi 
Power  Companies  have  continually  provided  an  adequate,  economical 
supply  of  vital  electric  power.  A  three-year  power  expansion  plan  calling 
for  an  outlay  of  $436  million  by  the  end  of  1959  shows  their  faith  that 
the  last  half  of  the  twentieth  century  belongs  to  the  South, 


▼  FASHIONABLE  COTTON  DRESSES  made  from  fabrics  produced 
by  Avondale  Mills  are  modeled  by  workers  for  other  employees  at  the 
Company’s  Sylacauga,  Alabama,  plant.  Avondale  employs  over  6,000  people 
and  is  one  of  the  largest  operations  in  the  South’s  great  textile  industry. 


Down  south,  retail  sales  are  climbing  at  the  fastest  pace  in  the 
nation!  The  rate  of  increase  is  three  times  greater  than  that  of  the 
nation  as  a  whole! 


A  F-104  “STARFIGHTER”  is  given  an  engine  test  in  , 

A  65  degree-below-zero  conditions  in  the  Climatic  Hangar  designates  area  served  by  the  f^r 

fPgIm  Air  Fore  Bas.  near  Ft.  Walton  Beach,  Florida.  Eglin 


— largest  U.  S.  Air  Force  base — has  personnel  numbering 
16,000,  of  which  4,000  are  civilian  workers.  The  base  aids  the 
area’s  economy  with  annual  payrolls  and  local  purchases  total- 


THE  SOUTHERN  COMPANY 


▼  EDUCATORS  FROM  48  STATES  convene  at  the 
University  of  Georgia’s  Center  for  Continuing  Educa- 
tion,  in  Athens,  to  discuss  adult  education.  The  $2H  million  Alabama  Power  Company  Gulf  Power  Company 
Center,  made  possible  by  a  grant  from  the  W.  K.  Kellogg  Birmingham,  Alabama  Pensacola,  Florida 
Foundation,  has  numerous  seminars  designed  to  increase  the  ^®Atianta*GiorBi> 
cfticicncy  of  Soulncm  businesses  and  professions. 
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◄  NEW  TYPE  REFINERY  now  produces  high-grade 
gasoline  from  low-gravity  oil  found  in  Mississippi 
through  processing  techniques  at  the  modern  Black  Creek  in¬ 
stallation  of  Pontiac  Eastern  Corporation.  The  new  refinery 
has  contributed  to  the  expanding  petroleum  industry,  already 
an  important  phase  of  Mississippi’s  economy. 


ORCULATION 


Bulk  Sales  Changes 
Eschewed  by  ABC 


By  George  A.  Brandenburg 


Chicago 

Members  of  the  Newspaper 
Division  of  the  Audit  Bureau  of 
Circulations,  at  the  43rd  annual 
meeting  here  last  week,  declined 
to  discuss  at  present  controver¬ 
sial  changes  in  the  mode  for 
reporting  newspaper  bulk  sales. 

Proposed  changes  in  reporting 
to  give  newspapers  and  maga¬ 
zines  identical  credit  for  paid 
bulk  sales  have  been  debated 
for  years.  Newspapers  at  pres¬ 
ent  have  paid  bulk  sales  listed 
separately  from  their  regular 
net  paid,  while  magazines  have 
the  figures  lumped. 

Qiange  Sought 

George  A.  Sloan,  assistant 
circulation  manager,  Montreal 
(Que.)  Star,  in  the  Newspaper 
Division’s  meeting,  appealed  to 
the  newspaper  members  of  ABC 
to  demand  a  change  in  bulk 
ratings. 

The  “next  order  of  business” 
immediately  was  moved  by  L.  W. 
McFetridge,  Tulsa  (Okla.) 
World  and  Tribune. 

Mr.  Sloan  demanded  to  know 
why  the  newspaper  members 
declined  to  discuss  the  matter. 

“There  is  no  disposition  to 
evade  the  issue,”  replied  Mr. 
McFetridge.  “We  have  debates 
on  bulk  sales  for  years  and 
nothing  ever  comes  from  the 
hours-long  debates.  It’s  a  waste 
of  time  to  talk  about  it.  Bulk 
sales  are  not  paid  circulation.” 

George  F.  Clark,  Hartford 
(Conn.)  Courant,  arose  to  assure 
Mr.  Sloan:  “I’d  just  like  to  tell 
Mr.  Sloan  before  we  go  on  to 
the  next  order  of  business  that 


I  have  some  of  the  same  preju¬ 
dices  he  does  in  bulk  sales  re¬ 
porting  by  ABC.” 

Airline  Sales 

The  discussion  thus  ended  in 
the  Newspaper  Division  meeting. 
At  the  close  of  the  session,  Mr. 
Sloan  explained  to  E  &  P  that 
his  concern  was  over  approxi¬ 
mately  500  copies  of  the  Mon¬ 
treal  Star  sold  daily  to  airlines 
and  placed  by  them  on  seats  of 
planes  to  be  read  by  passengers 
flying  out  of  Montreal’s  air¬ 
ports.  He  said  Toronto  news¬ 
papers  also  make  such  sales. 

Mr.  Clark  explained  to  E  &  P 
after  the  session  that  he  favored 
bulk  sales  inclusion  in  ABC  re¬ 
ports  of  paid  newspaper  circula¬ 
tion  to  the  extent  that  it  would 
take  in  bulk  sales  to  hotels  which 
distribute  the  papers  to  the 
rooms  of  guests.  He  said  he 
would  not  want  included  such 
bulk  sales  as  1,000  copies  to  an 
insurance  company  or  1,000 
copies  to  an  aircraft  company 
which  mailed  them  to  prospective 
employes  who  were  attending 
universities  and  colleges. 

It  was  Mr.  Clark’s  observation 
that  hotels,  such  as  the  Statler 
chain,  w’hich  buy  newspapers  in 
bulk  to  distribute  them  to  their 
guests,  use  morning  newspapers 
for  that  purpose. 

“The  morning  newspapers 
want  bulk  reports  changed  and 
the  evening  papers  do  not  and 
the  evening  papers  predominate 
in  numbers  in  the  Newspaper 
Division  of  ABC,”  he  remarked. 

However,  Mr.  Sloan’s  news- 


Save  on  Carrier 

ACS 


NEWLY  ENGINEERED 
for  SMOOTHER,  FASTER 
OPERATION 


N.B.A.  offers  you  better  qual¬ 
ity,  price  and  service  on  any 
type  of  carrier  bag.  Get  our  ' 
quotation!  Also  on  aprons, 
collection  books,  binders,  dis-  I 
play  racks,  route  tubes,  pro¬ 
motion  ad-mats  and  monthly 
Circulators  Idea  Service. 

N.  B.  A. 

Newspaper  Boys  of  America,  lac. 

912  E.  21st  St.,  ladiaaopolls  2,  lad. 

Largest  Producer  of  Circulation  Supplies 

52 


Perfect  News  Machine 

Cruises  at  10  lines-a-minute 
One  to  four  magazines 
Range  to  30  pt.  condensed 


LINOTYPE 


D 


CARRIERS'  CARAVAN  serves  a  double  purpose  for  the  Winnipeg  Fres 
Press.  First,  it's  a  carrier  of  promotion  tidings;  then  it's  a  clubhouse  for 
carrier  boys.  District  managers  use  it  for  pep-talk  meetings.  The  bus- 
bought  from  the  surplus  stock  of  the  transit  company — has  a  full-timo 
driver. 


paper,  the  Montreal  Star,  is  an 
evening  newspaper. 

.Standards  Upheld 

The  Newspaper  Division  pass¬ 
ed  a  resolution  upholding  ABC 
standards  in  reporting  paid  cir¬ 
culation,  without  referring  to 
bulk  sales.  It  was  offered  by 
George  W.  Hicks,  Pittsburgh 
(Pa.)  Post-Gazette,  president  of 
the  International  Circulation 
Managers  Association.  The  reso¬ 
lution  read: 

“Resolved,  that  the  members 
of  the  Newspaper  Division  of  the 
Audit  Bureau  of  Circulations 
rededicate  themselves  to  the 
principle  of  high  standards  of 
paid  circulation  and  pledge  the 
advertiser  and  agency  members 
of  the  Bureau  to  continue  to 
work  shoulder  to  shoulder  with 
them  to  preserve  these  standards 
and  thus  assure  protection  of 
the  interest  of  advertisers  as 
well  as  the  future  growth  of  the 
Bureau  and  thus  also  safeguard 
the  Bureau’s  honesty  and  integ¬ 
rity  which  are  its  hallmarks.” 

The  Magazine  Division  passed 
a  resolution  against  making  any 
change  in  the  present  classifi¬ 
cation  in  bulk.  The  Business 
Publications  Division  also  op¬ 
posed  any  change  in  the  bulk 
sales  rules  “until  all  publishers 
have  the  opportunity  to  study 
the  subject  more  thoroughly.” 

Members  Sought 

Harold  Shugard,  St.  Pam 
(Minn.)  Dispatch-Press,  who 
presided  at  the  Newspaper  Di¬ 
vision  meeting,  warned  that  10% 
of  the  daily  newspapers  are  not 
ABC  members  and  that  if  ef¬ 
forts  are  not  made  to  enlist 
them,  newspapers  may  not  main¬ 
tain  their  majority  in  the 
organization. 

A  framed  and  illuminated 
parchment  tribute  to  the  late 


William  F.  Hoffmann,  who  was 
vicepresident  in  charge  of  the 
Eastem  office  of  ABC,  was  pre¬ 
sented  to  the  organization  by  J. 
E.  Fehrenbach,  Kitchener- 
Waterloo  (Ont.)  Record,  on  be¬ 
half  of  the  ICMA. 

The  Advertiser  Division  and 
the  Advertising  Agency  Divi¬ 
sion,  in  a  joint  resolution,  urged 
“those  publishers  with  metropol¬ 
itan  area  circulation  to  show 
the  total  metropolitan  area  cir¬ 
culation  in  their  reports,  inas¬ 
much  as  the  information  cur¬ 
rently  is  in  the  ABC  reports.” 

The  Weekly  New’spaper  Divi¬ 
sion  reported  16  at  its  meeting, 
representing  the  775  member 
weekly  newspapers.  The  chair¬ 
man  of  the  group  meeting,  John 
J.  Shinners,  Hartford  (Wis.) 
Times-Press,  said  he  hoped 
there  w’ill  be  1,000  weekly  ABC 
members  by  next  year’s  meeting 
and  eventually  that  as  many  as 
2,500  will  be  signed. 

• 

Dick  Wharton  Club 
Aids  Stricken  Gl 


Santa  Fe,  N.  M. 

A  check  for  $1,000  has  been 
mailed  to  Dick  Wharton,  a 
young  Santa  Fe  New  Mexican 
employe  now  in  Germany  un¬ 
dergoing  experimental  treat¬ 
ments  for  a  disease  of  the  nerv¬ 
ous  system. 

The  money  was  raised  by  the 
“Friends  of  Dick  Wharton 
Club.” 

Mr.  Wharton  is  married  and 
has  three  children.  A  fourth 
child  is  expected  in  November. 
The  32-year-old  World  War  H 
veteran  turned  down  early  offers 
of  friends  to  borrow  the  money 
to  assist  him  in  his  “one  hope.” 

But  his  employer,  Robert  Mc¬ 
Kinney  of  the  New  Mexican, 
offered  assistance  and  the  club 
was  formed. 
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NOW.  .  .  before  the  Christmas  rush  .  .  .  install 
Spherekote®Drawsheets  for  longer  life,  higher  quality! 


Now’s  the  time  to  get  your  presses  set  for  the  rush  of 
Christmas  ads.  And  you’ll  want  trouble-free  perform¬ 
ance  from  your  drawsheets  while  maintaining  quality 
throughout  all  the  runs.  Ads— in  black  and  white  or 
color— with  quality  reproduaion  of  halftones  and 
solids  attract  readers  and  advertisers!  With  resilient 
Spherekote  Drawsheets  on  your  presses,  you’ll  get 
this  higher  quality  that  sells  for  you  and  your  advertisers. 

Why.>  "The  glass-hard,  glass-smooth  surface  resists 
beating  down  for  millions  of  impressions.  This  means 
you  get  crisp  halftone  dots  and  sharp  solids  for  better 
reproduction.  Hundreds  of  millions  of  microscopic 


glass  beads,  each  permanently  bonded  to  a  highly  re¬ 
silient  rubber  base,  make  up  the  super  smooth  surface 
of  Spherekote  Drawsheets.  This  glass  surface  has 
other  imponant  advantages,  too:  low  affinity  for  ink 
that  reduces  first  impression  offset;  a  minimum  of 
bolstering  and  uniform  caliper  that  assures  consistent 
quality  across  the  page! 

Representatives,  offering  personal  service  help  backed 
by  3M’s  printing  products  laboratories,  are  available 
at  your  request.  For  funher  information  on  Spherekote 
Drawsheets,  write  Minnesota  Mining  and  Manufactur¬ 
ing  Company,  Dept.  CD- 10267,  St.  Paul  6,  Minnesota. 


HEREKOTE 


DRAWSHEETS 
AND  BLANKETS 


Mad*  in  U.S.A.  by  Minnesota  Mining  and  Manufocturing  Company,  St.  Pawl  6,  Minnesota.  General 
Export:  99  Park  Avenue,  New  York  16,  New  York.  In  Canada:  P.O.  Box  757,  London,  Ontorio. 


[bulletin  (Miami) — New  Miami  Daily  News  plant  soon  to  be  completed  specified 
[Spherekote  Drawsheets  on  all  installations ...  another  progressive  newspaper  'j 
[giving  advertisers  and  readers  top  quality  reproduction! 
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Give  your  Christmas  ads 
pictorial  punch  .  .  . 
use  glass  armored |  drawsheets 


IN  LOS  ANGELES 
THEY  SAY 

“TIMES.  FIRST  OF  ALL" 


^Clothing 


Stores 
put  69.6% 
of  ALL  their 
Los  Angeles 
metropolitan 
newspaper 
advertising 
in  The  Times 


In  Los  Angeles, 

The  Times  is  first 
in  96  of  114 
Media  Records 
classifications. 

LOS  ANGELES 

TIMES 

Represented  by  Crestner  &  Woodward  Detroit, 
New  York,  Chicago,  Atlanta,  San  Francisco 

u 


United  Move 
On  Promotion 
Plans  Urged 

Pasadena,  Calif. 

Moves  toward  improved  news- 
paperboy  promotion  were  ad¬ 
vanced  at  sessions  of  the  Cali¬ 
fornia  Circulation  Managers 
Association  here  recently. 

The  plan  for  a  cooperative 
move  by  CCMA  and  a  National 
Newspaper  Promotion  Associa¬ 
tion  committee  to  effect  state¬ 
wide  and  year-around  circulation 
promotion  was  advanced  by  John 
Callahan,  San  Francisco  Call- 
Bulletin. 

The  proposal  was  later  refer¬ 
red  to  the  new  officers  by  the 
retiring  president,  Ralph  Kuhn, 
Santa  Monica  Outlook. 

A  suggestion  that  CCMA  re¬ 
quest  the  Audit  Bureau  of  Cir¬ 
culations  to  provide  a  service 
for  the  audit  of  freely  distrib¬ 
uted  newspapers  failed  to  come 
before  the  final  business  ses¬ 
sion. 

Auditing  Proposal 

The  proposal  was  presented  to 
the  convention  by  Bert  Abra¬ 
ham,  publisher.  Bell-flower  En¬ 
terprise  and  first  vicepresident, 
California  Newspaper  Publish¬ 
ers  Association. 

In  urging  CCMA  consider  a 
plea  for  an  audit  of  the  free 
newspapers,  Mr.  Abraham  said 
that  Los  Angeles  County  alone 
has  more  than  100  freely-dis¬ 
tributed  papers. 

Audited  reports  should  today 
be  required  of  free  newspapers, 
he  said.  The  Bellflower  distri¬ 
bution  includes  40,000  freely  dis¬ 
tributed  papers,  and  he  would 
be  willing  to  pay  for  an  audit 
under  ABC  control,  Mr.  Abra¬ 
ham  said. 

Oflirers  Elected 

J.  H.  McCourtney,  Oakland 
Tribune,  was  elected  president 
of  CCMA  with  Ted  Aust  Jr., 
North  Hollywood  Valley  Times, 


and  A1  Rehm,  Palo  Alto  Times, 
as  vicepresidents.  James  Mackie, 
San  Francisco  Call-Bulletin,  was 
reelected  secretary-treasurer. 

The  Riverside  Press-Enter¬ 
prise  and  the  Oakland  Tribune 
were  double-award  winners. 
These  newspapers  and  the  Gar¬ 
den  Grove  Daily  News  receive 
the  top  trophies  for  newspaper- 
boy  promotion  activities  in  three 
circulation  classifications. 

B.  J.  Ridder,  publisher,  Pasa¬ 
dena  Independent,  Star-News, 
said  sampling  by  the  newspaper- 
boys  over  a  three-week  period 
netted  760  new  subscribers.  A 
phone  contest  developed  carrier 
enthusiasm  and  brought  in  800 
new  serves  in  a  night. 

$20  Million  for  Boys 

Mr.  Ridder  said  there  are  now 
more  than  60,000  newspaperboys 
in  California.  Their  earnings 
exceed  $20,000,000  yearly. 

Results  of  a  full  decade  of 
activity  were  recounted  at  ses¬ 
sions  of  the  California  News- 
paperboy  Foundation.  Plaques 
wei-e  awarded  to  the  first  10 
presidents. 

“Constant  efforts  over  the 
years  have  won  us  the  prestige 
we  now  enjoy,”  stressed  Robert 
Macklin,  managing  director,  in 
his  report. 

The  past  year’s  activities  have 
included  the  presentation  of  five 
$250  scholarships,  the  addition 
of  five  members  and  the  loss  of 
none,  and  the  best  publicized 
Newspaperboy  Day  in  history, 
he  repoi'ted. 

The  Riverside  Press-Enter¬ 
prise  won  the  California  News- 
paperboy  Foundation  scholar¬ 
ship  achievement  trophy.  Other 
winners  in  that  event  were  the 
San  Francisco  Call-Bulletin  and 
the  Palo  Alto  Times.  The 
Tribune’s  second  top  trophy  was 
for  the  CNF  business  achieve¬ 
ment  event. 

A  Los  Angeles  Times  youth 
won  the  CNF  heroism  award, 
while  the  community  service 
trophy  went  to  a  Los  Angeles 
Examiner  carrier.  The  San 
Diego  Union  entrant  was  first 
in  the  CNF  thrift  event. 


Youths  Pry  1 

Into  Ford’s  1 

New  Models  1 

Detroit 

Youth  joined  the  Ford  Motor  s( 
Co.  in  making  history  at  the  ? 
press  preview  Oct.  14-16  for  the  " 

1958  Ford  models.  o! 

Stealing  the  show  from  the  " 
general  run  of  230  or  so  blase  ^ 
auto  writers  was  a  lively  crop  t( 
of  145  teen-age  reporters  shar-  f 

ing  in  the  Ford  Teen-Age  Press  P 
Conference.  Each  student  was 
sponsored  by  his  hometown  g 

newspaper.  They  were  right  in  s 

there  asking  questions  with  the  r 

best  of  the  veterans.  e 

Ford  officials,  used  to  short  f 

talks  on  new  developments  fol-  7 

lowed  by  brief  questioning  pe-  t 

riods  by  the  press,  found  them-  i: 

selves  under  a  bombardment  by 
the  teen  reporters.  t 

And  were  the  kids  satisfied  to  ^ 

stand  back  a  few  paces  and  J 

look  over  the  new  cars  with  re-  J 

serve.  No  sir!  They  sat  in  the  • 

cars,  they  climbed  over  them,  | 

they  crawled  under  them. 

One  oldtime  auto  writer  com-  ^ 

mented:  * 

“These  kids  are  bringing  an 
amateur’s  approach  to  this 
thing.  And  that’s  good.  Maybe 
it  even  can  teach  us  some¬ 
thing.” 

Ford  paid  the  youths’  travel 
expenses.  Later  one  will  be 
awarded  a  four-year  college 
scholarship  on  the  basis  of  the 
merit  shown  in  the  stories  about 
their  experiences  here. 

The  Seattle  (Wash.)  Times 
and  Post-Inteligencer  were  rep¬ 
resented  by  twins,  Michael  and 
Gerald  Flynn.  The  brothers  en¬ 
tered  the  separate  contests  and 
won. 

• 

4  at  Defense  Parley 

Washington 

Invitations  have  gone  to  four 
newspaper  executives  to  attend 
Nov.  13-14  sessions  here  at 
which  President  Eisenhower  and 
officials  of  the  Office  of  Defense 
Mobilization  will  brief  industiy  j 
representatives  as  to  what  will  | 
be  expected  of  them  should  they  | 
be  called  to  serve  in  their  ca¬ 
pacity  of  national  defense  ex¬ 
ecutive  reserve  members.  They 
are  William  G.  Chandler,  , 
Scripps- Howard  Newspapers;  ' 
Duell  W.  Hudson,  Woonsocket 
(R.I.)  Call;  Charles  F.  Mc- 
Cahill,  Forest  City  Publishing 
Company,  Cleveland;  Richai’d  B. 
Scudder,  Newark  (N.J.)  Nevis. 


BOATING  FEATURES 

SYNDICATE 

THE  SOURCE  OF 
"BETTER  BOATING  FEATURES" 

REQUEST  RATES  AND  SAMPLES 

9  MURRAY  ST.  NEW  YORK  7.  N.  Y. 
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Editorials 
Rate  77% 

In  Study 

Sports  and  picture  pajfes  are 
second  to  front  page  news  in 
getting  most  attention  from 
men,  according  to  the  latest  page 
obsei-vation  study  of  newspapers 
made  by  Daniel  Starch  and 
Staff,  Mamaroneck,  N.Y.  Edi¬ 
torials  rate  fifth  place  at  77% 
for  men,  with  the  second  sports 
pages  coming  in  fourth  at  78%. 

Editorials  rate  seventh  place 
with  women,  the  same  study 
showed,  with  front  page  news 
rating  98%  of  women  respond¬ 
ents;  picture  page  88%;  first 
food  page,  77  % ;  general  news, 
70%  and  comics  68%.  Editorials 
tied  with  fashion  and  society 
in  feminine  observation  at  67%. 

Six  newspapers  were  used  in 
the  study.  A  total  of  9,884  peo¬ 
ple  were  questioned.  Of  this 
number  4,944  were  men  and  4,- 
940  women.  In  the  32  issues  of 
the  different  papers  studied 
there  were  a  total  of  1,856  pages, 
Stan  M.  Sargent,  vicepresident 
and  director  of  readership 
studies  for  Starch  said. 


The  newspapers  involved  were 
the  Bouton  Traveler,  Houston 
Post,  Denver  Post,  Neuf  York 
[tally  Mirror,  Los  Angeles  Her¬ 
ald-Express,  and  Philadelphia 
Inquirer. 

Starch  intei-viewers  carry 
with  them  copies  of  the  news¬ 
papers  with  news  items  and  ad¬ 
vertising  on  each  page  num¬ 
bered.  The  interviewer  asks  if 
the  reader  had  seen  one  or  more 
of  the  numbered  items.  If  the 
re.sponse  is  yes,  that  numbered 
item  or  ad  is  circled  for  count 
in  the  study.  If  the  intei-view 
gets  an  answer  of,  no,  for  each 
of  the  numbered  items  on  the 
page,  the  reader  is  asked  if 
anything  on  the  page  was  seen. 
If  the  reader  says  yes  and  com¬ 
ments  on  the  item,  that  item  is 
given  a  noted  in  the  final  ob¬ 
servation  report. 

Starch  explained  that  a  dif¬ 
ference  of  2''f  or  less  in  percent¬ 
age  latings  is  considered  negli¬ 
gible.  For  instance,  for  men. 
sports  pages  received  a  78^^ 
rating  editorial  77%.  Thus  it 
must  be  considered  that  as  many 
men  read  editorial  pages  as 
sports.  In  case  of  women  lead¬ 
ers,  it  would  also  be  considered 
that  as  many  women  read  edi¬ 
torials  as  comics,  since  the 
women  ratings  on  the  two  pages 
were  68%  comics,  67%  editorial. 


MEN ;  Percent 

Front  Patre  New»  .  98 

First  Sports  .  84 

Picture  Page  .  83 

Second  Sports  .  78 

Editorial  .  77 

Comics  .  70 

General  News  .  64 

Other  Sports  .  61 

Radio-TV  .  60 

Features  .  48 

Other  General  News  .  46 

Amusement  .  46 

Pirst  Business  &  Finance .  44 

Obituary  .  40 

Other  Business  &  Finance .  34 

Classified  .  31 

Real  Estate .  25 

First  Food .  18 

Fashion  &  Society .  18 

Other  Food  .  15 

WOMEN ;  Percent 

Front  Pagre  News  .  98 

Picture  Page  .  88 

First  Food  .  77 

General  News  .  70 

Comics  .  68 

Editorial  .  67 

Fashion  &  Society  .  67 

Features :  65 

Radio-TV  .  64 

Other  Food  .  63 

Other  General  News  .  58 

Amusements  .  58 

Obituary  .  35 

First  Sports  .  25 

Pirst  Business  &  Finance .  22 

Classified  .  21 

Other  Sports  .  20 

Real  Elstate  .  20 

Second  Simrts  .  19 

Other  Business  &  Finance .  17 

• 


Klein  in  UP  Post 

Sandor  S.  Klein,  veteran  cor¬ 
respondent  and  editor  has  been 
named  Idaho  State  Manager  for 
United  Press.  He  succeeds 
Henry  G.  Curtis,  who  has  re¬ 
signed  effective  Nov.  2  to  accept 
another  position. 


Finds  Readers 
Are  Activated 

San  Francisco 

The  discovery  of  “activated 
newspaper  readers”  lies  behind 
the  emergency  of  Barry  Sales’ 
advertising  into  almost  daily 
presentations  within  four  years, 
reports  Harold  Kling,  advertis¬ 
ing  manager. 

Barry  sales  have  more  than 
doubled  since  1955,  Mr.  Kling 
advises.  That  is  the  year  the 
company  began  amplifying 
schedules  which  in  1954  had 
totalled  16,297  newspaper  lines. 

“An  activated  n  e  w  s  p  a  p  e'r 
reading  audience  is  of  prime 
importance  to  us,”  Mr.  Barry 
said  in  explaining  the  copy  tests 
used  to  develop  traffic  in  stores. 

“Because  of  the  nature  of  our 
business  —  dealing  in  excess 
stocks  purchased  from  depart¬ 
ment  stores,  jobbere,  importers 
and  distributors  —  we  feet  obli¬ 
gated  to  locate  out  sales  units 
in  areas  where  we  will  not  be 
competing  with  downtown  mer¬ 
chants,”  he  explained. 

Mr.  Kling  also  reports  that 
Barry’s  has  found  that  a  single 
page  ad  run  for  two  consecutive 
days  is  more  effective  than  a 
double-truck. 


IE  WAY  UP... 

Good  employee  relations  is  the  first  step  in 
the  spiral  staircase  to  higher  efficiency 
and  higher  profits. 

But  good  employee  relations  must  come  first. 

That  is  why  more  and  more  industries 
are  making  available  for  employees  the 
security  and  protection  provided  by 
Sun  Life  group  welfare  plans. 

•  Cash  for  families  if  employees  die 

•  Pensions  for  employees  when  they  retire 

•  Protection  against  accident  and  sickness  costs 
for  all  employees  regardless  of  age,  and 
their  dependents. 

For  Sun  Life's  free  booklet.  Group  Welfare  Plans,  which 
outlines  the  modern  way  of  securing  life,  sickness,  accident,  disability 
and  pension  benefits,  write  to  216,  Sun  Life  Building,  Montreal. 

SUN  LIFE  ASSURANCE  COMPANY  OF  CANADA 

Group  and  branch  offices  in  more  than  100  key  cities  across  North  America. 
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PROMOTION 

‘What’s-for-Me?’ 
Ads  Recommended 

By  T.  ,S.  Irvitt 


Obsei-vance  of  National  News¬ 
paper  Week  has  a  long  way  to  go 
to  evoke  any  real  cheers  from 
this  comer.  One  thing  we  never 
will  understand  is  why  the  news¬ 
paper  business  puts  its  own 
“week”  on  the  spike. 

Sure,  we  go  along  with  all  the 
gripes  about  how  silly  “weeks” 
are  and  there  are  too  darned 
many  of  them  anyhow  without 
the  newspapers  having  one,  too. 
The  guys  who  mouth  these  senti¬ 
ments,  one  the  other  hand,  would 
be  affronted  if  you  suggested 
that  they  skip  celebrating  their 
birthdays  or  their  wedding  an¬ 
niversaries  because  there  are  too 
many  of  them  and  what  do  they 
mean  anyhow? 

National  Newspaper  Week 
provides  a  hook  on  which  to 
hang  newspaper  promotion,  a 
stage  on  which  to  dramatize  the 
newspaper  story.  And  these  days 
we  need  every  hook  we  can  get 
and  every  stage  we  can  mount. 
If  we  let  the  cynics  take  over 
completely,  we  run  the  danger 
of  celebrating  National  News¬ 
paper  Week  as  a  memorial. 

At  any  rate,  without  all  the 
reports  being  in,  it  is  good  to 
note  that  observance  improves 
every  year,  if  only  slightly. 

The  Hackensack  (N.  J.) 

Bergen  Evening  Record  ran  a 
series  of  six  full-page  ads  during 
the  week  that  deserves  to  be 
picked  up  and  emulated  all  over 
the  country. 

PM  Leonard  Goldblatt,  oper¬ 
ating  in  the  shadow  of  his  big 
New  York  City  contemporaries, 
and  putting  them  all  to  shame, 
hit  on  the  theme,  “What’s  in  it 


for  me?”  Then  he  had  various 
citizens  of  Hackensack  tell 
briefly  what  their  newspaper 
means  to  them.  Big,  story-telling 
photographs  commanded  atten¬ 
tion.  Featured  were  an  oil  com¬ 
pany  president,  a  dress  shop 
owner,  a  mother  shopping  in  a 
supennarket,  a  carrier  boy,  a 
little  girl  student,  and  a  whole 
family  at  home. 

Up  the  River 

The  Clearfield  (Pa.)  Progress 
came  through  with  a  community 
promotion  this  year  that  will 
be  long  remembered  by  the  kids 
and  parents  in  its  territory. 
Every  weekend,  June  through 
September,  it  took  loads  of  kids 
for  a  ride  up  and  down  the  West 
Branch  of  the  Susquehanna. 

The  idea  was  Publisher  W.  K. 
Ulerich’s.  He  had  a  20-foot  boat 
built,  powered  by  two  outboard 
motors,  named  it,  naturally 
enough,  the  S.  S.  Progress.  Every 
Saturday  and  Sunday,  weather 
permitting,  kids  under  14  were 
given  a  40-minute  river  excur¬ 
sion.  Hi-fi  equipment  aboard 
provided  music. 

The  season’s  log  shows  142 
trips  with  1,776  kids  and  599 
adults  as  passengers.  They  came 
from  10  other  communities  as 
well,  and  from  11  other  states. 

Recruitment 

The  recruitment  problem  gets 
no  better  for  newspapers  than 
for  other  industries.  PM  Dave 
Henes  of  the  Charlotte  (N.  C.) 
Observer  took  a  whack  at  trying 
to  solve  it  recently  by  running 
a  series  of  six  full-page  ads  in 


his  paper.  Eacn  discussed  dif¬ 
ferent  “career  opportunities  in 
the  newspaper  business.” 

Basis  of  the  campaign  was 
the  ANPA  booklet  on  the  sub¬ 
ject.  Dave  adapted  it  to  local 
uses,  illustrating  the  ads  with 
photographs  taken  around  the 
Observer  plant.  He  plans  ulti¬ 
mately  to  put  these  ads  into  a 
booklet  for  further  use. 

In  the  Bag 

Matt  Sheley,  publisher  of  the 
Greenville  (Tex.)  Herald-Ban¬ 
ner,  is  quite  pleased  with  a 
carrier  promotion  that  brought 
in  170  new  subscribers  in  three 
days.  For  a  10,000  circulation 
paper,  this  is  good.  The  15  top 
carriers  were  promised  a  2-day 
“hitch”  in  the  Army  at  nearby 
Camp  Hood.  You  old  yardbirds 
can  smile,  but  the  kids  went  for 
it.  Circulation  Manager  Frank 
Hutchinson  took  pictures  of  the 
“recruits”  and  Editor  Herman 
Scott  covered  the  “maneuvers.” 
*  *  * 

Dallas  Higbee,  feature  editor 
of  the  Charleston  (W.  Va.) 
Gazette,  wondered  recently 
whether  the  feature  “Smokey 
the  Bear”  was  pulling  its  weight 
in  his  comics.  So  he  left  it  out 
for  two  days,  putting  in  its  place 
a  box  asking  people  to  tell  him 
whether  they  wanted  Smokey  or 
not.  Smokey  won,  306  to  16. 
*  * 

After  she’s  all  through  put¬ 
ting  the  facts  about  her  market 
together  for  the  Editor  &  Pub¬ 
lisher  Market  Guide,  PM  Vir¬ 
ginia  Wilton  of  the  Camden 
(N.  J.)  Courier-Post  does  a 
simple  but  smart  thing  with 
them.  She  mimeographs  them 
and  puts  them  into  a  folder. 
Uses  it  through  the  year  as  in¬ 
expensive  market  promotion — 
as  does  the  chamber  of  com¬ 
merce. 

• 

Newspaper  Format 
For  Market  Story 

The  Moline  Dispatch  and  Rock 
Island  Argus  have  published  a 
promotional  newspaper  concern¬ 
ing  the  Quad-City  market.  In¬ 
stead  of  a  marketing  folder,  this 
is  a  standard-size  eight-page 
newspaper,  printed  in  spot  color 
and  titled  “Special  Quad-City 
Market  Edition.” 

All  of  the  data  was  prepared 
by  a  special  staff  of  the  two 
newspapers  under  the  direction 
of  Harold  E.  Swanson,  man¬ 
ager  of  the  general  advertising 
department.  The  paper  also  pre¬ 
sents  a  summarized  stoiy  of  two 
evening  newspapers,  independ¬ 
ently  owned  and  operated,  that 
make  it  possible  for  the  national 
advertiser  to  buy  space  on  a 
combination  plan. 


Newspapers  Favored 
By  Finance  Industry 

New  Orleans,  U.i 
Newspaper  display  adva^i 
tising  was  termed  “the  favo^i 
ite  medium  of  the  industry*  • 
this  week  by  Gordon  Bryaa, 
chairman  of  the  Nationiii 
Consumer  Finance  Associa-j 
tion’s  Advertising  Committatj 
The  statement  was  madi 
during  presentation  of  the 
NCFA’s  annual  “Ad  of  DU- 
tinction”  plaque  for  the  bat 
ad  combining  advertising  and 
public  relations  content  at  thi 
association’s  43rd  annual  con¬ 
vention. 

The  plaque  went  to  tin 
American  Investment  Conn 
pany  of  Illinois,  St.  Loui^i 
Mo.,  for  a  newspaper  ad  dn 
signed  to  introduce  the  com¬ 
pany  into  a  new  community.! 


Management  Curb 
Bids  Termed  Trend 

Pasadena,  Calif. 

Labor  has  embarked  on  an  at¬ 
tempt  to  restrict  management’s 
right  to  manage,  Larry  Wallace, 
director,  CNPA  Industrial  ReU- 
tions  Bureau,  said  in  a  report 
given  here  as  a  member  of  a 
newspaper  panel  that  appeared 
at  the  annual  meeting  held 
by  the  California  circulators. 

Management  can  expect  chal¬ 
lenges  in  all  phases  of  plant 
activity,  Mr.  Wallace  told  the  j 
CCMA.  Meanwhile  publishers 
are  “in  the  middle”  of  a  develop¬ 
ing  jurisdictional  fight  which  he 
believes  will  hit  at  various  spots 
across  the  nation. 

All  mechanical  unions  are  on 
the  alert,  Mr.  Wallace  said. 
Meanwhile  the  typographical 
union  is  seeking  to  regain  the 
jurisdiction  it  held  60  years  ago, 
he  declared. 

• 

Martin  Reed  Heads 
Equipment  Group 

Martin  M.  Reed,  president  of 
the  Mergenthaler  Linotype  Com¬ 
pany,  is  the  newly  elected  presi¬ 
dent  of  the  National  Printing 
Equipment  Association.  He  has 
been  a  director  of  the  associa¬ 
tion  since  1948  and  vicepresi¬ 
dent  since  1953. 

Other  new  officers  chosen  at 
the  association’s  annual  meeting 
are:  James  W.  Coultrap,  Miehle 
Printing  Press  and  Manufac¬ 
turing  Company,  vicepresident, 
and  William  W.  Fisher  Jr-i 
American  Typefounders  Com¬ 
pany,  treasurer. 

The  association  decided  to 
participate  in  the  International 
Exposition  of  Graphic  Arts  in 
New  York  Sept.  6-12,  1959. 
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"You  have  made  a  (jycat  improvement  in 
DhJ  Faithful  — more  neivti,  more  facts,  more 
nf  everything  of  interest  to  people  like  me. 
PRI^^TERS’  IxK  is  easier  to  read  while 
(living  us  more  worthirhile  and  helpful  in- 
ronnation.  Congratulations  on  a  great  job.'' 

-says  Ralph  Head, 

Vice  President  &  Director-Marketing, 
Batten,  Barton,  Durstine  &  Osborn,  Inc. 
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Marketing  men  everywhere  are  talking  in  glowing 
terms  about  the  new  Printers’  Ink.  They  acclaim  the 
miracle  of  its  fast-reading  format  — the  extensive 
scope  and  exciting  coverage  of  the  week’s  news, 
related  to  all  the  tasks  of  today’s  marketing  execu¬ 
tives  in  American  industry  and  advertising  agencies. 

One  of  the  achievements  of  the  new  Printers’  Ink 
is  the  tremendous  interest  created  by  its  big  news 
section.  Here  is  top  grade  reporting  of  world  events 
and  conditions  with  interpretations  and  opinions  on 
their  effects  upon  advertising,  selling  and  marketing. 


Media  news  of  significance  to  advertisers  and 
their  agencies.  News  of  campaigns,  merchandising 
programs,  account  changes,  trends  and  develop¬ 
ments  worth  watching.  Marketing  research  news... 
Plus  the  big  section  on  techniques  for  planning  and 
producing  results  in  sales. 

There’s  real  import  in  this  intensive  readership 
by  the  largest  publication  audience  of  advertising 
decision  makers.  Another  reason  why  Printers’  Ink 
is  the  best  buy  for  you  who  sell  to  the  national 
advertising  market. 


NEA  Charters  Foundation 

Freedom  Seminar 


Planned  in 

By  Ray  Erwin 

Chicago 

Two  new  moves  to  benefit  the 
press  were  undertaken  by  the 
National  Editorial  Association 
in  its  fall  meeting  here  last 
week. 

•  The  publishers  of  smaller 
daily  and  of  non-daily  news¬ 
papers  moved  to  obtain  a  charter 
for  the  new  NEA  Foundation  to 
promote  and  propagate  the  ideas 
and  ideals  of  g^rass  roots  jour¬ 
nalism  in  the  nation  from  a  per¬ 
manent  national  headquarters. 

•  The  NEA  members  pre¬ 
pared  to  participate  in  and  co¬ 
sponsor  with  the  University  of 
Missouri  School  of  Journalism 
a  freedom  of  information  semi¬ 
nar  next  March.  All  interested 
agencies  will  be  invited. 

Charter  Souglit 

Articles  of  incorporation  of 
the  NEA  Foundation  under  the 
laws  of  Illinois  have  been  signed 
by  26  NEA  members  and  will 
be  filed  at  Springfield.  When  the 
state  charter  is  granted,  an  ap¬ 
plication  will  be  made  to  the 
Bureau  of  Internal  Revenue  for 
tax  exemption  approval  for 
gifts. 

The  committee  plans  to  solicit 
contributions  from  all  NEA 
members,  with  a  goal  of  $100,- 
000  in  a  10-year  period. 

“This  money  and  the  earnings 
from  it  are  to  be  used  to  pro¬ 
mote  the  profession  of  journal¬ 
ism,  promote  journalism  schools, 
establish  a  national  journalism 
library,  establish  a  Hall  of 
Fame  for  smalltown  editors  and 
publishers,  give  journalism 
scholarships  and  engage  in  vari- 


March 


ous  research  and  promotion  proj¬ 
ects  for  the  betterment  of  the 
industry,”  explained  Ed  M. 
Anderson,  Forest  City  (N.  C.) 
Courier  and  other  newspapers, 
chairman  of  the  Foundation 
committee. 

“We  hope  to  have  a  perma¬ 
nent  home  established  for  NEA, 
for  the  journalism  library  and 
the  Hall  of  Fame,”  he  added. 

Freedom  Seminar 

Plans  for  the  freedom  of  in¬ 
formation  seminar  were  dis¬ 
closed  by  Guy  Easterly,  La- 
Follette  (Tenn.)  Press,  chair¬ 
man  of  the  Freedom  of  Infor¬ 
mation  Committee.  He  also 
urged  the  NEA  to  ask  the 
Advertising  Council  to  produce  a 
series  of  public  service  ads  keyed 
to  the  theme  of  “The  People’s 
Right  to  Know.” 

Dr.  Paul  Fisher,  member  of 
the  Missouri  School  of  Jour¬ 
nalism  faculty  and  editor  of  the 
FOI  News  Digest,  asserted  that 
public  apathy,  ignorance,  indif¬ 
ference,  desire  for  privacy  and 
security  all  contribute  to  in¬ 
roads  made  on  the  people’s  right 
to  know. 

“One  of  the  reasons  for  the 
attacks  on  this  freedom  is  the 
lack  of  support  by  other  media,” 
declared  Dr.  Fisher.  “Radio  and 
television  have  very  little  to 
say.  Controversy  does  not  help 
TV  sell  soap.  Magazines  are 
not  too  verbal  on  the  subject 
either. 

“Pressure  from  minority 
groups  is  still  another  reason 
for  the  shutting  off  of  informa¬ 
tion,”  he  continued.  “Two  states 
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have  adopted  criminal  libel  leg¬ 
islation  at  the  demand  of  minor¬ 
ities.  There  is  contempt  on  the 
part  of  officeholders  for  the 
people  they  serve  because  they 
know  those  people  have  no  in¬ 
terest  in  their  own  business. 
There’s  nothing  meaner  than 
a  little  man  in  a  little  job.” 

Dr.  Fisher’s  final  reason  for 
inroads  against  news  freedom 
was  his  contention  that  news¬ 
papers  fail  to  live  up  to  their 
responsibilities,  knowing  they 
have  to  live  in  their  communi¬ 
ties  and  carry  economic  burdens 
there, 

“Most  newspapers  no  longer 
have  the  competition  that 
formerly  forced  them  to  live  up 
to  their  obligations,”  he  declared. 

Attacks  Condemned 

The  NEA  later  passed  a 
strong  resolution  condemning  at¬ 
tacks  on  freedom  of  information 
and  also  anti-advertising  meas¬ 
ures  such  as  attempts  to  tax 
advei*tising. 

In  a  circulation  panel,  John 
J.  Shinners,  Hartford  (Wis.) 
Times-Press,  who  the  day  before 
had  been  re-elected  a  member  of 
the  Board  of  Directors  of  the 
Audit  Bureau  of  Circulations 
to  represent  non-daily  news¬ 
papers,  reported  that  he  expects 
to  accomplish  the  following  ob¬ 
jectives: 

1)  Establish  better  liaison 
between  the  ABC  Board  and 
weekly  ABC  members;  2)  pro¬ 
mote  ABC  at  all  newspaper 
meetings;  3)  assist  weeklies 
with  ABC  information;  4)  bring 
ABC  to  the  attention  of  adver¬ 
tisers  and  agencies. 

The  members  expressed  their 
determination  to  make  every  en¬ 
deavor  to  increase  the  number 
of  ABC  newspapers  among  NEA 
members. 

“Circulation  has  no  deadlines 
and  therefore  is  the  most 
neglected  phase  of  our  business,” 
charged  Glenn  James,  Centre - 
ville  (Md.)  Record-Observer. 
“The  larger  circulation  we  have 
the  more  revenue  we  will  have 
and  the  higher  rates  we  can 
charge.  Most  of  our  subscription 
rates  have  not  kept  up  with 
postal  increases.  We  should  en¬ 
courage  our  correspondents  to 
sell  subscriptions.  We  can  sell 
by  telephone.  We  can  employ 
teachers  in  Summers  to  sell.” 

ABC  Membership 

While  many  of  the  small 
newspapers  are  interested  in 
joining  ABC  they  often  feel  it 
costs  too  much,  records  are  too 
difficult,  membership  is  little 
help  with  local  advertisers  and 
that  it  does  not  help  sell  na¬ 
tional,  Mr.  James  observed. 

He  answered  these  complaints 
by  asserting  that  keeping 
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records  for  ABC  is  simple  and 
ABC  statements  are  the  only 
measurement  advertising  agen¬ 
cies  accept.  He  said  non-dailies 
should  attain  their  goal  of 
2,000  ABC  members. 

The  circulation  panel  was 
closed  with  a  report  on  a  suc¬ 
cessful  circulation  contest  by 
Robert  Anderson,  Sauk  City 
(Wis.)  Star. 

The  Legislative  Committee  re¬ 
ported  that  some  state  legisla¬ 
tures  have  enacted  laws  permit¬ 
ting  commissions,  boards  and 
other  groups  to  regulate,  cur¬ 
tail  or  prohibit  truthful  adver¬ 
tising.  The  committee  stated  that 
Victor  Portmann,  manager  of 
the  Kentucky  Press  Association, 
is  working  to  develop  a  model 
statute  “providing  protection  of 
the  public  against  untruthful, 
misleading  or  ‘bait’  advertising 
through  any  form  of  adver¬ 
tising.” 

This  model  statute  would  bar 
state  boards  from  authority  to 
restrict  truthful  advertising. 
The  model  statute  will  be  offered 
next  year  in  the  Kentucky  Legis¬ 
lature. 

500  Dailies 

In  view  of  the  fact  NEA  has 
more  than  600  daily  newspapers 
in  its  membership,  the  Daily 
Committee  asked  for  greater 
emphasis  on  an  expanded  pro¬ 
gram  for  daily  newspapers  and 
for  a  session  for  dailies  at  con¬ 
ventions. 

The  Newsprint  Committee  re¬ 
ported  some  of  the  smallest  pub¬ 
lishers  urge  buyers’  resistance 
to  price  by  cutting  down  on  the 
use  of  newsprint.  They  sug¬ 
gested  running  tighter  news¬ 
papers  and  eliminating  waste 
from  too  many  returns. 

• 

2  Campbells  Join 
Faculty  at  Medill 

Evanston,  Ill- 

Northwestern  University’s 
Medill  school  of  journalism  has 
added  two  of  its  graduates  to 
the  faculty. 

They  are  Edward  F.  Camp¬ 
bell,  assistant  professor  in  the 
advertising-joumalistic-manage- 
ment  sequence,  and  Roy  G. 
Campbell,  instructor  in  the 
news-editorial  sequence. 

Edward  Campbell  received  his 
master  of  science  in  journalism 
fram  Medill  in  1952  and  joined 
the  Sidney  (Ohio)  Daily  Neu's 
as  an  advertising  salesman  in 
that  year.  He  became  retail  ad¬ 
vertising  manager  in  1954  and 
advertising  director  in  1955. 

Roy  Campbell  has  been  a  re¬ 
porter  for  the  Lincoln  (Neb.) 
Star  for  the  past  six  and  one- 
half  years.  He  received  his 
master  of  science  in  journalism 
from  Medill  in  1951. 
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CLASSIFIED  CLINIC 


Recruiting  Ad  Losses 
Prove  Major  Setback 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


What  has  “Sputnik”  to  do 
with  Classified  ?  Is  there  any 
basis  for  the  word  to  appear  in 
Gassified  Clinic? 

Probably  not.  Yet,  one  cannot 
help  observing  that  in  the  year 
of  striking  defense  department 
economics  which  have  slashed 
recruiting  appropriations  for¬ 
merly  spent  on  ferreting  out 
this  nation's  top  research  brains, 
the  Soviets  have  successfully 
launched  an  intercontinental 
missile  and  a  Sputnik. 

While  it  is  true  that  help 
wanted  advertising  does  not  in¬ 
crease  the  research  capacity  of 
the  country,  per  se,  it  does  help 
to  attract  the  right  people  to 
the  jobs  where  they  are  best 
able  to  work  at  their  top  ca¬ 
pacity.  Furthermore,  the  regu¬ 
lar  appearance  of  conspicuous 
recruiting  ads  for  engineers  and 
scientists  has  done  more  to  im¬ 
pel  youngsters  toward  technical 
school  and  college  registrar’s 
offices  than  any  other  single 
factor. 

Nine-Months  Dip 

The  technical  recruiting  cur¬ 
tailment  has  pulled  the  rug  out 
from  under  the  classified  sec¬ 
tions  of  most  of  the  nation’s 
leading  newspapers.  It  would  be 
difficult  to  conceive  of  newspa¬ 
pers  suffering  losses  of  this 
magnitude  in  any  other  classifi¬ 
cation  in  a  single  year. 

For  the  first  nine  months  of 
this  year,  the  Los  Angeles 
(Calif.)  Examiner  has  lost 
989,683  lines  in  help  wanted. 
The  Wilwaukee  (Wis.)  Journal 
has  dropped  1,300,000  lines  in 
the  classification  and  the  New 
York  Times  is  off  887,317  lines. 

Frank  Page,  CAM,  Wilwau¬ 
kee  (Wis.)  Journal  has  boosted 
auto  linage  up  10%  over  last 
year  and  rentals  25%. 

While  the  three  papers  men¬ 
tioned  represent  a  quick  sweep 
across  the  country  they  are  typi¬ 
cal  of  the  general  picture.  Here 
and  there  are  a  few  exceptions 
The  Minneapolis  (Minn.)  Star 
<6  Tribune  for  example  are  off 
only  .64  or  11,188  lines. 

September  Help  Wanted  ad 
count  of  the  nation’s  leading 
help  wanted  media  is  down  13%, 
according  to  “Help  Wanted 
Trend,”  the  B.  K.  Davis  index. 
Important  as  “ad  coxmt”  is  to 


classified’s  overall  health  it  is 
linage  that  pays  the  bills.  While 
ad  count  serves  as  a  more  con¬ 
servative  barometer  of  the  gen¬ 
eral  employment  situation  it 
doesn’t  refiect  the  debacle  that 
has  struck  newspaper  classified. 

Ad  Count  Slays  Up 

While  on  major  employment 
medium,  for  example,  lost  750,- 
000  lines  in  male  help  wanted 
alone,  it  lost  fewer  than  4,000 
male  help  ads.  The  average  clas¬ 
sified  ad  lost  measured  189 
lines!  The  average  ad  it  carried 
in  classified  this  year  measures 
5.7  lines.  Last  year  its  average 
agate  ad  was  6.9  lines.  This  il¬ 
lustrates  the  difficulty  of  com¬ 
pensating  for  help  wanted  losses 
with  promotions  in  other  classi¬ 
fications  where  ads  run  to  aver¬ 
age  size. 

The  Milwaukee  Journal  had 
one  help  wanted  advertiser  that 
used  313,000  lines  last  year. 
This  year  that  advertiser  will 
use  less  than  65,000. 

Some  “good  news”  came  out 
of  Washington  this  week  in  the 
announcement  that  the  Civil 
Service  Commission  has  author¬ 
ized  federal  agencies  to  use  paid 
advertising  to  recruit  scientists 
and  engineers. 

There  has  been  a  long-stand¬ 
ing  policy  against  the  use  of 
paid  ads.  Now  help-wanted  ex¬ 
penditures  will  ^  allowable 
from  the  appropriations  of  each 
agency. 

In  many  areas  another  major 
classification  has  been  soft — 
real  estate.  In  both  Milwaukee 
and  Minneapolis  the  classifica¬ 
tion  is  off  about  8%  for  the  first 
nine  months.  Automotive,  how¬ 
ever,  has  been  surging  forward 
and,  where  classified  display  is 
accepted  has  been  helping  the 
general  want  ad  picture. 

Warren  Perry,  CAM,  Minne¬ 
apolis  Star  &  Tribune  reports: 
“We’ve  been  reasonably  success¬ 
ful  in  selling  dealers  on  the  wis¬ 
dom  of  using  the  ‘two-car  fam¬ 
ily’  pitch  and  eminently  success¬ 
ful  in  selling  downtown  auto 
dealers  on  cooperative  group 
advertising  to  combat  the  in¬ 
roads  made  by  decentralized 
outlying  suburban  dealers.  Since 
February  we’ve  carried  31  or  32 
cooperative  pages  from  our 
downtown  dealers.” 


Guests  from  Abroad 

Newsmen  from  abroad  who 
are  guest  staffers  on  U.S.  dailies 
under  the  State  Department’s 
exchange  program  include:  To¬ 
ledo  (Ohio)  Blade  —  M.  Pattab- 
hiram,  sub-editor  of  the  Hindu, 
Madras;  Rock  Hill  (S.C.)  Eve¬ 
ning  Herald  —  Izeddin  Al-Ray- 
iss,  editor  of  an  Arabic  weekly 
in  Baghdad;  Bakersfield  (Calif.) 
Californian  —  Peter  Charles 
Pownall,  deputy  chief  reporter 
of  the  Nelson  (New  Zealand) 
Evening  Mail;  Troy  (Ohio) 
Daily  News  —  George  E.  Yea- 
man,  chief  sub-editor  of  the 
Mombasa  Times,  Kenya. 

• 

Ball  Writers  Elect 

Milwaukee 
Robert  W.  Broeg  of  the  St. 
Louis  Post  Dispatch,  was  elected 
president  of  the  Baseball  Writ¬ 
ers  Association  of  America  to 
succeed  Dan  Daniel  of  the  New 
York  World-Telegram  and  Sun 
when  the  group  held  its  annual 
meeting  here.  Lester  J.  Bieder- 
man  of  the  Pittsburgh  Press 
was  elected  vicepresident.  Direc¬ 
tors  named  were  Frank  Gibbons 
of  the  Cleveland  Press,  Earl 
Lawson  of  the  Cincinnati  Times- 
Star,  and  Allen  Lewis  of  the 
Philadelphia  Inquirer. 

• 

Winners  in  Guild 
Election  Certified 

Washington 

On  the  basis  of  the  official 
canvass  of  ballots,  the  follow¬ 
ing  have  been  certified  as  hav¬ 
ing  been  elected  vicepresidents- 
at-large  of  the  American  News¬ 
paper  Guild  in  the  recent  refer¬ 
endum  : 

Frances  d’Hondt,  Detroit; 
James  B.  Egan,  New  York; 
Harvey  H.  Wing,  San  Francisco- 
Oakland;  Thomas  J.  Murphy, 
Rochester,  N.  Y.;  I.  Michael 
Segal,  Philadelphia;  and  Ed 
Marciniak,  Chicago. 

Only  60%  of  eligibles  voted. 
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NE^  SPAPER  LAW 

Reporter  Confidence 
A  Statutory  Matter 

By  Albert  Wooclrufif  Gray 


Application  to  compel  a  Bos¬ 
ton  (Mass.)  Herald-Traveler, 
reporter  to  disclose  the  sources 
of  information  in  a  story 
claimed  to  be  libelous  was 
granted  by  the  Federal  District 
Court.  (20  F.R.D.416) 

In  a  deposition,  the  reporter 
stated  that  the  day  before  he 
wrote  this  article  he  received  a 
memorandum  that  had  furnished 
him  the  material.  He  refused 
to  give  the  name  of  the  writer 
or  to  produce  the  memorandum 
on  the  ground  he  would  violate 
a  confidence. 

The  Federal  Court  Rules  of 
Civil  Procedure  for  depositions 
in  a  pending  action,  provide 
“Unless  otherwise  ordered  by 
the  court  the  deponent  may  be 
examined  regarding  any  matter 
which  is  relevant  to  the  subject 
matter  involved  in  the  pending 
action.” 

Privilege  Only  in  .Sialiile 

With  reference  to  this  rule, 
the  federal  judge  said,  “Treat¬ 
ing  this  as  a  claim  of  privilege 
under  the  Federal  Rules  it  is 
necessary  to  determine  whether 
or  not  there  is  a  privilege  not 
to  testify  on  these  facts.  I  am 
forced  to  the  conclusion  that 
there  is  no  privilege.  No  case 
has  been  called  to  my  attention 
where  an  American  jurisdiction 
has  said  that  there  is  such  a 
privilege  in  the  absence  of  a 
statute  expressly  creating  the 
privilege.” 

The  court  cited  what  it  termed 
an  analogous  situation  that  was 
before  the  Supreme  Court  of 


that  state  over  30  years  ago. 
Under  cross-examination,  a  wit¬ 
ness  and  employee  of  a  private 
detective  agency  had  claimed  he 
was  privileged  from  testifying 
under  a  statute  making  the  dis¬ 
closure  by  such  an  employee  of 
information,  “except  as  his  em¬ 
ployer  may  direct  or  as  he  may 
be  required  by  law  to  do,”  a 
crime. 

“This  statute,”  that  court  had 
said  at  the  time,  “affords  no 
privilege  to  an  employee  sum¬ 
moned  as  a  witness  in  court. 
The  statute  was  not  intended  to 
hamper  the  administr-ation  of 
justice  but  simply  to  provide 
for  the  licensing  and  regula¬ 
tion  of  private  detectives  and 
to  protect  them.” 

However  this  same  situation 
occurred  only  a  few  years  ago 
when  an  application  was  made 
in  a  Federal  Court  in  Alabama 
to  compel  a  writer  employed  by 
the  Birmingham  (Ala.)  News 
to  disclose  the  sources  of  in¬ 
formation  used  by  him  in  writ¬ 
ing  of  the  Alabama  prison  sys¬ 
tem,  which  had  served  as  ma¬ 
terial  for  “Devil’s  Island, 
U.S.A.,”  that  was  made  the  sub¬ 
ject  of  a  libel  action. 

Privilege  Granted 

Here  the  claim  of  privilege 
made  by  the  reporter  was  sus¬ 
tained.  “During  the  course  of 
that  examination,”  said  the 
court,  “he  refused  to  answer 
only  those  questions  which  would 
have  required  disclosure  of  the 
source  of  information  procured 
or  obtained  by  him  and  pub¬ 
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lished  in  the  newspaper  on  which 
he  was  employed.  It  would  ap¬ 
pear  that  this  court  should  refer 
to  the  statutory  law  of  Alabama 
in  the  absence  of  any  federal 
rule  on  privilege. 

“No  federal  case  has  been 
called  to  my  attention,  I  have 
found  none  dealing  with  the 
claim  of  privilege  by  a  journal¬ 
ist  with  respect  to  the  sources 
of  his  information.  The  Ala¬ 
bama  statute  clearly  privileges 
such  source  of  information.  At 
least  11  other  states  have  passed 
similar  statutes.” 

This  Alabama  statute,  enacted 
in  1940,  is,  “Newspaper  Em¬ 
ployees  —  No  person  engaged  in, 
connected  with  or  employed  on 
any  newspaper,  while  engaged 
in  a  news  gathering  capacity, 
shall  he  compelled  to  disclose  in 
any  legal  pi’oceeding  or  trial,  be¬ 
fore  any  court  or  before  a  grand 
jury  of  any  court,  or  before  a 
presiding  officer  of  any  tribunal 
or  his  agent  or  agents,  or  before 
any  committee  of  the  legisla¬ 
ture,  or  elsewhere,  the  source 
of  any  information  procured  or 
obtained  by  him  and  published 
in  the  newspaper  on  which  he 
is  engaged,  connected  with  or 
employed.” 


actment  of  the  statute  involved. 
There  is  no  merit  in  the  conten¬ 
tion  that  such  a  statute  is  un¬ 
constitutional  when  measured  by 
the  test  of  the  Fourteenth 
Amendment  to  the  Constitution 
of  the  United  States.” 

In  its  conclusion  and  ordering 
the  disclosure  by  the  Boston  re¬ 
porter,  the  federal  judge  added, 
“Although  this  reporter  relies 
upon  English  common  law  de¬ 
cisions  I  must  rule  from  the  ab¬ 
sence  of  decisions  and  from  the 
silence  of  the  Supreme  Judicial 
Court  (of  Massachusetts)  in  the 
one  case  that  has  been  found 
where  the  existence  of  the  com¬ 
mon  law  privilege  might  have 
been  determined,  that  the  com¬ 
mon  law  of  England  in  regard  to 
privilege,  has  never  been  adopted 
in  this  jurisdiction. 

“This  reporter  also  i-elies  upon 
cases  decided  in  those  American 
jurisdictions  where  the  legisla¬ 
tures  have  created  a  privilege 
by  statute.  If  these  decisions  are 
to  be  a  precedent  in  Massachu¬ 
setts  the  State  of  Massachusetts 
must  adopt  a  similar  statute.” 
• 

Marie  Torre  Called 
In  Possible  Contempt 


Public  Policy 

Of  this  statute  the  Federal 
Court  continued,  “This  court 
would  not  be  justified  in  ignor¬ 
ing  such  a  clear  and  unequivocal 
pronouncement  of  the  public 
policy  of  the  state  in  which  it 
sits,  merely  to  reach  out  and 
apply  a  rule  against  the  asserted 
privilege  established  in  a  non- 
federal  jurisdiction. 

“It  is  not  a  matter  of  judicial 
concern  that  the  legislature  of 
Alabama  was  either  prudent  or 
unwise  in  clothing  the  sources 
of  a  journalist’s  information 
I  with  secrecy.  So  far  as  this  court 
I  is  concern^  the  public  policy 
I  of  the  State  of  Alabama  in  this 
I  regard  was  crystallized  by  en¬ 


Federal  Judge  Sylvester  Ryan 
this  week  ordered  Marie  Torre, 
TV  columnist  of  the  Neto  York 
Herald  Tribune,  to  show  cause 
Oct.  29  why  she  should  not  be 
held  in  contempt  if  she  refuses 
to  identify  the  network  execu¬ 
tive  she  quoted  in  a  story  which 
is  the  basis  for  a  libel  action. 

The  name  of  the  person  and 
his  position  with  (Columbia 
Broadcasting  System  are  essen¬ 
tial,  the  judge  said,  to  establish¬ 
ing  whether  there  is  a  cause  of 
action  by  Judy  Garland,  the 
actress,  against  CBS. 

Judge  Ryan  has  said  he  is 
agreeable  to  letting  his  con¬ 
tempt  citation,  if  there  is  one, 
become  a  test  case  involving  the 
reporter’s  confidence. 
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There’s  no  doubt  about  it  ...  at 
the  recent  R.O.P.  Color  Confer¬ 
ence  in  Chicago,  it  was  deter¬ 
mined  beyond  all  question  that 
newspapers  offering  accurate 
color  register  will  get  R.O.P. 
color  advertising.  Newspapers 
using  the  Hurletron  Color  Reg¬ 
ister  Control  system  are  getting 
accurate  register  within  limits 
of  visual  acceptance,  and  are  get¬ 
ting  it  automatically.  The  result¬ 
ing  increase  in  national  and  local 
advertising  for  these  newspapers 
offsets  the  cost  of  the  Hurletron 
system.  Find  out  for  yourself . . . 
find  out  how  the  Hurleton  system 
can  pay  off  in  your  plant.  You 
can  give  your  advertisers  a  bet¬ 
ter,  more  satisfying  product,  re¬ 
duce  the  time  in  getting  that 
product  off  the  presses,  as  well  as 
cutting  costly  overhead.  The 
Hurletron  package  is  complete, 
from  installation  to  a  periodic, 
tuition  free  refresher  course  for 
your  personnel. 


hurletron 


Electric 


Equipment  Company 
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Solutions 

(Continued  from  page  14) 


pairing:  eyesight  of  readers.  2) 
Forcing  the  reader  to  use  more 
of  his  time  than  necessary.  3) 
offending  the  inherent  sen.se  of 
good  taste,  of  balance,  of 
rhythym  and  of  harmony  which 
is  possessed  in  gi’eater  or  lesser 
degree  by  all  readers.  4)  Dis¬ 
torting  and  weakening  the  in¬ 
tended  meaning  of  the  copy  by 
careless  typographical  selection, 
by  poor  design  or  by  sloppy  re¬ 
production. 

“Certain  segments  of  the 
press  are  more  guilty  than 
others,”  charged  Mr.  McCoy.  “A 
share  of  the  blame  belongs  most 
certainly  with  the  producers  of 
newspaper  advertising,  includ¬ 
ing  many  advertising  agencies. 

“The  cuiTent  trend  toward  the 
adoption  by  newspapers  of  a 
standard  11-em  column  width 
promises  further  to  complicate 
the  problem  of  newspaper  at¬ 
tractiveness,”  he  added.  “Im¬ 
mediate  study  of  the  effect  of 
this  change  is  needed.” 

Mr.  McCoy  advocated  typo¬ 
graphical  excellence  contests 
and  study  of  the  problem  on 
more  convention  and  clinic  pro¬ 
grams. 

Community  Cliange> 

6)  Recognition  of  community 
changes,  including  business  and 
population  shifts,  and  the  need 
for  constant  re-study  of  adver¬ 
tising,  circulation  and  news  cov¬ 
erage  programs  to  meet  such 
changes. 

Mr.  Oertel  advised  that  once 
or  twice  a  year  every  newspaper 
ought  to  collect  and  evaluate  all 
business  data  about  its  com¬ 
munity  for  re-study,  for  adver¬ 
tising  sales  use  and  for  circula¬ 
tion  coverage  analysis.  He  said 


the  data  should  be  furnished  na¬ 
tional  advertising  representa¬ 
tives.  Such  information  also 
makes  an  interesting  article  or 
series  on  community  progress, 
he  pointed  out. 

He  urged  that  news  coverage 
beats  constantly  be  adjusted  to 
changing  community  needs  and 
that  new  advertisers  be  culti¬ 
vated. 

“Newspapers  can  take  the 
lead  and  be  a  guiding  factor  in 
planned  development  of  a  com¬ 
munity,  including  desired  indus¬ 
trial  expansion,  zoning  and  an¬ 
nexation,  and  highway  and 
school  issues,”  he  remarked. 
“Study  of  your  competition 
should  also  be  a  continuing  proc¬ 
ess  if  you  are  to  keep  growing 
with  your  community." 

♦  ♦  ♦ 

Mrcliunicul  Ke>eapcli 

7)  Aggressive  research  and 
cooperation  with  manufacturers 
seeking  development  of  equip¬ 
ment,  machinery  and  other 
printing  processes  which  will 
save  time  and  labor  and  which 
are  in  the  purchase  range  of  all 
newspapers. 

Mr.  Smith  said  the  plain  fact 
is  that  productivity  has  not  been 
improving  in  step  with  wage  in¬ 
creases.  He  described  the  work 
of  the  ANPA  Research  Bureau, 
which  he  said  had  spent  well 
over  $1,000,000  in  research  in 
the  last  few  years. 

Newspapers,  he  said  can  en¬ 
courage  their  suppliers  in  their 
research  i)rograms. 

“Every  newspaper,  regardless 
of  how  small,  can  help  contribute 
to  a  solution  to  this  problem  by- 
cooperating  with  manufacturers 
in  supplying  information  where 
it  is  desired,  making  sugges¬ 
tions,”  Mr.  Smith  said.  “Every 
newspaper,  regardless  of  how 
small,  can  help  by  contributing 
to  the  attitude  of  scientific  in- 
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quiry  for  better  ways  to  produce 
newspapers  and  by  actual  ex¬ 
perimentation  in  its  own  plant.” 

e  e  e 

Public  Responsibility 

8)  Aggressive  editorial  poli¬ 
cies  and  expression  in  terms  of 
the  newspaper’s  inherent  re¬ 
sponsibility  to  the  public. 

Mr.  McCoy  said  the  crux  of 
the  problem  lies  in  the  fact  that 
“so  many”  newspapers  fail  to 
give  concrete  evidence  they  are 
dedicated  to  making  their  com¬ 
munities  better  places  in  which 
to  live.  He  said  a  newspaper 
might  do  a  fairly  adequate  news 
job  and  fail  in  an  intangible  but 
essential  requirement  —  service, 
leadership,  interpretation. 

“In  short,  each  of  us  can  do 
much  on  this  problem  by  our 
own  personal  example,”  he  said. 
“The  newspaper  profession  in 
point  of  fact  is  the  greatest 
profession  in  the  world.  In  this 
profession  are  challenges  and 
opportunities  for  doing  good,  for 
bringing  happiness  to  others,  for 
righting  w-rongs  that  can’t  be 
equalled  in  the  church  or  the 
school,  in  medicine  or  law,  in 
business  or  in  farming — any¬ 
where.  Let  you  and  I  never  be 
ashamed  but  always  be  proud  to 
affii-m  and  reaffirm  our  pride  and 
faith  in  our  jobs  as  newspaper 
people,  and  our  fellows  who  have 
been  less  expressive  will  follow. 
Nothing  is  more  contagious  than 
faith.” 

*  *  * 

\d  Sale;- 

8)  Increased  research  and  pro¬ 
motion  of  the  newspaper  as  a 
selling  force  to  retain  the  news¬ 
paper’s  leading  position  among 
advertising  media. 

Mr.  Oertel  urged  newspapers 
to  sell  newspapers,  meaning  that 
large  and  small  papers,  weeklies 
and  dailies,  should  cooperate  in 
selling  the  advantage  of  the 
medium  as  a  whole. 

“Newspapers  should  be  sold 
at  all  times  as  the  6f/,s?c  adver¬ 
tising  medium,  with  other  media 
as  supplemental  only,  in  my 
opinion,”  said  Mr.  Oertel. 

He  saw  a  great  need  for 
weekly  newspaper  research  with 
analysis  of  circulation  and  mar¬ 
ket  coverage,  readership,  ad 
rates,  mechanical  requirements, 
typography,  advertising  impact 
and  results. 

Mr.  Oertel  said  that  in  his 
state  of  Ohio  a  study  of  weeklies 
revealed  36  different  page  sizes, 
making  great  difficulty  for  na¬ 
tional  advertisers.  In  five  South¬ 
ern  states,  a  study  showed  14 
different  daily  newspaper  col¬ 
umn  widths  and  28  different 
page  sizes. 

One  open  rate  for  local  and 
national  advertising  for  a  week¬ 
ly  was  advocated  by  the  panel¬ 


ist,  who  pointed  out  that  th» 
highest  rates  are  put  on  na¬ 
tional  where  the  weekly  has 
greatest  competition.  He  advo¬ 
cated  national  discounts,  too, 
when  local  discounts  are  granted 
on  a  basis  of  space  or  frequency. 

“Research  and  promotion,  like 
rockets  and  satellites,  do  not  re 
suit  from  inaction,”  he  declared. 
“They  must  be  produced,  like 
everything,  from  men’s  brains, 
men’s  hands  and  hard  work,’’ 

*  *  «  ' 

I’liblic  Relalionx 

10)  Creating  a  better  puUk 
understanding  of  the  function 
and  services  of  the  newspaper. 

Each  of  the  three  panelists 
commented  on  the  tenth  and  Iasi 
problem  on  the  list. 

“To  tell  the  true  story  of  how 
your  newspaper  serves  your 
community  is  public  relations 
for  your  own  newspaper  and  for 
the  entire  newspaper  business," 
said  Mr.  Smith.  “In  recent  years 
newspaper  executives  have 
shown  increasing  interest  in  pub¬ 
lic  relations  activities  to  inform 
the  public  about  the  vital  role 
of  the  newspaper  in  a  free  so¬ 
ciety,  about  its  reader  and  com¬ 
munity  sei-vices,  about  its  stand¬ 
ing  in  the  community  as  a  good 
place  to  work.” 

Mr.  McCoy  said  the  great 
mass  of  newspaper  criticism 
which  is  not  justified — after  ad¬ 
mitting  some  criticism  is  justi¬ 
fied — stems  from:  1)  spite  from 
evil-doers  exposed  by  newspa¬ 
pers;  2)  professional  critics  like 
writers  and  lecturers;  3)  ignor¬ 
ance  and  misunderstanding. 

“The  current  public  attitudes 
toward  newspapers  are  not  at 
a  high  ebb,”  he  said.  “It  is  not 
enough  for  us  to  convince  our¬ 
selves,  which  indeed  we  logically 
may,  that  perhaps  90%  of  the 
public  attitude  which  is  bad  is 
bad  because  of  public  ignorance 
and  misunderstanding.  We  pos¬ 
sess  the  means  to  correct  this 
condition.  The  public,  remember, 
has  a  right  to  expect  the  news¬ 
paper  to  keep  the  public  in¬ 
formed.” 

Mr.  Oertel  praised  E.  C. 
Amos,  publisher,  Sidney  (Ohio) 
Daily  News,  for  having  a  fixed 
news  budget  daily  to  allow  for 
planned  promotion  in  the  pa¬ 
per’s  own  columns  instead  of  us¬ 
ing  promotion  matter  as  fill-in 
copy.  He  described  National 
Newspaper  Week  promotion, 
sponsored  by  the  Newspaper  As¬ 
sociation  Managers.  He  re¬ 
ported,  too,  on  groundwork  of 
the  National  Newspaper  Pro¬ 
motion  Association  for  a  na¬ 
tional  public  relations  program. 

Mr.  Oertel  closed  his  discus¬ 
sion  of  the  subject  by  encour¬ 
aging  a  “new  look”  and  some 
positive  action  “to  give  the  news- 
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TWO  PANEL  CHAIRMEN  chat  betwaen  Inland  convantion  sessions. 
Byron  C.  Vedder,  Champaiga-Urbana  (III.)  Courier,  moderator  of  the 
circulation  conference  (left)  and  John  Barron,  LaSalle-Peru  (III.)  News- 
Tribune,  chairman  of  the  mechanical  conference. 


INLAND  PRESIDENTS — past  and  present — Secretary  of  the  Interior 
Fred  A.  Seaton  (left)  former  president  of  Inland  Daily  Press  Association, 
greets  Robert  M.  White  II  (right)  Mexico  (Mo.)  Ledger,  new  president. 
Looking  on  are  John  P.  Harris,  Hutchinson  (Kas.)  News,  vicepresident, 

,  and  Lester  A.  Walker,  Fremonf  (Nebr.)  Guide  and  Tribune,  retiring 
president.  _  _ 

paper  industry  the  year-around 
promotion  and  public  relations 
program  it  has  long  deserved.” 

Whal’s  Your  Problem? 

The  “Top  Ten”  discussion  was 
followed  by  a  “What’s  Your 
Problem?”  panel.  The  panel  was 
made  up  of  Ed  M.  Anderson, 

Forest  City  (N.  C.)  Courier; 
chairman;  Homer  Givens,  South 
Dakota  Press  Association;  John 
B.  Long,  California  Newspaper 
Publishers  Association;  Monroe 
Courtright,  Westerville  (Ohio) 

Public  Opinion;  Paul  Gould, 

Lee's  Summit  (Mo.)  Journal;  C. 

W.  Brown,  Oconomowoc  (Wis.) 

Enterprise;  Joe  Terry,  Wolf  & 

Co.,  accountants;  Ben  Reddick, 

Newport  Beach  (Calif.)  News 
Press. 

When  a  member  of  NEA  asked 
how  to  make  money,  Mr.  Terry 
replied  that  to  make  money  there 
must  be  dedication  to  making  a 
profit  by  the  newspaper,  its  job 
shop,  it  office  supply  department, 
if  it  operates  one.  He  said 
smaller  newspapers  are  not  Mr.  Long  said  the  University 
getting  the  full  potential  out  of  of  Nevada  School  of  Journalism 
classified  advertising.  He  said  a  advertises  for  students  in  all 
newspaper’s  profits  should  be  state  newspapers,  thus  attract- 
20%  of  its  gross  before  taxes,  ing  new  labor  recruits.  It  was 
He  urged  papers  to  keep  records  brought  out  that  the  University 
10  they  can  have  the  facts  to  of  Missouri  School  of  Journalism 
fore^st  for  profit,  find  short-  has  set  up  a  Linotype  class.  Mr. 
comings,  find  ways  of  increasing  Long  said  the  State  School  for 
business  in  poor  months  of  the  Country  Printers  in  California, 

which  the  Legislature  estab- 
In  answer  to  a  question  about  lished,  is  doing  well  and  many 
tbe  labor  shortage,  Mr.  Brown  sons  of  publishers  are  attending 
s»id  he  maintains  a  mechanical  and  then  returning  to  their 
department  of  around  20  men  home  newspapers. 

»nd  seldom  loses  men  to  larger  To  encourage  young  people  to 
cities  because  he  makes  their  go  into  newspaper  work,  the 
work  attractive  and  advances  Californian  Newspaper  Publish- 

ers  Association  accepts  student 
"^e  case  of  one  newspaper  members  into  the  organization, 
which  removed  fringe  benefits  Efforts  are  being  made,  too,  to 
»nd  made  workers’  checks  larger,  lure  newspaperboys  into  the 
»t  their  own  desire,  was  related,  business  as  they  get  older. 
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DISTINGUISHED  Community 
Service — Dr.  Earl  English,  dean  of 
the  University  of  Missouri  School 
of  Journalism,  presents  award  won 
by  the  Chicago  Daily  News  for 
"distinguished  community  service" 
to  its  executive  editor,  Basil  L. 

Walters. 


Shitrt  yardage  in  your 

personnel  department? 

Interceptions  in  your 

advancement  opportunities? 

Ready  to  score  with  your 
oivn  publication? 

Illegal  substitutions  in  your 
mechanical  equipment? 
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First  Down  your  way  to  scoring 
position  with  league  Champions  .  .  .  . 

Editor  &  Publisher 
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Walter  Lantz 
Elected  Head 
Of  ABC  Board 

Chicago 

Walter  P.  Lantz,  Bristol- 
Myers  Company,  was  elected 
chairman  of  the  board  of  the 
Audit  Bureau  of  Circulations  at 
the  organization  meeting  of  the 
new  board  of  directors  Oct.  18. 


Mr.  Lantz  succeeds  George  C. 
Dibert,  J.  Walter  Thompson 
Company,  Chicago,  who  had 
served  two  terms  and  was  in¬ 
eligible  for  re-election. 

Mr.  Lantz  was  succeeded  as  a 
vicechairman  by  Carleton  Healy, 
Hiram  Walker  &  Sons,  Detroit, 
a  director.  Re-elected  as  vice- 
chairmen  were  E.  R.  Hatton, 
Detroit  (Mich.)  Free  Press,  and 
H.  H.  Rimmer,  Canadian  Gen¬ 
eral  Electric  Co.,  Toronto. 

Stanley  R.  Clague,  Modem 
Hospital  Publishing  Co.,  Chi¬ 
cago,  was  re-elected  secretary. 


and  E.  Ross  Gamble,  Leo  Bur¬ 
nett  Co.,  Chicago,  was  re-elected 
treasurer. 

The  following  directors  were 
elected  by  the  members: 

.4dverti»ers 

William  N.  Connolly,  S.  C. 
Johnson  &  Son, Inc. 

William  H.  Ewen,  The  Borden 
Company. 

Carleton  Healy,  Hiram  Walker 
&  Sons,  Inc. 

Walter  P.  Lantz,  Bristol- 
Myers  Company. 


PERFEQION  PERFORATOR  TAPE  WHICH  BEGAN  AS  A  SPECIALIZED  DEVICE  FOR  TRANSMITTING  MESSAGES  HAS 
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SUDDENLY  BECOME  A  SOLID  BASIS  FOR  AUTOMATION  IN  MANY  FORMS.  IT  CAN  BE  USED  FOR  MORE  PURPOSES  - 


PERFECTION  TELETYPESETTER  TAPE  is  used  with  satisfaction 
on  more  teletypesetters  than  any  other  brand. 


PERFECTION®  TELETYPESETTER  TAPE 


PAPER 
MANUFACTURERS 
COMPANY 


Write  for  booklet  of  information  and  samples 


FOLDED: 

Dispenses  directly  from  magoiine— 10  to  a  carton. 

3000'  lengths  give  up  to  21  hours  of  uninterrupted  service. 
19"  between  folds.  No  need  to  crimp  and  crease. 


ROLLS: 

8"  diameter— Packed  32  rolls  per  carton. 

Colors— Buff,  White,  Green,  Blue,  Pink,  Canary  and  Gray. 


7/8"  standard  width.  Special  widths  available. 
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John  H.  Platt,  Kraft  Foods 
Company. 

William  C.  Sproull,  Burroughs 
Company. 

Robert  W.  Boggs,  Union  Car¬ 
bide  Corporation  (one  year). 

.4dvertlsing  Agencies 

H.  H.  Kynett,  Aitkin-Kynett 
Co. 

Russell  C.  Ronalds,  Ronalds 
Advertising  Agency,  Limited. 

William  B.  Steers,  Doherty, 
Clifford,  Steers  &  ShenOeld,  Inc, 

Sidney  W.  Dean,  McCann- 
Erickson,  Inc.  (one  year). 

Business  Publications 

Stanley  R.  Clague,  Modem 
Hospital  Publishing  Company, 
Inc. 

Thomas  B.  Haire,  Haire  Pub¬ 
lishing  Company  (one  year). 

Farm  Publications 

Leslie  A.  Watt,  Poultry  Trib¬ 
une. 

W.  E.  Boberg,  The  Farmer, 
St.  Paul,  Minnesota  (one  year). 

Magazines 

S.  O.  Shapiro,  Cowles  Maga¬ 
zines,  Inc. 

Newspapers 

Roy  A.  Brown,  Independent- 
Journal,  San  Rafael,  Calif. 
(Class  4 — Mountain  and  Pacific 
Time  Zone). 

E.  Roy  Hatton,  Free  Press. 
Detroit,  Michigan  (Class  6— 
over  100,000  paid  circulation). 

John  J.  Shinners,  Times-Press. 
Hartford,  Wis.  (Class  7 — Week¬ 
ly  Newspapers). 

Lester  A.  Walker,  Guide  & 
Tribune,  Fremont,  Nebr.  (Class 
5 — under  15,000  paid  circula¬ 
tion). 

Richard  C.  Steele,  Telegram- 
Gazette,  Worcester,  Massachu¬ 
setts  (Class  2 — Eastern  stand¬ 
ard  Time  Zone)  one  year. 

Canadian  Periodicals 

Donald  F.  Hunter,  Maclean- 
Hunter  Publishing  Company, 
Limited. 

The  Board  reappointed  the 
following  officers:  James  N- 
Shryock,  president  and  manag¬ 
ing  director;  Alan  T.  Wolcott, 
vicepresident;  Carl  Gazley  and 
Leo  H.  Smith,  assistant  manag¬ 
ing  directors. 

• 

Photos  via  Cable  | 

United  Press  Newspictures  ] 
sent  news  photos  to  Honolulu 
from  San  Francisco  and  Wash¬ 
ington,  D.  C.,  by  direct  telephone 
line,  just  one  minute  after  the 
new  2,400-mile  trans-Pacific 
submarine  telephone  cable  was 
opened  Oct.  8.  Previously  pic¬ 
tures  were  transmitted  on  a 
radio  hookup. 
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Paper  Fights  Censure 
Of  ‘Teeth’  Columnist 


Cincinnati 

Ousting  of  Dr.  Peter  Gai'vin 
from  the  Cincinnati  Dental  So¬ 
ciety  because  he  authors  a  by- 
lined  health  column  in  the 
Times-Star  has  provoked  a 
growing  wave  of  protest  by 
readers. 

The  disciplinary  action,  effec¬ 
tive  next  Jan.  1,  was  due  to  his 
alleged  lack  of  ethics  in  writing 
“Your  Teeth,”  distributed  by 
General  Features  Corp.,  over  his 
own  name,  but  without  local 
identification. 

First  paper  to  take  the  col¬ 
umn,  in  1955,  was  the  Ohio  State 
Journal  at  Columbus.  The  Tinies- 
Star  began  to  use  it  in  Novem¬ 
ber,  1956. 

Notified  of  impending  charges 
against  him.  Dr.  Garvin  and  his 
counsel  negotiated  a  settlement 
with  the  society,  under  which 
directors  of  the  society  agreed 
to  find  him  not  guilty.  In  Sep¬ 
tember,  however,  he  was  notified 
of  his  expulsion. 


Cl€>sed  ‘Trial’ 


Last  June,  Lloyd  B.  Taft, 
Times-Star  assistant  publisher, 
wrote  Dr.  E.  Beckelhimer,  then 
president  of  the  society,  that 
counsel  for  the  newspaper  felt 
there  was  nothing  legally  or 
ethically  wrong  with  the  manner 
in  which  this  dental  informa¬ 
tion  was  being  published. 

“We  are  of  the  opinion  that 


the  material  is  of  great  benefit 
both  to  the  general  public  and 
to  the  general  practice  of  den¬ 
tistry.  We  feel  also  that  the 
right  of  an  individual  and  of  a 
newspaper  to  present  such  valu¬ 
able  information  to  the  public 
may  well  be  involved  in  this 
matter,”  Mr.  Taft  wrote. 

“We  understand  that  Dr.  Gar¬ 
vin  has  not  been  given  a  copy 
of  any  specific  charges  against 
him,  but  that  some  sort  of  a 
‘trial’  is  scheduled  before  your 
group  on  Monday,  June  24.  In 
order  to  get  a  fair  understand¬ 
ing  of  the  position  of  the  dental 
society  we  would  very  much 
appreciate  your  permitting  a 
representative  of  the  Times- 
Star  to  be  present  at  that  time, 
together  with  a  court  reporter.” 

(A  Times-Star  man  was  al¬ 
lowed  briefly  to  attend  the  ses¬ 
sion,  and  then  ordered  out — the 
court  reporter  had  been  barred. 

The  Times-Star  says  it  has  re¬ 
ceived  favorable  expressions  re¬ 
garding  this  column,  both  from 
the  general  public  and  members 
of  the  dental  profession. 


‘In  Efl’ecl  Advertising’ 


Nobody  high-hats  her! 


Hedda  Hopper 


in  her  column  “Looking  at  Hollywood”  dishes  up  scoops  by  the 
dozens,  lets  her  real  fans  in  on  the  reel  news  first!  A  dynamic, 
vibrant  woman,  her  vitality  is  reflected  in  her  writing.  Hedda’s 
own  trade  mark  is  a  hat— and  millions  of  enthusiastic  followers 
tip  theirs  to  hers!  She’s  a  circulation  builder!  For  proofs  and 
prices,  phone,  wire  or  write  Mollie  Slott,  Manager . . . 


“We  at  the  Times-Star  are 
behind  Dr.  Garvin,  because  we 
believe  that  individual  freedom 
and  freedom  of  information  are 
involved,”  Mr.  Taft  told  E&P. 
He  called  attention  to  the  fact 
that  many  respected  members 
of  the  medical  profession  wxute 
newspaper  health  columns. 

According  to  Dr.  Gai-vin,  he 
has  been  promised  a  hearing  be¬ 
fore  the  society’s  full  member¬ 
ship.  If  expulsion  “sticks,”  it  is 
believed  he  may  appeal  to  the 
Ohio  State  and  eventually  the 
American  Dental  Society. 


Candidate  for  Council 


Dr.  Richard  Mosbaugh,  Jr., 
new  president  of  the  society 
declared  the  column  “drew  un¬ 
due  attention  to  him  (Dr.  Gar¬ 
vin)  as  a  dentist  and  therefore 
was  publicity  and  in  effect  ad¬ 
vertising.” 


Dr.  Gaiwin  is  a  Republican 
candidate  for  the  Cincinnati 
City  Council,  Nov.  5.  It’s  said 
some  people  believed  his  name 
over  his  writings  in  the  local 
Times-Star  gave  him  a  political 
advantage. 

As  a  result  of  the  fuss,  the 
doctor  asked  the  newspaper  to 
drop  his  byline. 

A1  Schottelkotte,  Cincinnati 
Enquirer  columnist,  reported  the 
Dental  Society  told  Dr.  Garvin 
to  turn  in  his  byline  or  get  out 
of  the  society.  The  doctor  ob¬ 
jected  to  the  threat  and  refused 
to  bend.  Things  cooled  off  until 
he  decided  to  run  for  the  city 
council,  then  he  got  the  ouster 
notice. 

S.  George  Little,  president  of 
General  Features,  said  “the 
dental  association  never  cen¬ 
sored  the  doctor’s  writing,  but 
they  didn’t  want  his  byline  be¬ 
cause  they  thought  it  was  un¬ 
ethical. 

“I  just  talked  with  him  on 
the  phone  and  he  says  he  has 
no  problem  outside  of  Cincin¬ 
nati,  his  home  town.  He’ll  con¬ 
tinue  the  column,  and  so  far 
as  we’re  concerned  we’ll  dis¬ 
tribute  his  work  with  his  name 
on  it.” 


^  She’s  more  popular  in  Hollywood  than  the  fan  mail 
delivery  man . . .  has  the  love  and  respect  of  everybody 
*  in  Cinema  City... and  is  a  power  behind  the  throne 
in  the  multi-million  dollar  motion  picture  industry... 


Brady’s  Views 


the  nuts  and  their  doctors  were 
sure  I  was  more  than  slightly 
cracked.  But  I  didn’t  care  now, 
for  I  was  making  a  good  living 
in  a  fine  field — syndicated  healtk 
columning. 

“Some  time  ago  it  was  easier 
to  tell  the  truth  in  print  than 
it  was  to  tell  the  truth  in  prac¬ 
tice.  In  the  past  two  decades, 
it  has  been  harder  to  tell  the 
tnith  in  print  than  it  is  to  tell 
the  truth  in  practice.” 


Chieagn  T'ribune^JVeu?  York  J¥eu?s 


Buildtn0,  XtflW  Vori 
9yntBBC€Bte9  MnCm  Tribune  Tou>er,  Chleago 


Colby  Speaking 


Anita  Colby  has  been  on  a 
drumbeating  tour  for  her  out¬ 
fit,  Women’s  News  Seiwice,  and 
concludes : 

“We  believe  women  ai'e  inter¬ 
ested  in  all  news  but  that  they 
must  have  it  widtten  for  them 
in  their  style  of  thinking. 
Women’s  news  is  so  important 
today,  yet  it  remains  little  un¬ 
derstood. 

“Women  must  be  written  to, 
about  and  for  in  a  different 
manner  from  normal  news  re¬ 
porting.  They  think  differently, 
read  differently.  Today,  to  at¬ 
tract  the  ad-conscious  eye  of 
women,  editors  are  striving  to 
plant  at  least  one  item  of 
women’s  interest  on  every  page. 
That  is  why  women’s  news  must 
be  diversified  as  well  as  writ¬ 
ten  specifically  for  her.” 


Maney,  P.  A. 


That  new  book  that’ll  be  the 
talk  of  press  agents,  theatrical 
world  and  general  reader  — 
“Fanfare,  the  Confessions  of  a 
Press  Agent,”  by  Richard  Maney 
(Harper  Bros.)  —  well,  Hy 
Wishengrad  of  Editors  Syndi¬ 
cate  of  New  York,  has  chopped 
it  up  into  meaty  pieces  of  12 
installments  (8  —  1000  words 
each)  for  release  Nov.  11.  The 
book  Itself  is  published  Oct.  30. 
Mr.  Maney  has  been  called  “the 
most  literate  press  agent  since 
St.  Paul.” 


Speaking  of  doctors,  the  m.d. 
who  does  a  syndicated  piece  for 
John  F.  Dille  Co.,  Dr.  William 
Brady,  probably  amused  some 
readers  the  other  day  when  he 
told  how  he  became  a  columnist 
and  how  satisfied  he  is  with 
being  one. 

“As  soon  as  I  had  mode  sure 
I  could  gain  a  livelihood  with¬ 
out  giving  up  my  ideal,  I  hauled 
off  and  told  the  world  there  is 
I  no  such  thing  as  a  ‘cold’  and 
I  that  ‘exposure’  to  everyday  cold, 

I  dampness,  draft,  change  of 
I  weather  has  nothing  to  do  with 
i  acute  illness  and  is  generally 
'  good  for  one’s  health,  even  if 
it  may  be  uncomfortable  some- 
■  times. 

1  “This  was  the  last  straw.  All 


Calgary  Albertan 
Executive  Changes 


Calgary 

Max  Bell,  president  and  pub¬ 
lisher,  has  announced  executive 
changes  in  the  Albertan  Publish¬ 
ing  Company,  publishers  of  the 
Albertan, 

Frank  McCool,  assistant  to  the 
publisher,  has  been  namer  vice- 
president  and  general  manager. 
Managing  Editor  Arthur  M. 
Raymond  is  promoted  to  editor 
and  director. 

Mr.  Bell  also  announced  that 
the  Lethbridge  Herald  Company 
no  longer  has  an  interest  in  the 
Albertan  Publishing  Company. 
He  did  not  elaborate. 
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ABC 

(Continued  from  page  11) 

and  combinations  of  media  can 
help  to  penetrate  the  conscious¬ 
ness  of  people;  the  differences  of 
remembrance  value  that  will 
carry  over  from  a  message  in 
one  medium  vs.  another  and 
the  differences  that  these  will 
represent  in  the  velocity  of 
movement  of  the  client’s  produc¬ 
tion  next  month  from  factory 
warehouse  to  consumer  hands. 

“None  of  us  can  actually  tell 
how  much  difference  in  depth 
actually  exists,  for  example,  be¬ 
tween  the  impression  delivered 
from  a  page  in  a  newspaper  and 
a  broadcast  commercial — yet  we 
all  firmly  believe  that  such  dif¬ 
ferences  exist.  If  we  didn’t,  the 
job  of  media  selection  would 
have  long  ago  been  relegated  to 
the  accounting  department  and 
IBM  machines. 

Newspaper’s  Claims 

“The  media  themselves — tele¬ 
vision,  newspapers,  magazines 
and  the  rest — continue  to  beg 
the  question.  All  of  them  men¬ 
tion  particular  intangible  quali¬ 
tative  values  inherent  in  this 
medium  in  their  sales  presenta¬ 
tions,  but  primary  emphasis  in 
the  accompanying  research  and 
documentation  is  invariably 
placed  on  the  quantitative  as¬ 
pects  of  circulation  values  de¬ 
livered  per  dollar  of  expenditure. 

“The  newspaper’s  claims  for 
the  business  are  usually  related 
to  high  family  coverage  of  mar¬ 
kets — 80,  90  or  100  percent  of 
families  reached  by  the  paper 
and  the  suitability  of  the  news 
environment  as  a  highly  desir¬ 
able  background  for  product 
messages,  particularly  new  prod¬ 
ucts. 

“The  dynamic  influence  of  the 
newspaper  as  a  local  news 
medium  which  is  approached 
vith  warmth  and  familiarity  will 
l>e  pointed  out,  along  with  the 
opportunities  for  particularly 
effective  merchandising  activi¬ 
ties  because  the  dealer  knows 
and  understands  the  power  of 
the  local  paper.  The  possibility 
of  local  tie-in  dealer  copy  that 
can  be  stimulated  by  national 
advertising,  will  be  mentioned. 

“The  high  readership  of  color 
advertising  in  daily  issues  will 
he  pointed  out  and  the  high 
readership  of  both  the  editorial 
M  well  as  advertising  copy  in 
the  Sunday  magazine  or  comic 
SDpplement. 

“All  this  will  add  up  to  ef¬ 
fective  mass  circulation  at  a 
how  cost  per  thousand  for  the 
national  advertiser. 

“While  the  real,  qualitative 
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values  come  in  for  lots  of  con¬ 
versation  and  discussion,  few 
attempts  have  been  made  by  the 
media  themselves  to  assess  these 
impact  values  on  either  an  in¬ 
dividual  or  a  comparative  basis. 

“It  is  of  the  utmost  impoit- 
ance  that  we  know  everything 
we  can  possibly  learn  about  the 
size  of  any  medium’s  aduience, 
the  types  of  people  that  are 
reached  and  in  what  propor¬ 
tions,  so  that  we  can  estimate  as 
closely  as  possible  the  physical 
dimensions  of  each  buy. 

“Any  solid  approach  in  study¬ 
ing  media  values  in  an  attempt 
to  determine  what  the  national 
advertiser  really  receives  for  his 
dollar  of  expenditure  breaks 
down  into  at  least  three  basic 
dimensions: 

“The  first  dimension  naturally 
must  be  concerned  with  circula¬ 
tion — the  number  of  families 
or  people  he  reaches  and  what 
kinds  of  people  the  are. 

“The  second  dimension,  in 
these  days  of  mounting  costs  and 
competition,  is  concerned  with 
what  he  must  pay  to  buy  this 
circulation. 

“The  third  dimension  —  and 
one  which  is  equal  to  if  not 
more  important  than  the  others, 
is  what  he  is  really  buying  in 
tenns  of  impact  and  awareness 
values  in  impressing  the  knowl¬ 
edge  and  benefits  of  his  product 
on  people’s  minds.’’ 


APME 

{Continued  from  page  12) 


The  committee  made  these  posi¬ 
tive  and  negative  reports: 

“AP  Newsfeatures  ARE:  1) 
Our  best  source  of  news  of  all 
types.  2)  Keeping  up  with  the 
times.  3)  Becoming  more  enter¬ 
taining.  4)  Deserving  of  a  better 
play.  Testing  new  areas  of  in¬ 
terest. 

“AP  Newsfeatures  ARE 
NOT:  1)  All  held  to  acceptable 
length.  2)  Always  of  widespread 
interest.  3)  Varied  enough  in 
news  analysis.  4)  Doing  right  by 
the  women.  5)  Short,  quick  or 
hot  enough.’’ 

The  State  Circuits  Committee, 
of  which  Arthur  F.  Duncan, 
Kansas  City  (Mo.)  Star,  is 
chairman,  found  only  minor 
slips  and  the  performance  pic¬ 
ture  generally  “impressive.’’ 

TTS  Service 

It  brought  out  it  had  re¬ 
ceived  these  complaints  about 
the  five-year-old  Teletypesetter 
service:  “1)  Stories  late  on  the 
TTS  as  compared  with  other 
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AP  wires  and  with  the  opposi¬ 
tion.  2)  Too  many  ‘yesterdays’ 
in  the  copy.  3)  Style  violations 
and  inconsistencies  in  copy.  4) 
Mechanical  errors  in  transmis¬ 
sion.” 

The  Content  Study  Commit¬ 
tee,  headed  by  John  E.  Stempel, 
Indiana  Daily  Student,  sug¬ 
gested  these  next  steps  in  that 
field:  “1)  Agreement  on  re¬ 
search  procedures,  categories 
and  definitions.  2)  Continuous 
and  more  complete  review  of 
content  studies  made  by  news¬ 
paper,  agency  and  school  units. 
3)  Encourage  wire  content  and 
use  studies.  4)  Set  up  number 
of  state  studies  of  newspaper 
content.  5)  Develop  a  basic  ap¬ 
proach  to  determining  reader 
desires.  6)  Set  up  some  content 
analyses  of  other  media.” 

Information  Freedom 

“There  is  no  better  agency 
than  the  press  for  maintaining 
the  eternal  vigilance  that  is  the 
price  of  liberty,”  declared  the 
Freedom  of  Information  Com¬ 
mittee  headed  by  Mason  Walsh, 
Dallas  (Texas)  Times  Herald. 
“Newsmen  must  lead  the  fight 
for  freedom  of  information.  It’s 
a  job  that  should  be  done,  not 
by  a  few,  but  all  of  us. 

The  introduction  to  the  1957 
APME  Blue  Book,  signed  by 
Frank  J.  Starzel,  general  man¬ 
ager,  and  Alan  J.  Gould,  execu¬ 
tive  editor.  Associated  Press, 
asked  some  searching  questions 
dealing  with  how  fully  and  well 
managing  editors  of  newspapers 
are  using  AP  service.  The  in¬ 
troduction  concluded: 

“What  we  are  trying  to  point 
up  is  the  fact  that  this  is  a 
two-way  street.  The  managing 
editor  can  help  by  1)  making 
more  effective  use  of  the  ma¬ 
terial  now  being  delivered  to  his 
office  and  already  paid  for  by  his 
publisher,  and  2)  contributing 
ideas,  criticisms,  suggestions 
and  perhaps  some  of  his  time 
to  national  and  state  AP  affairs. 
In  short,  we  wish  more  of  you 
would  get  into  the  act.” 

• 

Alfred  Offer  Dies; 

Editor  of  Magazine 

St.  Louis 

Alfred  Douglas  Offer,  57,  edi¬ 
tor  of  the  Post-Dispatch  Every¬ 
day  Magazine  since  1949,  died 
Oct.  19  of  cancer.  He  had  be¬ 
come  ill  while  on  vacation  in 
Florida  in  August. 

He  began  his  newspaper 
career  while  attending  college, 
working  summers  as  a  copy  boy 
for  the  St.  Louis  Star.  He  joined 
the  Star  as  a  reporter  in  1920. 
He  left  the  Star-Times  to  join 
Everyday  Magazine  as  assistant 
editor  in  1937. 
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may  not  be  used  to  support  Uni¬ 
typo,  Inc.  or  similar  ventures 
which  have  been  featured  in 
Mr.  Randolph’s  strategy. 

1  %  Levy 

The  1%  levy  will  be  made 
against  active  members’  total 
eaniings  for  three  months,  be¬ 
ginning  with  the  Jan.  4  payroll 
period.  This  is  expected  to  raise 
a  sum  of  about  $1,200,000. 
Whenever  the  balance  falls  be¬ 
low  $500,000  the  assessment  may 
be  re-applied  for  three  months. 

It  is  specified  that  the  money 
may  be  used  for  only  three  pur¬ 
poses:  1.  benefits  to  striking 
printers  and  mailers;  2.  benefits 
to  members  affected  by  em¬ 
ployers’  lockouts;  3.  benefits 
to  members  who  ai’e  deprived 
of  employment  by  the  shutdown 
of  a  plant  caused  by  the  strike 
of  another  union. 

At  the  same  time  this  fund¬ 
raising  was  voted  the  ITU  mem¬ 
bers  defeated  a  proposal  to  add 
50c  a  month  to  their  dues,  10c 
of  which  would  go  to  support  of 
the  Printers’  Home  in  Colorado 
Springs  and  40c  to  the  General 
Fund  for  support  of  head¬ 
quarters  activities.  The  per 
capita  has  been  $1  a  month  since 
1947. 

The  vote  was  36,199  to  36,979 
against  inci-easing  the  dues. 


On  the  outside  trying  to  listen  in?  It’s  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand  —  thoroughly! 
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ITU  Votes 
Strike  Fund 
Assessment 

Indianapolis 

The  International  Typograph¬ 
ical  Union  will  start  rebuilding 
its  strike  benefit  fund  in  Janu¬ 
ary. 

By  a  margin  of  400  votes,  the 
membership  approved  a  special 
1%  assessment  in  the  recent 
referendum,  ITU  headquarters 
announced  this  w’eek.  The  vote 
was  given  as  36,729  for  the  pro¬ 
posal,  36,342  against. 

In  four  previous  referenda  the 
members  had  rejected  similar 
propositions  to  replenish  the 
union’s  defense  treasury. 

Petitioning  in  Dec. 

Acceptance  of  the  assessment 
followed  the  public  announce¬ 
ment  by  Woodruff  Randolph  in 
August  that  he  will  not  stand 
for  re-election  as  president  of 
the  union  next  May.  Fonnal  pe¬ 
titioning  of  candidates  takes 
place  in  December. 

The  proposal  approved  by  the 
members  has  some  tight  strings 
tied  to  it  so  that  benefit  funds 


Queen’s  Tour 

(Continued  from  page  13) 

see  what  the  Queen  is  wearing 
and  describe  it  to  the  world,” 
was  how  Betty  Beale,  of  the 
Washington  Post  put  it  as  she 
ordered  a  bellhop  to  move  a 
floral  arrangement. 

As  protocol  barriers  came 
tumbling  down — the  Royal  Pair 
adjusting  rapidly  to  the  new 
world  manners  and  mores — 
Elizabeth  was  alternately 
amused,  frightened,  or  just  too 
busy  to  notice.  Philip  himself 
tossed  protocol  out  the  window 
every  chance  he  got.  Even  the 
most  sophisticated  Fleet  Street 
boys  gaped  in  open-mouthed 
astonishment  when  the  Prince 
sauntered  over  to  them  during 
a  British  Embassy  garden  party 
for  an  impromptu  press  con¬ 
ference. 

British  reporters  commented 
haughtily  over  the  lack  of  pro¬ 
priety  shown  by  their  American 
and  Canadian  counterparts:  a 
pair  of  bare  legs,  when  Mac¬ 
lean’s  June  Caldwood  took  an 
unscheduled  ti’ip  through  the  re¬ 
ceiving  line  at  the  Washington 
Press  reception,  was  one  lapse 
they  noted.  June  distinguished 
herself  at  the  same  reception 
when  she  tackled  the  Queen’s 
press  secretary.  Commander 
Richard  Colville.  In  her  own 
words,  this  is  the  way  it  went: 

“Why  is  it.  Commander  Col¬ 
ville,  that  you  are  more  difficult 
to  reach  than  the  Queen?  This 
is  the  first  time  I’ve  laid  eyes 
on  you  and  I’ve  seen  the  Queen 
for  five  days.” 

Colville:  “If  I  left  the  Queen, 

I  wouldn’t  be  able  to  tell  the 
press  what  she  is  doing.” 

June:  “Couldn’t  you  slip  away 
when  she  is  in  the  bathroom, 
or  something?” 

This  was  perhaps  the  only  in¬ 
cident  of  the  tour  that  really 
shook  Major  Bill  Ormerod,  Brit¬ 
ish  Information  Service  official 
traveling  with  the  Queen.  For 
the  rest,  he  was  deliriously 
happy  over  the  easy  rapport 
^  quickly  established  between 
Elizabeth  and  Philip  and  the 
North  American  pi-ess  coi’ps. 

“From  start  to  finish,  all  the 
planning  for  the  Tour  has  taken 
,  into  account  the  need  to  provide 
fullest  access  of  the  press  to  the 
:  Royal  pair,”  Major  Ormerod 
said.  “There’s  only  been  one 
I  major  slip-up — when  Cmdr.  Col¬ 
ville  accidentally  gave  out  the 
wrong  dress  description  for  the 
White  House  dinner.  He  simply 
pulled  Hartnell  No.  1  gown  out 
^  of  his  code  file,  instead  of  Ames 
No.  1  gown — it  kept  a  lot  of  us 
,  up  all  night  straightening  it 
out.” 
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Mrs.  Joy  Wright,  British  In¬ 
formation  Service  in  New  York, 
had  one  rueful  request  at  the 
end  of  the  Tour. 

“Some  snake  stole  the  colored 
sketch  and  sample  swatch  of 
material  of  the  Queen’s  final 
ball  gown  from  the  Waldorf 
Astoria  press  room’s  bulletin 
board,”  she  sighed.  “I’m  re¬ 
sponsible  for  getting  it  back 
to  Buckingham  Palace — if  any¬ 
one  knows  who’s  got  it,  please 
send  it  back  to  us,  no  questions 
asked.” 

Mrs.  Wright,  who  worked 
closely  with  Daily  Telegraph’t 
correspondent,  Alec  Faullmer, 
dean  of  the  British  Press  Corps 
here,  was  full  of  praise  for  the 
press. 

“You  people  behaved  with  the 
utmost  patience,”  she  told  us. 
“Let’s  have  no  inquest,  no  re¬ 
criminations,  no  inquiries.  We 
don’t  want  to  pick  on  anyone 
for  anything.  We  think  the 
press  behaved  magnificently,  all 
the  way.  They  were  superb!” 

• 

Paper’s  Role  Told 
In  Conspiracy  Trial 

Chicago 

The  role  of  the  Chicago  Daily 
News  in  the  investigation  of  the 
$70,000  Frank  J.  Bozanski  estate 
conspiracy  was  entered  into  the 
court  records. 

It  was  told  by  Mrs.  Helen 
Compell,  false  heirless  of  the 
estate,  at  the  Charles  J.  Fledt 
conspiracy  trial  here  last  week. 
The  Daily  News  first  revealed 
that  Mrs.  Compell  was  awarded 
the  bulk  of  the  estate  although 
she  was  not  the  rightful  heir. 

The  paper’s  investigation  led 
to  the  indictment  of  Fleck, 
former  public  administrator,  as 
well  as  Mrs.  Compell,  her  hus¬ 
band  and  four  others. 

• 

WU  Sues  Sackett 

Portsmouth,  Va. 
Western  Union  Telegraph 
Co.  has  filed  suit  to  collect  a 
$34,714.14  telegraph  bill  from 
Sheldon  F.  Sackett,  West  Coast 
publisher,  who  abandoned  plans 
to  establish  the  Portsmouth 
World.  The  suit  charges  that 
on  one  day  alone,  June  2,  1957. 
Mr.  Sackett  sent  $27,419.79 
worth  of  messages. 

• 

2-a-Week  Offset 

Reading,  Pa. 
The  Reading  Record,  pub¬ 
lished  weekly  since  Sept  26, 
1956,  has  increased  frequency  of 
issue  to  semi-weekly  (Wednes¬ 
days  and  Fridays) .  The  all-local 
tabloid  is  printed  in  photo-offwt 
with  a  press  run  exceeding 
27,000  copies.  'The  printing  i* 
done  in  Philadelphia,  58  miles 
away. 
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(Continued  from  page  10) 

officials,  he  said.  When  he  has 
done  so  he  does  not  dare  go  home 
at  night  for  fear  of  violent 
arrest,  but  remains  in  his  of- 
Sce.  Answering  the  earlier 
speakers,  he  declared:  “If  a 
journalist  cannot  express  his 
views,  there  is  no  freedom  of 
the  press.” 

Dr.  Rodolfo  Abaunza,  El  Cen- 
troamericano,  Leon,  Nicaragua, 
credited  lAPA  activities  for  the 
fact  that  he  is  permitted  to  prac¬ 
tice  journalism  in  his  country. 
But,  he  said,  restrictive  laws 
remain  on  the  books  and  can 
be  enforced  at  the  will  of  the 
administrators. 

Hugo  Fernandez  Artucio,  El 
Dia,  Montivideo,  Uruguay,  drop¬ 
ped  a  bombshell  into  the  meet¬ 
ing  when  he  charged  that  one 
of  the  Nicaraguan  delegates  is 
not  a  journalist  but  is,  in  fact, 
a  military  man.  He  did  not  press 
the  point  (which  was  not  re¬ 
futed)  but  Ckommittee  Chairman 
Dubois  suggested:  “I’d  like  the 
army  officer  to  listen.  Maybe 
well  make  a  convert!”  Artucio 
urged  the  meeting  to  approve 
the  pending  report,  exclaiming: 
"In  Nicaragua  there  is  no  free¬ 
dom  of  the  press  today!” 

Report  Adopted 

Mr.  Stahlman  spoke  briefly 
in  an  attempt  to  orient  the 
meeting  to  its  true  purpose: 
there  is  no  such  thing  as  abso¬ 
lute  freedom  of  the  press,  he 
began.  Press  freedom  was  pic¬ 
tured  as  one  of  a  body  of  rights 
which  are  available  only  to  the 
extent  that  they  do  not  trans¬ 
gress  the  rights  of  others  or  con¬ 
travene  laws  which  are  applica¬ 
ble  to  all. 

“We  must  accept  for  these 
fights  the  responsibility  imposed 
on  us  as  journalists.  Unless  we 
do  we  should  stop  talking  about 
the  rights  we  demand.  I  don’t 
want  the  ‘right’  to  defame,  libel, 
slander,  or  preach  violence.  Our 
duty  is  to  give  the  public  the 
tfuth,  without  using  unbridled 
license.” 

Dr.  Santos  added  this  post¬ 
script:  “We  are  not  asking  for 
absolute  privilege,  because  we 
must  be  subject  to  law.  What 
Wo  want  is  that  no  special  laws 
,  be  used  against  us.” 

'  Simon  Alberto  Consalvi,  Hu- 
■  Mexico,  and  Alfonso 

I  Gmdos  Bertonini,  La  Prensa, 
,  Lima,  Peru,  spoke  at  length  on 
t  press  suppression  in  Venezuela 
I  and  urged  that  no  time  be  lost 
*  W  getting  a  committee  of  in- 
?'iii’y  into  that  country. 


hot  type  method.  He  could  not 
see  any  major  savings  in  costs 
from  this  method  until  engrav¬ 
ing  on  carved  plates  for  the 
press  is  practical. 

Quentin  Clark,  engraving  su¬ 
perintendent  of  the  Washington 
Star,  discussed  methods  of  fast 
etching  on  magnesium  by  the 
Dow  powderless  method.  He  said 
that  if  a  newspaper’s  engraving 
production  is  less  than  ten 
“flats”  per  day  this  machine 
would  not  be  profitable,  but  that 
there  would  be  a  definite  saving 
.  ^  ,  ,  ,  _  ,  if  production  involved  ten  to 

In  U.S.  delegation,  left  to  right— L  Robert  Andenon.  Copley  news-  j^y.  He  said 

papers;  James  G.  Stahlman,  Nashville  Banner;  William  Cowles.  Spokane  newsoaners  are 

..d  J..n„  S.  C,pl.y,  C»pl„  ».«P.P.».  ^ 

gust  and  that  progress  is  now' 
being  made  in  etching  zinc  by 
the  same  process. 

New  Method!- 

Prescott  Low,  publisher  of  the 
Quincy  (Mass.)  Patriot-Ledger, 
discussed  direct  plate  printing 
and  described  in  detail  the  meth¬ 
ods  used  in  his  plant  from  photo 
composition  to  engraving  on 
magnesium  and  mounting  the 
curved  plate  on  the  press  with 
double  adhesive. 

Mr.  Dow  said  that  there  is  a 
definite  saving  in  this  method 
and  that  it  does  not  require 
deadlines  to  be  advanced.  He 

Agustin  Edwards  Jr..  El  Mercurio.  Santiago.  Chile,  with  A.  Miro  raid  they  are  now  producing  in 
Quesada,  El  Commercio,  Lima.  Peru.  three  hours  with  the  same  man¬ 

power  what  used  to  be  a  full  day 

When  Mr.  Stahlman  moved  be  free  and  that,  therefore,  there  of  engraving,  and  that  also  they 
adoption  of  the  free  press  com-  is  more  interest  today  in  new  are  setting  ads  on  photo  com¬ 
mittee  report  there  was  no  dis-  methods  to  cut  costs  and  im-  position  in  approximately  three 


cussion  on  the  motion  from  the  prove  quality, 
floor.  It  was  adopted  on  stand-  Technic* 

ing  vote  with  no  evident  ab¬ 
stainers.  The  Nicaraguan  dele-  Jack  Tarvei 


Technical  Discussion 


Jack  Tarver,  general  manager 


hours  that  used  to  take  twelve 
or  more  man  hours  of  produc¬ 
tion. 

Mr.  Low  also  revealed  that 


gates  were  among  those  who  of  the  Atlanta  Journal  and  Con-  the  Photon  can  now  be  applied 
rose  and  applauded.  stitution,  discussed  the  growth  to  any  language  and  one  is  be- 

Daniel  Morales,  publisher  of  of  ROP  color  advertising  and  ing  developed  for  the  Chinese 
the  magazine  Manana  of  Mexico  the  techniques  involved.  Mr.  language  involving  4800 
City,  delivered  an  optimistic  re-  Tarver  cited  the  growth  of  color  acters  to  be  set  from  a  key- 
port  on  newsprint  supply.  in  his  newspapers  from  431,000  board  of  26  keys.  He  said  that 

He  said :  “There  is  a  sufficient  lines  in  1951  when  we  “lost  n  “straight  matter  ’  machine  is 
amount  of  newsprint  in  manu-  money  on  every  line”  to  1,530,-  now  being  developed  that  will 
facture  and  on  hand  to  meet  000  lines  in  1956  when  the  news-  three  lines  a  second,  or  180 
America’s  needs  in  the  near  paper  made  money  on  color.  He  lines  a  minute.  .  ,  , 

future.”  felt  that  at  least  two-thirds  of  M*".  Cox  countered  with  the 

Also  that  “Latin  America  is  this  lineage  would  not  have  been  belief  that  you  cant  get  any 

becoming  industrialized”  and  obtained  if  they  had  not  had  faster  straight  matter  produc- 
that  paper  factories  are  being  color  available.  He  thought  that  fion  at  the  present  time,  or  in 
constructed  in  various  countries  the  problems  of  color  are  small  f^ie  near  future,  th^  i  * 
giving  them  greater  independ-  compared  to  its  advantages  for  biot  metal  machine  with  a  Tele- 
ence  and  freedom.  He  cited  con-  the  advertiser  and  the  newspa-  typesetter  a^chment. 
struction  of  a  mill  near  Havana,  per  and  said  that  every  newspa-  Edmund  C.  Arnold  of  the 

Cuba  which  will  utilize  bagasse,  per  will  sooner  or  later  be  forced  Mergenthaler  Linotype  ^ra¬ 
the  presence  of  two  paper  plants  into  it.  pany  delivered  a  lecture  on  Wed- 

in  Chile,  one  in  Argentina,  a  Herbert  E.  Cox,  production  nesday  on  modern  newspaper 
plant  in  Brazil  and  two  under  manager  of  the  Allentown  (Pa.)  desigrn. 
construction  in  Mexico.  Call-Chronicle,  discussed  the  nrniim 


consiruciion  in  mexico.  i^au-^^nronicie,  aiscusseu  me  Newspaper  Design 

Cranston  Williams,  general  new  methods  of  photo  composi- 

manager  of  the  American  News-  tion  which  he  thought  gives  Mr.  Arnold  said:  “The  func- 

paper  Publishers  Association,  greater  flexibility  and  increased  tion  of  newspaper  typography 


presided  over  a  panel  discussion  customer  service.  He  thought  and  layout  is  to  present  in  the 

Thursday  morning  on  new  tech-  that  it  has  many  advantages  most  interesting  manner,  and 

niques  in  newspaper  publishing,  and  opens  up  new  fields  for  in  a  way  easiest  to  read,  the 

Mr.  Williams  said  that  a  creative  advertising  but  that  it  news  of  the  given  moment  be- 

newspaper  must  be  solvent  to  is  not  yet  a  substitute  for  the  (Continued  on  page  70) 
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Brown  Heads  jap  a 


Scholar  Fund; 


{Continued  from  page  69) 


3  New  Donors 


Washington 
Receipt  of  three  new  contribu¬ 
tion  for  scholarships  of  $2500 
each  was  announced  by  William 
Cowles  of  the  Spokane  (Wash.) 
Spokesman-Review,  outgoing 
president  of  the  lAPA  Scholar¬ 
ship  Fund,  Inc. 


Cowles  Scholarship 


They  were  from  the  Scripps- 
Howard  Newspapers,  the  Robert 

R.  McCormick  Trust  and  James 

S.  Copley,  publisher  of  the  San 
Diego  (Calif.)  Union-Tribune. 
The  latter  scholarship  will  be 
known  as  the  “lAPA  William 
H.  Cowles  Scholarship.” 

Mr.  Cowles  retired  from  the 
presidency  of  the  Fund  having 
served  in  that  capacity  since 
1952. 

He  was  succeeded  by  Robert 
U,  Brown,  editor  of  Editor  & 
Publisher. 


Vicepresidenls 


Mr.  Cowles  was  elected  second 
vicepresident  of  the  Fund  and 
Alberto  Gainza  Paz  of  La  Pren- 
sa,  Buenos  Aires  was  elected 
first  vicepresident. 

The  treasurer  of  the  Fund 
will  be  Harold  Fitzgerald,  pub¬ 
lisher,  Pontiac  (Mich.)  Press. 

Mr.  Cowles  revealed  that  the 
Fund  has  now  granted  12  schol¬ 
arships  of  $2500  each  and  that 
at  least  three  more  will  be 
granted  in  the  coming  year. 


cause  the  news  varies  so  much 
from  day-to-day  as  does  the 
news-advertising  ratio  and  the 
picture  budget.  What  might  be 
a  wonderful  layout  today  can 
be  absolutely  worthless  tomor¬ 
row  when  the  news  picture  has 
changed  totally. 

“So  all  we  can  ever  hope  to 
do  is  establish  some  principles 
of  good  newspaper  design.  This 
is  our  strategy  —  our  tactics 
must  vary  with  the  situation.” 

Mr.  Arnold  said  that  the  con¬ 
clusion  most  newspaper  typog¬ 
raphers  have  reached  is  that 
readership  is  markedly  affected 
by  the  fatigue  factor  of  the  hu¬ 
man  eye.  When  the  readers  eyes 
grow  tired  of  the  task  of  read¬ 
ing,  even  if  he  is  not  consciously 
aware  of  it,  he  has  had  enough. 
He  lays  aside  his  paper. 

He  said  that  the  elimination 
of  the  jim-dash,  which  used  to 
be  used  by  all  newspapers,  has 
“pushed  this  fatigue  point  back 
a  little.”  In  effect  the  eye  must 
“read”  a  jim-dash  and  becomes 
tired  by  doing  so,  he  said.  If 
we  can  save  that  effort  for  read¬ 
ing  type  we  have  increased  our 
readership. 

Also,  a  saving  has  been  made 
in  the  composing  room  because 
it  is  not  necessary  to  manufac¬ 
ture  the  jim-dashes. 

Many  editors  have  also 
reached  the  conclusion  that  sec¬ 
ond  decks  in  headlines  do  not 
capture  any  readers  that  the 
main  head  has  left  unmoved, 
and  so  they  have  eliminated 


those  decks.  The  result  has  not  T  4  4  T  1 

been  lost  readership  but  in-  li\l  /\  O0LS  LJD 
creased  readership  because  the  * 

eye  could  expand  its  strength  ipol 

reading  the  story  instead  of  J.  oCylll  1  lUdl 
secondary  headlines. 

Mr.  Arnold  gave  the  visiting  o  {  PTlfpv 

pditnrs  a  hlackhoard  demonstra-  4_/ClLCl 


editors  a  blackboard  demonstra¬ 
tion  of  good  newspaper  layout 
principles. 

At  the  closing  banquet  Friday 


Washington 
The  “lAPA  Technical  Center, 


night  the  annual  Mergenthaler  Inc.”  has  been  incorporated  in 
award  winners  were  presented  New  York  State  as  an  educa- 


with  five  prizes  of  $500  each  tional  non-profit  organization 
(see  E&P  September  21,  1957,  for  the  dissemination  of  news- 


The  PRIMARY  advertising  medium  for  .  .  . 


•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 


America's  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 


For  complel*  informofion  and 
advertising  rates,  write  .  .  . 
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lAPA  members.  1 

•  John  Herbert,  editor  of  the 

Quincy  (Mass.)  Patriot-Ledger, 
'V  II  T  X  •  I  was  elected  president  of  the 

JIIII0S  ll  rills  Center  at  the  closing  lAPA 

session.  He  revealed  that  the 
T  *1  Center  is  now  in  a  position  to 

lemispnere  apply  for  money  from  several 

^  of  the  foundations  for  its  work. 

William  Pepper  of  the  Gaines- 
JQ-W^  v^rCld  I'ille  (Fla.)  Sun  was  named  first 

vicepresident  and  Andrew  Heis- 
Washington  kell,  publisher  of  Life  magazine, 
There  is  no  more  important  was  named  second  vicepresident 


Dulles  Hails 
Hemisphere 
Law,  Order 


instrument  in  the  creation  and  Joshua  Powers  of  J.  B.  Powers, 
maintenance  of  law  and  order  Inc.,  New  York,  was  named 


than  the  newspaper.  Secretary  treasurer.  James  B.  Canel, 
of  State  John  Foster  Dulles  told  lAPA  manager,  will  serve  as 


delegates  to  the  Inter-American  secretary. 


Press  Association. 


Mr.  Herbert  said  the  Advisory 


Introduced  as  “a  friend  of  the  Council  of  U.  S.  manufacturers 
journalists”  by  Herbert  Moses  and  technicians  will  be  continued 


of  O  Globo,  Rio,  Brazil,  the  Cabi-  under  the  incorporated  set-up. 


net  member  cited  the  success  of 


also  revealed  that  the 


lAPA  as  proof  that  nations  can  lAPA  dictionary  of  printing 
work  together  to  insure  justice,  terms  in  a  cross-indexed  Span- 


order,  and  security.  The  organ-  ish-English  form  is  now  in  the 
ization  of  American  Republics  hands  of  Columbia  University 


sets  an  example  for  the  rest  of  Press  which  has  agreed  to  print 


the  world  to  follow,  said  Secre-  it.  The  book  was  prepared  over 


tary  Dulles,  “and  wherever  I  go  the  last  several  years  by  Mr. 
I  never  fail  to  point  up  this  ex-  Pepper.  It  contains  50,000  words 


ample.” 


and  phrases  in  English-Spanish 


Mr.  Dulles  associated  himself  and  Spanish-English  covering 
with  the  expressions  of  high  all  phases  of  printing  and  news- 


esteem  which  President  Eisen-  paper  publishing, 
hower  had  made  earlier  in  the  , 

week.  He  told  the  delegates  from 
other  countries  that  ^ey,  and  Roggiler  Named 
the  United  States,  should  be  .  .  17  i*, 

gratified  that  there  is  a  paucity  Aggociale  t^dltor 
of  news  in  papers  here  concern-  Savji 

ing  the  other  republics.  Frank  P.  Rossiter 


Savannah,  Ga. 
Frank  P.  Rossiter  has  been 


“Wars  make  news  and  there  named  associate  editor  of  the 
is  no  war  news,  for  which  we  Savannah  Morning  News,  Edi- 


all  are  grateful,”  he  said.  “Peace  tor  Joseph  T.  Lambright  an- 
and  order  are  so  good  that  we  nounced  this  week. 


don’t  provide  headlines  such  as 


Rossiter  has  been  city 


plague  Europe.  We  are  citizens  editor  and  assistant  managing 
and  patriots  of  our  own  coun-  editor.  He  will  continue  to  write 


tries  before  we  are  newspaper-  his  City  Beat  column, 
men.”  H.  I,ee  Banks  .Tr..  n 


H.  Banks  Jr.,  night  city 
Secretary  Dulles  discussed  the  editor,  moves  into  Uie  CE  spot 


economic  advantages  that  have  and  Thomas  F.  Coffey  Jr.,  sports 
followed  a  flow  of  investment  director  of  WSAV-TV,  becomes 


money  from  the  United  States  sports  editor  of  the  News  with 
to  other  countries  but  reminded  Arthur  D.  Whitfield  going  to 


that  the  function  of  government  the  city  staff. 


is  political  relations  and  that  A  newcomer  to  the  staff  is 


business  matters  are,  essentially.  Beryl  H.  Sellers,  a  former  Co- 


for  private  enterprise.  He  pro-  lumbus  Enquirer  reporter  who 


fess^  to  find  each  operating  has  been  engaged  in  public  rela 


successfully  in  its  own  sphere,  tions  work  the  past  two  years. 
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K.eep  Your  Distance 
When  Shooting  Royalty 

By  James  L.  Collings 

This  was  at  an  entrance  to  handsome  in  brown  suit  and  two 
the  balcony  of  the  Waldorf-  shades  of  press  cards  —  that  all- 
Astoria  grand  ballroom.  important  green  one  and  a  com- 

A  pleasant-faced  cop  was  ad-  panion  in  red.  He  was  working 
Bitting  photogrraphers  with  the  a  small  camera  of  the  usual 
proper  credentials.  “Sorry,”  he  color. 

said  to  one  trespasser,  “You’ll  There  wasn’t  time  to  ask  Dick 
have  to  have  a  green  card  to  what  the  red  shield  stood  for. 


ret  through.”  Before  many  words  could  be  ex- 

A  sergeant,  standing  nearby,  changed,  a  lady  came  over  and 
walked  over.  “What’s  the  trou-  said  please  get  out  of  there;  the 
hie?”  he  asked.  When  told  a  State  Department  didn’t  want 
little  green  card  represented  the  us  cluttering  up  the  place, 
difference  between  seeing  Queen  Dick  said  a  man  had  said 
Elizabeth  and  not  seeing  her  —  we  could  be  there.  Another  man 
and  anyway,  sergeant,  here’s  said  do  as  the  lady  says.  Dick 
By  regular  old  yellow  press  frowned  in  great  pain  and  said 
card  —  the  officer  smiled  and  all  right,  he  had  his  pictures 
said  go  ahead.  anyway.  Besides  he  had  run  out 

Once  inside,  the  guest  felt  of  colored  press  cards  he  could 
as  conspicuous  as  a  sweat  shirt  show. 

among  top  hats.  It  seemed  the  After  the  Queen’s  polite  little 
eyes  of  every  Scotland  Yard  speech,  every  flickering  eyelash 
Ban,  Secret  Service  agent  and  of  which  was  photographed,  Ira 
dty  dick  were  upon  him.  So  a  Rosenberg  of  the  New  York 
hasty  retreat  was  made  to  the  Herald  Tribune  and  a  compan- 
press  room  in  search  of  the  ion  got  a  jump  on  the  crowd  by 
peen  thing.  After  all,  there  hurrying  down  the  stairs  to  Her 
would  be  just  so  many  friendly  Majesty’s  point  of  exit, 
sergeants.  Out  on  the  street  it  looked  as 

“I  have  only  one  left,”  a  City  though  the  whole  police  depart- 
Hall  public  relations  guy  said,  ment  had  been  let  out  of  school 
'and  I  need  it  for  myself.  How  at  once.  Pat  Candido  of  the 
about  taking  this  blue  one?  It’s  New  York  Daily  News  was 
for  a  reporter.  Maybe  you  can  arguing  with  a  captain, 
get  by  with  it.”  When  asked  what  the  discus- 

There  was  no  feeling  of  de-  sion  was,  Pat  said:  I^  said 
priving  a  word  man  of  his  right- 

ful  heritage,  since  reporters  m  other  words,  behind  the  police 
were  barred  from  the  regal  '‘"e*  Does  it  look  like  2o  feet 
feast.  They  were  sitting  it  out  ^  you  from  the  car  (Ikes  bub- 
at  luncheon,  watchine  the  event  to  here?  I  asked  him 


at  luncheon,  watching  the  event 
over  TV  sets. 

The  intruder  tucked  the  blue 
passport  into  his  pocket,  greeted 


''Bailiff,  get  this  man!  Take  hit  film!"  With  these  words.  Circuit  Judge 
Stanley  Milledge,  right,  invited  Charles  Michel  to  join  the  wrestling 
match  with  Steve  Wever  of  the  Miami  Herald.  (See  story  below.) 


who  gave  the  order.” 

“You  know,”  Ira  said,  “this 
is  big-bertha  coverage.  The  boys 
in  Canada  and  Washington 


could  get  in  closer.  Another 
ully  back  at  all  the  guardians  City  Hall  business 

L  p-  y  this  morning  we  couldn’t  get  an 

Z  TV.  V  ^  unobstructed  view  of  the  Queen 

S  The  nest  was  lined  with 

Ptrent  and  fledgling  photogra-  »» 

t  V?®  conations  were  no  better  for 

»me  t  "  "  niortgage 

^  *  royal  couple  emerged  from  the 

The  chief  photographer  of  the  Waldorf.  Up  to  this  point  the 
1,^  Daily  Mirror  barely  captain  who  had  crossed  verbal 

wa  room  to  squeesre  around  to  gwords  with  Pat  had  tried  to 
ay  hello.  “They  dim  the  lights  heep  an  alley  open  for  the  pho- 
while  we’re  here  shooting,”  he  tographers  to  shoot  through. 


aid,  “then  turn  them  up  while  As  Liz  and  Phil  got  into  the 
I  We  re  out  eating.”  car,  police  of  all  grades  waved 

Dick  Samo  was  on  the  other  back  and  forth  in  front  of  them 
**de  of  the  room,  dangling  over  like  uncertain  iceskaters.  The 
die  dais,  sandwiched  between  photographers  tried  to  roll  with 
'iiners  and  the  wall.  Mr.  Death-  their  movements,  seeking  just 
frface  of  Hearstville  was  quite  one  tiny  opening. 
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“Hey,  Queen,  smile  —  over 
this  way  —  hey,  Liz,  please, 
smile!”  the  men  yelled  as  one. 
Shades  of  Izzy  Kaplan !  Whether 
she  heard  or  not,  she  did  smile. 
She  looked  our  way.  At  the  same 
instant,  the  broad  beam  of  a  cop 
loomed  right  up  in  our  faces. 
The  car  moved  away. 

“Hell,”  Ira  said.  Pat  walked 
away  in  disgust.  Down  the  street 
you  could  hear  the  screams  of 
bobbysoxers.  They  were  prob¬ 
ably  getting  a  better  look  at  her 
than  we  got. 

Battle  Royal 

The  jailing  of  an  attorney  by 
a  judge  started  a  series  of  in¬ 
cidents  involving  TV  and  still 
photographers  last  week  in 
Miami,  Fla. 

The  attorney  was  Roland  W. 
Granat  of  Miami  Beach.  In  an 
argument  with  Circuit  Judge 
Stanley  Milledge,  Mr.  Granat 
was  jugged,  and  when  Ben 
Silver  of  Station  WCKT  tried 
to  photograph  the  judge  in  the 
corridor,  the  judge  pushed  the 
camera  aside  and  ordered  the 
film  confiscated. 

A  bailiff  then  told  the  camera¬ 
men  that  Judge  Milledge  would 
not  allow  other  pictures.  Louis 
McLain  of  the  Miami  Herald 
tried  for  a  shot  anyway. 

The  judge  grabbed  Mr.  Mc¬ 
Lain  by  the  arm  and  said  to 
bailiffs:  “I  want  that  film!  Hold 
this  man!”  The  photographer 
and  TV  cameraman  Robert 
Brumfield  of  Station  WTVJ, 
who  had  also  made  pictures, 
were  taken  into  the  judge’s  office 
and  held  because  they  refused 
to  surrender  their  film.  They 
said  they  would  wait  to  hear 
from  their  superiors. 

Mr.  Brumfield’s  office  said  the 
film  would  not  be  used,  so  he 
was  released.  Mr.  McLain  was 


told  by  his  boss  not  to  turn  over 
his  film.  The  judge  released  him 
in  an  hour  without  taking  his 
negatives. 

Later,  when  the  judge  left  his 
office,  Steve  Wever  of  the  Miami 
Herald  shot  two  pictures  before 
the  judge  grabbed  him  by  the 
shoulders. 

“I’ve  had  enough  trouble  with 
you  photographers,”  the  judge 
said.  “I  want  that  film.  Bailiff, 
get  this  man!  Take  his  film!” 

With  that,  the  bailiff  joined 
the  wrestling  match  (see  cut). 
In  the  scuffle  the  camera  fell  to 
the  floor  and  was  badly  dam¬ 
aged.  The  action  caused  other 
cameramen  to  shoot  away.  The 
picture  shown  above  was  made 
by  Charles  Trainer  of  the  Miami 
News. 

The  News  made  the  picture 
available  to  the  Herald,  which 
ran  it  page  one,  five  columns. 

The  Miami  Press  Photogra¬ 
phers  Association  and  the  NPPA 
protested  the  judge’s  action  in 
a  telegram  to  Gov.  Leroy  Col¬ 
lins,  who  said  he  would  look  into 
the  matter  “to  determine  what 
if  anything  I  can  or  should  do.” 
• 

Queen  in  Full  Color 
48  Hours  After  Snap 

A  four-color,  full-page  pic¬ 
ture  of  Queen  Elizabeth  II  at 
Williamsburg,  Va.,  was  pub¬ 
lished  in  the  Chicago  Tribune 
Oct.  19.  It  was  one  of  a  series 
of  unposed  color  shots  taken  by 
a  Tribune  camera  crew. 

The  color  photo  was  printed 
less  than  48  hours  after  the 
picture  was  taken  by  A1  Madsen, 
chief  of  the  Tribune’s  staff. 

He  used  a  4  x  5  Speed 
Graphic,  Ektachrome  film.  Set¬ 
tings  were  200th  of  a  second  on 
shutter  speed  with  the  opening 
at  f-8. 


Change  to  9-CoL 

Format 

Appraised 

Chicago 

Twenty-four  more  newspaper 
publishers  are  giving  serious 
consideration  to  joining  the  pa¬ 
rade  toward  a  standard  11-pica 
column,  they  reported  at  the  In¬ 
land  convention. 

Dwight  King,  publisher,  Hol- 
drege  (Neb.)  Citizen,  told  how 
his  paper,  printed  on  a  flatbed 
press,  went  from  12  to  11  picas 
and  eight  to  nine  column-page 
at  a  cost  of  $1,100,  as  a  means 
of  saving  newsprint.  He  said 
merchants  like  the  new  format. 

Dale  E.  Belles  Jr.,  assistant 
editor  and  publisher.  Gory 
(Ind.)  Post-Tribune,  reported 
his  paper  went  to  nine  columns 
in  1923  and  that  a  nine-column 


page  is  an  economical  page.  He 
expressed  belief  that  a  nine-col¬ 
umn  paper  offers  news  depart¬ 
ment  limitations,  however.  He 
said  readers  sometimes  complain 
the  paper  is  a  “shopping  sheet” 
because  one  paper  may  have  18 
eight-column  ads,  leaving  only 
a  single  column  for  news.  Better 
picture  display  is  offered  by  the 
nine-column  paper,  he  claimed. 

W.  E.  Beeler,  publisher,  Chil- 
licothe  (Ohio)  Gazette,  said  the 
change  to  11-pica  columns  cost 
$5,010  but  the  job  could  have 
been  accomplished  for  as  little 
as  $1,600.  Newsprint  savings 
are  expected  to  run  to  $6,000  a 
year. 

Among  254  newspapers  re¬ 
sponding  to  a  recent  Inland  sur¬ 
vey  on  column  width  and  col¬ 
umns  per  page,  224  (88%)  have 
eight-column  pages  and  27 
(11%)  have  gone  to  nine  col¬ 
umns.  Three  reported  fewer 
than  eight  columns. 


You'd  think  we  had  a  crystal  ball! 

EDITOR  &  PUBLISHER 
1957  MARKET  GUIDE 
ESTIMATES  ARE  ^ 

ACCURATE!  m 

you're  using  the  1957  estimates  of  ^ 

•pulation,  retail  sales  and  individual 


If  you're  using  the  1957  estimates  of  i 

population,  retail  sales  and  individual 
income  found  in  the  1957  E4P  MARKET  f  ^ 

GUIDE,  you  can  count  on  their  accuracy!  I 

You're  not  only  getting  data  a  year  or  'v  J  ' 

more  ahead  of  that  furnished  by  any 
other  publication  — but  the  U.S.  Com¬ 
merce  Department's  Survey  of  Current  Business  shows  that 
EiP's  Ray  Prescott  really  comes  close  to  hitting  their  figures 
on  the  nose.  Take  a  look  at  these  comparisons: 

Census  Dept,  population,  1956 . 169.7  million 

E&P  population  estimate.  1956 . 169.5  million 

E&P  FORECAST  WITHIN  .0012%! 

Census  Dept,  retail  sales,  1956 . $191.5  billion 

E&P  retail  sales  estimate,  1956 . $192.3  billion 

EftP  FORECAST  WITHIN  .0042% ! 

Census  Dept,  individual  income,  1956.  .$321  billion 
E&P  individual  income  estimate,  1956.  .$310  billion 
E&P  FORECAST  WITHIN  3.5% ! 

If  you  need  data  on  population,  retail  sales  or  individual 
income  to  plan  sales  or  advertising,  be  sure  the  data  you 
use  is  current  (only  the  E&P  MARKET  GUIDE  gives  you  1957 
data) — and  accurate.  Use  the  data  in  the 

Editor  &  Publisher  Market  Guide 

1475  BROADWAY,  NEW  YORK  36,  N.  Y, 

1958  Market  Guide  to  be  published  November,  1957. 
Order  your  copy  now. 


I  By  Roy  H.  ('opperuti 


Musings  on  Size 


In  an  author’s  note  to  McSorley’s  Wonderful  Saloon, 
Joseph  Mitchell  wrote: 

“The  people  in  a  number  of  these  stories  are  of  the 
kind  that  many  writers  have  recently  got  into  the  habit 
of  referring  to  as  ‘the  little  people.’  I  regard  this  phrase 
as  patronizing  and  repulsive.  There  are  no  little  people 
in  this  book.  They  are  as  big  as  you  are,  whoever  you  are.” 

The  little  man,  a  near  relative,  has  incurred  the  dis¬ 
taste  of  the  Canadian  Press,  whose  style  book  enjoins: 

“Do  not  use  the  term  little  man  in  referring  to  the 
population  generally  or  any  segment  of  it.  The  term 
has  no  precise  or  defensible  meaning  in  that  connection 
and  has  long  since  become  objectionable.” 

There  is  no  question  that  both  these  expressions  are 
patronizing,  and  therefore  objectionable.  Oddly  enough, 
little  woman,  as  a  fond  epithet  for  ivife,  is  something 
entirely  different,  and  seems  unlikely  to  fall  under  any 
ban.  Louisa  May  Alcott,  come  to  think  of  it,  got  away 
with  both  Little  Men  and  Little  Women. 


Wayward  Words 


Be  it  known  to  all  and  sundry,  if  there  are  any  sundries 
among  my  readers,  that  the  correct  form  for  the  de¬ 
scriptive  applied  to  a  national  of  Ghana  is  Ghanaian, 
and  not  Ghani,  as  erroneously  set  forth  in  this  depart¬ 
ment  recently.  Those  Ghanaian  college  students  I  relied 
on  didn’t  know  what  they  were  talking  about.  Ghanaian 
comes  straight  from  the  horse’s  mouth — that  is,  an 
official  pronouncement  last  December  in  Accra,  relayed 
to  me  by  the  Ghanaian  Embassy  in  Washington.  News¬ 
week,  cited  here  as  having  come  out  with  Ghanese,  later 
mended  its  ways  with  Ghanaian,  which  is  what  led  me 
to  the  trail  of  the  truth. 


William  J.  Foote,  managing  editor  of  The  Hartford 
Courant,  after  reading  the  recent  discussion  of  wife 
vs.  widow  as  used  in  obituaries,  brought  to  my  atten¬ 
tion  a  new  slant  on  the  matter. 

“Except  when  both  husband  and  wife  are  exposed 
to  some  peril  to  which  he  succumbed  and  which  she  sur¬ 
vived,  I  won’t  agree  that  the  wife  survives,  almost  uni¬ 
versal  newspaper  practice  to  the  contrary  notwithstand¬ 
ing,”  he  wrote. 

The  effect  of  this  view  is  to  exclude  the  use  of  siirvive 
from  the  ordinary  obituary,  in  favor  of  leave  (He  leaves 
his  wife).  This  leaves  unsettled  the  basic  question  which 
it  is  that  stays  behind — the  wife  or  the  widow?  I  am 
pleased  to  note  that  Mr.  Foote  favors  wife,  because 
so  do  I. 


She  told  the  grand  jury  that  the  trade  of  prostitution 
was  used  to  gather  scandal  for  the  magazine. 

The  revelation  offered  by  this  sentence  is  less  shock¬ 
ing  than  the  reference  to  prostitution  as  a  trade,  when 
we  all  know  it  is  not  only  a  profession,  but  by  common 
consent  the  oldest  profession  in  the  world. 
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Editors’  Sips 
Bubble  Over 
In  Politics 

Oklahoma  City 
The  editorial  writers  are  gone, 
jt  the  memory  lingers  on. 

Just  before  the  National  Con- 
frrencc  of  Editorial  Writers 
.osed  shop  here  on  their  tenth 
annual  meeting,  they  held  a 
reception  for  Vice  President 
Richard  M.  Nixon. 

A  guest  at  the  affair  was 
Goremor  Raymond  Gary,  chief 
executive  of  the  legally  dry 
state  of  Aklahoma,  a  personal 
ud  political  exponent  of  pro¬ 
hibition  statutes. 

The  reception  was  similar  to 
doiens  held  each  week  in  Okla¬ 
homa  City.  The  common  denomi¬ 
nator  is  that  hard  liquor  is 
served  at  these  “get  togethers.” 
So,  after  four  days  in  Okla¬ 
homa,  the  editorial  writers  re¬ 
turned  to  their  chores  in  all 
parts  of  the  country.  Several 
mmed  their  typewriters  to 
ssays  on  Oklahoma’s  enforce¬ 
ment  of  the  prohibition  laws. 

Kdiloriul  on  Topic 
Among  others,  the  Montgom- 
ny  (Ala.)  Advertiser  com¬ 
mented  on  this  topic.  An  Ad- 
rertiser  editorial,  reprinted  in 
the  Oklahoma  City  Times, 
vanned  up  to  the  subject  by 
rommenting  on  the  “talk  about 


‘anarchy’  and  ‘dissolution  of  the 
union’  if  a  law  of  the  land  is  not 
given  instantaneous  obedience. 

“The  prohibition  law  in  Okla- 
home  illuminates  this  foolish¬ 
ness  with  a  brilliant  light.  The 
law  of  the  land  in  Oklahoma  is 
that  whisky  will  not  be  sold. 
The  fact  is  that  whisky  is  sold 
more  freely  in  Oklahoma  than 
in  New  York  City.” 

Parly  Described 

The  article  then  went  on  to 
describe  the  NCEW  party,  with 
90  editorial  writers  present. 

“Many  of  them  have  written 
law-of-the-land  sermons  and 
calls  to  arm,  but  there  they  are 
in  defiance  of  the  Oklahoma  law 
of  the  land,  holding  highballs  in 
one  hand  and  shaking  the  hand 
of  the  Vice  President  with  the 
other,”  said  the  article. 

“But  there  he  (Gov.  Gary) 
was  and  there  was  the  liquor. 
Why  didn’t  he  send  for  the 
police?” 

The  story  proved  to  be  ammu¬ 
nition  for  the  election  of  a  new 
governor  in  Oklahoma. 

Govenior  Gary,  when  ques¬ 
tioned  about  the  incident,  smote 
the  heads  of  the  NCEW  for  em¬ 
barrassing  Mr.  Nixon  and  him¬ 
self. 

“I  think  the  sponsors  of  the 
party  were  stooping  pretty  low 
to  embarrass  the  Vice  President, 
the  Governor  of  the  state,  fed¬ 
eral  judges  and  other  prominent 
citizens  by  knowingly  violating 
the  law  and  seiwing  whisky  in  a 
public  place,”  he  declared. 


Ad  Run  for  Qiarity 
Not  Deductible  Item 

Washington 
The  Internal  Revenue  Service 
has  ruled  that  space  donated  by 
a  newspaper  to  a  charitable  or¬ 
ganization  does  not  qualify  as  a 
tax  deductible  contribution  or 
gift. 

In  a  declaratory  opinion  IRS 
said:  “A  newspaper  which  gra¬ 
tuitously  publishes  advertise¬ 
ments  for  charitable  organiza¬ 
tions  is  not  donating  property 
but  is  merely  rendering  a  serv¬ 
ice.  It  is  held  that  this  does  not 
constitute  a  contribution  or  gift 
within  the  meaning  of  Section 
170  of  the  Code.” 

• 

Veteran  Art  Chief 
Gets  Diamond  Pin 

Oklahoma  City 
The  Daily  Oklahoman  and  the 
Oklahoma  City  Times  honored 
133  employes  at  the  annual 
service  award  dinner.  L.  P. 
Thompson  Sr.,  art  director,  re¬ 
ceived  a  diamond  studded  pin 
and  a  $100  savings  bond.  The 
presentation  was  made  by  E.  K. 
Gaylord,  president. 

Other  longtime  service  award 
winners  were  Carl  Stuart,  man¬ 
aging  editor,  and  Otis  Sullivant, 
political  writer. 

• 

Paul  Jaeger,  48 

Monrovia,  Calif. 
Paul  F.  Jaeger,  former  editor 
and  publisher  of  the  Flagstaff 
Arizona  Sun,  died  here  Oct.  13, 
at  the  age  of  48. 


HISTORIC  OCCASION — First  bi9  step  in  the  expansion  of  the  Ridder  newspapers  westward  from  New  York 
vas  taken  30  years  ago  with  the  purchase  of  the  St.  Paul  Dispatch-Pioneer  Press.  To  mark  the  occasion,  140 
D-PP  staffers,  each  with  30  years  or  more  of  service,  presented  a  parchment  scroll  to  B.  H.  Ridder,  expressing 
their  readiness  "to  embark  with  you  on  our  second  successful  thirty."  Left  to  right:  Fred  Heaberlin,  executive 
vditor;  Amy  Birdsall,  women's  editor;  Stella  Brown,  secretary;  William  Benson,  press  foreman;  Mr.  Ridder;  Ed 
Reisdorf,  asst,  controller;  John  Lewis,  ad  director;  Fred  Roessler,  press  room;  Harold  Shugard,  associate  pub¬ 
lisher;  Earl  Thayer,  mail  room. 
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IN  LOS  ANGELES 
THEY  SAY 
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In  Los  Angeles, 


The  Times  is  first 
in  96  of  114 
Media  Records 
classifications. 
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Unique  Color 
Facilities  in 


Sun-Times 


Chicago 

When  housed  in  its  new  $15,- 
000,000  plant,  the  Sun-Times 
will  become  the  first  tabloid- 
fonnat  newspaper  in  the  U.  S. 
that  is  equipped  to  provide  full- 
color  throughout  an  edition. 

Working  with  technicians  of 
the  Gk)ss  Printing  Press  Co.,  Hy 
Shannon,  S-T  production  man¬ 
ager,  has  devised  a  method  of 
locking  single-page  stereo  plates 
of  the  Sun-Times  page  size  onto 
cylinders.  This  will  permit  re¬ 
plating  the  black  news  plate 


Editors  Ask  — 
Selectivity  C 


In  Publicity 


New  $15,000,000  home  of  the  Chicago  Sun-Times 


A  plea  from  newspaper  edi¬ 
tors  to  public  relations  and  pui- 

licity  men  to  be  “more  sclectiv-  _ 

more  cautious”  has  emergri 
from  preliminary  retums  of  s  Hwri» 
survey  being  conducted  by  Mor  pp 
santo  Chemical  Company.  " 

Dan  J.  Forrestal,  the  firm')  Ckx 
manager  of  public  relations,  tolc  beaut 
about  it  at  a  joint  meeting  d  tours 
the  Sales  Executives  Club  c:  even 
New  York  and  the  Publicitv  dose 
Club  Oct.  22.  Mr.  Forrestal  of  his 


aluminum  structure. 


Designed  by  Naess  &  Murphy,  for  19  years  with  the  St.  Lo"' 


Not  a  single  edition  will  be  the  Sun-Times  building  is  the  Globe-Democrat. 


w'ithout  disturbing  the  register  blissed  or  edition  time  changed  first  completed  structure  in  the  “Editors  welcome  factual  i: 


of  the  color  plates 


during  the  move,  according  to  proposed  Fort  Dearborn  Project,  formation,  crisply  and  f resK- j  burlj 


In  the  S-T  building  which  Sun-Times  executives  who  have  The  grounds  are  being  land-  newsworthy,  which  will  bee' 


rises  nine  stories  above  the  Chi-  ^een  preparing  for  “M”  Day  for  scaped  and  scenic  promenade,  interest  to  the  audiences  the: 

cago  River,  all  departments  are  months.  Plans  call  for  the  S-T  illuminated  at  night,  will  link  serve,”  Mr.  Forrestal  said.  “Be  to  « 

linked  by  an  automatic  sele^ive  ^  utilize  both  its  new  and  old  the  Sun-Times  Plaza  with  the  editor  of  a  railroad  majrazir- 

pneumatic  tube  system.  This  pjants  temporarily  for  the  stere-  Wrigley  Building  and  Michigan  still  hates  to  find  a  news  relea^  ® 

electronic  seiwice,  a  German  in-  otyping  and  printing  of  the  pa-  Avenue.  on  his  desk  announcing  a  **  s 


been  preparing  for  “M”  Day  for 


interest  to  the  audiences  theylbusir 


vention,  sends  tubes  containing  new  presses  have 

business  messages,  copy  or  news-  had  a  complete  “shakedown” 


papers  to  any  one  of  26  sta¬ 
tions  within  the  plant.  The 


run. 

Final  editions  of  the  Sunday 


sender  sets  the  dial  at  the  num-  Sun-Times  will  be  produced  in 
ber  of  the  station  for  which  the  ^he  old  building  and  the  first  edi- 


tube  is  destined.  ^ 

The  Sun-Times  will  occupy  plant, 
six  of  the  nine  floors.  Other  di-  rk 


tion  of  Monday’s  S-T  in  the  new 


OLDSmobility 
Ads  Are  Coming 


f  IT"  m  •  On  subsequent  weekends,  other 

of  Field  Enterprises,  ,  .  *  . 

I,  •  i.  iL,  departments  will  be  moved  un- 


Lansing,  Mich. 
Following  up  teaser  cam¬ 
paigns  which  began  in  mid-Oc- 


still  hates  to  find  a  news  releax  Ye 
on  his  desk  announcing  a  ne’'  ^ 
perfume.” 

Mr.  Forrestal  cautioned  tk 
“the  press  must  practice  stand  Smit 
ards  as  well  as  preach  them. 

He  quoted  Time  magazine  a- 
stating  in  its  Aug.  12  issue,  “Ir 
all  but  a  distinguished  handfu.  ™ 
of  papers,  dally  business  sectior- 
consist  of  a  raft  of  market  sta 
tistics  adrift  on  a  pallid  sea  of  ™ 


»  .,|  .  ,  ,,  ucpai  tlllCilUO  will  UC  IIIUVCU  UII-  Tvaiivaa  iit  * 

inc.,  wil  move  into  the  new  program  worked  out  tober,  Oldsmobile  Division  of  wire  service  snippets  and 


building  later  on.  It  has  a  total 
floor  area  of  78,000  square  feet 


by  B.  W.  Dusek,  moving  co-  General  Motors  will  run  its  full-  Yor  advertisers  (also  known  ail 


ordinator  on  “leave”  from  the  page  announcement  ad  for  the  ROMs  or  Business  Offici 


Field  Next  to  News  Room 


accounting  department. 


1958  line  early  in  November  in  Musts).” 


Marshall  Field  Jr.,  S-T  edi-  materials  were  brought  into  the 
tor  and  publisher  and  president  new  building  this  week. 


Library  and  photo  laboratory  1,600  dailies  and  3,175  weeklies.  ‘  Yes,  business  news^  is  ne^ 
aterials  were  brought  into  the  Oldsmobile’s  advertising  man-  _  when  one  restricts^  good 
:w  building  this  week.  ager,  Lloyd  A.  Grobe,  said  the  publicity  to  news,  one  is  Mt 

The  new  pressroom  operation  newspaper  campaign  will  get  being  prudishly  restrictive,”  Mr.  ns, 
innits  a  128-page  paper.  emphasis  throughout  the  year,  Forrestal  concluded. 

Initially,  30  Headliner  press  present  plans  calling  for  several  “People  are  interes^  which  n 


of  Field  Enterprises,  will  have  The  new  pressroom  open 
his  offices  on  the  fourth  floor  ad-  pennits  a  128-page  paper, 
jacent  to  the  news  room.  Initially,  30  Headliner  i 


‘People  are  interested- 


Over  the  weekend,  the  entire  units  have  been  installed.  Space  large-size  insertions  per  month,  another  way  of  saying  editors  pal 
editorial,  composing  room,  en-  has  been  allotted  for  69  units,  backed  by  frequent  small-size  ure  interested  —  in  new  plans  mg 


graving  and  advertising  dis-  The  plant  has  a  storage  ca-  bulletin-type  ads  covering  new  products  and  production  of 


patch  departments  will  be  moved  pacity  for  2,000  tons  of  news-  product  features 


the  companies  they  buy  from,Uf 


into  the  block-long  steel  and  print. 


Confidential 


Appraisals 


Negotiations 


The  division  is  also  scheduling  work  for,  live  next  to,  or  own 
a  special  color  campaign  for  shares  iri.  Indeed,  nothing  is 
magazine  supplements.  more  basic  than  the  industries 

Oldsmolibe  will  be  adding  a  aud  companies  and  institutions 
new  word  to  the  American  vo-  which  keep  a  young  nation  so 
cabulary  in  its  advertising.  The  virile.” 
word  is  “OLDSmobility”  —  de-  • 


Financing 


Newspaper,  Radio  &  Television  Properties 


BLACKBURN  &  COMPANY 


Washington,  D.  C.  Atlanta  CMeago 

JAMES  W.  BLACKBURN  STANLEY  WHITAKER  H.  W.  CASSILL 

JACK  V.  HARVEY  CLIFFORD  B.  MARSHALL  WILUAM  B.  RYAN 

Waihington  Building  Healey  Building  S33  N.  Michigan  Are. 

STerling  3-4341  JAckaon  5-1576  Financial  6-6460 


fined  as  “the  new  way  of  going  Buys  Ky.  Weekly  han 

places  in  the  Rocket  Age.’  „  ■  . 

,  Louisville,  Kl  “gl 

H.  R.  Chandler,  editor  of  the 

Relax  Section  Barbourville  (Ky.)  AdvoeaU  ‘®P 

San  Antonio,  Tex.  for  more  than  20  years,  has  puf' 
“Relax,”  a  locally-edited  sec-  chased  the  weekly  Pinevillt 
tion,  printed  in  color  on  news-  (Ky.)  Sun.  The  sale  was  an- 
print,  has  been  added  to  the  nounced  by  Charles  Adams  and 
Sunday  San  Antonio  Express  Herndon  Evans,  former  ownen  ^ 
and  News.  It  includes  a  4-page  of  the  Sun.  Mr.  Chandler  said 
TV  preview  (weekly  listings)  Walter  Lee  Hensley,  now  with 
replacing  the  former  ‘“rV  the  London  (VLy.)  Sentinel-Echo,  ^ 
Green”  pullout  in  the  Saturday  will  be  associate  with  him  in 
News.  publishing  the  Sun. 
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books  in  review 


Chicago  News  Column 
Has  Delightful  Writing 


By  Prof.  Roscoe  Ellard 


majority  of  one.  By  Sydney  J. 
Harris.  Boston:  Houghton  Mifflin  Co. 
JI5pp.  J3.75. 


26,  1957 


Good  writing  is  a  thing  of 
beauty  and  a  joy  forever.  Of 
course,  before  a  newsman  can 
even  start  to  write,  he  needs 
close  to  a  scholar’s  knowledge 
of  history,  government,  and  eco¬ 
nomics — plus  a  practical  aware¬ 
ness  of  how  the  organisms  of 
learning  actually  function  in  the 
hurlyburly  of  the  last  24  hours. 
The  most  pathetic  sight  in  our 
business  is  a  reporter’s  trying 
to  cover  something  he  doesn’t 
understand. 

Yet  beneath  it  all,  language 
is  a  lovesome  thing.  We  love  to 
nite  well  and  to  read  others’ 
good  writing.  The  late  Justin 
Smith  of  the  Chicago  Daily 
Hews  used  to  tell  his  staff:  “A 
daily  reading  of  good  writing  — 
especially  aloud  —  helps  our 
own  style.”  And  today  Jack 
Knight  and  Basil  Walters  get 
even  better  results,  for  the  News 
still  stands  out  as  one  of  the 
best-written  papers  in  the  world. 

.Seleoled  Columns 

In  this  tradition,  then,  comes 
this  book  of  writing  at  its  best 
-  “Majority  of  One,”  the  se¬ 
lected  columns  of  Sydney  J.  Har¬ 
ris,  the  Chicago  Daily  News’ 
current  and  modernized  Charles 
Umb-William  Hazlitt-like  cas¬ 
ual  essayist,  since  1944.  “Writ¬ 
ing  at  its  best”  because  Harris 
writes  not  merely  as  a  master 
of  contrast,  of  neverweary  verbs 
and  etched  imagery,  but  because 
his  thinking  also  is  of  the  best 
--  trenchant,  cultivated,  witty. 

Any  page  at  random:  You’ll 
fod  paragraph  after  paragraph 
like  this: 

“A  reader  asks,  ‘Which  of  the 
partners  in  a  marriage  should 
handle  the  money?’  I  unhesitat¬ 
ingly  reply,  ‘Whichever  one 
jtnows  that  luxuries  are  more 
important  than  necessities.’ 
^"hich  reminds  me  of  that  lovely 
Chinese  proverb:  ‘If  you  have 
hwo  loaves  of  bread,  sell  one 
»nd  buy  a  lily.’  ” 

Or  like  this: 

‘A  political  platform  is  an 
^frangement  of  planks  cun¬ 
ningly  constructed  for  running 
but  not  for  standing  on.  .  . 
Peace  and  prosperity’  means 

editor  8C  publisher 


billions  for  armaments  and  un¬ 
limited  credit  for  time  pay¬ 
ments.  .  .  ‘A  big  city  machine’ 
is  the  political  organization  of 
the  other  party.  ‘A  non-parti¬ 
san  citizens’  committee’  is  the 
urban  organization  of  our 
party.” 

Newspaperman’s  Joy 

Read  a  paragraph  and  you’ll 
start  at  the  beginning  of  the 
book  and  read  it  through.  Every 
reviewer  has  to  do  that,  of 
course.  But  you’ll  read  it,  when 
you  don’t  have  to,  because  it’s 
good  writing  and  good  thinking 
—  and  those  are  the  newspaper¬ 
man’s  joy  as  well  as  his  busi¬ 
ness. 

Writing  is  a  qruility  of  mind. 
You  cannot  separate  a  writer’s 
thought  —  the  furnishings  and 
nature  of  his  mind,  his  glandu¬ 
lar  vigor  —  from  the  tailoring 
with  which  he  clothes  them  for 
public  prominade. 

Dress  a  woman  in  creations 
of  the  finest  couturier.  It  still 
is  the  lines  of  her  body,  the  ex¬ 
pression  of  her  face,  and  the 
quality  of  her  conversation  that 
give  style  to  her  gown.  Yet  you 
cannot  ignore  the  couturier  — 
his  design  and  fitting,  his  sew¬ 
ing  of  the  seams.  Likewise,  pic¬ 
tures  worth  sharing  must  hang 
in  the  writer’s  mind.  He  must 
have  something  to  say. 

Harris  does  know  how  to  say 
something  worth  saying  about 
the  complacency  and  confusion, 
not  of  squares  and  queers  in  the 
news,  but  of  neighbors  and  read¬ 
ers  —  and  of  Harris  and  us. 

Pithy  Observations 

A  column  headed,  “Would 
Jefferson  Recogfnize  Us  Now?” 
includes  pithy  observations: 

“Our  nation  used  to  believe 
that  only  an  educated  man  like 
Jefferson  or  Madison  was  fit  for 
office;  or  a  highly  self-educated 
man  like  Lincoln.  Now  we  be¬ 
lieve  that  education  almost  dis¬ 
qualifies  a  man  for  public  lead¬ 
ership.  .  . 

“We  used  to  believe  that  chil¬ 
dren  were  a  part  of  the  family. 
Now  we  believe  they  are  the 
center.  .  . 

“We  used  to  believe  that  a 
man  worked  to  attain  leisure 
to  cultivate  his  inner  resources. 
Now  we  believe  that  leisure 
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should  be  an  opiate  to  ward  off 
any  possibility  of  self-examina¬ 
tion  and  self-knowledge.  .  .” 

Suggesting,  in  another  mood, 
that  so  much  is  being  said  these 
days  by  so  many  who  know  so 
little,  Mr.  Harris  proposes  this 
socially  calamitous  procedure: 

“Ask  the  next  friend  who  uses 
the  word  ‘democracy’  ...  to 
tell  you  what  the  Bill  of  Rights 
is,  and  to  enumerate  the  rights. 
.  .  .  Ask  the  next  person  who 
uses  the  expression  ‘abstract 
art’  how  art  can  be  anything 
but  abstract  .  .  .  and  the  per¬ 
son  who  uses  the  word,  ‘indivi¬ 
dualism’  to  explain  the  differ¬ 
ence  between  order  and  an¬ 
archy.” 

And  so  on  for  a  dozen  more 
infuriating  descendants  of  So- 
cratic  questioning.  After  which 
he  concludes: 

“By  the  end  of  the  week  you 
will  have  no  friend  left.  You 
won’t  know  much  more,  either  — 
except  why  Socrates  was  given 
poison  for  asking  so  many  un¬ 
comfortable  questions  about 
things  the  people  thought  they 
“knew.” 

Genius  is  rare  and  lonely,  and 
Harris’  style  is  not  genius.  It 
is  a  combination  of  a  fertile, 
well-seeded  mind,  an  eye  that 
sees  deep  and  gently  into  human 
foibles,  and  the  skill  of  a  liter¬ 
ary  couturier. 


I  ANNOUNCEMENTS 

_ Newspaper  Brokers _ 

it  it  PERSONAL  Service  backed  by  30 
I  years’  experience  in  the  West.  Stypes. 

I  Rountree  &  Co..  625  Market  St.,  San 
I  Francisco  5.  California, 
j  “  THE  DIAL  AGENCY 

I  ** America's  No.  1  Newsi>aper  Broker” 
66  Adelaide,  Detroit,  Mich.  WO  3-3926. 
ITS  NOT  the  down  payment  that 
!  buys  the  newspaper  —  it's  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
I  selling. 

!  LEN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant.  Mich, 

CALIFORNIA  weekly  newspapers  show 
the  greatest  growth  factor  in  the 
nation.  We  have  exclusive  listings  on 
a  number  of  the  better  ones.  Gabbert 
&  Hancock.  Associates,  3709  Arlington 
Ave..  Riverside.  California. 
CONFIDENTIAL  INFORMATION 
Daily  Newsi>aper  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif. 

I  WESTERN  NEWSPAPERS 

I  Joseph  A.  Snyder,  12163  W.  Wash- 
I  ington  Boulevard,  Los  Angeles  66, 
Calif.  Day  or  Nite  Phone:  EX  1-6238. 

MIDWEST  NEWSPAPERS 
in  proven  fields.  Herman  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 

MAT  BROTHI^.  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 

_ and_^d  without  publicity. _ 

APPRAISALS  for  all  purposes.  NEWS¬ 
PAPER  SERVICE  COMPANY.  601 
!  Georgia  Savings  Bank  Bldg.,  Atlanta, 

Ga. _ 

SALES  AND  PURCHASE  negotiations 
handled  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro.  N.  C. 


Storrs  Case  Resigns 
As  Sun  Oil  Ad  Head 

PHlLADBa.PHIA 

Resignation  of  Storrs  J.  Case 
as  Sun  Oil  Company’s  advertis¬ 
ing  manager  was  announced  Oct. 
21  by  Willard  W,  Wright,  vice- 
president  in  charge  of  market¬ 
ing. 

Mr.  Wright  said  the  adver¬ 
tising  department  until  further 
notice  would  be  directed  by 
Palmer  D.  McKay,  assistant  ad¬ 
vertising  manager. 

Mr.  Case  had  been  Sun’s  ad¬ 
vertising  manager  since  1947. 
Previously  he  was  engaged  in 
advertising  and  sales  promo¬ 
tion  in  the  automotive  field.  He  ' 
is  a  native  of  Detroit. 

• 

Weekly’s  First  Extra 
Beats  Big-City  Daily 

SOMERSWORTH,  N.  H. 

The  first  “extra”  in  the  90- 
year  history  of  the  weekly  Free 
Press  here  was  published  Oct. 
16,  the  day  before  the  paper’s 
regular  publication  of  its  12- 
page  edition.  1750  copies  of  the 
“Extra”  were  printed  to  an¬ 
nounce  the  results  of  a  caucus 
fight  in  the  Democratic  party. 
The  4-page  special  was  on  the 
streets  five  hours  before  the  re¬ 
sults  of  the  election  were 
brought  into  the  city  by  a  met¬ 
ropolitan  daily. 


ANNOUNCEMENT.S 
_ Newspaper  Appraisers _ 

NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes 
Over  14i0  valuations  made 
Dailies  from  coast  to  eoswt 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  T. 

_ Publications  For  Sale _ 

SOUTHEAST  weekly- job  shop.  Strong, 
growing  market,  good  crew,  shop.  Gross 
$21,000.  $19,000,  $6,000  down.  Box  4121, 
Editor  &  Publisher. 

BUY  NOW! 

PROFIT  from  Christmas  rush  with  this 
western  rural  weekly  chain  dominating 
vast  area.  Fine  plant,  real  estate. 
9,000  paid  circulation,  high  gross  and 
net  make  this  a  real  buy  at  $100,900 
with  $25,000  down.  Send  financial  refer¬ 
ences.  J.  A.  Snyder,  Broker.  12163  West 
Washington  Blvd.,  Los  Angeles  66. 
California. 


QUALITY  WEBBCLY  in  growing  com¬ 
munity.  $100,000  gross  $15,000  to 
handle.  Box  4217,  Editor  &  Publisher. 


WEEKUES-DAIUES 
WE  OFFER  an  outstanding  list  of 
Western  weeklies  and 
DAILIES  THROUGHOUT  THE 
WHOLE  UNITED  STATES. 

If  you  are  planning  to  buy  a 
new:^)aper  why  not  use  our 
personalized  service? 

JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollsrwood  Blvd. 

Los  Angeles  28,  Cal. 
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Publications  For  Sale 


$30,000  PER  YEAR 

NOW  l^ing  earned  by  man  and  wife 
team  with  this  rural  California  exclu¬ 
sive  weekly.  Modem,  very  well-equipped 
plant,  large  building,  unusually  fine 
staff  makes  this  a  real  buy  at  $77,000 
with  only  $25,000  down.  Jos.  A.  Snyder, 
Broker,  12163  W,  Washington  Blvd., 
Los  Angeles  66,  Calif. 

CALIFORNIA  DAILY,  excess  ^  mil¬ 
lion  gross ;  12-15^  net  before  taxes. 
$200,000  down,  $125,000  in  6-years  at 
5%.  Must  furnish  letter  of  credit  before 
any  further  details.  NO  BROKERS. 
Box  4317,  Editor  &  Publisher. 
CALIFORNIA  county  seat  weekly. 
Gross  over  $60,000,  circulation  over 
3,000.  Requires  $50,000  cash.  Principals 
only.  Box  4319,  Editor  &  Publisher. 
ONLY  $5,000  DOWN  BUYS  KANSAS 
exclusive  weekly  below  annual  gross — 
netted  $11,000  last  year.  Bailey-Kreh- 
biel.  Box  396,  Salina,  Kansas. 
OPPORTUNITY  OF  TOE  YEAR— 
Partnership  or  sale  of  three  weekly 
official  town  newspapers  grossing  $70- 
76,000  annually.  Perfect  setup  for  all 
around  exi)erienced  man  or  men  with 
a  tremendous  future  potential.  Estab¬ 
lished  23  years.  Exceptionally  low 
price.  The  chance  of  a  lifetime.  Lo¬ 
cated  Western  New  York.  For  full 
particulars  write  Box  4313,  Editor  & 
Publisher. 

ROCKY  MOUNTAIN  STATE 
UNOPPOSED  county-seat  weekly,  with 
job  shop  and  office  supplies,  grossing 
$180,000.  A  stand-out  property ;  con¬ 
servative  price,  terms.  Write  fully, 
including  your  financial  status.  Broker, 

Box  4327,  Editor  &  Publisher. _ 

WEEKLY  NBWSPAPB7RS  New  Jersey, 
Virginia,  North  Carolina  and  South 
Carolina.  $10,000  to  $20,000  cash,  bal¬ 
ance  terms.  PUBLISHERS  SERVICE, 
P.O.  Box  3132,  Greensboro,  North 
Carolina. 


Publications  W^anted 


HAVE  BUYERS  for  sound  weeklies 
grossing  from  $45,000  to  $55,000 
yearly — located  in  Middle  Atlantic  or 
New  England  states.  Broker  .  .  .  Box 
4321,  Editor  &  Publisher. 


TWICE  Successful  weekly  publisher 
with  small  daily  experience  wants 
ownership  or  working  interest  in  solid, 
established  east  coast  property.  $10,000 
capital.  Early  forties.  Confidential. 
Box  4331,  Editor  &  Fhiblisher, 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
•rder)  4  times  @  SOc  per  line  each 
Insertion;  3  times  ®  55c;  2  @  60c; 
1  ®  65e.  A44  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  6e  stamped 
envelope  to  EtP  Classified  Dept. 

AU  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  @  $100;  2  times  @  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wodnotday,  2  p.  m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information,)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times  Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 
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1700  TinMs  Towar  N.  Y.  36,  N.  Y. 
Phoo*  BRyant  9-30S2 
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Publications  Wanted 


WONDERPTJL  OPPORTUNITY  for 
progressive  newspaper  to  serve  growing 
community  of  19,000  in  Western 
Montana.  Present  newspai^r  totally 
inadequate  and  will  be  discontinued 
when  adequate  newspaper  is  started. 
Present  daily  circulation  4,500.  Call, 
wire  or  write  Manager,  Anaconda 
Chamber  of  Commerce,  Anaconda, 
Montana. 


NEWSPAPERS  WANTED 
ESTABLISHED  unopp<wed  weekly 
within  easy  reach  of  Washington,  D,C. 
(no  more  than  4  hours  by  car)  or  in 
New  England,  preferably  in  Cape  Cod 
area,  by  experienced  writer  and  public 
relations  man.  Must  show  good  net, 
have  competent  staff.  No  one-man 
operations,  please.  Phone:  Oliver  6-8468 
(Washington,  D.C.)  after  8:30  p.m, 
or  write  Box  4310,  Eklitor  &  Publisher, 


NEWSPAPER  SERVICES 


Press  Engineers 


UPECO,  INC. 


SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 


MACHINERY  and  SUPPLIES 


Composing  Room 


REID  V  BELT  drive  for  Linotype- 
Intertype  with  new  clutch  wheel 
$126.  Make  a  drive  to  go  above  and 
a  drive  to  hang  below.  Reid  Maga¬ 
zine  Racks  31  stock  sizes  or  make  op 
to  suit  your  needs.  Uke  to  have  your 
order.  Arch  Reid,  WILLIAM  I^ID 
CJO.,  2271  Clyfaoum,  Chicago  14.  III. 


NEW  HALL 
MAT  ROLLER 


Amply  heavy  enough  for  the  small 
daily  and  all-around  purposes.  Equipped 
with  5  H.P.  motor  end  many  other 
features. 

We  also  .nake  Form  Tables,  6'  and  8' 
Makeup  Tables,  pui.ips,  chipping  blocks, 
etc. 

Also  many  other  useful  rebuilt  articles. 


Thomas  W.  Hall  Co. 

Stamford,  Conn. 


THE  NATION’S  Newspaper  Forms 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paper  ’Turtles — $84.60  to  $97.60.  Write 
for  literature.  L.  &  B.  Sales  Company, 
P.O.  Box  560.  Elkin,  North  Carolina — 
World’s  LargS'.t  Manufacturer  of 
Newspaper  Form  Trucks. _ 


Printing  Equipment  Co.,  Inc. 


420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
65-59  Frankfort  Street 
New  York  38,  N.  Y. 
_ BArclay  7-9775 _ 


PAUL  F.  BIRD 

PRESS  ERECTTOR,  moving,  rebuilding 
Flatbed  semi-cylindrical  tubular. 

7  Oak  Court.  Islip,  New  York 
JU  1-0687 


Syndicates-F eatures 


YOUR  ’TOWN  may  be  far  from  or 
close  to  New  York,  but  your  readers 
want  to  hear  about  what’s  happening 
there.  Give  them  news  on  the  theater 
and  other  lively  arts  with  “IN  NEW 
YORK  ..."  a  new  column,  tailor  mode 
to  each  client’s  specifications.  Inquire 
Elox  4214,  Editor  A  Publisher. 


MACHINERY  and  SUPPLIES 


FOR  SALE — R.  Hoe  A  Company  com¬ 
bined  Saw  and  Monorail  Trimmer, 
Serial  No.  1327,  complete  with  car¬ 
bide  tip  $1000.  W.  L.  Swartz,  Lan¬ 
caster  Newspapers,  Inc.,  Lancaster. 
Pennsylvania. 


Mail  Room 


FOR  IMMEDIATE  SALE 
2  SPEEDAUMAT  Mailing  Machines, 
with  accessories.  Jt4100  Type.  Manufac¬ 
tured  by  Reliance  Manufacturing  Co. 

ADDRESS  all  queries  to  Purchasing 
Department.  New  York  Times  (New 
York  City)  LA  4-10O0  Ext.  8189. 


ISetvsprint 


NEWSPRINT  —  Mimeograph  paper  all 
sizes.  Behrens  Pulp  and  Paper  Co.,  7b 
E.  4»th  St..  New  York.  N.Y. 


Press  Room 


24  PG  DUPLEX  UNITUBULAR 


6  UNITS,  all  reversible,  and  2  Double 
Color  Decks,  Balloon  Former,  AO 
Drive.  Complete  Stereo.  Available 
Summer  1958. 


Composing  Room 


3  UNIT  HOE 


MACHINERY  and  SUPPUES 


Press  Room 


AVAILABLE  IMMEDIATELY 
and  Priced  for  Quick 
LIQUIDATION 


8  page  DUPLEX  FLATBED 

Model  AB.  Located  California 


16  PG  DUPLEX  TUBULAR 

and  ^  pfiT-  Folder — Stereo — AC 


20  pg  Duplex  Tubular 


2  to  1  Model,  AO  Drive,  Complai 
Stereo,  Located,  Illinois. 


16/32  pg  Goss  Straightline 

Single  width.  Complete  Stereo 


24/48  pg  Goss  Straightline 

Single  width,  23  9/16",  %  end  \ 
Folder,  AC  Drive,  Complete  Stani 
Locat^  ^orida. 


3  UNIT  scon 


with  2  extra  COLOR  Couples. 
Fed  Preso— 23  9/16— AC 
Location:  Portsmouth,  Virginia. 


3-4  and  5  Unit  Hoe  Presses 

22% "  Former  Bo^n  Poet 


6  UNIT  scon 


Multi-Type — 22%"  cut-off.  Leads  (a 
SPOT  color;  3-Arm  Reels  A  ?• 
sions.  Complete  Stereo. 

Location:  Detroit,  Michigan. 


6  or  7  UNIT  GOSS  22%" 

ARCH  TYPE  units— White  Mdil 
Bearings.  Cline  3  Arm  Reels  and  T» 
sions.  Trackage  and  Turntable. 
Location:  Detroit. 


FOR  PRESSES  OF  EVERY  SIZE 
DESCRIPTION  AND  PRICE 
CONTACT: 

BEN  SHULMAN  ASSOCIATE 
60  E.  42nd  St..  N.  Y.  17.  N.Y, 
oxford  7-4590 


NEWSPAPERS 


I  END  FED.  22%"  Cut-off.  A.C.  Steel 
:  Cylinders — Roller  Bearings^pray  Foun- 
tidns.  Location;  Perth  Amboy,  N.  J. 


STARTING 
OR  f 

STOPPING  • 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4590 


Investing  in  used  printing  equiianwl 
is  very  important  to  the  publisher  a 
this  market.  Therefore  it  is  wise  t 
investigate  thoroughly  before  mal^ 
I  a  decision,  and  to  study  your  nee® 
T?  r,TTTiT  I  ^ith  thc  liclp  of  the  men  who  kno* 

MODEL  E  DUPLEX,  8-Page^at  Bed  ,  presses  best. 


2-CUTLE;R-HAMMER  paper  conveyors 
each  36  feet  long,  AC  motors.  George 
C.  Oxford,  Box.  903,  Boise,  Idaho. 


USED  PRESSES 

Rotary  and  Flatbed 


CR\BTSME>I  MACHINERY  COM¬ 
PANY — the  country’s  largest  dealer  in 
used  printing  machinery — can  supply 
the  b^inning  nevrspaper  with  every 
item  of  mechanical  equipment,  in¬ 
cluding  Linotypes,  Intertypes,  Lud- 
lows.  Monotype  material  makers, 
turtles,  proof  presses,  saws,  etc. 
Craftsmen  also  stands  ready  to  pur¬ 
chase  the  mechanical  equipment  of 
complete  newspaper  plants,  regardless 
of  size,  or  individual  pieces  of  equip¬ 
ment. 

WHEJN  YOU  deal  with  a  firm  with 
an  unimpeachable  reputation  for  fi¬ 
nancial  integrity  and  a  long  history 
of  fair  dealing,  you  can’t  make  a  mis¬ 
take.  For  a  credit  reference  you  may 
contact  The  First  National  Bank  of 
Boston. 

WHEN  YOU  WANT  the  best  recon¬ 
ditioned  printing  equipment  ...  at 
the  fairest  of  prices  .  .  .  with  the 
widest  possible  choice  .  .  .  buy  Crafts¬ 
men. 


Web  Press.  Ser.  No.  1649.  This  high 
serial  number  Duplex  is  the  fastest  and 
finest  flat  bed  web  press  on  the  market. 
Two-way  printer  produces  6000  eight 
page  paper.1  per  hour — folded  either 
quarter  or  half  fold.  Late  style  V-Belt 
var.  spd.  motor  with  Cline  controls 
and  push  button  stations :  24  chases, 
rubber  rollers  for  4,  6.  and  8  pages ; 
(Thapman  static  neutralizers,  automatic 
ink  pumping  system,  etc.  Will  sell 
installed  and  guaranteed  to  give  new 
press  performance.  Available  now.  Can 
be  running  in  your  plant  within  30 
days.  For  full  details  write  Inland 
Newspaper  Supply  Co.,  422  W.  8th, 
Kansas  City  5,  Mo. 


Because  so  many  plants  are  co«- 
tinuously  installing  new  Goss 
and  stereotype  equipment,  we  ususliJ 
have  a  list  of  the  best  available  u*'- 
equipment. 


We  invite  yo  ir  correspondence, 
the  hope  of  helping  you  obtain  k' 
beat  press  for  your  needs  and  at' 
th  best  value  for  your  money. 


THE  GOSS  PRINTING 
PRESS  CO. 
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PRESS  MOTOR  DRIVES  of  26,  40,  ,,,,,  en  IH 

60,  60.  76,  100,  150  H.P.  A.C.  George  C.  I  West  3l8t  Street,  Chicago  60,  m 


Oxford,  Box.  903.  Boise,  Idaho. 


PHONE  Bishop  2-3300 


Write,  Wire  or  Phone  Copley  7-5390 

Craftsmen  Machinery  Co. 

75  West  Dedham  St.,  Boston  18,  Mass. 


LCCK  FCR 

CCMPLETE 

LISTING 

in  These  Columns  Next  Week  I 


Excptionally  fine  equipment  due  to 
recent  merger,  Knoxville,  Tennessee. 


BEN  SHULMAN  ASSCCIATES 

60  E.  42  St.,  N.  Y.  17.  OXford  7-4590 


12 


24  Page  Goss  3  Deck 

GOSS  Comet 
MODEL  A  Duplex 

DELIVERED  and  put  into  opersti«| 
anywhere  in  the  U.  S.  A. 


UPECC,  Inc. 

420  Valleybrook  Ave.,  Lyndhurst,  NJ 


EDITOR  8C  PUBLISHER  for  October  26.  1957 


H  E. 
UJDI 

HI 

-HL 

Tan 

fiat-tx 

anili 

WJi 

WILI 

alao 

aient- 

PRU 

tn  1 


OU) 

Mato. 

?Wlai 


bin. 

Kino 


Er 


76 


machinery  and  SUPPLIES  | 


Press  Room  \ 


GOSS  2  Units  &  Folder 
End  roll  feed,  AC  Drive 
SCOTT  6  Units  &  Bblder 
AC  Drives  &  Substructure 
DUPLEX  16-Pase  Tubular 
GOSS  3  Units  &  Folder 
AC  Drive,  End  Feed 
GOSS  8  Units  &  Folder 
ROP  Color,  AC  Drives 
GOSS  4  Units  &  Folder 
Cline  Reels,  AC  Drive 

JOHN  GRIFFITHS  CO.  INC. 

(1$  Lexinicton  Ave.  New  York  17,  N.Y. 

twinned  100  HP  Cline  electrie  mo- 
igr  drives.  Manufactured  1947.  AC  220 
loltf  8  phase  60  cycles.  Control  panels 
ii  parallel.  John  Griffiths  Co.  Inc.,  415 
lexinston  Ave.,  New  York  17. 
i  OR  6  UNITS  OP  BEAUTIFULLY 
maintained  GOSS.  NEW  IN  1924. 
#0,000  SPENT  ON  IT  LAST  5 
IBARS. 

PRINTS  four  colors 
USES  62*  paper  roll 
PAPER  is  end  fed 
CUT-OFF  23  9/16 
PRESS  has  all  NEW  BEARINGS 
PRESS  runs  at  34,000  an  hour 
THREE  folders  (one  used  as  spare) 
ALL  electrical  control  equipment 
TWO  75  HP  Motors 
PRESS  has  automatic  tension  con¬ 
trol 

SPARE  roller  liners  and  many 
other  ^>are  i>arts 
POUR  portable  ink  fountains 
REVERSIBLE  unit  cylinder 

ERIE.  PENNSYLVANIA.  TIMES 
MAKE  US  AN  OFFER 
(XINTACT  MR  CLARENCE  MOSER 
U  PAGE  OR  48  tabloid.  3-deck  Hoe. 
oitrhauled  and  in  top  condition,  22% 
iidi  cutoff,  electric  hoist,  16  chases, 
4W0  lb.  automatic  tras  pot  and  timer, 
tail  cutter,  shaver,  chipping  block, 
deetrie  mat  former.  All  safeties,  inch- 
iiC  motor,  speed  21,000  hour  Now 
bin?  excellent  job  for  16,000  circu¬ 
lation  semi-weekly  but  beinsr  replaced 
with  new  press.  Available  July  1958. 
aemoval  easy  but  buyer  can  take  his 
to.  About  S25.000.  Granite  City, 
Illinois,  Press-Record. 


hurst,  NJ 

26.  1957 


Stereotype _ 

DOUBLE  PAGE  easting  outfit  AC 
■otor.  Pot  and  pump  if  needed.  George 
C.  Oxford,  Box  908,  Boise,  Idaho. 

JOR  SALE — Used  Hammond  R-4 
na^  Arm  Router  In  grxxl  condition 
JJM  as  is  where  is.  Equipment  costs 
MW  new.  Bay  City,  Michigan.  Times. 

lake  ERIE  Direct  Pressure 

JOOD  Pony  Autoplates— 21 1/4-23  9/16 

STAHI  Master  Routers — 21%-23  9/16 

BEN  SHULMAN  ASSOCIATES 

»  E.  42  St.,  N.  Y.  17.  Oxford  7-4590 
Wanted  to  Bur _ 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  BXJUIPMENT 

BEN  SHULMAN  ASSOCIATES 

Mg.  42  St.,  N,  Y,  17  Oxford  7-4590 
UIDWWS,  LInoa,  Intertypea,  mats. 
^WEST  btATRIX  MART  Inc. 
rl3Tnottth  Courts  Chicago  5,  Ill. 
WANTED !  S-page  Duplex  or  Goss 
Advise  serial  no.  and  wham 
jjjil^le.  Northern  Machine  works, 

gj  N.  4th  St.,  Phils.  6,  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants, 
to  Indiridual  Machines  and  ^uip- 
®«it— anywhere  in  U.S.A. 
PRIOTCRAFT  REPRESENTATIVES 
T  Broadway,  New  York  7,  N.  Y, 

°^J^BSTAL  MODEL  No.  2  CAG 
JATF  aaw  trinnmer,  Ludlow  Super 
1  B3rod  mol^.  Monotype  MM 

SJm  Hauaman.  107  So.  38  St., 

giiadelphla.  Pa. _ 

22®  OR  DUPLEX  FLATBED.  Lud- 
,  "to  Linos,  Plants.  Tompkins  Ekjulp- 
712  S.  Clark,  Chicago  5, 


HELP  WANTED 


Administrative  { 


GENERAL  MANAGER  ! 

An  important  opening  is  available 
for  an  experience  executive  between 
35-45  as  general  manager  of  a  Daily- 
Sunday  in  the  fifty  to  one  hundred 
thousand  circulation  class.  Only 
newsi>apera  in  thu  top  eastern  mar¬ 
ket.  In  replying  please  give  complete 
detailed  information  as  to  experience. 
Salary  open  to  negotiation.  All  re¬ 
plies  will  be  handled  discreetly  and 
confidentially.  Box  40S4,  Editor  and 
Publisher. 

NEEDED  IMMEDIATELY 

New8pai>er  Controller  for  30  thousand 
morning  and  evening  combination. 
Chart  Area  3.  Present  Controller  re¬ 
signed  to  accept  bigger  position  effec¬ 
tive  November  1.  Please  state  experi¬ 
ence,  age,  salary  required,  and  refer¬ 
ences  first  letter.  All  replies  confiden¬ 
tial.  Box  4212,  ^itor  &  Publisher. 
EXCEPTIONAL  OPPORTUNITY.  First, 
come  in  and  straighten  out  our  adver¬ 
tising  department.  Daily  of  12,000  needs 
a  good  leader  able  to  organize  staff  for 
most  efficient  selling.  Ideas,  promotions, 
and  sound  but  rapid  fire  selling  tech¬ 
niques  essential.  Then — after  six  months 
to  year  take  over  as  assistant  to  pub¬ 
lisher.  Man  we  need  must  be  thoroughly 
based  in  all  phases  of  newspaper — ad¬ 
vertising,  newsroom,  circulation,  back- 
shop.  Must  have  executive  ability, 
leadership,  biuiness  ability.  A  big  order 
but  salary  will  be  worth  it.  Box  4207, 
Editor  A  Publisher. _ 

Assistant  to  Publisher 

SMALL  TOWN  publisher  with  circula¬ 
tion  of  5,100  has  need  for  Assistant. 
Staff  of  36.  Should  have  knowledge  of 
newspaper  business  or  good  business 
training  and  be  willing  to  learn.  Op¬ 
portunity  for  right  party  to  take  over 
complete  management.  Must  be  in 
position  to  start  at  moderate  salary. 
Should  prove  ability  in  six  months.  If 
you  can  qiulify,  here  Is  a  real  future 
and  substantial  earnings. 

INDEPENDENCE  FOUNDATION. 

INC. 

Post  Office  Box  709 
Portland,  Indiana 


_ Circutation 

ASSISTANT  CIRCULATION  MANA¬ 
GER — For  Southern  California  daily 
of  20,000.  $540  to  $565  per  month  to 
start.  We  are  looking  for  a  family  man 
about  28  to  38  years  old  with  promo¬ 
tion  knowhow  and  training  in  little 
merchait  system.  We  particularly  urge 
applicants  in  or  near  Southern  Cali¬ 
fornia  who  can  be  interviewed  person¬ 
ally.  Ours  is  a  very  pleasant  com¬ 
munity.  Paper’s  circulation  growing 
10  to  15  per  cent  a  year.  Write  Box 
4114,  Editor  A  Publisher, _ 

NEW  JERSEY  6  day  newspai>er  is 
seeking  an  experienced,  aggressive  cir¬ 
culation  director.  Man  hir^  moat  have 
thorough  knowledge  of  "little  mer¬ 
chant”  system  coupled  with  executive 
ability  necessary  to  work  with  inde¬ 
pendent  dealers  and  our  own  district 
supervisors.  This  is  a  competitive  mar¬ 
ket  calling  for  an  individual  to  care¬ 
fully  plan  and  promote  future  eircoto 
tion  growth. 

'  THIS  POSITION  has  excellent  starting 
salary,  four  weeks  annual  vacation. 

THOSE  KNOWTN(3LY  qualified  can 
.  send  complete  resume  to  Harry  Frank, 
^  Assistant  Publisher. 

ELIZABETH  DAILY  JOURNAL 
Elizabeth,  New  Jersey 

Classified  Advertising 


CLASSIFIED 

MANAGER 

EXPERIENCED,  to  head  staff  of  3,  on 
Chart  Area  2.  p.m.  daily,  15,000  to 
20,000  circulation  class,  ^ould  have 
competitive  experience.  Tell  all  first 
letter  including  salary  needs  to  Box 
4134,  Edito.  A  Publisher. 


Editor  &  publisher  for  October  26.  1957 


HELP  WANTED 


Classified  Advertising  i 


CLASSIFIED  ! 

ADVERTISING  MANAGER 

AN  UNUSUAL  c^portunity  for  the  top 
salesman  on  a  larger  newspaper  or 
classified  manager  on  a  smaller  news¬ 
paper  to  manage  department  in  a 
groving  New  Jersey  newspaper. 

THOSE  KNOWINGLY  qualified  can  ! 
send  complete  resume  to  John  B.  Lake. 
Advertising  Director. 

ELIZABETH  DAILY  JOURNAL 
EHizabeth,  New  Jersey 

PACIFIC  NORTHWEST  non-metrop<>I- 
itan  daily  needs  capable,  aggressive 
young  Classified  Manager.  Give  experi¬ 
ence.  age,  salary  desired.  Write  ^x 
4126,  Editor  A  Publisher. 

Dispatch-Production 
DlSl»ATCH  MANAGER.  Excellent 
opening  for  experienced  Dispatch  Mana¬ 
ger  on  the  Calumet  Areas  fastest 
growing  Daily  and  Sunday  Newspaper. 
Must  be  able  to  make  up  dummy.  Good 
starting  salary.  Write  Morris  Skall, 
Advertising  Director,  Gary  Post-Trib- 
une,  Gary,  Indiana. _ 

_ Display  Advertising _ 

UNUSUAL 

POSITION 

.  .  .  for  a  top  notch,  high  caliber  man 
on  our  display  staff.  We  are  growing 
fast,  along  with  this  fabulous  area,  and 
we  have  an  attractive  situation  develop¬ 
ing  for  the  right  man.  Here  is  a  bright 
future  with  a  newspaper  that  is  truiy 
progressing.  It  will  bo  worth  your  while 
to  investigate.  Send  full  particulars  to 
Grant  C.  Wonn,  Daily  News  Tribune, 

Fullerton.  Calif. _ _ _ 

Wanted:  Mi^ — REAL  MEN  I  To  han¬ 
dle  major  accounts  and  increase  display 
linage  on  Award  Winning  Northern 
New  England  Daily  in  ski,  lake  area. 
Here’s  a  paper  where  salesmanship  is 
appreciated  and  rewarded.  Definite  plan 
for  advancement  into  executive  posi¬ 
tions  exists  and  will  be  outlined  to 
you.  Let’s  talk  it  over  I  All  replies  held 
in  strictest  confidence.  Box  4205,  Editor 
A  Publisher. 

ADVERTISING" 

MANAGER 

RETTAIL,  to  head  staff  of  six,  leading 
Industrial  city  Chart  Area  2,  p.m. 
daily.  Must  know  selling,  layout,  direc¬ 
tion;  and  be  experienced  against  strong 
competition  in  over  40,000  city.  Write 
fully  stating  salary  requirements  to 
Box  4133,  Editor  A  Publisher. 
DISPLAY  ADVER’nSENG  SALESMAN 
wanted  for  evening  daily,  no  Sunday, 
to  work  with  congenial  staff.  Present 
business  on  weekly  contract.  Salary 
and  commission.  Write  giving  refer¬ 
ences  and  reason  making  change. 
Laurel.  Mississippi,  Leader-Call. 
ADVER'nSING  MANAGER,  experi¬ 
enced,  aggressive,  imaginative,  know 
layout,  for  expanding  weekly  in  grow¬ 
ing  suburb.  Chart  Area  2  metropolitan 
area.  Daily  competition.  $100  to  start 
for  right  man.  Send  complete  experi- 
ence  to  Box  4220,  Editor  A  Publisher. 

ADVERTISING  MANAGER 

$5200  TO  $6000  TO  START 
DEPENDING  ON  EXPERIENCE 

WHOSE  ultimate  goal  is  business  man¬ 
agership  of  small  daily  needed  at  once 
by  growing  daily,  5000  circulation  in 
fine  midwest  college  city  of  13,000. 

JOB  requires  sales,  layout,  copywriting 
ability,  knowledge  of  Bureau  techniques, 
ability  to  train  and  direct  staff.  Ex¬ 
cellent  future  assured. 

COMPLETE  resume  to  Box  3952,  Editor 

A  Publisher. _ 

AD  SOLKTTTOR  for  small  Iowa  daily. 
One  who  knows  midwest.  Good  pay, 
plus  paid  vacation,  holidays,  H  A  A., 
life  insurance.  Good  working  conditions 
in  new  air-conditioned  plant.  Write  all 
in  first  letter  to  Daily  Freeman-Journal, 

'  Webster  City,  Iowa. 


HELP  WANTED 


Display  Advertismg _ 


ALASKA  DAILY  has  opening  for  ad 
salesman  strong  on  layout  and  copy 
writing.  Located  in  midst  of  America’s 
fast-growing  frontier.  Prefer  man  in¬ 
terested  in  selling  color  advertising. 

Box  4113,  Editor  A  Publisher. _ 

ADVERTTSING  manager  -  SALES¬ 
MAN  for  Alaska’s  Capital  City,  old 
established  newspaper,  4,000  circula¬ 
tion.  Good  hunting,  fishing,  living,  in 
climate  warmer  than  %'s  oi  states. 
$135  week  to  start  plus  bonus,  profit- 
spring,  insurance,  etc.  Transportation 
can  be  arranged  with  party  selected. 
Give  background,  training,  experience, 
education,  age,  copy  and  layout  ability, 
references.  FVture  is  unlimited  in  this 
position  in  America’s  fast-growing 
"Last  Frontier."  Write  air  maii.  Daily 

Alaska  Elmpire.  Juneau.  Alaska. _ 

DISPLAY  ADVER'nSING  SALESMAN 
for  daily  paper  of  12,500  circulation 
situated  in  prosperous  resort  and  fruit 
growing  area.  Must  be  experienced  with 
ability  to  sell  and  handle  layouU.  A 
permanent,  secure  position  with  a 
bright  future  for  the  right  young  man. 
Write  Robert  Batdorff.  The  Record- 
Eagle,  Traverse  City,  Michigan,  giving 
full  details  of  training  and  experience. 
All  applications  confiPntial. 
EXCELLENT  OPPOR'TUNITY.  Large 
New  Jersey  daily — Sunday.  Commuting 
distance  of  New  York  City.  Sales 
ability  utmost  importance:  copy,  lay¬ 
out,  secondary.  Box  4330,  Editor  A 
Publisher.  Replies  confidential. _ 

^FLORIDA 
AD  SALESMEN 

YOU  can  earn  $25  to  $100  weekly 
part  time  selling  ads  for  large  resort- 
real  estate  publication.  No  conflict 
with  local  job.  Can  use  two  or  three 
full  time  salesmen.  Apply  Box  4223, 

Editor  A  Publisher. _ 

PERMANENT^  POSITION  for  experi¬ 
enced  display  ad  salesman  on  small 
Pacific  Northwest  daily.  Mild  climate, 
excellent  outdoor  recreational  area, 
fcceptional  opportunity  for  advance¬ 
ment.  Write  fully;  include  details  of 
employment  during  past  ten  years, 
minimum  salary  requirements.  Box 

4300,  Editor  A  Publisher. _ 

RARE~OPENING  on  top  notch,  fast 
grrowing  evening  daily  for  advertising 
salesman  who  wants  to  get  ahead. 
Salary  $122.50  plus  liberal  tenus,  pen¬ 
sion  plan,  ho^italization  and  insur¬ 
ance.  John  Tompkins  Chester  Times. 

Chester,  Pennsylvania.  _ 

ROTAIL  ADVER’nSING  SALES:  One 
of  midwest’s  foremost  seven-day  pa¬ 
pers  needs  a  man  for  its  expanding 
staff  to  help  with  the  rewarding  task 
of  increasing  its  local  advertising 
leadership.  Recent  or  experienced  grad 
quite  acceptable.  Good  salary,  unusual 
commission  plans,  and  full  package 
of  insurance,  pension  and  vacation 
benefits.  &nd  your  complete  resume 
with  income  expectations  to  Box  4311, 
Editor  A  Publisher. 

SALESMAN  to  sell  CTassified  Display 
Advertising  for  leading  New  Jersey 
daily  newspaper.  Must  know  copy  lay¬ 
out.  Salary,  bonuses,  car  allowance. 
Exiept'onal  earnings  possibilities  for  a 
prod'icer.  Write  full  details  to  Box 
4312,  Editor  A  Publisher. _ 

WE  ARE  looking  for  the  man  who 
is  looking  for  an  exceptional  oppor¬ 
tunity  in  Retail  Display  Advertising 
on  a  good  volume  newspaper  in  a  fast¬ 
growing  city  over  200,000  in  Chart 
Area  2.  Fourteen  men  on  present  staff. 

’THE  MAN  may  now  be  an  assistant 
advertising  manager  on  a  smaller  paper 
or  one  who  possesses  the  basic  ability 
and  resourcefulness  to  assume  manage¬ 
ment  responsibility.  The  position  of 
Retail  Department  Manager  is  the  goal. 
Retirement  and  reorganization  will 
open  the  door  of  opportunity  for  the 
right  man. 

GIVE  FULL  particulars — age,  ex¬ 
perience.  present  salary  and  references. 
Applications  treated  in  strictest  eon- 
fidence.  Box  4318.  Editor  A  Publish^ 

_ Editorial _ 

NEWSMAN — Capable,  at  least  fairly 
young,  for  general  reporting,  who  likes 
sports  and  who  can  learn  to  be  assist¬ 
ant  city  editor.  Journalism  graduate 
preferr^.  Excellent  pay.  Applications 
confidential.  Please  give  resume.  Write 
Rneer  G.  Swain,  publisher.  Evening 
News-Banner  Corp.,  Bluffton.  Indiana. 


HELP  WANTED 


Editorial 


HELP  WANTED 


HELP  WANTED 


INSTRUCTION 


Classified  Advertising 


LIVE  LAKE  MICHIGAN  resort  city 
daily  needs  young  beginning  reporter 
for  news,  feature  assignments,  camera 


wide  employment  conditions.  Bill  McKee  training,  sports  editing.  Send  resume 


Birch  Persjnnel,  59  E.  Madison,  Chi 
cago,  Illinois. 


FREE  LIVE  LAKE  MICHIGAN  resort  city  CLA^np)  MANAGERS 

MONTHLY  JOB  MARKET  letter,  daily  needs  young  beginning  reporter  .  .  . 

with  list  of  available  jobs  and  nation-  for  news,  feature  assignments,  camera  20  les^  How^ 

wide  employment  conditions.  Bill  McKee  training,  sports  editing.  Send  resume,  rMpondence  Cou^  in  Llassitied  Adie. 

Birch  Persjnnel,  59  E.  Madison,  Chi-  samples,  salary  expected  to  Donald  V.  MECHANICAL  !  thi? 

cago  Illinois  Schoenwether,  General  Manager,  South  ing,  and  retraining,  job  they  wu; 

— - — -  Haven  (Michigan)  Tribune. _  WORKING  PRESS  '  <1®"®  ...  but  which  few  have  the  tit, 

DESK  MAN  FOREMAN  e‘n"rSSie3"vr 

strong  medium  sized  evening  daily  has  craftsman,  desk  leadership  and  a  natu-  newsrianTM  iT 

opening  for  able  young  desk  man  who  ral  ability  for  editorial  leadership.  Op- 

is  ready  for  upward  step.  Chart  Area  portunity  wonderful  for  right  man  who  jq  E  S  Excellent  opportunity  at  2^  i "  AnA  iJiv 

^  J^®pay r  toulh  ?^?s'Tn7*BSL?ne«"MSr."h.n 


DESK  MAN 


samples,  salary  expected  to  Donald  V. 
Schoenwether,  General  Manager,  South 

Haven  (Michigan)  Tribune.  _ 

NEWS  DEPARTMENT  EXECUTIVE 
TRAINEE,  must  be  young,  a  good 


Strong  medium  sized  evening  daily  has  craftsman,  desk  leadership  and  a  natu- 
opening  for  able  young  desk  man  who  ral  ability  for  editorial  leadership.  Op- 


MECHANICAL 
WORKING  PRESS 
FOREMAN 


6.  Box  4108i  Editor  &  Publisher.  . 

REPORT^  for  progressive  12,500  energy  into  job.  Progres^ve  Ro^  bring  onler  to  a  disorganized  and  tak^”the"courre' to*brMden*'Selr*'ui 

daily  in  growing  college  city  of  15,000  ida  newspaper.  Box  430!i,  Editor  &  ^,„ppy  p^ess  room.  derltending  of  ClMsifled. 

in  Chart  Area  7.  Agricultural  back-  rubiisner. _  payable  as  littb  s 

ground  and  photographic  ability  de-  PROMINENT  New  England  daily  has  p^ess  has  just  been  completely  over-  jib  upon  enrollment  and  $2.55  a  «w 
Birablj,  but  not  essential.  New  air-  opening  for  alert  male  reporter  vvitn  hauled  and  we  want  to  maintain  it  in  for  20  weeks.  To  enroll  ...  just  Mi 


bring  order  to  a  disorganized  and  taken  the  course  to  broaden  their  i 
sloppy  press  room.  derstanding  of  Classified. 


The  cost  is  $66,  payable  as  littb  s 


sirabli,  but  not  essential.  New  air- 


conditioned  plant,  excellent  hospital-  one  or  two  years  experience.  State  full  1  t^p  shape  for  quality  operation  on  the  name  of  the  person  wto  is  to  tih 


ization  plan,  paid  vacations.  State  details,  age,  ex^rience,  educational  quality  paper 
salary  requirement!  first  letter.  Box  background.  Replies  confidential.  Box 
4116,  Editor  &  Publisher.  4.3.35,  Editor  &  Publisher.  „ _ ioon 


Box  4329,  Editor  &  Publisher. 


SUBURBAN  WEEKLY 


in  central  Connecticut  needs 
reporter.  Sets  high  standard  in 
copy,  direct  coverage.  Knowl¬ 
edge  of  fundamentals  neces¬ 
sary.  Aptitude,  interest  top 
qualities.  Reply  by  letter  only. 
Samples  of  writing  useful.  R. 
M.  Conrad,  Editor,  The  South¬ 
ington,  Connecticut  News. 


REPORTER-REWRITE  MAN  for  after¬ 
noon  daily  (47,000)  circulation,  in 
Chart  Area  2.  Young  man  preferred. 

Tell  all  first  letter,  including  salary 
requirements.  Write  Box  4303,  Editor 

&  Publishen -  Prises,  Fellowships,  Etc. 

TOP-GRADE  REPORTER  wanted  by  a  - - - — - 

top-grade  PM  newspaper  in  Chart  Area  IMPROVE  your  earning  potential  I 


the  course,  and  the  address  to  wUtk 
you  wish  the  lessons  mailed. 
Descriptive  brochure  on  request 

HOWARD  PARISH 

School  of  Classified  Advertisinj 
a  division  of 

Howard  Parish  Associates,  Inc. 
Classified  Advertising 
Development  Service  ■ 
2900  N.  W.  79th  St.  Miami  47.  FU| 


6.  Man  needs  be  relatively  young  in  Prestige  prizes  for  stories,  pictures; 
^rder  to  profit  by  pension  system.  financial  aid  for  study,  travel.  200 


interested  in  moving  up.  Write  com- 
,  I  plcte  information.  Box  4316,  Editor  & 

REPORTER-EDITOR  for  progressive  Publisher. 


Interested  primarily  in  individiml  who  listings  in  Journalism  Awards  Direc- 
can  tackle  any  assignment,  and  who  s  j2.  p.  O.  Box  434,  Rye.  N.  Y. 


SITUATIONS  WANTED 

Administrative 


Promotion— Public  Relations 


ABC  weekly.  Take  full  charge  of  news  ,,, .  - : - 

department.  Good  pay,  fiL  future. 


GENERAL 

MANAGER 


Chagrin  Valley  Herald; ’chagrin  Falls!  Midvvest  college  town, 

Qkio  •  e.  12.000.  advancement  on  proven  ability. 


12.000,  advancement  on  proven  ability. 
.  .  .  $85  week  begin.  Box  4320,  Editor  & 

REPORTER  for  suburban  news  cover-  Publisher. 


age  on  100,000  circulation  daily  in  New  ....  ...  -  -  .  .  .  -  i  j 

England.  Car  required.  Box  4132,  WANTED— Sports  man  looking  to  with  writing  expenenco  who  wante  to  pa^r  indu»t^  as  strong  etesj 

Editor*  Publisher  sports  editorship.  Midwest  Ohio  Daily  enjoy  life  in  wonderful  Wisconsin  as  builder.  Will  Invest  if  you  desir*. 

arv/\/t/\  .« _ _  Til _ _  _  niir  PiiKlif*  R^iAt.ifbnR  nnri  A<i  AftfUAtAnt. ?  v«ara  AvnArien<*A  rnniPMK  fmm  flm&ll  U 


PUBLIC  RELATIONS —  Ebcperienced  in  direction  of  all  dept." 

AD  ASSISTANT  ments.  Record  for  converting  lo«n 

^Iierienced  in  all  union  relatiou. 
ARE  YOU  a  young  mid-western  man  Early  Forties ;  widely  known  in  mm. 


WANT  TO — AnvANrir  V — 10,000  circulation.  Please  give  refer-  our  Public  Relations  and  Ad  Assistant?  years  experience  rangM  from  sr^U 
WAiNi  lu  AU  V  AW  C/i^  T  — Liarge  salary  expected.  Contact  H  »<>•  write  listinfr  your  experience  for  metropolitan  dailies.  Now  employed  to 


William  Amos,  Mitor,  Sidkey  Daily  a  job  that  offers  training  for  publica-  seek  better  opportumty.  Write,  but  k 
f-a  years  experience  in  Chart  Area  2  tion  work,  public  relations,  advertising,  specifie  about  the  job  you  want  filW. 

bureau  handling  city  and  county.  Car,  '  --i-- - as —  a - 1*.. -  . 


sales  promotion  with  fire>^asualty  com-  to  ^x  4135,  Editor  &  Publisher. 


camera  ne^ed.  Job  offers  solid  experi-  I  WRITER  FOR  FOOD  SECTION,  must  pany  experiencing  rapid  growth.  Pro- 


ence  covering  all  types  major  news.  I  be  experienced  on  newspaper,  have  gressive  training  program  helps  you  to  PUBLISHER’S  ASSISTANT  —  Priielp^ 

TTtllSmifAyl  S<1vaTl/*Amanf  g^nrw^*^1inifv  I  Amina  Wanlrn-v.Aiin^  anjl  xwl,,-  u.«nnnaa  anma  l-n/wrlMlffl  .LI. 


Unlimited  advancement  opportunity,  home  economics  background  and  edu-  success 
Air  mail  reiume,  salary  needed  to  Box  cation  and  be  facile  and  interesting 
4109,  Editor  &  Publisher.  writer,  know  how  to  use  art  and  color.  HO 


EDITOR 


HOME  MUTUAL  INSURANCE 


winning  young  editor,  some  knovledpl  |||,  j 
backshop,  sales,  industrial  managemeitr 
and  labor  relations,  wants  opportsniq 


Florida  newspaper.  Box  4307,  Editor  &  COMPANY,  APPLETON,  WISCONSIN  to  learn  management  side.  Either  smI 


Small  vigorous  northern  New  Jersey 


daily  publisher's  personal  direetioi. 
chain  or  large  daily  training  progiw 


weekly  has  November  opening  for  a  YOUNG,  AGGRESSIVE,  imaginative  WANTED— ASSISTANT  TO  SUPER-  Tremendous  worker.  Competent  ri«f. 


competent  editor.  A  growing  commu-  VISOR  (female),  of  public  relations  now  to  shoulder  considerable  load. 


nity,  a  65  year  old  paper.  Give  required  N^s  Department  in  Baltimore- Wash-  technical  editorial  office  of  modern  4238,  Editor  &  Publisher 

solorv  Rnv  S91S  Xr  TLiKiiaLAP  !  mgton  market  area.  Must  be  alert  anil  reseAreh  center  in  Northern  New  — — - - .....  : 


salary.  Box  4213,  ^itor  &  Publisher.  {nftton  marxet  area.  Must  TO  alert  anil  research  center  in  Northern  New  iJTSTT — q-pT  T  iNfJ  nromotion-miniM 

I  have  at  least  one  year  of  recognized  j  .  college  graduate  (journalism)-!  HARD  SELLING.  Promotion-niin^ 


EXPERIENCE 

MENT  report*  ,  _  ^ _ 

Car  need^.  Rush  details.  Box  4202,  |  tor  &  Publisher 
Editor  &  Publisher.  _ _ _ _ 


s-OAT  AOQT/^m  - - -  --  ^ - -  jersey;  college  grauuaie  ijouriiaiism;. 

Are.  9  I  2-5  years'  experience  required ;  includes 

i.:u  Rol  A9n9’  qualifi^tions  to  Box  43.L.  Edi-  writing  for  company  publications  and 


jersey;  TOiiege  grauuaie  t^urnaiism,.  advertising  man.  Seven  years  asmul 
2-5  years  experience  required ;  includes  record,  over  100«4  i^l 


^OR-raR,  ^neral  ^^ent,  some  England  morning  newspaper.’  Variety 
sports,  de^  worl^  needed  by  14,000  assignments  in  live  town.  College 


tor  i  Publi^h^r  - -  Tews  VleL^°'"TTOfiU  ^"lall^^  "®."®'  niedium  and  small  dailies.  Va, 

YOUNG  MAN  for  reporter  18,000  New  eood-  Box  4323,  Editor  &  Publisher.  ^  ^  ft'^^buXrr  * 


afternoon  daily,  ^art  Area  8.  Excel-  ^rad  with  2  or  3  years  experience  pre¬ 
lent  opportunity  for  ^vancement,  de-  ferred.  Helpful  if  have  car  and  can 


velopment,  goi^  starting  salary,  ^nd  type,  ^cellent  working  conditions, 
oonyilc'te  details,  references  to  B^  Fringe  benefits  including  liberal  life 


INSTRUCTION 

Linotype  School 


4206,  Editor  &  Publisher.  Only  mid-  insurance.  FViendly  community.  Box 
westerners  will  be  considered.  I  4339.  Editor  &  Publisher. 


westerners  will  be  considered. _ 

REPORTER 

Henry  Leader,  Courier-News 
Plainfield,  New  Jersey. 

REPORTER,  some  experience,  court¬ 
house  beat  one-edition  afternoon,  Sun- 


Mechanical 


PRBISS  FOREMAN,  middle  west.  Must 
be  capable  of  handling  Goss  12  unit 
headliner.  Union  shop  throughout. 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


Editor  *  Publisher. _ _ _ ^ 

SUCCESSFUL  FORMER  PUBLISHB 
weekly  newspapers  who  lacks  <»«  unit 
capital  to  step  up  to  larger  opeizt»«  noii 
wants  advertising  or  general  mans**r-  (Ik 
ship  of  east  cocut  property  with  ‘“''••f'  >»*i 
ment  interest  preferred.  Age  tinj  ntu 
forties.  Thorough  experience  editnf*;  lad 
advertising  and  printing  both  snsk  nth 
daily  and  weekly.  Please  write  fnl®’  to  t 
Box  4226,  Editor  &  Publisher.  Wi 

-  ““  aidi 


day  .a.m.  daily.  $80  to  begin.  Free  Must  have  had  supervisory  experience 
hTOpitalization.  vacation,  bonus  plan,  with  union.  Capable  of  handling  men. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


No  flTOters.  Send  resume  exiierience.  Excellent  salary  and  opportunity  for 
creation  and  references  to  Managing  the  right  man.  Please  state  experience. 


Editor,  Bulletin.  Martinsville,  Virginia,  age,  salary  requirements  and  at  least  ] 
REPORTER  WANTED  by  small  daily  references.  All  inquiries  will  be 


C3iart  Area  6.  Single  man  with  car  held  in  strict  confidence.  Write  box 
preferred.  Beginner  considered.  Good  4115,  Editor  &  Publisher. _ 


salary.  Fringe  benefits.  Box  4218,  Edi¬ 
tor  &  Publisher. 


L  MAN  with  background  as 


EDITOR — New  York  publishing  firm 
seeks  man  to  direct  and  expand  small, 
established.  Western  financial  weekly 
paper.  (Chart  Area  10).  Excellent 
growth  possibility;  profit  sharing  ar¬ 
rangement.  Financial  industrial  report¬ 
ing  and  administrative  experience  es- 
.sential.  Write,  stating  salary  require¬ 
ment.  Replies  confidential.  Box  4301, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENTS  reporter 
and  feature  writer,  on  morning  daily 
serving  Texas-Louisiana  Gulf  coast. 
Write  Managing  Editor,  Beaumont, 
Texas,  Enterprise. 


AMBITTOUS  YOUNG  college  graduate 
of  Carnegie  Tech,  Rochester  Tech  or 
equivalent.  Capable  of  working  into 
production  manager  of  two  daily  news¬ 
papers  under  20,000  circulation  in 
northeast.  Must  be  thoroughly  grounded 
in  newspaper  machinery  and  processes, 
be  open  minded  on  new  techniques  and 
have  ability  to  direct  others  in  both 
union  and  non-union  departments. 
Permanent  future  in  mechanical,  ex¬ 
ecutive  capacity.  Replies  treated  in 
confidence.  Box  4340,  Editor  &  Pub¬ 
lisher. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIHCATION 


EDITOR  ec  PUBLISHER  for  October  26,  1957 


SITI  ATIONS  WA>TED  | 

SITUATIONS  WANTED  I 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Circulation  I 

Dispatch  •  Production  | 

Editorial 

Editorial 

CIRCULATION 

C  A  I  pc  ground  in  all  mechanical  departmenta.  |  48,  marrii 

Plant  layout,  production,  deadlines.  Publisher. 
kiAKIA^PD  color,  quality  and  economy  are  main 

IVI^IN/\C7Pr\  interests.  Not  afraid  of  work  or  prob-  ija 

lems.  Available  now.  Box  4014,  Editor  MA 

nCELlENT  BACKC3ROXJND  IN  CTR-  &  Publisher. 

CULATION  PROMOTION  AND  ,  aj  Are  you 

»Ai.T,s  _ UiKplay  AdvertitinK _  has  a  rec 


PRODUCTION  MANAGER  OR  EXPEIRIEHCED  sports  editor  seeks  MANAGING  OR  CITY 

ASSISTANT  TO  PRODUCTTION  change.  Has  done  features,  area,  city  EDITOR’S  POST 

MANAGER  news,  some  photograph  on  small  daily.  Sought  on  small  or  medium  daily  by 

25  YEARS  newspaper  experience  on  Interested  in  sports  or  other  editorial  married  man  30  with  reporting,  desk 

metropolitan  papers.  46,  thorough  back-  iiost  on  daily  or  college  publicity,  BA.  and  rewrite  experience  on  small  daily, 

ground  in  all  mechanical  departments.  48,  married.  Vet.  Box  4208,  ^itor  &  wire  service  and  two  of  the  country’s 


CULA’nON  PROMOTION  AND 
SALES 


Publisher.  leading  metropolitan  dailies.  Now  em- 

■  ployed  at  $8,000  on  one  of  latter.  Would 

KAAMAAIMA  CniTOD  consider  j<d>  leading  to  top  level  edi- 

IVlArNAV:7llNt:7  cUIIL./In  torial  i»st  providing  the  opportunity 

is  genuine.  Chart  Areas  1,  2,  10,  11, 
Are  you  interested  in  an  editor  who  12.  Box  4328,  Eiditor  A  Publisher. 


BOAD  executive  and  ADMIN 

btrative  experience 


DISPLAY  SALESMAN  7  years  ex- 


has  a  record  for: 

•  aggressive  news  leadership. 


perionce,  college,  34,  good  references.  •  exceptional  production. 


Prefer  Chart  Area  2  but  will  consider  | 
others.  Write  Box  4016,  Editor  &  Puh- 


MIDWES’TERNER,  tired  of  snow,  seek¬ 
ing  gob  CalWornia,  New  Mexico  or 
Arizona.  Experience  _  all  phases  daily 
newsroom,  weeklies,  including  editori¬ 
als.  A-1  i-eferences.  Visiting  area  soon  ; 


- -  rreier  t-inart  Area  z  Dut  win  consider  ■  pnmmnnifw  lesutomhin  - - 

IKCEPTIONALLY  STRONG  ON  othem-  Write  Box  4016,  Editor  &  Pub-  .  ^7  hLdling  of  per-  ctn  ^'l^  8^1^43^^^^^^ 

HOME  DEUVERY  ...  ^  WANT  NEW  ENGLAND  ambitious  r  h  ksh  'f - — L'kT 

PLAN  AND  EXECUTE  OWN  PRO-  oil  around  displayman,  6  years  on  25  *  excellent  knowledge  of  backshop.  NEWS  EDITOR.  Exi^rienced  Likes 

MOTIONS  to  50,000  7  day.  Heavy  on  new  business  THIS  MAN,  35,  desires  job  as  mana^-  lull  **^^1^"**^**^^^^ 

and  promotion.  27,  family,  recommen-  ing  editor  in  city  40-100,000.  EIxoellent  a.m.  Box  43,5,  Editor  &  Publisher^ - 

iDerires  to  locate  with  metropolitan  dations.  Write  box  4240,  £^tor  &  references.  Why  not  write  for  details, 

aewspaper.  Usher.  Box  4239,  Editor  &  Publisher.  REPORTER-F’EATUTIE  WRITER.  25, 


lUST  BE  HIGHLY  COMPEnTIVE  Capital  Ar^f.^KusI™  News.  Box  I  ro^m  ^Can  TandV"^py"‘orrlm“°^^^  ^llewintonl  New  E^^ 

I-  A  A,  22.  Albany  1,  N.Y.  and  accurate:  can  ^  aggressive  re- 


NEED  a  utility  man  in  your  news-  I 


REPORTER-F’EATiniE  WRITER.  25, 
2Vi  years  experience— 'IVj  as  GI  re- 


Iproently  employed  •  .  Age  41  .  . 


I  uvtii  .  iiaituits  vii  $  iiia  acuii  ^  - 

and  accurate;  can  do  aggressive  re-  past  year  on  prisewinning  Eng- 

porting  a.H  well  as  digging  info  from  l«nd  daily  30.000  circulation.  Present 


CAPABLE,  ambitious,  working  ad  hard-to-interview  with  tact  and  salary  $90.  Desire  now  to  move  on  to 

WlecUve  experience  through  all  phases  manager  desires  same  or  a^istan^s  diplomacy.  Fifteen  years  experience  in  Marger  metropolitan  daUy.  (no  ^uth). 
of  circulation  and  promotion  at  cost-  Work  well  with  people.  Set,  met  newsroom.  Age  34.  Prize-winning  work  way  up  on  staff.  Thorough  knowl- 

conacious  level.  sales  g^ls.  Can  hire,  train.  writer  and  ohotograDher.  Interested  in  courts,  city,  state  government. 


cOQBcious  level.  sales  goals.  Can  hire,  train.  (k>od  writer  Ami  Tvhotocrranhpr  Tntprpstpd  in  *  edge  courts,  city,  state  government. 

S-ye“'-s  experience.  35.  family.  wJunif  ^  S  MUsiwipto  AH  Sn'^s  to  five  national  magazines.  Phi 

’TOP  REFERENCES  college.  Box  4302,  Editor  &  Publisher.  answered  promptly  ***Write  Box  Kappa  journalism  grad.  Clippings. 

4231,  Editor  &  Publisher. '  '  references.  Box  4334,  Editor  & 

Hmme  upon  request.  Available  for  SOMEWHERE  a  weekly  or  small  daily  pTOnpTTcp^  Publisher. _  _ 

msediate  interview.  Chart  Area  1-2-3.  publisher  is  looking  for  this  right  hand  REPORTER-PHOTOGRAPHER  return- 

BOX  4031.  EDITOR  &  PUBUSHER  man.  27  years  experience  in  creating.  ’we^mer  414  Street  month  from  Euroiie.  wants 
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When  the  Inter-Amencan 

Press  Association  was  re-organ-  accounting  and  auditing 
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to  materialize. 
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to  raise  the  standards  of  the 
press  in  this  area. 


Mr.  Kron  organized  a  panel 
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tending  (including  240  acth;e  charge  of  intemationaUdv^^ 
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incorporated  for  some  time  and  The  total  ad-  know  what  they  are  buying,”  he  figures  must  be  above  suspicion, 
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had  the  help  of  the  American 
Newspaper  Publishers  Associa¬ 
tion  and  leaders  in  the  equip¬ 
ment  and  supply  fields  for  some 
time  in  sending  out  bulletins  to 
lAPA  members  on  new  develop¬ 
ments. 

The  Office  of  Certified  Circu¬ 
lation  has  had  a  varied  career. 
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is  increasingly  important  to  is  that  up  until  now  advertising  claimed  circulation  figures  there 
Latin  American  publications  to  has  been  placed  largely  as  a  have  been  open  to  suspicion, 
see  that  they  do  the  essential  matter  of  custom — not  by  circu-  This  will  end  all  that  and  tend 
things  to  attract  their  share  of  lation  size  but  where  it  has  been  to  strengthen  the  press  and 
it.  “As  tim.e  goes  on,”  he  said,  placed  in  past  yeare.  Many  pub-  raise  its  standards  through  a 
“you  will  find  it  increasingly  lishers,  thei-efore,  think  that  healthy  advertising  volume. 


newspapei-s  were  audited  in  the 
first  year  or  two.  Then  the  re- 


who  direct  your  advertising 
sales  efforts  increase  substan¬ 
tially  the  amount  of  information 


luctance  or  lack  of  desire  of  concerning  the  position 

Latin  American  papers  to  have 


their  circulations  audited  pre¬ 
sented  a  road  block  and  the  or¬ 
ganization  stagrnated. 


ticular  market  that  will  con¬ 
vince  potential  advertisers  that 
you  are  justified  in  receiving 


In  the  last  year  OCC  has  been  advertising  sup- 

reorganized  with  the  help  and  which  will  bring  to  them 

intense  interest  of  advertising  peatest  amount  of  sales  at 

_ _ _ _ „.u~  e _  the  lowest  cost. 


agency  executives  who  foresee  a 
great  future  for  it.  It  also  is 
now  incorporated.  Arthur  A. 


OCC  will  give  authority  to 
circulation  figures  and  be  ac- 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


Kron,  executive  vicepresident  of  cepted  by  advertisers,  he  added. 
Gotham-Vladimir  Advertising,  Mr.  Granger  pleads  for  read- 
Inc.,  is  proving  a  very  active  ership  analyses  in  addition  to 
and  interested  OCC  president.  accurate  audited  circulation  fig- 
*  *  *  ures. 

lAPA  by  itself  faced  an  al-  Mr.  Weinholtz  said  it  is  no 
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Where  you  float  back  a  century  and  flsh  with  Huck  Finn . . . 


As  that  barefoot  rascal,  Huck  Finn,  observed,  “You  feel 
mighty  free  and  easy  and  comfortable”  floating  down  a 
peaceful  river. 

The  wooded  hill  country  of  the  Ozarks,  with  its  bubbling 
springs  and  cool  streams,  is  the  same  kind  of  country  that 
Mark  Twain  wrote  about.  It  offers  the  same  sp)ort  and 
mild  adventure  that  Huck  Finn  and  his  friends  would 
have  enjoyed  a  century  ago. 

Drifting  along  in  a  flat-bottomed  boat,  you  can  cast 
into  likely  pools  for  a  flashing  trout  or  a  wily  bass . . .  and 
admire  the  unspoiled  beauty  of  every  new  scene  ’round 
the  bend. 

At  sundown,  you  camp  under  the  shelter  of  ancient  oaks 
ai  d  cook  your  catch  over  a  wood  fire . . .  relaxed  by  the 
n-  irmur  of  the  river  rushing  over  a  gravelly  bed.  Later, 


you  may  join  the  generous  and  gentle  folks  of  the  Ozarks 
in  the  gay  excitement  of  the  square  dance. 

The  Missouri  Ozarks  are  typical  of  the  vast  areas  of  our 
National  Forest  System— a  treasury  of  trees,  water  and 
vacationland  set  aside  for  the  wise  use  and  enjoyment  of  all 
Americans.  Due  to  the  foresight  of  the  U.S.  Forest  Serv¬ 
ice,  it  looks  as  though  there’ll  be  plenty  of  trees,  peaceful 
rivers  and  mighty  good  fishing  in  this  quiet  Missouri 
wilderness . . .  for  generations  of  Huck  Finns  to  come. 

—  t - . 

FREE  Tour  Information  1-  . 

If  you  would  like  to  drive  to  the  Missouri  National 
Forests,  or  anywhere  in  the  U.S.A.,  let  us  help  plan  your 
trip.  Write:  Tour  Bureau,  Sinclair  Oil  Corporation,  600 
Fifth  Avenue,  New  York  20,  N.  Y— ask  for  a  colorful 
National  Forest  Vacation  booklet. 


SINCLAIR  SALUTES  THE  FOREST  SERVICE  of  the  U.S.  Department 
of  Agriculture  for  its  work  in  conserving  all  the  resources  of 
our  National  Forests— timber,  minerals,  range,  water,  wildlife, 
and  recreation;  and  for  initiating  and  carrying  out  the  new  five- 
year  program.  Operation  Outdoors.  This  far-sighted  program 
will  double  recreation  facilities  throughout  the  180  million 
acres  of  our  National  Forest  System. 
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u4  Great  Name  in  Oil 


Another  in  Sinclair's  American  Conservation  Series 
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